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New  proof  that  you  get  more  of  what  you 
want  in  Chicago  when  you  build  your  promotion  around  the  Tribune 
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nlDewqion,  no  bid  for  rcepooM  of  any  kind — yet 
22*1^  than  7,000  coneumera  and  over  2,000 
■■■*  wrote  to  the  Tracy  Manufacturing  Com- 
Weof  PlMburgb,  when  tbia  firm’*  full-page  ad- 
ydyant  in  the  Chicago  Daily  Tribune  announced 
***  aMy  atainleu  steel  cabinet  sink  tops  again  are 
•Mh*le. 

^Rat  do  you  want  most  in  Chicago?  It  it 


and  breadth  of  America’s  inland  empire,  the  Trib¬ 
une  hu  a  turnover  of  more  than  1,02S,000  copies  of  a 
product  for  which  this  market  accepts  no  substitute. 
On  Sundays,  circulation  now  excels  1,450,000. 

The  Tribune’s  influence  with  dealers  in  every 
neighborhood  and  suburb  of  Chicago  grows  out  of 
its  influence  with  the  people  who  do  the  bulk  of  the 
buying  across  their  counters.  From  experience,  they 
know  that  the  Tribune  is  the  newspaper  bought, 
read  and  bought  from  here  as  is  no  other. 

In  addition  to  its  majority  coverage  of  all  the 
families  in  Chicago  and  suburbs,  the  Tribune  has 
the  penetration  of  circulation  thruout  the  central 
states  which  has  made  it  a  regional  medium  cele¬ 
brated  for  its  ability  to  win  strong  dealer  support 


and  move  merchandise  in  cities  and  towns  adjacent 
to  Chicago. 

No  matter  what  marketing  objective  or  combina¬ 
tion  of  objectives  in  Chicago  is  uppermost  in  your 
mind,  you  get  more  of  what  you  want  when  you 
build  your  promotion  around  the  Tribune — the 
Chicago  newspaper  more  people  read  and  want. 
Rates  per  100,000  circulation  are  among  the  lowest 
in  .America. 


^better  dealers,  greater  dealer  support,  faster 

C  increased  salm,  greater  resistance  to  sub- 
or  what? 

'■atter  ivhat  you  advertise  or  why  you  adver- 
Tan  get  more  of  what  you  want  in  Chicago 
you  build  your  promotion  around  the  Tribune. 


(El|irag0  Urnbune 


February  overage  net  paid  total  circulationi 
Daily,  Over  1,025,000  —  Sunday,  Over  1,450,000 
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THlSf  NEW  yOT?K 

75  feet  below  the  Hudson  River  on  8  lanes  of  underwater 
^  million  vehicles  a  year  travel  through 
the  $80,000,000  Lincoln  Tunnel  between  Manhattan  and  New 
Jersey.  Construction  of  the  three  miles  of  tubes  required  106  000 
tons  of  iron  and  steel,  4  million  tiles  and  1 1/4  million  bricks.  If 
the  air  haridled  by  the  giant  fans  were  discharged  Into  a  duct 
10  feet  in  diameter  extending  from  New  York  to  Albany  the  air 
entering  the  duct  at  New  York  would  reach  Albany  In  8I/2  minutes. 
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ADAPTABILITY... 


COVERAGE... 


SPEED 


"The  Measure  of  Efficiency  in  Radio  Press 
Communications  is  What  Press  Wireless  Does." 


MESS  WIRELESS  Ine. 

Execi(^ive  and  Sol«s  1475  BROADWAY,  NEW  YORK  !• 
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How  many  products  do  you  know  tkat  are  designed  and 
manufactured  daily  to  fit  tke  demand  of  customers? 

A  newspaper  is. 

Every  day  of  tke  week  tke  Ckica^o  Herald-American  is 
expertly  designed  to  make  certain  tkat  its  pa^es  carry  to 
Ckica^oans  only  tke  latest,  tke  kest,  tke  most  complete 
coverage  of  news,  features,  pictures  and  advertisements. 

Tkese  are  tke  pa^es  wkick  can  command  reader  support 
...and  tkey  do... for  in  Ckica^o  more  people  read  tke  daily 
Herald-American  tkan  any  otker  evening  newspaper  and  on 
Sunday  more  tkan  a  million  komes  prefer  it. 

Tkis  vast  audience  of  regular  responsive  readers  is  virtu¬ 
ally  tke  keart  of  Ckica^o’s  kusiness.  It  is  a  vital  factor  to 
success  in  tkis  ^reat  central  market. 


EVENING  AND  SUNDAY 

Nationally  Refnesented  by  HEARST  ADVERTISING  SERVICE 

I 


IIITOR  a  PUILiSHER  for  April  13,  194A 


3 


^i)e  |9ietir0it 

JOHN  5.  KNIGHT.  PUBLISHER 


ON  GUARD 

FOR  OVFR 

A  CENTURY 


HE  ERASED 

50,000 

DOUBLE  CHINS 


FLOYD  8.  NIXON 
Art  Director 


SON  of  a  Methodist  preacher,  born  in  a  log  cabin, 
'  and  an  artist  on  the  staff  of  The  Detroit  Free 
Press  for  thirty  six  years  might,  in  a  sentence,  bio¬ 
graphically  characterize  Floyd  S.  Nixon. 

Today  Nixon  is  an  important  figure  in  the  an 
life  of  Detroit.  He  has  painted  and  sold  hundreds 
of  marines  and  landscapes,  and  his  contributions 
have  been  regular  features  of  the  Michigan  Anists 
Show  and  the  Scarab  Qub.  His  caricatures  are  known 
nationally.  His  famous  "Iffy,  The  Dopcster”  and 
“Iffy  Tiger”  cartoons  were  created  in  15  minutes  as 
"ju.st  another  job”. 


Nixon  doesn’t  yearn  for  any  "good  old  days”. 
And  there's  a  reason.  One  of  his  earlier  jobs  in  the 
editorial  department  was  the  "prettying”  of  ladies 
photographs  for  the  society  section.  "I  estimate,” 
said  Nixon,  "that  during  those  years  1  removed 
50,000  double  chins.” 

It  is  the  work  of  Floyd  Nixon  and  nearly  a  thou¬ 
sand  other  men  and  women  at  32 1  Lafayette  Avenue, 
Detroit  whose  collective  effort  is  sampled  daily  by 
over  400,000  Detroit  families  and  pronounced  good. 
Tliey  are  the  people  who  make  your  Detroit  Free  Press 
best -read,  best-liketl,  most -wanted  in  this  market. 
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ne  Unicorn’s  Head. . . 

“At  all  hours  of  tin*  clock,  and  even  on  nights  as 
black  as  the  Tunnel  of  a  Chimney” ...  to 
“chymist  Bart  rain’s  elaboratory”  on  Third  Street, 
Philadelphia  in  1774  “came  choleric  squires  for 
strengthening  Elixirs,  eupepticks  and  pain 
palliatives  in  blue  phials  . . .  fever  powders. 
Saffron,  sago,  saloop,  sundry  galenicals  in  white 
gallipots  . . .  whence  issu’d  the  seiz’d  shewing  a 
Sensible  improvement  in  the  Spirits  .  .  .” 

The  colonial  chemist  and  today’s  editor  both 
condition  the  customer  for  the  world’s  ills,  add 
to  mental  wellbeing . . .  serve  skillfully,  with 
diligence  from  dawn  to  dawn.  The  newspaper 
puts  current  events  in  a  convenient  capsule, 
bottles  the  best  entertauiment,  features,  sports, 
and  society . . .  triturates  the  significant  from 
the  trite . . .  emulsifies  thought  Avith  editorials . . . 
shakes  the  pintle  at  scandal . . .  turns  a  tolerably 
well  informed  mind  to  one  in  fine  fettle. 

In  PHILADELPHIA,  The  Inquirer  read  by 
575,000  families  in  hardy  fiscal  health . . .  gives 
vigorous  volume  to  vendors . . .  puts  pink  cheeks 
on  sales  curves.  For  hale  and  hearty  cash 
response — hail  The  Inquirer! 

®ftf  Jpliila&etpliia  ^Inquirer 


TODAY’S  BIGGEST  NEWS  ASSIGNMENT 
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-TAKEN  IN  STRIDE 


But  The  New  York  Times  news  organization  is  geared 
always  to  take  big,  complex  and  important  assign¬ 
ments  like  this  directly  in  stride.  * 

Since  the  Council  convened.  The  Times  has  published 
62,013  lines  of  news*  relating  to  the  UN  sessions.  A 
staff  ranging  from  1 0  to  15  reporters  has  covered  the 
meetings  and  activities  of  the  delegates,  filing  an  aver¬ 
age  of  10,000  words  a  day.  Text  of  the  proceedings  is 
being  printed  in  full  or  in  excerpt.  The  Times  Washing¬ 
ton  Bureau  and  foreign  staff  are  covering  the  assign¬ 
ment,  too,  reporting  reactions  and  repercussions  in  the 
capitals  of  member  nations. 


Biggest,  most  complex  and  most  important  news  as¬ 
signment  today  is  the  meeting  of  the  United  Nations 
Security  Council  at  Hunter  College. 


Slje  Jjork 

“ALL  THE  NEWS  HAT’S  FIT  TO  PRINT” 


Despite  the  magnitude  of  the  job,  few  extraordinary 
preparations  were  made  to  cover  UN.  Reporting  “all 
the  news  that’s  fit  to  print"  is  the  everyday  job  of  The 
New  York  Times. 

*  March  25  through  April  $ 
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'OR  &  PUBLISHER 


•  The  Oldest  Publishers'  and  Advertisers'  Newspaper  in  America 

ISSUED  EVEBY  SATUBDAY 


FOUNDED  IN  18«4 


Report  On  World  Press  Freedom 

Correspondents  Tell  Conditions  One  Year  Alter  ASNE  Mission 


,1;  ST  one  year  ago,  weeks  before  VE-Day  and  months  before  the 
atomic  era,  the  Forrest-McGill-Ackerman  Committee  of  the 
iierican  Society  of  Newspaper  Editors  neared  the  end  of  a 
j^-mile  mission  in  behalf  of  world  freedom  of  information. 
What  has  happened  since?  Is  the  press  of  the  world  any  freer? 
|35  war's  end  restored  the  old  freedom  or  brought  new  freedom? 
To  seek  up-to-the-minute  answers  on  the  eve  of  the  annual  con- 
ntioD  of  ASNE  in  Washington,  Editor  &  Publisher  enlisted  the 
*:rlces  of  the  Associated  Press,  United  Press  and  International 
Service  in  a  round-the-world  report  from  their  bureaus. 
How  ephemeral  is  freedom  of  the  press  in  some  lands  may  be 

“  Govern- 


Thus,  overnight,  the  situation  changes.  The  idea  of  press  free¬ 
dom,  though  it  be  written  in  constitutions,  is  not  yet  deep-rooted. 

U.P.’s  Robert  L.  Meyer  appended  an  interesting  comment: 

“As  the  first  American  newsman  to  enter  Sofia  last  fall,  I  foimd 
Bulgarians  unprepared  mentally  for  this  type  of  free-press 
thinking. 

“My  first  story  from  Sofia  was  a  factual,  non-critical  account. 
A  Bulgarian  censor  read  it  over  three  times,  scratching  his  head 
before  he  passed  it,  and  said:  T  suppose  we’ll  have  to  get  used 
to  this  sort  of  thing  now  that  you  Americans  are  coming  here.’  ’’ 

One  thing  -more  to  be  borne  in  mind :  A  nation  may  permit  its 
cables  to  be  free  while  shackling  its  press  with  political  control  of 
newsprint.  Take  Hong-Kong  for  example:  AP’s  C.  Yates  Mc¬ 
Daniel  reports  there  is  no  censorship  but  “the  Government  rations 
newsprint  to  newspapers  considered  meritorious.”  ’Round  the 
world,  here’s  the  picture: 


-J|cd  from  the  week’s  grist  of  news  from  Ecuador- 
j-it  censorship  has  prevented  the  flow  of  news  of  political  dis- 
artinces,”  or  from  Singapore — “American  news  agencies  are  being 
hinpered  by  the  authorities'  rulings  in  the  matter  of  copying 
sports  arriving  by  radio.” 


Europe 

GREAT  BRITAIN 

BfilTAIN  not  only 


^  press  service.  President  Felix 
Gouin  has  his  personal  publica- 
.,>■  tion.  Tele  Soir.  The  daily  Quai 
D’Orsay  press  conferences  are 
restricted  to  the  French,  but 
there  is  a  weekly  conference  for 
■  -  r  the  foreign  press. 

.r  SWITZERLAND 

|  THERE  are  no  restrictions. 

f  iJf  GERMANY 

f  ANYTHING  which  might  be 
>^/.r  V  termed  censorship  of  Allied 

g  i  newsmen  is  at  the  source  rather 
1  r  than  at  the  transmission  point; 
correspondents  thus  can  send 
.  jp'  whatever  they  want — or  can 

I  >  ,4  get,  after  ’  oqpdng  with  military 
I'  restrictions.  Certain  officers  re- 
'  tain  an  exaggerated  conception 
I -  of  security.  An  order  issu^  by 
I  Chief  Prosecutor  Robert  H. 
I  Jackson  has  forbidden  his  staff 
I  to  give  correspondents  any  in* 
I  formation  of  news  value.  News 
'  r'  gathering  in  Berlin  is  hampered 
by  the  inability  to  move  freely 
/  /-  In  and  out  of  the  Russian  zone, 
'1  ^  where  only  escorted  tours  are 
S  permitted.  The  German  people 
get  objective  news  but  editors  of 
the  licensed  papers  are  not  per- 
k'  mitted  to  criticize  the  Allied 
~  powers  or  publish  anything  of 
T  a  fascist  or  militaristic  tendency. 
^  The  Russian-licensed  papers  are 
‘f*;  censored  before  publication. 

f  THE  NETHERLANDS 

UNDER  Holland’s  traditional 
press  liberty,  newsmen  report 
'  .  ‘  what  they  want  and  receive  as 
'  '-f  much  help  as  possible  from  the 

government  Dutch  news- 
papers,  restricted  in  use  of 
newsprint,  are  too  small  to  pre- 
sent  all  world  news  but  they  are 
■  .-"'.W  big  enough  to  criticize  officials. 

BELGIUM 

ARTICLE  18  of  the  Constitution 
grants  freedom  of  the  press. 
Although  most  newspapers  have 
a  definite  political  tendency, 
unbiased  news  is  printed. 

ITALY 

CORRESPONDENTS  have  com- 
( Continued  on  page  82) 


_  .  practices 

but  preaches  freedom  of  the 
pta.  and  the  British  public 


iKfives  a  reasonably  objective 
wount  of  world  events.  For- 
ujn  correspondents  get  an  equal 
piportunity  with  the  local  press 
k  seek  information  from  gov- 
nunent  officials,  but  most  press 
gooferences  are  off  the  record 
ad  sometimes  reporters  have  to 
wort  to  “the  safety  valve’’ — 
it  practice  of  persuading  a 
xmber  of  Parliament  to  bring 
Ike  matter  to  light  through 
questioning  of  cabinet  ministers. 

PORTUGAL 

!HZ  Government  Propaganda 
Department  acts  as  an  official 
lews  agency  and  hands  out  cer- 
aii  material  to  newspapers  to 
■e  “as  is.”  Foreign  corre- 
foodents  have  not  been  sub- 


k  incoming  news.  Only  un- 
tieaiant  news  of  Stalin  is  per- 
litted:  anti-Franco  news  killed. 
SPAIN 

lATlONAL  censorship,  especial¬ 
ly  of  foreign  news,  has  be- 
mne  more  liberal  recently, 
foreign  correspondents  have 
ajojred  freedom  to  travel— even 
tith  a  60%  discount  on  rail 
irai-aince  April  16,  1945,  and 
te  guiding  principle  is  “good 
kith.”  That  means  a  corre- 


kWal  carpet  for  something  he 

la  written,  but  he  has  an  op-  ^  “ 

JJrtiuuty  to  plead  that  he  sent  ' 

HOW  TO  PROMOTE  A  THmO  WORLD  WAR 

Drawn  specially  for  E.  &  P.  by  Bruce  Russell,  Los  Angtles  Timss 

FRANCE  to  Agence  France  Presse.  Rep- 

there  is  complete  free-  resentatiyes  of  the  Ministries  of 

to  report,  the  Govern-  Information  and  Finance  sit  on 

_ _ _ _ _ _ Jteeps  a  hand  on  the  the  board  of  directors  of  this 

W  has  been  put  through  the  FYench  press  by  controlling  agency,  intended  as  a  newspaper 

rj^er  to  squeeze  out  anything  newsprint,  regulating  circula-  co-operative.  But  French  news- 

[■aUTorable  to  Franco.  tion,  and  providing  a  subsidy  papers  may  subscribe  to  any 
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story  “in  good  faith.”  Oc- 
onally  a  writer  has  been 
id  to  send  a  retraction.  The 
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4-A  Sets  a  Pattern 
For  Distribution  Era 


Also  elected  vicechair- 

man,  J.  executive 

vicepresident  for  the  west  of 
Os- 

bom,  Inc.,  Minneapolis;  secre- 

tary-treasurer,  James  H.  S.  Ellis.  H 

president  of  Kudner  Agency,  At  the  AAAA  convention,  left  to  right:  Melvin  Brorhy,  Chieafe|,r 
Inc.,  New  York.  Cornelius.  Minneapolis:  Leo  Burnett  Chicago:  Atthvr  I.  Nm. 

New  directors  -  at  -  large  for  Chicago:  Hiram  E.  Cassidy,  Los  Angeles;  James  H.  S.  ElMs,  Nsvm 
three-year  terms  are  James  R. 

Adams,  president  of  MacManus.  The  yearly  examinations  will  Kenyon  &  Eckhardt, 

John  &  Adams.  Inc.,  Detroit;  be  held  in  all  localities  on  the  of  the  AAAA  committee  ootib- 
Theodore  L.  Bates,  president,  same  day,  according  to  the  pres-  vision,  led  a  panel  diaeuaitBS 
Ted  Bates,  Inc.,  New  York;  F.  B.  ent  plan,  and  will  not  be  limited  that  subject;  the  concluiiM  n 
Ryan.  Jr.,  president,  RuthraufT  to  college  people.  drawn  that,  while  teleiUn 

&  Ryan,  Inc.,  New  York.  Mr.  .  .... 

Directors  elected  to  represent  ever,  i 
the  various  councils  for  one  develoi 
year  are:  New  York.  Robert  M.  colle 
Ganger,  vicepresident  of  Geyer,  Much 
Cornell  &  Newell.  Inc.;  New  is  expt 
England,  Elmer  S.  Horton,  part¬ 
ner,  Horton-Noyes  Co..  Provi¬ 
dence,  R.  I.;  Atlantic,  Lee  E. 

Hood,  vicepresident,  Richard  A. 

Foley  Advertising  Agency,  Inc., 

Philadelphia;  Central.  Arthur  R.  dustry, 

Mogge.  president,  Arthur  Mogge. 

Inc.,  Chicago;  Pacific,  H.  E. 

Cassidy  ( reelected ) .  vlcepresi- 
dent,  McCarty  Co.,  Los  Angeles. 

Gamble  Reelected 
Continuing  as  directors-at- 
large  are:  Emerson  Foote,  of 
Foote,  Cone  &  Belding,  New 
York;  Philip  W.  Lennen,  presi¬ 
dent,  Lennen  &  Mitchell,  Inc., 

New  York;  Fletcher  D.  Richards, 
president,  Campbell-Ewald  Co., 

Inc.,  Eiastern  Division.  New 
York;  Melvin  Brorby,  vicepresi- 
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prepared  a  booklet  for  pros¬ 
pective  workers  in  the  field, 
describing  the  advertising  in- 
its  operation,  ethical 
standards,  client  and  media  re¬ 
lationships,  etc. 

The  Wednesday  afternoon  ses-  .  .  , _ 

sion  covered  the  work  of  the  ing  meeting,  with  a  twoW 
.  ~  ■  Founda- 


ducted  a  panel  session  on  the 
CAB’S  work. 

Considerable  attention  vu 
given  to  the  distribution  ci 
ideas  as  well  as  of  manufaetund 
products  at  the  Thursday  mon- 


Advertising  Research  _ , _ 

tion,  which  is  supported  by  the  vertising  by  Gerald  Carson  ol 

Benton  and  Bowles,  and  Doo 
Belding  of  Foote,  Cone  4  Beh 
ding 

'Here  to  Stay' 

Speaking  on  the  subject  Kev 
Uses  for  Advertising,"  Mr.  Cir 
son  traced  the  wartime  growth 
of  “idea  copy,’’  its  present  stata 
and  its  probable  future. 


AAAA,  the  Association  of  Na¬ 
tional  Advertisers  and  the  vari¬ 
ous  advertising  media. 

Discussing  the  ARF’s  Con¬ 
tinuing  Study  of  Newspajoer 
Reading,  H.  H.  Kynett,  of  the 
Aitken-Kynett  Agency,  said  that 
the  100  studies  made  up  to  the 
first  of  1946,  at  a  cost  of  $80,000, 
have  filled  a  “real  need  for  in¬ 
formation  as  to  the  exent  to 
which  individual  advertisements 
are  read  and  what  types  are 
best.’’ 

Despite  the  many  valuable 
studies  already  made,  he  said, 
the  project  is  still  “in  its  in¬ 
fancy.”  Confined  effort  will  be 
made,  he  added,  to  gain  the  un¬ 
derstanding  of  publishers  who 
have  felt  the  Continuing  Study 
was  nothing  more  than  competi¬ 
tive  evidence  to  be  used  against 
their  medium. 

Asks  Publishers'  Aid 

Thus  far,  said  Mr.  Kynett,  the 


EDITOR  &  PUBUSHEB 
CALENDAR 

April  18-20— American  So¬ 
ciety  of  Newspaper  Editon, 
meeting.  Hotel  Sutler,  Wadi- 
ington,  D.  C. 

April  21 — American  Cour 
cil  on  Education  for  Jourial- 
ism.  Waldorf  -  Astoria,  New 
York. 

April  22-24  — National 
Newspaper  Promotion  Ain^ 
16th  annual  convention,  Wal¬ 
dorf-Astoria,  New  York. 

April  23-25  — ANPA  can- 
vention,  Waldorf  •  Aitoni. 
New  York  City. 

April  25-29— Callfornli 
Press  Assn.,  54  th 


April 

Circulations  board  of 
tors  meeting.  Hotel  Alto 
New  York. 


NAEA  Moves  to  Improve 
Newspaper  Ad  Standards 


Calls  for  “Awakened  Responsibility' 
On  Port  of  Newspaper  Executives 
By  George  A.  Brandenburg 


.WAUKEE.  Wis.  —  Directors 
M  tbe  Newspaper  Advertising 
eotives  Association  adopted 
dgressive  program  to  im- 
the  quality  and  research 
tial  to  the  effective  use  of 
ipers  at  their  two-day 
vHrroots '  meeting  in  Ashe- 
iffleTN.  C.  last  week. 

Proposing  immediate  steps  de- 
sined  to  raise  the  standards  of 
mwipaper  advertising  and  to 
aike  more  uniform  the  rules 
ud  practices  surrounding  its 
me,  the  NAEA  board  approved 
the  following  new  objectives: 

1.  Setting  up  of  an  educational 
piofram  for  newspapermen  and 
idnrtisers  alike,  aimed  at  de¬ 
termining  the  effective  methods 
of  using  newspaper  advertising. 

2.  Challenging  research  to  di¬ 
rect  more  of  its  attention  to 
l)uic  consumer  reactions  to  ad¬ 
vertising.  rather  than  excessive 
refinements  of  media  research. 

J,  Detailing  a  program  for  the 
immediate  improvement  in 
newspaper  ad  copy,  such  as  art, 
Ivout  techniques  and  reproduc¬ 
tion  methods,  including  color, 
u  well  as  newspaper  advertis¬ 
ing  make-up. 

Conscious  of  the  problems 
poied  by  competing  media, 
KA£A  has  pledged  its  leadership 
for  an  industry-wide  program. 

“Our  concern  is  not  with  out¬ 
side  criticism,”  said  President 
Robert  K.  Drew,  Milwaukee 
Journal,  “but  NAEA  neverthe¬ 
less  urges  newspapers  to  be¬ 
come  sharply  critical  of  their 
own  advertising  creative  sales, 
reproduction  methods  and  pol- 
ides." 

The  NAEA  reports  call  for 
“an  awakened  responsibility” 
on  the  part  of  newspaper  adver¬ 
tising  executives  and  sets  forth 
recommendations  for  immediate 
activities,  including  several 


long-range  plans.  The  board 
expects  completion  of  some  of 
its  projects  prior  to  the  NAEA 
June  convention. 

NAEA  members  are  urged  to 
take  steps  to  eliminate  the  print¬ 
ing  of  any  sub-standard  adver¬ 
tising  in  their  newspapers. 
Members  will  be  asked  at  the 
corivention  to  endorse  two  reso¬ 
lutions.  One  proposes  a  careful 
check  of  every  advertisement 
going  into  newspapers  by  an 
experienced,  trained  staff  man 
against  known  standards  of  good 
advertising  planning,  copy,  lay¬ 
out  and  appeal.  The  other  reso¬ 
lution  requests  a  semi-annual 
clinic  by  every  newspaper’s  ad¬ 
vertising  management  of  indi¬ 
vidual  advertisers’  use  of  the 
medium. 

A  new,  strict  code  of  accept¬ 
ability  will  be  undertaken.  An 
appropriation  was  set  up  for  a 
re-examination  of  The  Continu¬ 
ing  Study  of  Newspaper  Read¬ 
ing  reports  to  provide  further 
educational  information. 

The  board  authorized  a  study 
of  type  faces  available  to  and 
in  use  by  newspapers  of  all 
sizes.  Efforts  will  be  made  to 
determine  desirable  basic  type 
faces  and  to  acquaint  members 
with  new  trends. 

Newspaper  advertising  en¬ 
graving  facilities  will  also  be 
studied  together  with  allied  art 
.service.  This  program  is  de¬ 
signed  for  medium  and  smaller- 
sized  dailies.  The  report  also 
urged  all  service  companies  sup¬ 
plying  mats,  copy  ideas,  photos, 
etc.,  to  cooperate  with  NAEA 
by  improving  their  releases. 
Newspapers  will  be  encouraged 
to  do  away  with  such  abuses  as 
extremely  black  copy,  borax 
type  and  exaggerated  attention- 
getters. 

The  association  will  tackle  the 


complicated  subject  of  research 
in  all  types  of  advertising  by 
offering  an  award  to  the  news¬ 
paper  or  research  organization 
that  develops  the  most  success¬ 
ful  program  of  getting  to  the 
basic  causes  of  consumer  reac¬ 
tion  to  advertising. 

NAEA  directors  assert  there 
is  a  danger  of  advertisers  be¬ 
coming  confused  and  lost  in  the 
maze  of  media  research  being 
released.  Granting  that  great 
strides  have  been  made  in  mar¬ 
ket  research,  NAEA  is  seeking 
to  encourage  research  into  the 
fundamentals  of  what  consumers 
buy  and  why. 

The  report  points  out  that 
often  sensational  results  are 
observed  from  low-rated  radio 
programs  and  supposedly  poorly 
read  newspaper  and  magazine 
advertisements.  It  is  NAEA’s 
contention  that  much  is  yet  to 
be  learned  about  the  factors  in¬ 
volved  in  the  true  impact  of 
advertising.  Concern  is  ex¬ 
pressed  that  an  ever-increasing 
formularized  and  scientific  ap¬ 
proach  may  be  destroying 
“some  of  the  oldtime  advertising 
effectiveness  that  resulted  from 
purely  brilliant  and  imagina¬ 
tive  advertising.” 

Conversely,  NAEA  recognizes 
the  need  for  “objective  evi¬ 
dence”  of  consumer  response  to 
newspaper  advertising,  suggest¬ 
ed  as  one  of  the  most  immediate 
needs  of  newspapers  by  Prof. 
Neil  H.  Borden  in  his  recent 
book  on  newspapers  as  a  na¬ 
tional  advertising  medium. 

NAEA  will  undertake  together 
a  variety  of  “certified’’  examples 
of  successful  newspaper  adver¬ 
tising  in  numerous  classifica¬ 
tions.  Commenting  on  the  often 
expressed  plea  of  advertisers; 
“Tell  us  how  to  use  news¬ 
papers.”  the  report  frankly  ad¬ 
mits  the  impossibility  of  finding 
a  generalized  direct  answer. 
NAEA  believes,  however,  that 
its  individual  members  collec¬ 
tively  have  expert  knowledge 
of  successful  newspaper  adver¬ 
tising  policies,  practices  and 


Net^sprint  Price 
Suspension  Studied 

Washington — Suspension  oi 
price  control  on  newsprint  was 
recommended  today  to  the  Of¬ 
fice  of  Price  Administration  by 
the  Industry  Advisory  Commit¬ 
tee  and  the  OPA  agreed  to 
make  an  immediate  study. 

Major  point  to  be  examined 
is  whether  suspension  oi  price 
limitations  would  be  consistent 
with  the  stabilization  progrom. 
the  committee  was  told. 

copy  used  by  a  wide  number  of 
advertisers,  the  compilation  of 
which  should  provide  new  keys 
to  the  life  of  the  medium. 

It  was  stressed  that  this  ac¬ 
tivity  is  not  designed  to  pro¬ 
duce  the  ordinary  type  of  so- 
called  ’success  stories  ”  turned 
out  by  all  media  in  the  past. 
Rather,  the  NAEA  idea  will  be 
to  isolate  plans,  policies  and 
technics'ies  which  have  achieved 
outstanding  results.  All  accept¬ 
ed  entries  will  be  “certified”  by 
the  local  newspaper  advertising 
manager.  The  Retail  Division 
of  the  Bureau  of  Advertising 
has  accepted  this  assignment  for 
NAEA  under  a  special  appropri¬ 
ation. 

A  “Newspaper  Advertising 
Managers’  Handbook,”  designed 
to  increase  uniformity  of  policy, 
will  be  published  which  will 
revise  and  bring  up  to  date  all 
previously  adopted  codes,  stand¬ 
ards  and  recommendations.  To 
these  will  be  added  a  number 
of  new  recommendations  to  be 
submitted  at  the  June  meeting. 

A  comprehensive  study  of 
color  advertising  in  newspapers 
is  to  be  undertaken,  covering 
its  availability,  quality,  result- 
fulness  and  cost.  Advertisers 
and  equipment  manufacturers 
will  be  contacted  to  determine 
future  potentials.  The  study 
will  suggest  some  standard  for 
color  advertising  charges  for 
several  different  sized  groups 
of  newspapers. 

The  directors  are  also  asking 
NAEA  members  to  consider  a 
(Continued  on  page  65) 


0Sc*n  and  directors  of  the  Newspaper  Advertising  Executives 
AiHdotion  are  pictured  at  Biltmore  House,  on  the  12,000-acre, 
Vanderbilt  estate  near  Asheville:  Left  to  right,  front:  Pat  H. 
Augusta,  Ga.,  Chronicle;  Albert  Hulme,  Regina.  (Sask.) 
l^sr  Post;  Louis  E.  Heindel.  Madison  (Wis.),  Capital  Times  and 
^^^onsin  State  journal;  George  G.  Steel.  Philadelphia  (Pa.)  Eve- 
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mng  Bulletin;  Don  Bernord.  Washington  (D.  C.)  Post-  j.  W.  Egon. 
Jr,.  Toledo  (O.)  Blade;  Robert  K.  Drew.  Milwaukee  (Wis.)  Journal; 
Back  row:  Roy  PhiUps,  Asheville  (N.  C.)  Citizen  and  Times;  Robert 
C.  Pace.  Danville  (IlL)  Commercial  News;  R.  E.  Defenbough,  Jack- 
son  (Miss.)  Clorion-Ledger;  Wallace  Brooks.  Chicago  Sun;  and 
Sam  G.  Howard.  Minneapolis  (Minn.)  Star  Journal  and  Tribune. 


^PuUic  If^eLlio  nA  ^xpett  ^iu^A  ^nA  lilutionai  C^o^y.^ 


Eldean  Organization  Rises 
To  Front  Rank  in  2  Years 


Newspaper  Serves  as  Community 
Sounding  Board,  He  Advises  Clients 
By  S.  J.  Monchak 


PRED  ELDKAN  hsis  directed 

his  “organization"  —  since  its 
formation  two  years  ago  —  up 
with  the  topflight  firms  in  the 
public  relations  field. 

Recently,  %  trade  publication 
listed  his  firm  fourth  in  annual 
volume  of  business.  He  smiles 
modestly  when  asked  about 
that;  sugges'ls  it  should  have 
been  listed  in  the  No.  2  spot. 

His  accounts  oush  his  annual 
billings  around  the  million-dollar 
mark,  right  on  the  heels  of  the 
leader,  Carl  Byoir  and  Asso¬ 
ciates,  Inc. 

The  Eldean  organization’s  big 
accounts  read  like  a  page  from 
“Who's  Who”  in  American  in¬ 
dustry.  Listed  are  Firestone 
Tire  &  Rubber  Co.,  Akron: 
Trans- World  Airline,  formerly 
Transcontinental  &  Western  Air, 
New  York;  Harry  Ferguson, 
Inc.,  manufacturers  of  Ford- 
Ferguson  Tractors.  Detroit; 
Delta  Manufacturing  Co.,  manu¬ 
facturers  of  home  hobby  work- 
sh(m  equipment.  Milwaukee; 
and  Carpet  Institute  of  Amer¬ 
ica.  New  York. 

In  addition,  Elddah  repre¬ 
sents  such  leading  manufactur¬ 
ers  interested  in  transportation 
equipment  as  'vCe.neral  Electric 
Co..  WestingHouse,  Ohio  Brass. 
Bridgeport  Brass,  and  Union 
Metal. 

Oryonized  Two  Years  Ago 

Some  personal  accounts  also 
are  serviced  by  Mr.  Eldean  him¬ 
self. 

Last  week  topflight  Eldean 
people  met  with  their  boss  in 
an  anniversary  get-together  and 
for  mutual  congratulations  on 
the  phenomenal  rise  of  the 
"Fred  Eldean  Organization,"  as 
the  firm  is  called. 

The  “organization"  opened  for 
business  April  1,  1944.  in  New 
York:  today  has  branches  in 
Washington.  Detroit  and  Chi¬ 
cago.  employs  a  staff  of  70 
peoole. 

The  man  responsible  for  this 
outstanding  success  was  an  ac¬ 
cepted  leader  in  the  public  re¬ 
lations  field  when  he  left  Gen¬ 
eral  Motors  as  assistant  direc¬ 
tor  of  public  relations  to  set* 
up  h;s  own  firm. 

A  student  of  mass  psychol¬ 
ogy,  he  foresaw  that  the  nost- 
war  world  would  nose  problems 
to  American  industry  wh'ch 
best  could  be  met  through  in- 
tell’gent  nublic  relations. 

He  believed  industry  would 
be  challenged  postwar  by  "ir- 
resDonsible"  th'nkers  to  prove 
itself  as  a  social  force  for  good 
and  to  disprove  the  thinking 


that  it  operated  solely  with  a 
profit  motive  incentive. 

This  latter,  he  predicted, 
would  come  under  heavy  attack 
by  theorists  who  favored  a 
"service  state."  as  he  terms  it. 
The  war  will  have  changed 
public  thinking,  he  foresaw,  and 
industry  could  de'end  itself 
successfully  only  with  aggres¬ 
sive  public  relations. 

Industry’s  best  weapon  he  saw 
as  institutional  advertising,  with 
emphasis  on  newspaper  copy. 
He  remarked  during  an  inter¬ 
view  this  week: 

“The  daily  newspaper  is  the 
community  sounding  board. 
Publishers  have  a  cardiograph 
on  the  public  pulse  in  their 
areas.  As  they  submit  their 
newspapers  some  three  hundred 
times  a  year  to  the  public  they 
have  in  a  practical  sense  a 
daily  referendum.  They  can 
best  do  a  job  of  public  relations 
for  industry." 

Mr.  Eldean  is  of  the  new 
school  of  p.r.  counsel.  He  says 
the  space-grabbing  entrepreneur 
is  on  the  wane.  Today,  p.r. 
work  is  a  complex,  highly- 
developed  science  calling  for  a 
high  degree  of  intelligence,  an 
understanding  of  mass  behavior. 

Postwar  events  have  proved 
sound  Mr.  Eldean's  rea.soning 
when  he  struck  out  for  himself 
in  the  highly-competitive  pub¬ 
lic  relations  field.  As  he  pre¬ 
dicted,  American  industry  has 
been  on  the  defensive  since 
war's  end. 

Today,  he  feels  there  still  is 
a  tremendous  job  facing  indus¬ 
try  in  improving  its  relations 
wi*h  i^s  consumers. 

“We’ve  only  begun  to  nibble 
at  it."  he  remarked.  “If  our 
institutions  are  to  survive  and 
our  form  of  government  is  to 
continue,  industry  must  tell  the 
American  people  how  essential 
it  is  to  their  welfare." 

He  is  extremely  serious  on 
this  subtect.  on  which  he  predi- 
ra'es  all  his  busine=s  thinking. 
He  sincerely  believes  the  Amer¬ 
ican  .sy.stem  of  free  enterprise 
is  menaced  todav — even  after 
it  has  proved  itself  in  war.  He 
argues: 

"It  i.s  no  mere  coinc'dence  that 
the  nation  wh'ch  has  the  h'ghe.st 
rer  capi‘a  advertising  is  the  na¬ 
tion  which  has  the  highost 
.standard  of  living  in  the  world." 
He  reasons: 

Advertising  creates  demand; 
demand  creates  markets;  more 
goods  tor  more  peop’e  at  less 
ros‘ — the  free,  competitive  and 
individual  economy  concept. 


“Our  institutional  copy  must 
show  that  industry  understands 
it  is  operating  under  a  tree  in¬ 
dustrial  economy,"  he  continued. 
"It  must  show  the  consumer,  for 
exampie.  that  the  profit  motive 
serves  the  vital  function,  among 
oiher  things,  of  acting  as  a  pro- 
phyiactic  against  waste. 

"If  it  was  understood  and  if 
it  was  properly  set  forth,  more 
people  would  recognize  this  ob¬ 
vious  fact:  serving  in  its  func¬ 
tion  of  eliminating  waste,  the 
profit  motive  instead  of  being 
a  scourge  is  one  of  mankind’s 
great  and  beneficent  aids.” 

Mr.  Eldean  explained  the  pic¬ 
ture  for  American  industry 
isn’t  as  bright  as  its  leaders 
would  like  it  to  be,  but  they  are 
encouraged  by  an  apparent 
growth  of  appreciation  of  in¬ 
dustry’s  contributions  to  the 
public  weal. 

"The  job  now  to  be  done." 
he  remarked,  “is  to  heighten 
this  appreciation  and  further 
understanding  of  how  industry 
onera'es.  against  a  further  pos¬ 
sible  increase  of  social  and  po¬ 
litical  pressures." 

Mr.  Eldean  advises  all  clients 
seeking  his  counsel  to  run  in¬ 
stitutional  campaigns  and,  al¬ 
though  he  doesn’t  handle  the 
actual  copy  and  placing  him¬ 
self,  he  suggests  theme,  content, 
etc. 

Continuity  is  a  prime  neces¬ 
sity  in  any  institutional  cam¬ 
paign  if  it  is  to  serve  its  pur¬ 
pose.  according  to  Mr.  Eldean. 
He  illustrates: 

“In  product  advertising  we  do 
not  run  a  single  insertion  and 
then  quit.  We  keep  steadily 
repeating  until  we  have  a  pene¬ 
tration  with  public  acceptance. 

“Frequently  an  advertiser 
gives  only  a  single  exposure 
to  an  idea  he  wants  to  get 
across.  If  he  does  not  do  that 
he  jumps  around  copy-wise  like 
a  jitterbug  and  the  nublic  prob¬ 
ably  has  a  confusecf  Imnression 
if  it  has  any  focus  at  all." 

Mr.  Eldean  suggested  some 
points  a  typical  institutional 
campaign  should  stress: 

Reduce  the  central  theme  ( the 
concept)  down  to  a  package  the 
public  can  carry  home,  talk 
about:  .■^ome  institutional  slo¬ 
gan.  trademark  or  symbol. 

Get  copy  down  to  the  in¬ 
terests  of  the  public  rather  than 
present  it  in  terms  of  the  ad¬ 
vertiser.  Sum  up  thesis  In 
terms  of  the  soc'al  contribution 
or  how  the  public  or  individual 
members  benefit.  FeK-interest 
of  the  audience  would  be  the 
point  of  anproarh. 

Study  the  institutional  mar¬ 
ket  be'ore  placing  conv  as  the 
product  market  is  studied. 

I.ocallze  conv. 

What  to  sell  other  than  the 
industry's  name?  Mr.  Eldean 


Fred  Eldeaa 

goes  back  to  his  main  theilt  !■ 
the  answer,  namely: 

"Beyond  selling  his  own  eQ» 
pany,  the  local  advertiser  m 
sell  the  free  American  ecooon 
He  can  sell  it  in  terms  the  locd 
public  can  understand.  He  cu 
sell  it  in  terms  of  how  it  afieeti 
the  people." 

The  p.  r.  expert  is  a  btiiew 
in  “folkways,”  expressions 
identifiable  and  remembsM 
They  are  the  backbone  of  the 
average  American’s  speech. 

Some  people  call  them  cli^ 

He  admits  fraukly  t^t  be 
would  like  to  be  recognized  u 
the  master  of  the  cliche,  tt- 
plaining: 

“They  may  not  be  desirable 
In  a  literary  sense,  but  they 
goods.  We  have  proof  of  that 
Fur’her.  they  can  engender 
good-will  for  industry.  For  et- 
ample.  Instead  of  referring  to 
it  as  a  ‘chain  store.’  call  it  e 
'low  cost  store.’  You  can  bet 
your  boots  no  Congressman  win 
get  up  and  attack  a  ‘low  cost 
store.’  The  people  would  laugh 
him  down.”  ,, 

Mr.  Eldean  has  evolved  TWA’e 
new  slogan.  “TWA  Time-Sater" 
for  his  client.  This  “folkway, " 
he  explained.  automaMcally  eon- 
tribunes  an  economically  deiib 
able  factor  in  travel. 

Mr.  Eldean  was  bom  in  Mn- 
llne.  Ill.,  and  is  a  product  of 
the  University  of  Missouri 
School  of  Journalism.  While 
attending  college  in  Columbia, 
he  ac^ed  off  and  on  as  edlw 
and  advertis**'g  manager  of  the 
citv’s  Daily  Times. 

On  leaving  Missouri  in  >»** 
he  joined  the  West  PubllshjM 
Co.,  book  publishers,  in  St 
Paul.  Minn.,  and  after  a  veer 
entered  law  oractice  in  Colum¬ 
bus,  Ind.,  which  h“  conlinuM 
for  three  ye^-s.  He  reiurnw 
to  We^t  in  192R.  bui  left  two 
years  later  to  en'e*-  the  puWte 
relations  field,  dealing  in  legis¬ 
lative  work,  in  Los  Angeles. 

He  moved  to  Washingtoit 
D.  C.  in  1933  and  for  the  nert 
five  years  was  assistant  to  i™ 
president  of  the  American 
troleum  In'titute.  Axtell  J- 
Biles,  who  also  headed  the  Tide¬ 
water  Association  Oil  Co. 

He  was  appointed  executive 
director  of  the  Tax  Founds^ 
in  1928  and  joined  General^ 
tors  In  1942.  forming  the  Frea 
Eldean  Organization  two  yeer* 
later. 
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Devil’s  Advocate  and  Guests 
Spark  Editorial  Conference 


Visiting  Notables  Get  Invitations 
To  Sevellon  Brown's  Daily  Seminar 

By  George  W.  Potter 

Chi*i  Editorial  Writer.  Providence  Joumal-Bulletin 

At  the  end,  each  editorial 


For  example,  the  conference 
has  spent  hours  in  the  genera] 
ihreshine  over  of  the  idea  of 
universality,  with  one  man  pro¬ 
viding  historical  incidents  of 
the  attempts  to  attain  it,  another 
stressing  its  necessity  for  the 
future  happiness  of  the  world, 
another  giving  its  religious  and 
philosophical  implications  and 


fMVIDENCE,  R-  I- — The  edl- 

TSKfer^nce  of  the  Prori-  writer  explains  the  topic  he  is  hSbK^Drag" 


times  —  very  frequently  —  his 
point  of  view  is  challenged,  with 
the  conference  dividing  into 
support  and  opposition.  Fre¬ 
quently  another  writer  will  add 


^aWmiing  useful  purpose  in 
finding  editorial  policy,  syn- 
(kfooizing  the  news  and  edi- 
(gritl  departments,  threshing 
^  pointe  of  view  on  every  sub-  . 

led  under  the  sun,  and  securing  a  suggestion  or  an  idea  or  a 
Siu  and  background  informa-  reference  that  is  helpful  in 
liea  from  our  invited  guests,  building  an  editorial.  In  the 
rko  have  ranged  from  the  top  meantime,  the  cartoonists  are 
joia  in  the  political  world  to  drawing  sketches  as  policy  is 
young  first  class  privates  Just  being  formed, 
biek  from  Guadalcanal.  Reporters  Called  in  M.  E. 

»  Tn  C'l'l'l*”'  o'  >'>0  oditorlau  by 
morning,  except  baturaay,  m  li  ^ 

gestiens  for  editorials,  and  of 
the  news  department  by  the 
editorial  writers  is  all  on  the 
constructive  side.  For  instance, 
the  man  who  writes  local  and 
state  editorials  asked  the  man¬ 
aging  editor  to  explain  the  dis- 


in  the  editorial  library  of  the 
gnripapers.  It  is  presided  over 
liy  fevellon  Brown,  editor  and 
pobllsber,  and  its  membership 
tonilsts  of  the  assistant  to  the 
editor,  the  managing  editor,  the 
editorial  writers  and  the  car- 

“if  the  morning  paper  carries  ^s  s^toj^^^ 

otmof  top  importance,  a  policy¬ 
making  statement  by  the  Presi- 
tat  a  speech  by  Churchill,  or 
I  new  development  in  Man¬ 
churia  or  the  Middle  East,  that 
Ii  immed’ately  discussed,  in  its 
rdationship  to  our  own  policy 
Of  to  the  making  of  policy. 

M.  L  Gives  News  Digest 

Customarily,  the  conference 
begins  with  a  digest  of  the  news 
br  the  managing  editor,  both  of 
editorial  and  non-editorial  con¬ 
tent  A  question  or  a  comment 
03  some  itemvwlll  explode  in  an 
iround-the-table  discussion  in 
fhkh  the  advocatus  diaboU  of 
the  editorial  department  can  be 
depended  -upon  to  take  a  lead¬ 
ing  part. 

This  devil's  advocate  does  not 
*rl'e  policy  editorials,  his  spe¬ 
cialty  being  color,  poetic  and 
bsoorous  ^i^orials,  which  he 
doei  with  charm,  grace  and 
lensitivity.  But  he  is  a  born 
quiaer  and  rebel,  a  Populist  on 
MOBomic  matters,  an  isolation- 
ikind  a  political  off-horse.  By 


on  the  extension  of  state  unem 
ployment  compensation  and  the 
terms  of  the  legislative  bill. 

Immediately,  the  reporter  was 
called  in  and  stated  his  side.  He 
hid  vM^len  what  haa  been  told 
him  by  authoritative  sources  in 
good  faith.  Investigation  showed 
that  the  bill  introduced  in  the 
Legislature  differed  from  the 
program  that  the  Governor  and 
the  chairman  of  the  committee 
had  planned.  Result:  a  first- 
page  story. 

Similarly  out  of  the  editorial 
conference,  in  consequence  of  a 
news  story  reporting  the  lag  in 
the  crim  nal  calendar  of  the 
Superior  Court,  there  came  the 
idea  of  reporting  each  day  un¬ 
der  a  standing  head  a  criminal 
case  long  neglected,  with  the 
facts  brie.'ty  reported  and  the 
name  of  the  defending  lawyer. 
■Jh  s  stirred  up  such  an  agita¬ 
tion  that  a  demand  for  clearing 
up  the  calendar  arose:  the  Pre¬ 
siding  Judge  ot  the  Court  as¬ 
signed  himseJf  to  the  duty,  and 
the  process  of  bringing  it  up  to 


flrtue  of  his  questions  and  argu-  date  is  wett  under  way.  Out  of 


Hints,  he  forces  the  others  to 
iharpen  their  wits,  dig  deener 
ta‘o  their  minds  for  historical 
nfutstion.  and  wheel  their 
bfSTT  artillery  in»o  action.  He 
iweicos  angles  which,  because 
^  do  represent  a  considerable 
xgment  of  popular  thinking, 
Hng  out  lesponses  that  add  to 
the  elTer'iveness  and  character 
tf  fditpsiats 

An  editorial  conference  with- 
wt  I  devil's  advocate  is  likely 
b  degenera*e  in‘o  a  routine 
ifi'r  In  v/h’rh  agieement  is  the 
jndltlon  and  the  red  meat  of 
the  exception.  I  recom- 
one  for  every  edltorlnl 
JfPwtment.  If  all  the  members, 
ywver,  were  advocates  of  the 
wil.  Fin  afre'd  we'd  not  get 
“■t  *n  editorial  page. 


the  editorial  conference  came  a 
campaign  for  a  new  city  charter, 
which  is  now  in  effect.  Out  ot 
the  editorial  conference  came 
the  plea,  in  editorials,  for  the 
creation  of  a  juvenile  depart¬ 
ment  in  the  Police  Department: 
it  is  now  set  up  and  operating. 

Th's  exchange  between  and 
synchronization  of  the  editorial 
and  news  departments  is  a 
haooy  product  of  the  conference. 

Th*>re  is  another  than  the 
purely  practical  side  to  the  con¬ 
ference — i.icl  that  is  what  Bis¬ 
marck  called  the  imponderables: 
the  discussion  of  general  ideas 
not  immedia'ely  related  to  the 
news  but  which  make  them¬ 
selves  felt  in  the  basic  philoso¬ 
phy  and  character  of  the  edi¬ 
torial  page. 


throwing  cold  wa'er  on  the 
whole  business.  Because  of  this 
background  of  general  discus¬ 
sion.  we  have  been  able,  we 
think,  to  understand  the  inward¬ 
ness  of  the  Pope’s  recent  allocu¬ 
tion  to  the  College  of  Cardinals 
.ind  of  World  Government. 

Books  of  challenging  and  pro¬ 
vocative  character,  like  Hayek's 
“The  Road  to  Serfdom”  and 
David  Dallon's  books  on  Russia 
and  Emery  Reves'  “Anatomy  of 
Peace,"  are  assigned  reading  for 
later  general  argument.  De 
Tocqueville  is  brought  in  and 
his  marvelous  prescience  con¬ 
cerning  America  chewed  over. 
Magazine  articles  of  ideas  are 
read  by  one  man  and  then  de¬ 
bated.  All  this  is  good  for  the 
spirit  and  the  soul — and  makes 
for  a  better  editorial  page. 

Seminar  on  Philosophy 

The  people  who  think  “The 
Front  Page''  an  accurate  picture 
of  the  American  newspaper 
would  have  their  eyes  opened 
and  their  ears  standing  out  in 
disbelief  if  they  could  hear  the 
editorial  conference  holding  a 
seminar — for  that  is  what  it  is — 
on  religion  or  philosophy.  They 
would  be  surprised  at  the 
searching  criticism  leveled  at 
American  newspapers  for  their 
failures  and  omissions,  ourselves 
included,  with  the  hope  that  by 
such  criticism  standards  can  be 
elevated  and  the  sense  of  re¬ 
sponsibility  of  newspapers  be 
realized  rather  than  stand  as  a 
pious  aspiration. 

There  is  one  custom  of  the 
editorial  conference  which  has 
been  so  useful  that  I  hope  some¬ 
day  every  newspaper  will  Insti- 
tu‘e  it.  It  is  a  custom  which 
confirmed  Mr.  Brown's  original 
reflection  and  thinking  on  the 
need  of  the  American  Pre.'s  In¬ 
stitute.  That  is  the  guest  speaker. 
With  the  aid  of  the  city  editor, 
the  Foreign  Policy  Association, 
the  World  Affairs  Council, 
Brown  University,  similar  so- 
cieMes  and  interes‘ed  individ¬ 
uals,  we  are  informed  of  speak¬ 
ers  or  interesting  personages 
who  are  to  come  to  Providence. 
We  invite  Ihem  to  sit  in  with  us 
on  an  informal  conference  and 
not  once,  except  for  legitimate 
rea-'ons.  has  the  invitation  been 
reiee’ed. 

The  guest  speaker  is  advised 
that  hU  talk  is  completely  off- 
the-record.  that  there  are  no 
reporters  present,  that  he  can 
talk  as  freely  as  he  wl'hes  and 
that  we  shall  understand  if  he 
does  not  care  to  an«wer  any  par¬ 
ticular  question.  We  leave  the 
choice  to  him  as  to  whether  he 


Sevellon  Brown 

wants  to  plunge  into  his  subject 
or  start  with  questions  from  the 
conference,  to  which,  incident¬ 
ally,  we  invite  interested  peo¬ 
ple  around  the  building. 

From  these  conferences  with 
guest  speakers  we  have  secured 
not  only  informative  back¬ 
ground  material  but  a  wealth  of 
ideas.  We  have  had  intimate 
contact  with  a  great  many  men 
whose  names  are  in  the  news 
and  have  caught  the  flavor  of 
their  personalities  and  minds. 
We  make  the  very  serious  at¬ 
tempt  to  avoid  the  stuffed  shirts 
and  the  windbags  when  we  ex¬ 
tend  our  invitations.  If  we  get 
but  one  idea  or  a  differing,  ex¬ 
citing  or  thoughtful  point  of 
view  from  a  speaker,  we  think 
the  meeting  well  worth  while. 

Some  Guest  Speakers 

Let  me  list  some  of  the  men 
who  have  appeared  before  us. 
Count  Carlo  Sforza,  with  his 
overcoat  thrown  over  his  shoul¬ 
der  like  a  cape,  a  black  hat  set 
jauntily  on  his  head,  with  his 
striking  face  and  alert  eyes, 
lived  up  to  the  promise  of  his 
appearance,  entrancing  us  with 
his  cosmopolitan  culture  and  his 
firm  grasp  of  affairs  in  Italy. 

TTie  quiet-spoken  Paul  van 
Zeeland  impressed  \is  with  his 
knowledge  of  world  economics. 
The  Hon.  Sir  Girja  Shankar 
Bajpai,  Agent-General  for  India 
in  Washington,  came  in  to  spend 
an  hour,  after  which  we  were  to 
drive  him  around  Providence  on 
a  sightseeing  tour.  At  the  end 
of  the  hour,  he  asked  us  to  dis¬ 
miss  the  car  as  he  wanted  to 
continue  the  discussion.  Alex¬ 
ander  de  Seversky,  filled  with 
the  subject  of  air  power,  missed 
two  trains  and  set  back  our 
luncheon  ^reriod  by  two  hours 
in  his  fascinating  talk. 

A  Polish  general  whose  name 
we  could  not  pronounce  talked 
to  us  through  an  in’erpreter, 
and  some  of  h's  conversation, 
when  he  got  on  the  subject  of 
the  Germans,  could  not  be  re¬ 
peated  by  the  translator. 

But  I  cannot  even  now  get 
out  of  my  mind  the  young  prl- 
va‘e  first  class,  wi‘h  his  eyw 
yellow  with  malaria  and  still 
jittery,  years  olde>‘  than  his  ac¬ 
tual  age,  who  told  us  of  the 
n'gh*ly  bombing  of  Guadal- 
canil  bv  the  big  Jap  ships. 

Harold  Stassen,  then  Gover¬ 
nor  of  Minnesota,  talked  of  na¬ 
tional  politics  and  grabbed  him- 

( Continued  on  page  47) 
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THE  ADVERTISING  SURVEY 

GM  Executive  Tells 
Of  Research  Needed 


By  Sconuel  Rovner 

RESEARCH  by  newspapers  con¬ 
tinues  to  be  a  hot  subject,  and 
arcuments  keep  coming  in  pro¬ 
fusion.  Occasionally,  something 
worthwhile  and  usable  comes 
out  of  it  all. 

This  week  we  saw  something 
that  seems  to  fit  well  into  the 
ready  reference  file — a  statement 
by  an  official  of  General  Motors 
Corporation,  often  in  the  past 
tlie  largest  single  user  of  news¬ 
paper  space  in  the  country. 

To  acquaint  newspaper  pub¬ 
lishers  with  the  types  of  infor¬ 
mation  wanted  by  a  large  adver¬ 
tiser,  R.  F.  Schreitmueller,  man¬ 
ager  of  GM’s  market  analysis 
department,  outlined  them  in  a 
letter  to  D.  H.  Odell,  assistant 
director  of  advertising.  Mr. 
Odell,  in  turn,  presented  the  let¬ 
ter  to  the  research  committee  of 
the  Newspaper  Advertising  Ex¬ 
ecutives  Association,  which  is 
seeking  a  standard  research  for¬ 
mula  in  cooperation  with  the 
Association  of  National  Adver¬ 
tisers  and  the  Ancerican  Asso¬ 
ciation  of  Advertising  Agencies. 

General  P^otors  has  made  in- 
ten.sive  s^dies  for  many  years 
of  every  larve  citv  in  the  coun¬ 
try.  Mr.  Schreitmueller  notes 
that  fact.  But,  he  also  points 
out  that  the  most  exhaustive 
survey  which  eyen  so  large  an 
advertiser  is  capable  of  making 
has  many  gaps.  He  expects  the 
newspapers  publishers  to  play  a 
large  part  in  filling  them. 

Broadly,  their  helps  would  fall 
into  four  groups: 

1.  Data  heloful  in  establishing 
or  reorganizing  wholesale  and 
jobbing  outlets. 

2.  Information  helping  the 
wholesaler  in  establishing  retail 
selling  effort. 

S.  Information  helpful  to  the 
retailer. 

4  Data  reporting  develop¬ 
ments  in  the  area  that  might 
have  an  immediate  or  long-term 
selling  significance. 

More  specifically.  General 
Motors  wants  such  data  as:  pub- 
tlic  construction  (tunnels,  via¬ 
ducts.  bridges,  etc.  1 ,  transpor¬ 
tation  rates,  location  and  expan¬ 
sion  of  major  industries;  large- 

The  Nylon  Rush 

A  one-insertion  seven-col¬ 
umn  ad  in  the  Detroit  (Mich.) 
News  brought  95,000  orders 
ior  nylon  stockings  to  a  de¬ 
partment  store,  and  News 
officials  attributed  a  20,000 
jump  in  circulation  to  that  ad. 

A  four-column  ad  in  one  ed¬ 
ition  of  the  Des  Moines  (la.) 
Register  netted  62,500  coupons 
ior  nylons,  the  advertiser  re¬ 
ported. 


scale  maps  of  trading  areas;  co¬ 
ordinated  information  from  local 
public  utilities  on  number  of 
users,  etc. 

He  makes  the  additional  point 
that  such  material  should  not 
be  directed  only  to  the  advertis¬ 
ing  manager,  but  also  to  the 
sales  organizations  directly  con¬ 
cerned  with  its  use.  Failure  to 
recognize  this  need,  says  Mr. 
Schreitmueller,  has  been  detri¬ 
mental  to  linage. 

He  puts  it  this  way  (and  the 
criticism  is  directed  at  maga¬ 
zines  and  radio  networks  as  well 
as  newspapers ) : 

“Over  the  vears.  (thevl  have 
issued  statistical  data  for  the  in¬ 
dicated  purpose  of  assisting  their 
advertisers,  or  prospective  ad¬ 
vertisers,  with  their  marketing 
problems.  .  .  .  Many  of  these 
studies  involved  considerable 
expense  and  labor  .  .  „•  in  addi¬ 
tion.  some  of  these  reports  were 
produced  in  elaborate  style  often 
involving  considerable  expense. 

“From  mv  own  experience,  as 
well  as  that  of  other  marketing 
men.  these  studies  were  largely 
distributed  to  advertising  men. 

.  .  .  There  seldom  was  the  oppor¬ 
tunity  for  the  men  most  directly 
concerned  with  the  use  of  such 
material  (the  sales  managers) 
to  sit  down  and  discuss  its  com¬ 
pilation,  its  scope  or  to  make 
suggestions  for  improvement.  .  . 
All  of  which  can  lead  to  only 
one  conclusion; 

“These  studies  were  designed, 
not  to  assist  the  advertiser  with 
his  marketing  problems,  but 
rather  to  assist  in  the  sale  of 
linage.  ...  If  that  is  true,  in  my 
opinion  the  studies  are  gen¬ 
erally  of  little  value  either  to 
the  publisher  or  their  recipient.” 

It  boils  down  to  the  well- 
known  but  neglected  fact  that  a 
manufacturer's  advertising  ex¬ 
penditure  usually  follows  his 
sales  curve. 

Reprise  to  Ree(il 

VERGIL  REED,  research  man 

for  the  J.  Walter  Thompson 
advertising  agency,  had  some 
things  to  say  recently  about 
newspaper  promotion  and  re¬ 
search  which,  without  stretching 
things,  you  might  call  provoca¬ 
tive  (E.  &  P.,  Jan.  19.  p.  64). 
Among  those  provoked  to  re¬ 
buttal  was  R.  F.  Krueger,  adver¬ 
tising  manager  of  the  Pasadena 
( Calif. )  Independent. 

The  give-and-take  ( and  Mr. 
Krueger  has  a  “hunch"  that  a 
lot  of  newspaper  men  will  back 
him  up)  runs  about  like  this: 

Reed:  Every  advertiser  and 
his  agency  has  the  right  to  know 
who  your  readers  are.  In  what 
kind  of  homes  do  they  live? 
What  are  their  family  charac¬ 
teristics?  What  are  ^eir  edu¬ 
cational  standards? 

Krueger:  I  doubt  if  there  is  a 
newspaper  in  America,  publish¬ 


ing  25,000  to  50,000  daily,  that 
can  stay  solvent  and  do  even 
one-half  of  what  Mr.  Reed  ad¬ 
vocates.  ...  To  evaluate  prop¬ 
erly  such  a  mass  of  material,  an 
agency  would  have  to  plan  five 
years  ahead.  During  that  inter¬ 
val,  all  the  factors  would  have 
changed. 

Reed:  In  the  past,  too  often 
no  real  facts  were  used,  or  what 
was  worse,  facts  were  misused, 
or  even  deliberately  concealed 
if  they  were  not  favorable  to  the 
paper. 

Krueger:  If  that  is  so,  then 
prior  to  the  recent  advent  of 
Mr.  Reed  into  the  advertising 
business.  America's  advertising 
agencies  have  been  placing  na¬ 
tional  schedules  on  the  basis  of 
pure  hocus-pocus  and  the  most 
remarkable  sales  record  in  his¬ 
tory  was  nothing  but  a  mirage. 

Reed:  Research  should  be 
weaned  from  promotion,  and 
carried  out  by  trained  specialists 
in  a  separate  department. 

Krueger:  Actually,  such  a 
complete  department  doesn’t 
even  belong  inside  a  newspaper. 
Research  is  an  essential  business 
in  itself  and  virtually  all  re¬ 
search  Mr.  Reed  advocates 
should  be  done  by  an  organiza¬ 
tion  not  connected  with  the 
paper  in  any  manner.  To  berate 
the  newspapers  for  failing  to 
operate  an  additional  and  sep¬ 
arate  business  is  unjust. 

■ 

4A  Members  Added 

The  Advertising  Federation  of 
America  announces  that  the  fol¬ 
lowing  have  been  elected  to 
membership  in  the  Federation: 
Columbia  (Mo.)  Daily  Tribune, 
Fadell  Company,  Minneapolis; 
Ross  Advertising  Agency,  St. 
Louis;  Port  Arthur  (Tex.)  News, 
Arthur  W.  Sampson  Company, 
Inc..  Boston;  and  Bonsib  Ad¬ 
vertising,  Fort  Wayne,  Ind. 


Auto  Ad  Story 
Slides  Prepared 
By  Detroit  Group 

Detroit  —  A  visual  prcwnti. 
tlon  story  of  what  newiMMr 
advertising  can  do  for  theZ. 
tomobile  indu.stry  has  bem  gre 
pared  by  the  Detroit  ChaptsToi 
the  American  Newspaper  Bid- 
resentatives.  ^ 

The  material  has  been  sent  to 
a  manufacturer  of  slides.  J  B 
Jones  of  Seri pps-Ho ward  uj 
chairman  of  the  committee,  tolf 
E  &  P.  Exactly  when  the  ilida 
will  be  ready  is  indefinite  be¬ 
cause  of  a  bottleneck  in  tb« 
making  of  slides  in  color.  It 
was  anticipated,  however,  tbit 
the  advent  of  the  slides  would 
coincide  with  the  time  the  auto¬ 
mobile  makers  will  be  most  re 
ceptive:  with  their  own  prodne 
tion  problems  nearly  enou|h 
solved  that  they  can  give  adw 
tising  specific  attention. 

The  presentation  is  designed 
to  remind  the  auto  maken  o< 
the  part  played  by  the  newipe 
pars  in  getting  their  industry  ee 
tablished.  It  will  show  how 
newsnaper  advertising  sold  the 
people  of  the  country  on  this 
means  of  mass  transportatioo, 
when  it  was  brand  new. 

The  presentation  pictures  the 
industry  in  the  position  of  start 
ing  all  over  again,  with  all  com* 
panies  in  a  position  of  comnett 
tive  equality,  due  to  the  haiting 
of  normal  car  production  during 
the  war. 

Faced  with  the  problem  of  re 
capturing  markets,  the  makers 
are  to  be  shown  the  wisdom  of 
using  newspaper  advertising, 
through  which  they  reached 
their  peak  prewar  sales. 


C^ampalg.nd  and  ..^dccounld 

By  Betty  Feezel  — 


Schedules  416  Dailies 
ADVERTISING  for  Duff’s  Bak¬ 
ing  Mixes  for  the  second 
quarter  of  1946  will  appear  in 
416  dailies,  Robert  T.  Kesner, 
advertising  director  of  Amer¬ 
ican  Home  Foods.  Inc.,  of  which 
Duff’s  is  a  division,  announces. 
The  schedule  calls  for  .50-line 
copy  in  359  newspapers  and 
200-line  copy  in  58  newspapers, 
with  insertions  to  run  every 
week. 

Duff's  has  been  running  news¬ 
paper  advertising  on  its  Mixes — 
Hot  Muffin.  Waffle  and  Ginger¬ 
bread  —  weekly  without  inter¬ 
ruption  for  nearly  five  years, 
according  to  Mr.  Kesner.  Start¬ 
ing  with  approximatelv  .50 
dailies  in  September,  1941,  the 
number  of  newspapers  on  the 
Duff  list  has  been  increased 
steadily.  The  present  sched¬ 
ule  is  the  largest  in  the  com¬ 
pany’s  history.  W,  Earl  Both- 
well,  Pittsburgh,  handles  the 
account. 

Miami  Effort 

SUMMER  vacation  attractions 


of  Miami  Beach  will  be  em¬ 
phasized  in  a  spring  and  early 
summer  newspaper  campaign 
launched  this  week  threugh  the 
Miami  Beach  Public  Relations 
Advisory  Committfe.  The  $10.* 
000  campaign  will  appear  in 
leading  newspapers  of  20  se¬ 
lected  Northern  and  Southern 
cities.  It  will  continue  until 
June  16.  Ads  tell  the  story  of 
the  resort’s  increasing  sum¬ 
mertime  popularity.  Agency 
is  Graydon  E.  Bevis.  Inc., 
Miami. 


Best  Foods  Trio 
ADVERTISING  and  sales  pl*M 
for  the  summer  announced 
this  week  by  Best  Foods,  Inc.. 
include  national  campaigns  on 
three  products:  Hellmann'smav- 
onnaise,  mustard,  and  Shinoia 
shoe  polishes.  The  Hellmannr 
Best  Foods  mayonnaise  cajn- 

paign,  in  full  color,  will  aP" 
pear  in  Sunday  newspawr  suF 
plements  in  leading  cities  w 
in  four  women’s  magazines,  in* 
(Continued  on  page  70 ^ 
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three  timely  topics  are  discussed  by  editorial  cartoonists 


WAIT  'TIL  HE  HEARS 

Glenn  Itret  Tbauer,  Miami  (Fla.)  Htrald. 


DELEGATE-AT-LARGE 

Fred  Heyman,  Syracuse  (N.  Y.)  Herald-Journal. 


THE  $64  QUESTION 

Leo  White.  Lowell  (Mau.)  .Fan. 


Big  Attendance  Seen 
For  ANPA  Convention 


INDICATIONS  this  week  were 

that  a  near-record  attendance 
of  the  nation’s  daily  newspaper 
publishers  will  be  on  hand 
when  the  60th  annual  conven¬ 
tion  of  the  American  News¬ 
paper  Publishers  Association 
opens  at  10  a.m.  Tuesday,  Apr. 
S,  at  New  York’s  Waldorf- 
Astoria  Hotel.  There  were 
more  than  700  delegates  reg¬ 
istered  in  1944,  the  last  con¬ 
vention. 

Accommodations,  however, 
continue  to  pose  a  problem  to 
visiting  delegates. 

Traditionally,  the  ANPA’s 
opening  session  is  given  over  to 
the  Small  Dailies  (under  50,- 
OOO  circulation)  group. 

Preparing  the  program  for 
this  session  is  a  program  com¬ 
mittee  headed  by  Arthur  P. 
Irving,  Glens  Falls  (N.  Y.)  Post- 
Star  and  Times,  wl^h  Carl  B. 
Short.  Roanoke  (Va.)  Times 
ihd  World-News  as  vicechair¬ 
man. 

Eisenhower  a  Guest 

The  Tuesday  morning  and 
afternoon  sessions  will  be  held 
in  the  Jade  Room,  but  Wednes¬ 
day’s  general  sessions  will  be 
moved  to  the  Waldorf’s  Grand 
Ballroom. 

ANPA  President  W.  G.  Chand¬ 
ler,  of  Scripps-Howard  News¬ 
papers.  will  pres'de  at  the  open- 
mg  general  session  Wednesday 
morning. 

Wednesday  afternoon  will  be 
given  over  to  the  Bureau  of 
Advertising  and  another  gen¬ 
eral  session  will  be  held  Thurs- 
dav  morning.  The  convention 
will  wind  up  with  the  tradi¬ 
tional  Bureau  of  Advertising 
dinner  in  the  Grand  Ballroom, 
atwhich  General  of  the  Army 
Dwight  D.  Eisenhower  will  be 
Mnor  guest.  To  date  1,700 


reservations  have  been  made  for 
the  dinner. 

Two  other  dinner  speakers 
will  be  Dr.  Karl  T.  Compton, 
president  of  the  Massachusetts 
Institute  of  Technology,  a  lead¬ 
ing  scientist  in  the  field  of 
atomic  research,  and  Frederick 
E.  Crawford,  president  of 
Thompson  Products  Co.,  Cleve¬ 
land,  a  past  president  of  the 
National  Association  of  Manu¬ 
facturers. 

David  W.  Howe,  publisher  of 
the  Burlington  (Vt. )  Free  Press 
and  first  vicepresident  of  the 
ANPA,  is  chairman  of  the  din¬ 
ner  committee. 

Cranston  Williams,  ANPA 
general  manager,  has  announced 
that  the  Wednesday  morning 
and  afternoon  meetings  will  be 
open  to  the  press  while  the 
Tuesday  and  Thursday  meet¬ 
ings  will  be  executive. 

A  look  at  the  topics  proposed 
for  discussion  at  the  Small 
Dailies  sessions  gives  an  idea 
what  concerns  daily  newspaper 
publishers  currently. 

For  example,  in  the  field  of 
advertising,  they  will  attempt 
to  find  answers  to  such  ques¬ 
tions  as: 

Has  any  newspaper  found  a 
satisfactory  yardstick  to  apply 
in  determining  how  much  space 
can  be  allott^  a  new  store  or 
business  during  a  period  when 
ad  space  is  rationed  to  all  old 
advertisers? 

What  amount  of  merchandis¬ 
ing  cooperation  should  be  of¬ 
fered  by  newspapers  to  national 
account?  Specifically,  is  asked: 

Should  it  be  based  on  size  of 
contract?  Should  it  be  stand¬ 
ard  policy  to  all  national  ac¬ 
counts  regardless  of  the  amount 
of  space  used?  Should  it  be  a 
modification  of  the  policy  es¬ 
tablished  by  metropolitan  news- 


IDITOR  a  PURLISHIR  f«r  April  1).  1f4« 


Wage  Bill  Revised 

Washington  —  The  revised 
minimum  wage  bill  approved 
by  the  Senate  fixes  a  flat  65 
cents  an  hour  base  for  all  cov¬ 
ered  employes,  exempts  ap¬ 
prentices  and  learners  in 
newspaper  plants  from  the 
pay  provision  for  a  period  of 
4,000  hours  or  about  two  years, 
and  excludes  newspaperboys 
from  coverage. 

An  amendment  by  Senators 
A.  J.  Ellender  and  Joseph  Ball 
eliminated  a  proposed  ex¬ 
emption  of  dailies  under 
3,000  circulation  as  had  been 
recommended  by  committee, 
but  retained  the  exclusion  of 
weeklies  within  the  3,000  cir¬ 
culation  figure. 


papers  so  that  the  personnel  of 
national  accounts  as  well  as 
newspapers  would  be  in  accord 
as  to  the  amount  of  cooperation 
to  be  expected  and  grahted? 

Also  to  be  explored  during 
the  ad  discussion  will  be  pos¬ 
sibility  of  small  newspapers’ 
“networks”  for  sale  of  national 
advertising. 

“Freezing”  of  circulation, 
rates,  the  status  of  circulation 
revenue  in  relation  to  operation 
of  a  newspaper,  and  ways  and 
means  for  holding  and  gaining 
readers  in  competition  with 
other  media  will  be  among  the 
topics  talked  out  during  the 
sessions. 

Only  one  question  has  been 
posed  regarding  radio,  accord¬ 
ing  to  an  ANPA  Bulletin, 
namely: 

Are  any  small  dallies  enter¬ 
ing  the  FM  radio  field  as  com¬ 
munity  stations  without  net¬ 
work  affiliation  and  can  they 
foresee  enough  revenue  to  sup- 
{ Continued  on  page  66) 


Demonstration 
Oi  Facsimile 
Due  for  ANPA 

Plans  to  demonstrate  new 
facsimile  equipment  at  the  an¬ 
nual  convention  of  the  Ameri¬ 
can  Newspaper  Publishers’  As¬ 
sociation  were  announced  this 
week  by  Capt.  W.  G.  H.  Finch, 
president  of  Finch  Telecommu¬ 
nications,  Inc. 

At  his  studios  in  New  York 
City,  Capt.  Finch  gave  represen¬ 
tatives  of  E  &  P  a  preview  of  fac¬ 
simile  transmission  of  his  spe¬ 
cially  designed  “newspaper,” 
which  he  calls  Air  Press.  He 
staged  a  full-dress  demonstra¬ 
tion  of  facsimile  and  FM  broad¬ 
casting,  utilizing  a  rocket-type 
antenna,  for  members  of  the 
Federal  Communications  Com¬ 
mission. 

Capt.  Finch,  who  holds  one  of 
the  first  three  licenses  granted 
for  facsimile  transmission  back 
in  1937,  has  obtained  United 
^ess  service  for  his  FM-FAX 
station,  WGHF.  His  paper  page 
measures  8V4  by  11  inches.  With 
the  latest  type  receiver,  the  page 
is  recorded  in  two  minutes  on  a 
continuous  roll  of  paper. 

Still  in  the  experimental 
stage,  the  pages  for  Air  Press 
are  set  uo  by  a  printer,  then 
photographs  are  made  from 
glossy  proof  sheets.  The  photo¬ 
graphs  go  into  the  sending  unit 
In  the  demonstration,  best  re¬ 
sults  have  been  achieved  with 
type  larger  than  8-point,  though 
stock  tables  from  New  York 
newspapers  have  been  trans¬ 
mitted  and  are  readable.  Photo¬ 
graphs  reproduce  with  rich 
tonal  quality. 

Primarily,  the  Finch  machines 
are  designed  for  communication 
service  of  the  same  kind  as  tele¬ 
graph  printers,  but  the  demon¬ 
stration  in  which  it  is  planned 
to  transmit  Air  Press  from  th« 
(Continued  on  page  66) 
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THE  PARTY  LINE 


Juveniles  Control 


Big  Buying 

By  Charles  H.  Carson 

"JUVENILmS!”  .  .  .  Could  be 
the  diagnosis  for  the  feverish 
anxiety  appearing  in  every  type 
of  retail  business,  in  every  type 
of  media  .  .  .  going  after  the  tre¬ 
mendous  slice  of  buying  repre¬ 
sented  by  those  in  the  "crib- 
crowd”  .  .  .  “in-betweens  .  .  . 
through  the  so  called  “teen¬ 
agers”!  The  point  to  continually 
stress  to  your  accounts — not  to 
overlook  in  your  copy-writing, 
is  that  this  is  a  distinct  segment 
of  our  national  buying  power — 
not  Just  a  class — here  today  and 
gone  tomorrow!  The  “teenagers” 
we  started  talking  about  in  this 
column  a  year  and  a  half  ago  . . . 
are  now  out  or  on  the  way  .  .  . 
into  the  semi-mature  class  while 
others  have  taken  their  places. 
Remember  too — “teen-agers”  con 
be  boys.'  This  segment  could  be 
called  the  “JUVENILETTES!  So 
put  your  ear  to  the  ground! 
Money  is  being  and  will  continue 
to  be  spent  on  them,  by  them! 

•  •  • 

“THE  CRIB-CROWD”  ...  can 
be  expected  to  continue  in  in¬ 
creasing  numbers.  Your  Uncle 
Sam  alone,  so  far  has  delivered 
some  800  thousand  babies  for 
service  /amil’es  .  .  .  continuing 
at  the  rate  of  30  thousand 
monthly!  These  babies  from  the 
four  lowest  service  pay  grades, 
although  probably  bom  nine 
months  after  the  discharge  of 
the  fathers — receive  free  medi¬ 
cal  hospital  care  until  they  are 
a  year  old!  This  means  more 
money  into  retail  channels  for 
clothing  .  .  .  furniture  .  .  .  ac¬ 
cessories!  If  it  will  do  your  copy 
writing  any  good — more  boys 
than  girls  are  bom  during  war 
years!  Ratio  107  or  108  to  100 
girls. 

•  •  • 

TIP  HERE!  ,  .  .  For  one  of  your 
accounts  wanting  something 
new  to  promote  baby  business — 
suggest  giving  an  “insurance 
policv”  agnirst  having  twins!  L. 
HART  &  SON  (San  Jose.  Calif.) 
issues  one  to  exoectant  mothers 
who  purchase  their  layettes  from 
them.  Can  be  made  up  by  any 
printer  to  resemble  miniature 
insurance  policy  .  .  .  guarantee¬ 
ing  a  free  duvVcate  layette  in 
event  of  a  double  dose!  Has 
apace  on  bark  of  the  folder  to 
list  articles  purchased  in  origi¬ 
nal  layette,  which  will  be  dup¬ 
licated  in  case!  It's  a  good  gam¬ 
ble  for  both  .  .  more  advertis¬ 
ing  and  prestige  for  you  .  .  .  if 
you  beat  your  printer  or  radio 
station  to  it! 

•  •  • 

“WHERE  DO  I  COME  IN?”  .  .  . 

Is  the  question  being  asked  by 
girls  in  the  10  to  14  age  group, 
says  Eve  Spivack,  girls  and  teens 
buyer  (Glmhel's)  discussing  it 
In  an  article  In  Infants’  and  Chil¬ 
dren's  Wear  This  group,  she 
says,  is  being  neglected!  Those 
from  seven  to  10  she  feels  are 
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Power 


still  under  the  guidance  of  their 
mother — but  those  from  10  to 
14 — “have  a  well  developed  style 
sense,  and  they  want  to  follow 
the  teen-age  style  trend  and  ac¬ 
tivities.  .  .  .  These  girls  complain 
that  they  are  not  ‘in’  on  all  the 
exciting  publicity  given  their 
older  sisters,  and  so  eager  are 
they  to  be  included  ...  we  6nd 
them  signing  registers  and  ap¬ 
plications  for  our  teen-age  clubs 
and  other  events.”  This  10  to  14 
today  ...  is  the  teen-ager  to¬ 
morrow! 

•  •  • 

BOYS  TOO  .  .  .  are  a  big  part 

of  the  segment,  so  don’t  put 
all  your  emphasis  on  pig-tails! 
Not  only  are  more  boys  being 
born  .  .  .  but  as  years  as  added, 
as  a  group,  they  are  getting 
larger  in  dimensions  than  we 
were  at  the  same  age  .  .  .  and 
every  day  in  the  year  some  4.000 
boys  have  a  birthday!  More  em¬ 
phasis  in  our  advertising  .  .  . 
more  attention  in  merchandising 
promotions  should  be  placed  on 
this  group.  Now  with  your  men’s 
stores  handling  everything — with 
department  store  boys  depart¬ 
ments  eating  into  this  gravy — is 
a  good  time  for  a  special  “BOYS 
GIFT  SHOP”  in  the  department! 
With  4.000  birthdays  every  day 
.  .  .  gifts  to  them  .  .  .  from  them 
.  .  .  it's  something  to  ponder! 

•  •  • 

“AS  THE  TWIG  IS  BENT—"  .  . . 

Meaning  in  your  advertising — 
in  your  suggested  promotions 
for  your  accounts,  don't  over¬ 
look  the  fac»  that  this  group  of 
"JUVENILETTES”  not  only  are 
brought  for  .  . .  but  do  their  own 
buying.'  One  recent  study  found 
that  pupils  in  over  50%  of  low 
income  families,  do  practically 
all  the  marketing  for  their  fam¬ 
ilies! 

An  ang'e  that  could  be  devel¬ 
oped  and  promoted  by  many 
stores  .  ,  .  especially  super-mar¬ 
kets  or  chains  of  groceries,  is  in 
an  elaboration  on  a  project  of 
a  Bangor,  Me.  school!  They  have 
set  up  a  “store”  where  the 
voung<!ters  with  “play  money” 
leem  ins  and  outs^of  shopping. 

WATCH  YOUR  COPY!  .  .  . 

There  seem  to  be  on<v  two 
angles  that  re'ailers  and  copy¬ 
writers  are  following  in  trving 
to  reach  the  "teen  crowd.”  They 
either  try  to  sell  the  mother — or 
at  the  other  extreme  in  talking 
directly  to  the  crowd — give  them 
a  dish  of  so  called  jive  chatter 
that  even  they  can’t  understand! 
Jive  talk  is  not  a  universal 
language  ...  it  is  not  even 
regional  ...  it  differs  even  in 
schools  in  the  same  town  ...  so 
know  your  jive/  Both  of  these 
angles  can  be  improved  on  .  .  . 
because  they  are  being  found  to 
be  wrong!  Appealing  to  mothers 
is  out — these  kids  know  what 
they  want  and  mostly  spend  the 


Weil's  Grigri — "romantic  .  .  .  with 
a  dash  of  the  inconsequential  in 
its  plea.” 


money  themselves!  Jive  talk,  car¬ 
ried  to  extremes.  Is  now  resented. 

•  *  • 

FIGURES  DON’T  LIE!  .  .  ,  And 

if  you  don’t  believe  you  should 
direct  your  copy  to  a  group  of 
safe  and  sane  American  down- 
to-earth  talking  people,  who 
know  what  they  want  and  spend 
the  money  themselves  for  what 
they  get  .  .  .  take  a  glance!  Be¬ 
fore  a  recent  forum  conducted 
by  Scholastic  Magazine  a  speak¬ 
er  representing  the  U.  S.  Office 
of  Education  pointed  to  these 
facts!  In  one  study  1.400  high 
school  students  spent  $17  thou¬ 
sand  or  $200  thousand  a  year 
.  .  .  in  another,  one  group  of 
fifth  and  six  grade  girls  handled 
$1,200  in  a  10  week  period  .  .  . 
another  magazine  survey  reports 
that  six  million  girls  between 
12  and  16,  spend  and  induce 
their  families  to  spend  for  them, 
over  $2.6  billion  a  year! 

•  •  • 

YOUR  RESPONSIBILITY!  .  .  . 

Granted  that  the  parent  has 
much  infiuence  on  the  thinking 
of  this  group— ( Scholastic  Mag¬ 
azine  found  in  a  poll  of  1.555 
high  schoolers  that  38%  gave 
credit  for  infiuencing  to  their 
families) — your  responsibility  as 
a  copy-writer  grows  larger  each 
day  ...  as  they  grow  older,  are 
better  educated  ...  in  slanting 
toward  them  as  a  consumer  seg¬ 
ment  of  our  population!  In  this 
survey  only  17%  said  magazines 
and  newspapers  influenced  them 
in  making  up  their  minds.  This 
percentage  can  be  “upped”  if 
you  “up”  your  copy. 

■ 

Sweetser,  Harrington^ 
Byrne  Open  Aqer»ry 

Sweetser,  Byrne  and  Harring¬ 
ton.  Inc.,  a  new  advertising 
agency,  will  open  Apr.  15  in 
Times  Tower.  New  York  City. 

President  is  George  T.  (Ted) 
Sweetser,  for  the  last  two  years 
executive  vicepresident  and  di¬ 
rector  of  Abbott  Kimball  Adver¬ 
tising  Agency.  Other  principals 
are  Austin  Byrne,  executive 
vicepresident,  formerly  with 
Lord  and  Thomas.  Blackett, 
Sample  and  Hummert.  William 
Esty,  and  Grant  Advertising, 
and  Ruth  Harrington,  former 
v.p.  and  dir.  Abbott  Kimball. 


The  Season 
Exudes  Mynh, 
Balm  and  Ads 

One  thing  seems  to  hiv* 
sadly  neglected  by  th.  ^ 
concerned  with  newspsoerT 
chanical  problems — a  procfa^ 
scenting  newsprint,  it 
have  come  in  handy  thlj^ 

Easter  is  on  the  wiy^ 
that  means  perfume,  esniiihl 
when  it’s  the  first 
Easter  in  five  years. 
ing  so.  perfumers  Parisian  ^ 
American  are  using  newin^ 
space  more  lavishly  than  the 
have  in  many  a  long  month.^ 

In  New  York,  at  least.  Fiftk 
Avenue  will  have  its 
smelling  Easter  parade  in  a  loai 
time,  if  the  perfume  linaiTil 
an  indication. 

Averages  10  Pagat 

New  York  newspapes.  tna 
Sunday  through  Thursday,  am- 
aged  some  ten  pages  each  d 
fragrant  art  and  copy.  Tbede 
partment  stores  were  up  to 
prewar  schedules,  and  a  on 
high  was  recorded  in  limie 
placed  directly  by  the  nuiiQ* 
facturers. 

Copy  was  back  in  the  old 
flamboyant  strains. 

The  most  unusual  ad  ol  the 
week  (see  cut)  applied  that 
technique  even  to  the  nanw  o( 
the  perfume.  Grigri,  a  Weil 
product,  has  a  name  tlut 
“sounds  a  bit  like  the  love  call 
of  a  lonely  little  cricket  loot 
in  the  ecstatic  contemplation  ol 
a  dew  drop.”  according  to  the 
copywriter  at  Kelly.  Nason  Co., 
the  Well  agency. 

Heralding  the  peace.  Weil 
created  the  new  scent  "beeauie 
it  will  replace  nicely  the  block 
bus'er  and  robot  bomb." 

Coty  tossed  in  several  large 
srtace  ads  on  i's  new  Muse— 
"destined  to  become  a  claaaie.'' 
Charbert  and  the  Arnold  (Jon- 
stable  store  featured  Breathleo, 
“the  perfume  that  soinj  a  mo¬ 
ment  into  a  memory”  -  •  • 
gives  a  girl  an  “exciting,  exhlr 
arating.  who-ls-'he  air”  .  .  . 
that  has  “the  audacity  of  shoot¬ 
ing  .stars.” 

Mary’s  took  seven  columns 
to  tell  about  its  “perfumes  that 
change  a  passing  glance  into 
romance,  a  casual  canture  Into 
la.'tlng  ran'ure.”  and  Stemi 
featured  Helena  Piib*n.*telni 
Heaven-®ent.  a  “fragrance  u 
tea«’ng  and  merry  as  dropped 
eyelids." 

Strictly  an  Faster  promotion, 
none  of  the  stores  or  manuiae 
turers  have  their  schedules  set 
for  more  o'  same,  bu*  all  ormnise 
th'*)  rons'derahly  more  perfume 
advertising  Is  in  the  air. 

■ 

A.  F.  Allen  Dies 

Arthur  F.  Allen,  assistant 
manager  of  International  Pap« 
Sales  Company.  Inc.,  with  heaj 
quarters  in  New  York,  dieo 
suddenly  in  Atlantic  City  on 
Mar.  31. 

Mr.  Allen  was  born  59  yeW 
ago  in  North  Creek.  N.  Y.  W 
served  as  a  lieutenant  in  w 
U  S.  Air  Force  in  the  first  wo« 
War.  and  then  went  into  tne 
paper  business. 

UlLISHIRfM*  April  U.  I*** 


g2.9^sa  lie*!??  JI-:  Mf  Pe 


The  notes  of  the  song  are  the  same,  but  the  singer 
makes  the  difference.  It  may  be  almost  indefinable, 
but  it’s  definitely  /6ere.  And  what  makes  the 
difference?  The  personality. 

The  personality  in  two  different  newspapers  is  far 
more  tangible.  They  start  with  the  same  basic 
materials  . . .  and  news  . . .  but  the  finished  produa 
will  have  a  definite  character  all  its  own. 


The  Cleveland  Plain  Dealer  has  its  own  individual 
charaaer  and  reader  appeal.  It  is  made  up  of  the 
sum  total  of  the  personalities  of  its  editors,  re¬ 
porters,  columnists,  artists  and  make-up  men. 

It  is  this  distinctive  editorial  content  that  makes 
this  newspaper  so  eagerly  sought  .  .  .  and  read 
.  .  .  throughout  the  length  and  breadth  of  the 
Cleveland  2-in- 1  market,  consisting  of  Greater 
Cleveland  PLUS  the  26  adjacent  counties.  The 
Cleveland  Plain  Dealer  is  the  one  metropolitan 
newspaper  that  reaches  every  single  one  of  the 
*141  cities  and  towns  that  make  up  this  top-spot 
market. 


Akron,  Canton  (r  Youngttown  not  indndtd. 


Newspapers  Get  Immediate  Action 


CLEVELAND  PLAIN  DEALER 


National  Representatives,  John  B.  Woodward,  Inc, 


iftlTOR  A  PU  ILI  SHIR  for  April  13,  1f4« 
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THE  DAILY  OKLAHOMAN  ¥  OKLAHOMA  CITY  TIMES 


Y;  THK  1  A''(:.;KR  .  :  KMAri  V.’KY,  OKLAHOMA  HY 

r.VLH  (A‘(u  ;mt.)  ' REPRESENTED  BY  THE  KATZ  AGENCY 


consent  to  an  investigation  of 
my  books  by  a  committee  in¬ 
vestigator?” 

to  ail  of  the  questions,  Moss 
said  he  refused  to  reply,  where¬ 
upon  several  "threats”  were 
made  that  he  would  be  cited  for 
contempt  of  Congress  or  sub¬ 
poenaed  to  a  new  hearing  in 
Washington. 

"I  lett  that  hearing,”  he  told 
E  &  P,  “convinced  that  no  ad¬ 
vertising  agency  man  was  safe 
from  the  whims  of  this  most  un- 
American  committee:  that  no 
advertising  agency  could  with 
confidence  of  immunity  place 
opinion  advertising  in  newspa¬ 
pers — the  Wood-Rankin  Com¬ 
mittee  might  not  like  it. 

"Moreover,  newspapers  would 
have  to  think  twice  before  ac¬ 
cepting  such  copy — like  the  New 
York  Times,  they,  too.  might  be 
requested  to  attend  a  hearing. 

“T^is  no  longer  is  a  matter 
which  any  advertising  agency  or 
newspaper  publisher  —  or  any 
businessman — can  ignore.” 


voo  CAITT  TALK ....  IT'S  UN-AMERICAN  Allsopp,  Co-Owner  oi 

Gazette,  Die, 

aSp‘ 

Arkansas  Gazette  and  m 

.  '  ness  manager  for  the  lag  u 

<  years,  died  here  Apr.  9.  H*h»i 
been  in  ill  health  for  some  C 
^nd  his  son,  William  C.  Alboito 
has  taken  an  increasingTS. 
tive  part  in  the  Gazetterbi-  I 
WHO  SAYS  IT’S  UN-AMERICAN?  management. 

Bom  in  England  in  1867,  AH- 
sopp  moved  to  Canada  with  hi, 
4^^-' ~  parents,  then  to  Prescott,  Ark 
Mnrm  in  1877.  He  set  up  a  newsstand 

"la  sold  the  Gazette,  and  acted  i, 

''''^.:Z'.ZJZ:Z1ZZ—21  '-i  its  correspondent,  attracting  «• 

9^  S  i  ^  ^  ^  tention  of  the  Gazette’s  business 

I5  K  manager,  who  offered  him  a  job 

S  S'  nL  r  K  -  ®  mailing  clerk,  he 

— y  K  g-  w — »iJ  frequently  acted  as  a  reporter 

during  his  spare  time.  He  m 
Full-page  copy  in  Now  York  Times  promoted  to  bookkeeper  and 
...  -  .  .  .  .  cashier,  and  six  years  after  join- 

which  18  subject  of  Wood-Hankin  Gazette  he  became  hs 

investigation.  business  manager. 


Agency,  Times 
Called  in  Inquiry 
On  Opinion  Ad 


39.000  people  crowd  Oklahoma  City's  230  churches  52  times 
a  year.  Every  Saturday  they  turn  to  the  Oklahoma  City  Times 
church  page  as  their  guide  to  v/eekend  religious  activities. 
Complete  coverage  is  given  news  from  church  leaders  and 
church  groups,  sermon  topics,  quest  preachers,  reliqious 
special  events,  making  the  church  page  another  favorite  in 
the  Oklahoman  and  Times  services  to  readers. 


built  around  the  exploits  of  a  romantic 

THE  DUKE  OF  MANHATTAN! 

of  Manhattan,  realism,  point  up  this  circulation 
Action  locals  will  be  authentic— you’ll  recognize 


Here's  a  fast-moving  strip 
new  personality  .  .  .  T - 

The  romance 
building  strip, 
actual  New  York  scenes. 

You’ll  he  hearing  about  the  debonair  Duke  as  he  goes  to  work  on 
nefarious  characters  like  ruthless  “Blitz”  Von  Teufel  and  ‘be  suave 
“Slant.”  Watch  readers  laugh  and  thrill  to  Duke  s  side-kick  and 
lady  fancier  “Tippy”  Noonan.  Watch  adventure  strip  lovers  warm 
up  to  and  worry  with  gorgeous  "Silky”  Saunders. 

You  can  obtain  THE  DUKE  OF  MANHAITAN,  exclusively  in 


NEW  YORK 

Promotion  Department 
280  Broadway,  New  York  15,  N.  Y. 


TjUNC1^2^// 

WIRE  OR  WRITE  FOR  INFORMATION  NOW— 


*#ITO»  4 


Mason  Decries 
Government 
News  Handling 

Washington — Declaring  “the 
American  press  alone  has 
merited  the  respect  of  the 
American  public  and  it  alone 
should  carry  on  the  un  tram¬ 
meled  exchange  of  unbiased 
news  among  nations,’*  Rep.  Noah 
Mason  of  Illinois,  has  urged  Con¬ 
gress  to  line  up  on  the  side  of 
the  press  associations  which 
have  refused  to  supply  news  for 
p^cetime  handling  by  the  State 
Department 

“We  know,  the  AP  knows,  the 
U  P.  knows,  the  INS  knows,  how 
our  news  was  shaped  and 
twisted,  used  and  abus^.  by  the 
Office  of  War  ■  Information," 
Mason  reminded.  “During  war 
that  perhaps  might  be  consid¬ 
ered  legitimate  activity  toward 
a  desirable  objective. 

“The  recent  action  of  AP  in 
serving  notice  on  the  State  De¬ 
partment.  however,  constitutes 
both  a  challenge  and  a  warning 
to  all  newsgathering  agencies  to 
ask  themselves  the  question:  To 
what  extent  can  we,  or  dare  we, 
permit  our  name  to  be  associ¬ 
ated  with,  or  permit  ourselves 
to  be  a  party  to.  a  high-powered 
subsidized  government  propa- 

fanda  machine  in  time  of  peace? 

hat  is  a  question  we  as  mem¬ 
bers  of  Congress  must  also  face. 
We  cannot  evade  that  responsi¬ 
bility. 

“Our  American  press  has  the 
proud  tradition  of  adhering  to 
the  principle  of  honesty  in  news. 
To  vest  the  State  Department 
with  control  of  American  news 
in  order  to  dominate  American 
thinking  would  be  a  betrayal  of 
American  trust  and  a  mockery 
of  American  tradition.  Hie 
State  Department  cannot  en¬ 
gage  in  newscasting  ‘without 
creating  the  fear  of  propaganda'; 
nor  can  the  State  Department 
afford  to  speak  the  truth  when  it 
engages  in  power  politics  and 
participates  in  world  crimes. 

.  .  .  The  task,  if  it  is  to  be  done 
at  all — truthfully  and  impartial¬ 
ly — must  be  left  to  the  Ameri¬ 
can  press.” 

The  best  hope  that  can  be 
given  the  world  today.  Mason 
counselled,  is  assurance  from 
Congress  that  "our  news  agen¬ 
cies  shall  ever  be  clearing¬ 
houses  for  truth.” 

a 

J.  C.  Ralston  Retires 
In  Milwaukee 

Milwaukee,  Wis.  —  J.  Craig 
Ralston,  veteran  state  capitol 
reporter  at  Madison.  Wis.,  for 
The  Milwaukee  Journal  for  the 
past  35  years,  has  retired.  In 
addition  to  handling  capital 
news,  he  has  covered  state  legis¬ 
lative  sessions,  state  and  na¬ 
tional  political  conventions  and 
many  other  important  meetings 
during  his  long  career. 

Mr.  Ralston  came  to  the  Jour¬ 
nal  in  1910  from  Denver,  Colo., 
where  he  had  worked  on  news¬ 
papers.  He  covered  his  first 
Wisconsin  legislative  session  in 
1911,  and  moved  to  Madison  in 
1920  to  establish  the  Journal's 
Madison  Bureau. 


Address  Listing 

The  annual  Pre-Convention 
and  Convention  numbers  of 
Editor  &  Publisher  on  Apr.  20 
and  27  will  contain  the  listing 
of  New  York  addresses  ol  pub¬ 
lishers  and  others  atteuamg 
the  sessions  oi  the  AP.  ANPA 
and  affiliated  groups.  Persons 
wishing  to  be  listed  should 
send  the  information  to  E  &  P 
at  1475  Broadway.  NYC.  be¬ 
fore  Apr.  17. 

Ex-Tronscript 
Employes  Plan 
Boston  Soiree 

Boston — For  a  few  brief  hours 
the  Boston  Transcript  Building 
will  again  echo  with  the  voices 
of  those  who  worked  for  the 
paper,  when  a  reunion  in  its 
empty,  cob  webbed  city  rooms 
takes  place  on  Saturday,  May  4, 
at  4:30  p.m. 

The  committee  In  charge  an¬ 
nounced  this  week  that  more 
than  100  former  editorial  em¬ 
ployes  of  the  paper  have  indi- 
ca’ed  they  will  be  on  hand  at 
the  first  reunion.  soir»  of  them 
due  to  come  from  New  York 
and  Chicago. 

After  nearly  111  years  of  pub¬ 
lication  the  Transcript  sus¬ 
pended  on  Apr.  30.  1941. 

In  New  York,  John  K.  Hutch¬ 
ins.  a-^sistant  book  editor  of  the 
New  York  Times,  is  marshaling 
old  Transcript  men  to  the  re¬ 
union.  Boston  members  of  the 
committee  include  Marion  Glen- 
dinning.  staff  reporter  of  the 
American:  Shawn  Martin,  Bos¬ 
ton  insurance  reporter,  and 
Peter  J.  Bamicle,  of  the  Amer- 
iesn.  Subscription  of  $1.50 
should  be  sent  to  Chairman 
Bamicle. 

Among  those  exoected  at  the 
reunion  are  novelist  John  P. 
Marqiiand;  Lucius  Peebe.  of  the 
New  York  Herald  Tribune;  for¬ 
mer  Senator  Cabot  Lodge,  Jr.: 
William  Germain  Dooley,  ex¬ 
tension  director  of  the  Boston 
^'uspiitn  of  Fine  Arts:  and  Karl 
Schrlftget«er,  literary  editor, 
Newsweek. 

Bamicle  sa'd  chairs  have  been 
ordered  for  150  persons. 


Here's  an  important  market 
Newt  Pact  to  thoae  intemled 
in  a  $16,000,000  post-war  bur- 
ing  arra:  “Selling  Norristown 
is  an  inside  iob.” 

We  atrea*  this  to  thoiw  who 
think  that  Philadeinhia  papers 
do  the  Job  here.  Emphatleallr 
NO.  PhMIy’a  department  stores 
have  found  it  out. 

n.s.4tM>  Aiir  City  Zone 
ia,AM  ABC  Clre. 
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3  Top  Russian 
Journalists  Due 
At  ASNE  Parley 

Washington  —  An  especially 
timely  feature  has  been  assured 
the  American  Society  of  News¬ 
paper  Editors  for  the  Apr.  18-20 
annual  meeting  at  the  Statler 
Hotel  here  as  a  result  of  accept¬ 
ance  bv  three  outstanding  Soviet 
jcumalists  of  an  invitation  to 
take  part  in  a  panel  on  world¬ 
wide  freedom  of  communica¬ 
tions. 

The  ASNE  Invitation  was  ex¬ 
tended  through  the  State  De¬ 
partment  and  the  acceptance 
came  through  that  channel  and 
has  been  reported  to  Managing 
Editor  Alexander  F.  Jones  of 
the  Washington  Post,  a  director 
of  the  society  and  a  member  of 
the  Washington  committee  on 
arrangements. 

'niose  who  will  take  part  are; 

Mikhail  Romanovich  Galaktio¬ 
nov,  military  critic  of  Pravda; 
Ilya  Gregorevich  Ehrenburg, 
military  commentator  of  Isves- 
tia;  Konstantine  Mikhailovich 
Simonov,  an  editor  of  Red  Star, 
author  and  playwright. 

Simonov  is  in  Tokyo  and  will 
leave  shortly  for  the  United 
States;  Galaktionov  and  Ehren¬ 
burg  will  come  from  Moscow. 
■ 

Outdoor  Supplement 

Sheboygan,  Wis. — Readers  of 
the  Sheboygan  Press  again  are 
receiving  a  supplement  titled 
“Wisconsin’s  Great  Outdoors.” 
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ILLINOIS 

THE  FARM  MACHINERY  CAPITALl 


116,325 

Met.  County  Population 

lareaB  of  CeasES,  1944 

Moline-Rock  Island  is  the 
MAJOR  PORTION  of  the 
Tri-Cities  market.  And  the 
Argus  and  Dispatch  are  the 
ONLY  daily  newspapers 
published  in  the  Rock  Is- 
land-Moline  zone,  where 
nearly  60%  of  the  Tri-Cities 
200,000  population  live  .  .  . 
over  45,000  combined  circu¬ 
lation  without  duplication. 


ROCK  ISLAfiOl 
ARGUS 


Qmm 

AN  ALL-STAR  MAKIEI 


Looking  for  a  good  InJ 
market  —  a  steady,  rich, 
responsive  merket?  You 
need  look  no  farther;  Ak- 
ron  offers  all  four  qualifi- 
cationsl  And  best  of  all, 
there  is  a  sure,  economi¬ 
cal  way  to  reach  this  mar¬ 
ket — through  the  Beacoa 
Journal,  Akron's  only  daily 
and  Sunday  newspaper. 


In  the  Akron  Market  there 
are  117,526  occupied 
dwelling  units.  The  daily 
circulation  of  the  Beacon 
Journal  in  the  Akron  Cly 
and  Retail  Trading  Zoom 
it  117,785.  You  can't 
beat  that  kind  of  cover¬ 
age. 


When  planning  your  neit 
sales  promotion,  remem¬ 
ber  this  unbeatable  com¬ 
bination:  Akron,  the  All- 
Star  Market  .  .  .  Beacon 
Journal,  the  ideal  ma- 
dium. 


AKRON  I 
BEACON  I 
JOURNAL  I 


X>HN  S.  KNIGHT 
Publithtr 

Aepraaanfad  Syr 

STORY.  BROOKS  k  FINLCT 

New  York  PkiUdalpUa  Chkage 
aaveland  LosAagalaa  Atlaeta 


lOITOR  A  FU  RUSH  I  R  for  April  13.  IMA 


LLOYD  J.  SLAWSON 


/W  SUm-toti  u  fduonal  artut  lor  the 
^erti*»d  Ptatn  Dealer  .  .  .  Graduate 
CUreiaaJ  School  of  Art  .  .  .  Pott^ 
Cntdmff  training  under  Sandor  Vago, 
l0eoat  portrait  painter.  ,  .  .  Excellent 
^l(ground  in  htttonccd  art  and  cus- 
lomt. 


FOE 


STAN  J.  COLLINS 


Stan  CoUint  it  an  outstanding  author¬ 
ity  on  the  origin  of  our  modem 
language  . . .  Ph.  B.  and  LL.  B.  degrees. 
.  .  .  HonoraMy  discharged  at  Lt.  Com¬ 
mander  after  A6  months  of  active 
service,  U.  S.  Coast  Guard. 


and 


DISTINCTIVELY  DIFFERENT 


WHY  WE  SAY 


bv  STAN  J  COUINS  «  L.  J  SLAWSON 


AMAZINGLY 
INTERESTING 
INFORMATIVE 
ENTERTAINING. 
ORIGINAL  AND 
AUTHENTIC 


BACKED  BY 
YEARS  OF 
STUDY  AND 
RESEARCH  ON 
THE  ORIGIN 
OF  EXPRESSIONS 


Supplied  in  2  Col.  Mat  Form  6  Times  Per  Weet^ 


WHY  WE  SAY”  is  new  and  bright.  It  commands  instant  reader  acceptance.  It  reveals  the  antique  origin  of 
colorful  figures  of  speech,  our  inheritance  from  the  past  which  enriches  the  American  language  today. 

ALL  Your  Readers  Will  Like  "WHY  WE  SAY" 


First  Release  April  29— ‘Wire  Now  For  Proofs  And  Rotes 


GENERAL  FEATURES  CORPORATION 

S.  George  LUOe,  Preg.  250  PARK  AVENUE,  N.  Y.  17,  N.  Y.  Louis  IS,  Martin,  V,  P, 
l*iTOR  a  PU  III  S  H  IR  fM-  April  13.  1944 
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Vet  Newsmen 
Recall  Quo's 
Tress'  Stint 

Philadi:i.phia  —  Should  Dr. 
Quo  Tai-Chi,  chairman  o£  the 
UN  Security  Council,  wander  off 
into  the  pressroom  at  Hunter 
College,  his  visitation  would 
amount  to  what  psychologists 
call  a  "reversion  to  type.” 

Veteran  newspapermen  here 
recall  that  the  Chinese  represen¬ 
tative  got  his  first  insight  into 
public  life  and  his  first  contacts 
with  political  affairs  while  work¬ 
ing  as  a  reporter  on  the  old 
Philadelphia  Press  35  years  ago 
while  he  was  a  student  at  the 
University  of  Pennsylvania. 

Had  'Nose  for  News' 

Oldtimers  recall  him  as  a 
bright  young  newspaperman.  He 
had  the  well-known  “nose  for 
news”  and  despite  the  language 
handicap  could  deliver  copy  that 
could  go  straight  to  the  copy- 
desk  without  rewrite. 

"We  knew  him  as  Francis 
Quo,”  recalls  George  Zacharias, 
veteran  police  reporter  on  the 
Daily  Newt,  who  had  a  desk 
right  next  to  the  Chinese  in  the 
local  room  of  the  Press. 

“He  was  a  steady  worker  of 
the  plugger  type.  Always  well 
supplied  financially,  even  on  the 
night  before  pay  day  when  we 
were  dead  broke,  he  said  he  was 
doing  newspaper  work  to  per¬ 
fect  his  English  and  to  learn  the 
inside  of  American  democrar.-y 
from  the  newspaper  point  of 
vantage." 

At  the  time.  Zacharias  recalls. 
Henry  M.  (Hank)  Eaton,  of 
Whaley-Eaton  Services,  was 
managing  editor  of  the  Press. 
Charles  K.  Weston,  who  later 
went  with  the  DuPonts  as  pub¬ 
licity  director,  was  city  editor, 
and  Harry  S.  McDevitt,  now  a 
Judge  of  the  Common  Pleas 
Courts,  was  assistant  city  editor. 
Dean  Hoffman,  now  editor  of 
Vance  McCormick’s  Harrisburg 
papers,  was  night  city  editor.  A 
reporter  on  the  Press  then  was 
Lee  Ellmaker,  now  publisher  of 
the  Daily  News. 

“I  remember  one  night  Quo — 
as  we  called  him — came  in  with 
a  corking  good  story  which  he 
wrote  in  a  conservative  style.” 
said  Zacharias.  "He  was  told  to 
rewrite  the  yarn;  build  it  up — 
put  some  pep  into  it. 

"Quo  declined  to  do  so.  When 
taken  to  task  for  his  demurrer, 
he  said,  quietly;  'In  our  country 
we  don’t  tell  lies.’  Said  he  had 
written  exactly  the  truth  and 
wouldn’t  pad  the  yarn.” 

Upon  another  occasion.  Zacha¬ 
rias  recalls,  the  late  Richard  J. 
Beamish,  a  fabulous  figure  in 
Pennsylvania  newspaperdom, 
brought  a  party  of  society  debs 
in  one  night  to  see  a  newspaper 
in  action.  'This  followed  a  visit 
to  the  late  Oscar  Hammerstein’s 


NATIONAL  ADVEtTISINO 
REPRESENTATIVES 

W**kly  — PMHtrniiilTe— 2»na  Yrer. 
Lira,  BRibiUoiia  —  In  ineiropo)itan 
area,  vast  possibllltiaa.  Box  430S. 
editor  a  FubUsber, 


ON  ASSIGNMENT 

Hugh  Scott  Baillie,  28,  is  a  gen¬ 
eral  assignment  reporter  on  the 
Son  Francisco  Chronicle,  follow¬ 
ing  his  discharge  from  the  Army 
Air  Force.  His  father  is  president 
of  the  United  Press. 

opera  at  Broad  and  Poplar 
streets  to  see  Mary  Garden  in 
Thais. 

“One  of  the  ladies,  raising  her 
lorgnette  to  gaze  over  the  local 
room,  spied  the  Chinese  in  the 
corner,  and  quipped:  “Ah!  from 
laundryman  to  pressman!”  But 
Quo,  though  he  heard  the  flip¬ 
pancy,  kept  right  on  batting 
away  at  his  typewriter,  pretend¬ 
ing  he  had  not  heard  the  slight¬ 
ing  remark.” 

Two  years  after  his  gradua¬ 
tion  at  Penn.  Dr.  Quo  Tai-Chi 
married  a  Manchu  princess.  He 
never  forgot  his  old  newspaper 
cronies.  To  Zacharias  he  ad¬ 
dressed  an  invitation  to  the 
ceremonials,  writing  that  he 
would  pay  all  traveling  ex¬ 
penses  to  and  from  China,  and 
telling  him  to  bring  several  of 
the  old  crowd  along. 

■ 

Doilies  Donate  File 

The  Darlington,  S.  C.,  Public 
Library  has  annaunced  receipt 
of  Darlington  News  and  Herald 
files  dating  back  50  years  as  a 
gift  from  the  family  of  the  late 
A.  G.  Kollock,  publisher  of 
the  two  newspapers  for  many 
years. 


All  Officers 
Of  R.  Hoe  Co. 
Are  Re-elected 

All  officers  of  R.  Hoe  and 
Company  were  reelected  at  a 
meeting  of  the  Board  of  Direc¬ 
tors.  Apr.  10. 

The  officers  are:  Harold  M. 
Tillinghast,  chairman  of  the 
board:  Clifton  N.  Bradley,  vice- 
chairman;  Joseph  L.  Auer,  pres¬ 
ident;  Arthur  Dressel,  vlcepresi- 
dent  and  general  sales  manager; 
T.  S.  Chadeayne,  vicepresident 
and  treasurer;  J.  R.  Kingan,  as¬ 
sistant  treasurer;  C.  E.  Littleton, 
secretary;  J.  M.  Lehmann,  as¬ 
sistant  secretary,  and  William  F. 
Byrne,  comptroller. 

At  a  stormy  meeting  of  stock¬ 
holders  the  previous  day,  the 
following  directors  were  elect¬ 
ed:  To  represent  the  Class  "A” 
stockholders  for  three  years — 
Neil  P.  Cullom.  attorney  for  the 
company;  William  A.  Canaday, 
president,  Paul  and  Company, 
Inc..  New  York,  and  Morton 
.Tenks  of  .Tenk.s.  Kirkland  and 
Company,  Philadelphia. 

To  represent  the  common 
stockholders  for  one  year — 
Thornton  C.  McCune,  of  Adams 
&  Co.,  Chicago,  and  Harold  W. 
Danser,  of  Moors  and  Cabot, 
Boston. 

Jenks.  McCune  and  Danser 
were  candidates  of  the  inde¬ 
pendent  committee. 

The  stockholders  rejected  a 
proposal  to  require  specific 
stockholder  authorization  for 
all  compensation  paid  by  the 
company  to  directors  or  to  any 
enterprise  with  which  they  are 
affiliated.  The  stockholders  ap¬ 
proved  a  proposal  limiting  to 
stockholders  the  right  to  amend 
or  adopt  by-laws  of  the  corpor¬ 
ation. 

■ 

Norristown  Guild  Unit 
Gets  New  Contract 

Norristown,  Pa. — A  threat¬ 
ened  Guild  strike  at  the  plant 
of  the  Norristown  Times  Herald. 
was  averted  this  week  after  an 
all-night  session.  The  Norris¬ 
town  unit  of  ANG  is  aligned 
with  the  Philadelphia-Camden 
affiliate. 

A  new  contract  now  to  be 
written  will  incorporate  a  grad¬ 
uated  scale  of  pay  increases. 


qi'FSTIONt 

The  American  Automobile 
AKHOciation  predicts  that 
this  will  be  the  xreateat 
tourist  sea.“on  ever  known 
60.000,000  aiitoisti 
alone,  spending  $0,000.- 
000.000.  Aside  from  iU 
60.000  compact  market 
and  71  irreat  industries, 
does  it  have  a  tourist 
•money  bonus"  of  bnyinr 
potenUais? 


ANRWKK: 

Tes,  a  very  famous  Chautauqua 
Lake  resort  draws  over  48.000 
economically  sound  annual  visit¬ 
ors  .  .  .  and  permanent  Kuests  who 
look  to  Jamestown  at  the  end  of 
the  lake  for  shoppiiiK.  That 
would  be  Chautauqua  Institution. 
Only  10  miles  distant.  And, 
speakine  of  those  motorists — all 
roads  leading  to  Jamestown  from 
all  directions  are  superb.  Post- 
Journal — ONLY  daily  paper. 


JAMESTOWN  d'' 


POST 

idoURNALj 


If  you  have 
something 
to  say  to  the 
people  of 
Washington. 

More 
people  will 
see  it  in 
the  Times- 
Herald. 

Ediltr  aod  PubUkhtr 

TIMES-HERALO  .  243,902 
Tht  STAR  .  .  . 

Tho  POST  .  .  .  168^45 
Tlw  NEWS  .  .  -  105,231 

dj  of  September  30,  1945 

WASHINGTON.  D.  C. 
National  Representative 
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They  Put  the  Port  in  Portland 


Realistic  citizens  of  Oregon's  largest  city,  Portland,  without  waiting  for  federal 
funds,  spent  their  own  money  to  develop  harbor  and  docks.  Today  their  forward- 
looking  descendants  and  successors  in  a  man-to-man  sales  program  are  attracting 
new  and  adt'aacing  industries  to  their  advantageous  port. 


CAPTAIN  Robkrt  Ghay  saili**]  liis  merchant 
ship  from  B«)ston  to  the  Pacific  Northwest 


ship  from  B«)ston  to  the  Pacific  Northwest 
in  1792,  entered  a  wide,  forest-rimmed  river, 
named  it  the  '’Columbia”  after  his  ship  and 
leained  for  himself  a  page  in  history.  Today 
that  river  serves  the  Pacific  Northwest  through 
the  Port  of  Portland  where  conservative  but 
forward  looking  men  have  built  an  industrial 
Mecca  that  already  has  attracted  36  new 
‘'postwar”  industries. 

During  World  War  11,  Portland  leaders  en¬ 
visioned  new  and  greater  industrial  growth  in 
the  postwar  era,  based  on  what  their  area  had 
to  offer.  The  question  they  faced  was  one  of 
presenting  the  opportunity  to  expanding  and 
new  industries  in  a  manner  to  bring  results. 
They  found  the  answer  in  factual  service. 


But  idealistic  words  were  not  used  in  Port¬ 
land’s  quest  for  industries.  Backed  by  engineer¬ 
ing  and  marketing  facts,  Portlanders  retained 
professional  engineers,  some  of  national  fame, 
to  study  the  «-ity's  potentials  and  report  to 
industrial  prospects. 

Volumes  of  data  of  interest  to  prospective 
new  industries  were  prepared  about  the  Pacific 
Coast's  largest  fresh  water  seaport,  the  Port  of 
Portland.  Emphasized  are  its  inland  river  trans- 
[Mrtalion,  its  water-level  rail  lines  that  cut 
through  the  Columbia  Gorge  in  the  Coast’s  only 
such  access  to  the  sea,  the  commercial  airlines 
that  follow  the  same  easy  route,  the  well-estab¬ 
lished  Pacific  Coast  and  national  markets  and 
the  world  trade  centered  on  the  Columbia  River 


The  Port  of  Portland  has  been  termed  aptly 
an  ''industrial  fountain  of  youth”  fixl  by  the 
mighty  Columbia;  an  industrial  garden  spot 
where  expanding  industry  can  set  its  roots  in 
establishra  and  new  world  trade  and  growing 
Pacific  Coast  markets. 


The  "good  will”  angle  already  was  being 
handled  ably  in  a  manner  money  could  nut  pur¬ 
chase  by  the  thousands  who  annually  vacation 
in  Oregon  and  spread  the  good  word,  illumined 
by  tales  of  snow-capped  |>eaks,  ocean  resorts, 
record  catches  of  fish  and  equable  weather; 
weather  that  plays  an  important  role  also  in 


®*®®TLA.ND  S  HARBOR:  The  deep  Vrillamelle  River  flows  through  the  heart  of  Forllanil  to  merge  with  the  nearhy 
J  Columbia.  Shown  here  on  each  aide  of  the  river  are  part  of  Portlaml'a  docLs,  rail  lines,  swiirhing  yards  and  sujier- 
*’§fi**l'*-  SwAtt  Island  (upper  center)  a  pre-war  airport,  became  a  wai  shipyard — now  is  busy  with  ship  repair. 
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PORTLAND.huboflWrkliPMitB  J 
NorlhwMi  trad*  territory  aad  «ilh  V 
a*  open  door  to  the  world  tkrM|k  |d 
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pectiv*  tndiittri**  about  iu  pr*p*ra4  n 
ait**,  deep  froth  water  harbor,  truok  3| 
liMtranaportation,  low<o*l*l*einB  J 
power,  tuMe  labor  auppiy— aad  a 
ampl*  room  for  new  indualriM  9 
*‘oii  the  ground  Aoor.**  I 


assuring  the  presence  here  of  stable,  hiMW 
owning  industrial  employes. 

A  comparative  absence  of  reconversion  ills, 
bolstered  by  the  fact  that  Portland  banks  bssr 
continued  to  show  deposit  gains  exceeding  IlK 
million  since  the  war’s  end,  and  that  loesl 
industries  have  a  $32  million  expansion  progrsa 
in  progress  in  a  still  wide-open  field,  has  giv« 
the  Port  of  Portland’s  postwar  planners  a  sub¬ 
stantial  foundation  on  which  to  build. 

.Nearly  $1  billion  in  new  construction  already 
is  starting  in  the  state,  including  part  of  $733 
million  in  army  engineers’  dam,  water  transport, 
power  and  reclamation  construction  which  has 
oecn  authorized  for  the  Columbia  River  country. 


Wartime  imiustrial  records  helped  matertalW 
in  placing  Portland  on  the  nation’s  industrial 
map  in  large  letters.  Portland-Vancouver  shilh 
Yards  launched  a  shio  a  dav  to  send  1,174 


yards  launched  a  ship  a  day  to  send  1,174 
vessels,  from  aircraft  carriers  to  tankers,  do^ 
the  (Columbia  River  and  out  to  sea  to  make  and 
retain  w«irld  ship  production  records. 

Russia  was  so  pleased  with  the  port  (virtwly 
all  Soviet  lend-lease  was  shipped  through  Port¬ 
land)  that  it  has  established  here  [K-rmanenl 


Hr  A*HI  IJi  1*4* 


SHIPS  \T  KLSTLI.NG  DOGKS,  raoU>ri<*s  iind  Hartrbou^es,  busy  rail  yards,  busier  people  are  coromoQ  sights  to  airline 
travelers  entering  or  leaving  Portland's  airports.  Representatives  of  prospective  new  industries  6nd  even  more* 
interesting  ihaii  these,  the  Urge  adjacent  factory  site>. 
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UICESTCR.MN  PORT  on  the  Pacific  Ct.a^t  is  Porlland.  Crain  reaches  Portland  elevators  from  a  vast,  rich  hinterland 
M^ctosely  to  the  city  by  cheap  barpe  transportation  from  the  upper  reaches  of  the  Columbia,  and  soon  to  be  extended 
ulheSnaLe  River  by  reason  of  the  iiiillioii  McNary  Dam  and  locks  and  other  dams  now  authorized.  Water- 
Ind  nils  and  highways,  and  main  line  airways  complete  the  large-scale  transportation  netwnrk  .serving  Portland. 


Pacific  Giast  heaJquarli-i  s  lur  I  lit-  Suviet  I’ur- 
chasing  Commissiuii. 

One  of  the  major  eye-<  atrhers  for  indcstry  is 
anolher  Portland  "world’s  largest" — the  Van- 
port  City  temporary  war  housing  project  where 
40,000  war  workers  made  their  homes.  With 
deep  water  on  one  side  and  transcontinental 
tails  on  the  other,  its  war-time  buildings  will  be 
lorn  down  to  provide  ready-made  industrial 
sites  with  utilities  and  paved  streets  already 
iMtallcd. 

"Powerful”  also  is  the  attraction  of  low-cost 
electric  power.  Ready  for  immediate  use  in 
Portland  is  the  largest  block  of  power  available 
at  any  seaport  in  the  nation.  (In  the  Columbia 
River  basin  is  one-fourth  of  the  nation’s  de¬ 


veloped  and  potential  hy'droelectric  energy.) 
Distributed  on  a  network  of  private  and  public 
lines,  it  is  generated  by  one  of  the  world’s 
largest  (a  common  term  for  those  busy  Port¬ 
landers)  sources  of  hydroelectricity  topped  by 
Bonneville  and  Grand  Coulee  Dams. 


History,  too,  has  been  kind  to  Portland, 
furnishing  a  tale  of  steady  growth  that  inspires 
confidence.  Since  Giptain  Cray’s  initial  trip 
shortly  after  the  Revolutionary  War,  ships  of 
all  seafaring  nations  have  made  the  Columbia 
River  and  Portland  a  port  of  call.  By  1812,  the 
Hudson's  Bay  Company  sent  shij)s  regularly 
to  the  Sandwich  Islands  (Hawaii)  and  by  1830, 


a  prosperous  two-way  trade  with  China  was 
under  way. 

By  1930,  regularly  scheduled  sailings  of  more 
than  50  lines  included  cargo  and  passenger 
service  to  (ihina,  .)apar>,  the  Philippines,  the 
Netherlands  East  Indies,  India,  South  Amerie.a. 
Europe,  Hawaii,  (’.alifornia  and  the  Culf  and 
Atlantic  seaboards. Tramps  and  additional  foreign 
Hag  refrigerator  ships  found  the  Port  of  Portland 
a  profitable  source  of  cargo.  Now,  postwar,  these 
services  are  being  rapidly  re-established. 

War  shipping  broke  all  records,  of  course. 
But,  for  many  years  before,  ships  lined  the  30 


niil>*8  uf  waterfront  within  the  eity  and  the 
dozens  of  a^acent  dorks  bordering  the  deep 
Willamette  River,  which  flows  through  the 
heart  of  Portland  before  joining  the  nearby 
Columbia,  also  bordered  by  deep-water  dorks. 

All  this,  the  men  of  Portland  hasten  to  point 
out,  is  merely  a  presentation  of  fact.  They  can 
be  forgiven  for  a  justifiable  pride,  in  that  iM'fore 
the  turn  of  the  century  they  started  channel  and 
harbor  improvements  with  their  own  funils 
instead  of  waiting  for  federal  aid.  Some  SC'S 
million  has  been  so  invested  by  local  govern¬ 
ment  alone  and  another  $.3  million  bond  issue 
was  approved  early  in  1945  by  Portland  voters 
for  improvement  of  present  port  facilities  to 
meet  needs  of  postwar  industry. 


Not  merely  local  public  money,  but  private 
funds,  were  spent  to  put  "the  port  in  Porllaml.” 
The  late  C  S.  Jackson,  who  in  1902  founded 
the  Oregon  Journal  in  Portland,  retained  an 
English  engineer,  William  Bailey,  to  study  a 
new  type  of  ocean-going  dredge  successfully 
operating  on  Liverpool’s  Mersey  bar  and  chan¬ 
nel.  Bailey's  report  to  Jack.son  was  followed  by  a 
battle  in  Congress,  inspired  by  The  Journal  and 
its  publisher,  which  successfully  quadrupled 
Army  engineers’  wpropriations  and  instituted 
work  on  a  deeper  Columbia  River  bar.  That  bar 
today  has  a  50-foot  channel  at  mean  low  water. 

Publisher  Jackson’s  successful  fights  to  obtain 
rail  rate  differentials  for  the  water-level  Colum¬ 
bia  Gorge  approach  to  the  sea,  a  $300  million 
highway  system  for  Oregon,  a  public  health 

Erograiii  that  won  national  acclaim,  all  helped 
uiid  the  solid  foundation  now  proving  so 
valuable  to  Portland  and  the  Oregon  Country  in 
postwar  progress — and,  in  turn,  helptnl  build 
one  of  the  Pacific  Coast’s  largest  and  greatest 
newspapers. 

This,  in  brief,  is  the  story  of  a  great  port, 
where  postwar  industry  can  find  the  future  it 
desires,  and  of  a  great  newspaper,  through  w  hose 


MILLIONS  OF  KILOWATT  HOURS  of  eleriricity  »rr  fsenrrated  at  hupe  itams  on  the 
Result — the  larpesi  supply  of  power  at  any  tidewater  [loint  in  the  nation  is  awaiting 
rates  as  low  as  two  mills  |ier  kilowatt  hour  have  become  an  industrial  drawing  card.  I* 
dam  near  Portland  overlooks  the  lucks  (ripht)  which  hasten  passage  of  waterbori 
inland  empire.  Rail  lines  and  highways  sweep  along  lioth  sides  of  the  Columbia  ( 
Coast’s  only  water  level  route  to  the  sea.  .Airlines  find  the  gorge  an  easy  east-west  cot 


pages  everyone  with  goods  to  sell,  can  reach  a 
reMionsive  and  growing  market. 

Today,  the  Oregon  Journal  under  the  guidance 
of  its  present  publisher  and  son  of  the  founder, 
P.  I..  Jackson,  continues  to  be  a  newspaper  of 
public  service.  Every  department  of  Ibis  great 
metropolitati  paper  is  slanted  to  the  intimacy  of 
a  home-town  paper  .  .  in  its  Household  Arts 
Department  which  answers  over  395,000  frantic 
queries  a  year;  in  its  Journal  Juniors,  over 
600,000  members  since  1925;  in  its  Mr.  Fixit  who 


About  the  Port  of  Portland  and  it* 
many  opportunities  for  industry  win 
or  write: 

Portland  Chamber  of  Commerck 
Industries  Committee,  Dept.  F. 

Portland  4,  Oregon.  • 

About  Portland  as  a  market  for  yott 
prixiucts  wire  or  write: 

The  Oregon  Journal 
Portland  7,  Oregon. 

or  phone  its  advertising  represeRtativtv— 

REYNOLDS-FtTZCERALD.  InC. 

New  York,  Chicago,  Philadelphia,  Detroit, 
San  Francisco,  Los  Angeles,  Seattle. 


Atternoom  and  Smmdmg 

JOrRNAL 

PORTLAND,  OREGON 


OCEAN  TRAFFIC  from  pvrry  nation  U  familiar  nith  high,  beautiful  St.  John*^ 

bridne  acroM  the  Willameile.  Vev<els  pa>>  under  it  to  the  Port  of  Portland's  upper  harUir. 
Tkirly  rnilet  of  river  shoreline,  studded  with  docks,  are  within  the  Portland  city  limits. 


Small  Business 
group  Asks  FM 
Imes  for  Vets 

WuHiNCTON — C  autioning 
a  policy  of  permitting 
STand  radio  to  fall  into  joint 
^Mhip  the  Senate’s  commit- 
^  study  the  problems  of 
business  has  recommended 
number  of  FM  channels 
aside  for  later  distribu¬ 
te  in  order  that  war  veterans 
te  share  in  what  the 
(l^ttee  calls  “radio’s  second 

'*S?eoinmittee  report,  released 
(•Chairman  James  E.  Murray 
J  Montana,  makes  no  mention 
Syw  fact  that  FCC  already  has 
exhaustive  hearings  on  the 
l^ts  and  contrary  effects  of 
jitat  ownership  of  newspapers 
2  broadcast  stations,  as  a  re- 
of  which  it  was  unanimous- 
if  agreed  that  no  basis  policy 
iliSd  be  set  limiting  the  right 
gf  I  publisher  to  expand  his  ra¬ 
dii  interests,  other  competitive 
tit  refers  to  as  “radio’s  second 
eiince.” 

loTites  Small  Business 
Senator  Murray  and  his  asso¬ 
ciates  probed  the  held  because, 
the  report  explained,  the  amount 
of  investment  required  in  FM 
makes  it  inviting  to  small  busi- 
DdS. 

Pursing  the  financial  angle, 
the  committee  said: 

“Until  receivers  are  in  the 


hands  of  the  public,  however,  it 
will  be  difficult  to  sell  advertis¬ 
ing,  and  as  a  result  only  individ¬ 
uals  and  corporations  who  can 
afford  to  lose  money  for  a  few 
years  can  engage  in  FM  broad¬ 
casting  at  the  present  time.  Most 
of  these  large  broadcasters  are 
in  a  position  to  offset  FM  losses 
against  other  gains  for  tax  pur¬ 
poses,  and  existing  standard  sta¬ 
tions  can  operate  FM  affiliated 
without  much  additional  cost  by 
duplicating  programs." 

’Terming  1946  a  crucial  year 
for  FM,  the  committee  said  the 
licensing  policies  pursued  by  the 
FCC  would  set  the  pattern  of 
radio’s  future. 

Coniirma  to  Ideal 

“That  pattern,”  the  committee 
continued,  “can  conform  to  the 
American  ideal  of  independent, 
competitive  small-business  en¬ 
terprise,  the  ownership  of  which 
is  so  widely  scattered  that  there 
can  be  no  cartelization  of  the 
media  of  public  information  and 
discussion,  or  it  can  develop  into 
a  monopoly  situation  in  which 
large  chains  with  concurrent  in¬ 
terests  in  press,  AM  and  FM 
regulate  the  spigots  of  our  com¬ 
munications  systems,  and  whole 
cities  and  states  could  be  com¬ 
pletely  dependent  upon  a  single 
company  for  news  of  their  civic 
affairs. 

‘"The  FCC  is  given  the  affirma¬ 
tive  power  to  preserve  the 
meaning  of  the  Bill  of  Rights  in 
an  age  of  electronics.  It  is  also 
given  the  power  to  foster  free, 
competitive  business  enterprise 
in  radio.” 


Anti-Publicity 
Letter  Sent 
By  N.  C.  Press 

Raleigh,  N.  C. — Signed  by  all 
members  of  the  anti-publicity 
committee  of  the  North  Caro¬ 
lina  Press  Association  named  by 
President  Harvey  Laffoon,  a 
strong  anti-publicity  letter  has 
been  mailed  to  a  large  list  of 
press  agents,  public  relations 
firms,  and  propagandists.  Extra 
copies  of  the  letter  were  dis¬ 
tributed.  It  said,  in  part: 

“For  several  years  a  live  topic 
of  conversation  at  every  news¬ 
paper  gathering  in  North  Caro¬ 
lina  has  been  the  question  of 
handling  the  large  quantity  of 
publicity  and  press  agency  ma¬ 
terial  being  received  on  the 
news  desk  of  every  newspaper 
in  this  state. 

Into  the  Wastebasket 

“Concluding  from  these  dis¬ 
cussions,  the  undersigned  com¬ 
mittee,  appointed  by  the  presi¬ 
dent  of  the  North  Carolina  Press 
Association,  thinks  about  95% 
of  all  of  this  publicity  is  thrown 
into  wastebaskets.  Much  of  it 
comes  under  first  class  postage. 
It  is  often  prepared  in  expensive 
style,  accompanied  by  mats  or 
photo  illustrations. 

‘"rhe  newspapers  have  two 
articles  for  sale.  One  is  the 
newspaper  itself  with  its  con¬ 
tents  of  reading  matter  and  ad¬ 
vertising  material.  ’The  other  is 
its  advertising  service.  ’This 


Hey,  Copy! 
KindnessPaysOff — 

Atlanta,  Ga. — Jimmy  Kilpat¬ 
rick,  a  former  copy  boy  for  the 
Atlanta  Constitution,  is  $50,000 
richer  today  because  he  be¬ 
friended  a  hungry  French 
woman  while  serving  overseas 
with  the  Army.  The  Atlantan, 
now  released  from  service,  is 
in  Hollywood  trying  his  luck 
as  an  entertainer,  and  it  was 
there  last  week  that  he  received 
a  letter  from  a  French  law  firm 
informing  him  of  his  inherit¬ 
ance.  The  woman,  whose  seven 
sons  were  kiiled  b^  the  Nazis, 
died  in  January  in  Baccarat, 
France. 


committee,  and  the  North  Caro¬ 
lina  Press  Association  as  a 
whole,  believes  in  the  slogan 
coined  by  a  press  association 
official  some  years  ago,  to  the 
effect:  ‘We  cannot  sell  it  if  we 
give  it  away.’ 

“We  respectfully  suggest  and 
ask  that  you  remove  from  your 
mailing  list  the  members  of  the 
North  Carolina  Press  Associa¬ 
tion  which  includes  practically 
every  newspaper,  daily  and 
weekly,  in  the  State.  ’This  should 
be  done  unless  you  have  specific 
request  from  the  news  depart¬ 
ment  of  some  individual  publi¬ 
cation  that  you  continue  to  sup¬ 
ply  them  with  your  promotional 
material  whenever  it  is  agree¬ 
able  with  them  to  continue  to 
carry  it  without  charge.” 


-THE  SPRING  SPORTS  PROGRAM  WITH 


Just  back  from  a  brilliant  tour  of 
baseball  training  camps,  NEA  sports  ' 

editor  Harry  Grayson  has  whipped  ^  1 

up  an  action-packed  program  of 
''sock"  features  to  cover  America's 
biggest  year  in  sports.  Here  is  the 
all-star  lineup  coming  to  NEA  client 
newspapers: 

■A^THE  BIG  LEAGUES — Accurate  reports,  exclusive  interviews  as  the  major 
leagues  "Play  Ball!"  By  Harry  Grayson,  who  knows  baseball's  big  men. 

★  derby  dandies — Hot  tips  on  contenders  for  that  historic  horse  race — 
the  Kentucky  Derby.  An  illustrated  series  by  NEA's  sports  editor. 

^MY  REST  SHOT — Top  golf  stars  tell  you  about  their  scoring  clubs  in 
snappy  daily  stories.  By-liners  include  Hogan,  Snead,  Demaret,  Little. 

★  THE  BIG  FIGHT — Billy  Roche,  daddy  of  referees,  recreates  thrilling  mo¬ 
ments  of  great  championship  bouts.  Harry  Grayson  and  Ned  Brown  cover 
the  Louis-Conn  training  camps,  previewing  the  June  bout. 

★SPORTS  CARTOONS — Versatile  Al  Vermeer,  NEA  sports  artist,  illus¬ 
trates  spring  sports  events,  keeps  you  laughing  with  his  "Drawing  Cards." 


1200  West  Third  St.  NEA  SERVICE,  Inc. 
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Visiting  Publishers 
Get  European  View 


LONDON— (From  E4P  special 

correspondent,  via  Radio)  — 
Seeing  is  believing  and  there 
are  seven  American  newspaper¬ 
men  who  have  seen  so  much  in 
Western  Europe  in  40  days  and 
40  nights  that  their  reactions 
must  be  in  the  "believe  it  or 
not’’  category.  They  form  one 
of  the  most  penetrating  dele¬ 
gations  of  honest-to-goodness 
newspapermen  that  have  struck 
these  parts. 

Most  of  them  by  this  weekend 
will  have  got  back  to  their 
desks  in  truly  “hometown’’  of¬ 
fices.  But  while  their  travels  in 
France,  Germany  and  Britain 
have  passed  almost  unnoticed, 
these  seven  newspapermen  have 
tapped  more  “knowhow"  infor¬ 
mation  in  their  fact-finding 
peregrinations  than  any  other 
similar  group  met  over  here. 

Guests  of  French  Papers 

Just  under  six  weeks  ago  the 
seven  editors  concerned  were 
dropped  down  on  Paris  by  TWA. 
The  men  were  Edward  Lindsay, 
editor,  Decatur  Newspapers, 
Inc.,  Decatur,  Ill.;  Farwell  W. 
Perry,  John  H.  Perry  News¬ 
papers,  New  York;  John  P. 
Harris,  John  P.  Harris  and  Syd¬ 
ney  F.  Harris  Newspapers. 
Hutchinson,  Kan.;  L.  R.  Blanch¬ 
ard,  Gannett  Newspapers,  Roch¬ 
ester,  N.  Y.;  Walter  P.  Jones, 
editor,  McClatchy  Newspapers, 
Sacramento,  Calif.;  Roy  Pinker¬ 
ton,  editor,  John  N.  Scripps 
Newspapers,  Ventura,  Calif.,  and 
Philip  P.  Adler,  editor  and  pub¬ 
lisher,  Kewanee  (Ill.)  Star 
Courier. 

They  went  to  France  at  the 
invitation  of  the  French  pro¬ 
vincial  newspapers.  ’The  hosts 
gratified  the  visitors  by  laying 
out  an  itinerary  which  for 
ground  covered  and  engage¬ 
ments  made  certainly  seemed 
designed  to  make  a  Presidential 
campai^  tour  appear  like  a  va¬ 
cation  itinerary. 

It  was  a  case  of  seven  editors 
in  a  motorbus.  They  covered 
France  —  or  rather  rattled 
through  FVance— by  bus  and 
wbat  they  didn’t  see  and  who 
they  did  not  speak  to  did  not 
amount  to  a  couple  of  cents. 
Unlike  most  visitors  to  France, 
the  group  asked  for  no  favors 
and  more  often  than  not  ate 
the  standard  workers’  meals 
served  up  at  various  industrial 
plants  they  visited. 

’The  editors  were  extremelv 
despondent  over  the  state  of  the 
French  press.  The  Parts  news¬ 
paper  scene  in  particular  de¬ 
pressed  them  and  thev  were 
much  disturbed  at  findine  in 
key  positions  of  so  many  Paris 
newspapers  not  professional 
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newspapermen  but  individuals 
whose  records  were  outstanding 
in  the  resistance  movement  dur¬ 
ing  the  German  occupation  but 
negligible  journalistically. 

In  Germany  they  witnessed 
much  that  provoked  apprehen¬ 
sion,  and  expression  of  this  ap¬ 
prehension  has  already  had  an 
outlet  in  the  state  of  dispatches 
transmitted  from  Germany  to 
the  hometown  newspapers  of 
the  visitors. 

Here  in  Britain  one  regret  has 
been  that  this  party  of  working 
newspapermen — the  type  of  ex¬ 
ecutive  who  normally  never  has 
the  opportunity  to  leave  his 
desk  because  he  is  so  indispen¬ 
sable  there — has  not  spent  a 
greater  time  here.  ’There  should 
have  been  a  real  effort  made  to 
let  these  visitors  from  America 
mix  with  their  equivalents  in 
the  provincial  press  of  England 
and  Scotland. 

But  it  was  onl^  at  the  last 
minute  that  the  visit  to  Britain 
was  finally  fixed.  Some  indica¬ 
tion  of  the  importance  attached 
to  publications  lin  the  same 
bracket  as  these  represented  by 
this  week’s  visitors  to  London 
— Farwell  Perry  and  John  Har¬ 
ris  were  unable  to  make  the 
trip  to  Britain — is  afforded  by 
the  “dates"  fixed  for  them  at 
short  notice. 

They  had  an  “off  the  record 
talk  with  Prime  Minister 
Clement  Attlee  at  Number  10 
Downing  Street,  asked  persis¬ 
tent  questions  and  in  turn  were 
asked  persistent  questions  dur¬ 
ing  their  meeting  with  Miss 
Ellen  Wilkinson.  Educational 
Minister,  and  were  given  the 
lowdown  on  the  Government’s 
policy  and  problems  by  Herbert 
Morrison,  mainspring  of  the 
present  cabinet. 

Yes.  the  more  newspapermen 
of  this  type  we  meet  here  the 
more  worthwhile  (will  inter¬ 
national  journalistic  organiza¬ 
tions  become.  And  the  Amer¬ 
ican  visitors  —  of  course  they 
were  seen  around  the  Savoy 
Hotel  although  they  were  put 
up  at  the  swank  Dorchester  in 
Park  Lane — got  something  of  a 
springtime  tonic  from  the  back¬ 
ground  information  they  picked 
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up  concerning  the  drama  be¬ 
hind  the  scenes  in  British  pub¬ 
lishing. 

Although  there  is  still  nothing 
official  or  indeed  definite  about 
provision  of  more  newsprint  it 
is  known  that  the  publishers 
have  been  conducting  animated, 
almast  acrimonius,  discussions 
on  what  is  to  be  done  with  addi¬ 
tional  new^rint  if  it  is  issued. 

Since  1939,  when  paper  was 
issued  on  a  quota  basis  in  re¬ 
lation  to  circulations  at  the 
time,  the  taste  of  the  British 
newspaper  reading  public  would 
appear  to  have  undergone-  a 
remarkable  transformation.  But 
it  is  impossible  to  state  positive¬ 
ly  the  exact  extent  of  that  trans¬ 
formation.  ’This  is  because  the 
papers— or  most  of  them — have 
disposed  of  their  maximum 
printings  but  it  is  known  that 
a  number  of  those  who  succeed 
in  doing  this  only  do  so  because 
popular  rivals  are  unable  to 
satisfy  potential  readers  who 
are  therefore  obliged  to  turn 
to  a  second  or  third  choice  to 
receive  a  paper  at  all. 

In  the  morning  paper  field 
there  is  little  doubt  that  the 
newspaper  of  the  “popular" 
type  which  Is  absolutely  unable 
to  satisfy  the  phenomenal  de¬ 
mand  for  it  is  the  Daily  Mirror. 
This  paper  in  tabloid  style  has 
three  outstanding  characteristics 
— an  extremely  progressive  edi¬ 
torial  policy  dovetailing  into 
the  mo(^ — political  and  person¬ 
al — of  the  British  masses,  an 
essentially  human  approach  to 
all  views,  which  finds  it  lead¬ 
ing  on  a  topflight  human  in¬ 
terest  story  at  a  time  when  all 
rivals  will  be  dealing  with  the 


London's  Top  N«wi 

Stories  of  the  week: 

Still  Russia.  .  .  . 
at  the  Security  CouaeiL 

President  Truman’s  Chieoj, 
speech. 

And  in  Britoia: 

Food:  The  prospect  ei  no, 
last  trains;  summer  helUgj 
plans  and  a  grand  Vietorf 
parade  in  June,  which  U 
oi  violent  controversy  K^^nar 
no  one  appears  to  want  i|> 
because  of  lack  of  iood  ad 
lack  of  housing.  The 
query:  What's  to  celebrott? 

obvious  internatirmal  iei,i 
stories  and  comic  strip*. 

In  addition  to  the  Mirror  the 
other  two  London  papers  kaon 
to  be  incapable  of  meetinf  nw 
demands  are  the  Time*  of  Lon¬ 
don,  and  the  Doily  Telrgroii 
of  London.  ^ 

’The  weekly  periodktl  Trii- 
une  alleges  that  because  of  the 
present  state  of  affair*  the 
British  newspaper  industry  fiih 
to  absorb  every  week  the  equiv¬ 
alent  of  3,000,(X)0  copies  of  i 
four-page  newspaper  from  the 
supplies  now  allocated  to  it  and 
that  only  a  constant  process  of 
reallocation  will  avoid  what  is 
certain  to  be  an  increase  in  sur 
plus  stocks  of  newsprint  if 
newspaper  readers  in  Britair. 
are  forced  much  longer  to  read 
not  what  they  want  but  what 
they  can  get. 


TOPS... 

IN  SOUTH  CAROLINA'S  CENTRAL  MUDI 


Get  exelnsive  coverage  morning,  eve- 
aaing  and  Sunday  in  more  than  twenty 
active  markets  by  using  THE  STATC 
and  THE  COLUMBIA  RECORD  .  .  . 
the  only  daily  newspapers  in  Columbia, 

S.  C.,  the  state  capital  and  hob  of 
Sonth  Carolina’s  rich  Central  Market 
Area. 

Trading  Zone  population  of  more  than  43I,2U 
Rasail  16.— nty  tr«al«o  — ■«  ( ie44  Sal—  Mat,  gsllwH)  $195,794,000.00 

CIRCULATION  M.na.. a  gv^ua  91,025;  m.*  «  cr«i-s.  93^414 
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"One  of  the  Ontly^O  Lighthouses... 


Tlie  young  woman  wanted  to  see  Mr. 
Jackson  about  a  book  she  had  written  . . . 
for  which  a  publisher  offered  an  advance 
of  S^,ooo!  Amazed  at  the  amount  of  the 
advance  to  an  amateur,  he  rushed  her 
forthwith  to  a  competent  literary  agent. 
Tlie  young  woman  was  Kathleen  Winsor 
.  .  .  the  book  “Forever  Amber” — which 
must  not  be  held  against  Mr.  Jackson. 

Quite  a  lot  of  people  want  to  see  Mr. 
Jackson.  Young  authors  seem  to  think  he 
is  a  Federal  Project,  or  something.  {He 
gives  them  regular  appointments,  just  like  a 
dentist!)  Others  want  him  on  boards  and 
committees,  or  to  lend  a  hand  to  Something 
Big  in  civic,  charitable  and  educational 
enterprises.  The  city  fathers  urging  UNO 
to  settle  here,  drafted  Mr.  Jackson  to  help 
write  the  presentauon.  {No  Sale — -for  which 
UNO  will  be  sorry!) 


So  it  is  rather  remarkable  that  book 
reviewing — a  pursuit  not  remarkable  for 
its  rewards . . .  has  won  for  Joseph  Henry 
Jackson  a  substantial  fame. 

Native  of  New  Jersey,  an  alumnus  of 
Lafayette,  ex-infantry  shavetail  of  World 
War  I,  he  came  to  California  in  1919  .  . . 
wrote  advertising  copy,  subsequently 
edited  Sunset  Magazine.  In  1924,  he  began 
a  fifteen  minute  broadcast  on  books  .  .  . 
first  on  KGO,  later  on  the  NBC  Coast 
Network . . .  continued  weekly  for  eighteen 
years — a  fantastic  record.  In  1931,  he 
came  to  The  Chronicle  where  he  edits  the 
Sunday  book  section,  writes  the  only 
indigenous  daily  book  column  outside  of 
New  York. 

New  York  publishers  know  that  his 
reviews  start  new  book  orders  rolling 


Eastward.  He  has  started  many  a  best  seller 
sweepstakes,  rescued  unnoticed  opera  from 
oblivion,  helped  scores  of  new  writers  to 
recognition  and  contracts  .  .  .  And  has 
somehow  found  time  to  contribute  to 
Eastern  reviews,  do  a  dozen  magazine 
articles  per  year,  write  five  books,  find  a 
niche  as  an  authority  on  California  liistorj’, 
and  as  aforesaid,  become  An  Influence . . . 
characterized  by  Struthers  Burt  as  “one  of 
San  Francisco’s  outlying  lighthouses.” 

While  nobody  can  claim  credit  for 
the  rise  of  Joseph  Henry  Jackson  other 
than  J.H.J.  himself. . .  we  believe,  fondly 
perhaps,  that  San  Francisco  was  his  for¬ 
tunate  milieu,  and  Tlie  Chronicle  his  best 
avenue  of  appreciation.  For  few  cities  are 
more  friendly  to  the  quality  producer  . . . 
and  few  newspaper  audiences  are  more 
appreciative  of  the  quality  product. 

Tlie  better  mousetrap  has  always  found 
its  best  market  in  Tlie  Chronicle.  Sellers  of 
securities,  jewelry,  fashions,  fine  footwear, 
sell  more  of  them  with  Tlie  Chronicle. 
Tlie  city’s  forty  best  retailers  are  all 
Chronicle  advertisers,  and  twenty  depend 
most  on  it.  Yet  Tlie  Chronicle  is  also  a 
favorite  of  San  Francisco  department 
stores,and  has  been  an  outstanding  volume 
vehicle  for  popular  priced  mercliandise. 

Outsiders  have  said  TTie  Chronicle  is 
too  good  a  newspaper  to  suit  everybody 
. . .  but  for  products  requiring  prospects  a 
notch  over  average.  The  Chronicle  can 
find  more  of  them  at  a  profit  than  any 
other  medium  in  this  part  of  the  world  . . . 
Data  from  any  Chronicle  representative. 


San  Francisco 


^hronicle 


Sawyer,  Ferguson,  Walker  Co.,  National  Representatives 
New  York,  Chicago,  Detroit,  Atlanta,  San  Francisco,  Los  Angeles 
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crease  in  voltage  of  awre  thM 
30%,  then  the  mcaagc  U 
solutely  garbled. 

“During  the  recent  troubk. 
one  telegraph  company  rtcoS 
a  ground  potential  of  floo  qmw 
tive  volts  in  the  area 
Sunspots,  perennially  blamed  Binghamton,  N.  Y.  Thii,  d 
'  -  course  made  it  impossible  to  eg 
messages  through.  Oite  tiino 
voltage  of  700  was  recorded  be 
fore  the  needle  was  thrown  o( 
the  recording  device.  When  tbi 
^oltage  gets  too  high,  a 
%um  up  the  equipment” 

In  radio.  White  said,  the  in¬ 
terference  takes  the  form  of  i 
blanket  that  grounds  the  on- 
munication  before  it  reacha  tbs 
receiving  point  Short  win 
radio  is  affected  more  than  ke| 
wave,  because  of  the  diSacact 
in  the  angle  of  the  wave  reflsr 
tion. 

The  most  serious  disturbsMt 
White  can  remember  cansei  i 
delay  of  only  a  few  hours  ia  tbt 
transmission  of  news.  TW 
greatest  interference  recently 
delayed  AP’s  dispatches  Hr 
about  an  hour. 

Copy  can  be  rerouted  throsgl 
different  media  ( from  radio  to 
cable,  for  example)  or  can  be 
sent  through  different  geo¬ 
graphic  routes  on  the  same  me 
dia.  But  White  said  that  this  it 
seldom  done,  since  by  the  time 
rerouting  is  complete,  regular 
transmission  can  be  resumed. 

And  engineers  of  Press  Wire 
less  claim  they  have  even  found 
a  bright  side  to  the  sunspots. 
“The  maximum  usable  frequen¬ 
cies  may  be  increased  during 
these  visitations,”  they  said, 
“and  high  frequencies  are  de 
sirable  in  long*distance  radio 
communications.” 


Hob  With  News 


St.  Loun,  Mo.— J.  Roy  Stock- 
ton  is  the  new  sports  editor  of 
the  Post  Dfspofeh.  His  elevaUon 
to  the  post  was 
I  announced  in 
the  column  of 
his  predecessor, 

•  John  E.  Wray, 
head  of  the 
sports  depart- 
m  e  n  t  for  38 
years. 

,  Wray,  in  his 

column  said: 

A  ^  “Today,  this 

writer  is  being 
warned  by 
Stockton  Father  Time  to 
ease  up— or  else. 

The  trouble  lies  chiefly  with  the 
eyes.  With  less  than  40% 
vision  left,  we  feel  that  the  re¬ 
quirements  of  the  Job  are  too 

Sreat  for  the  ocular  equip¬ 
ment  Me— to  be  a  little 

<%urchill  in  our  grammar — 

Tm  hanging  around  as  associ- 
•ate  sports  editor.” 

Wray  told  how  after  World 
War  I  he  asked  for  permission  ...  ......v,.  i, 

3?  Stockton,  then  on  the  American  appeared  this  per-  _ 

desk,  as  his  sue-  sonal:  one  ‘spot’  at  a  time  or  there 

•  u  1  1  “Cmdr.  Harold  M.  Brill,  local  might  be  several.  One  simspot 

.  surgeon  who  operated  on  a  boat  observed  in  January,  1946,  meas- 
become  one  of  the  county  s  best  off  Iwo  Jima.”  ured  roughly  100,000  miles  in 

known  sports  writers.  His  base-  a  diameter.” 

^11  stories  have  apprared  in  TO  end  all  April  FViol’s  Day  E&P  next  buttonholed  Ray- 

tne  ^aturday  Evmtng  Pott  and  tricks,  Walter  R.  Green,  mom-  mond  White,  traffic  supervisor 
nis  book.  The  Gas  House  Gang  Ing  news  editor  of  the  Chicago  of  the  New  York  office  of  Asso- 
®  j  Other  Guys,”  Daily  Newt,  worked  up  a  two-  dated  Press.  He  explained  just 

WM  publishra  l^t  year.  colunrm  featiure,  headed  “Day’s  a  what  happens  when  the  electro- 

18^.  was  the  only  Day  a  Day!”  ( with  apologies  to  magnetic  particles  from  the  sun 
^>orts  writer  in  an  Associate  G.  Stein)  in  which  Pa  Dearborn,  react  on  the  communications 
Press  itell  to  pick  both  St. J^uis  ^ith  all  the  white  shirts  he  lines. 

teams  to  wind  up  in  the  World  could  use,  invit^  Ma  for  a  ride  White  first  described  the  ef- 

t  u  their  new  1946  car.  The  fects  on  “grounded”  telegraph  Richmond,  Va.  —  Virginia  it 

casting  the  Kentucky  D®Tby  whole  thing  was  printed  in  re-  lines.  “We  generally  have  an  looking  forward  this  year  to  one 

^*1  pickmg  the  verse,  so  readers  had  to  hold  it  average  operating  point  on  our  of  its  best  in  tourist  trade  in 

nrsi  tni-TO  places.  ,  up  to  a  mirror.  The  catchline,  grounded  lines  of  about  80  volts  Old  Dominion  history.  Begin- 

bis  early  ous,  of  course,  was  “April  Fools  and  we  have  about  a  30%  tol-  ning  July  1,  the  conservation 

Day.”  erance  on  either  side.  But  when  commission  will  have  approxl- 

■  electrical  disturbances  cause  mately  $108,000  a  year  to  spend 

SOME  550  persons  who  at-  either  a  positive  or  negative  in-  in  tourist  advertising. 

tended  a  dinner  and  dance  of 
the  Inlet  Social  and  Athletic 
Club  probably  gasped  when 


fMU-t  in  promoting  the  sex  rela-  famines,  floods  and  other  disas- 
tions?”  .  .  .  The  high  school  re-  ters,  have  been  the  source  of  a 
porter  had  typed  “these  rela-  minor  calamity  in  the  newspa- 
tions”  and  xxxed  next  to  these.  P®r  business  itself  lately. 

An  alert  compositor  did  the  Radio  communications  were 
rest  blacked  out,  teletype  messages 

■  were  garbled  and,  in  some  cases, 
FOR  years  the  Buffalo  (N,  Y.)  even  long-distance  telephone 

Evening  Newt  has  been  run-  calls  were  interrupted  by  weird 
ning  the  Clyde  Lewis  and  Gal-  noises.  The  cause? — sunspots, 
braith  carton  panels  side  by  Marian  Lockwood,  a  pleasant- 
side.  On  Apr.  4  their  topics  faced,  graying  lady  who  is  as- 
coincided;  both  were  scenes  in  sociate  curator  of  the  Hayden 
a  dentist’s  office.  Planetarium  in  New  York  City, 

_  ■  told  Editor  &  Publisher  that 

VOLUNTEER  firefighters  in  the  sunspots  are  very  natural  phe- 

Cincinnati  (O.)  Post  editorial  nomena  in  the  solar  system, 
room  have  been  called  upon  oc-  that  they  have  been  going  on 
oasionally  to  extinguish  a  blaze  for  a  long  time  and  nothing  can 
in  the  waste  baskeL  due  at  times  be  done  about  them. 
to  A1  Segal’s  corncob  pipe.  TTie  “Sunspots  are  really  electro- 
other  day  it  happened  again  magnetic  storms  on  the  sun,” 
when  Segal  was  writing  a  col-  she  explained, 
umn  on  fire  prevention.  “The  disturbances  run  in 

■  cycles  of  a  little  more  than  11 
IN  Nate  Gross’  Town  Tattler  years.  We  expect  the  height  of 

column  in  the  Chicago  Herald-  the  present  cycle  to  be  in  1948 

or  1949.  There  might  be  only 


2  Vancouver  Papers 
Raise  Classified  Rate 

Vancouver,  B.  C.  —  Vancouv¬ 
er’s  two  evening  newspapers  an¬ 
nounced  classified  rate  increases 
effective  Apr.  1.  The  Van¬ 
couver  Province  increased  its 
daily  line  rate  from  16  cents  to 
18  cents  a  line,  and  the  Van¬ 
couver  Sun  made  the  jump  from 
16  cents  to  17  cents  a  line, 
daily.  Similarly,  the  Sun  Is 
charging  16  cents  a  line  for  two 
insertions;  14  cents  a  line  for 
three  insertions,  and  13  cents  a 
line  for  six  insertions. 

In  announcing  the  increase 
the  Province  pointed  out  that 
its  circulation  has  increased 
50%  in  recent  years  with  no 
change  in  classified  rates.  Pres¬ 
ent  circulation  now  is  more  than 
119.000  daily,  it  says.  The  Sun 
claims  an  average  of  more  than 
100,000  net  paid  copies  daily. 


RING  THE  BELL  WITH  O.S.L 

Herc’i  why  a  schtdult  in  tha  Ohia  Stitet  List  assures  sales  action: 

1.  BILLION-DOLLAR  MARKET:  ReUil  sales  in  the  58  counties  covered  by  49  Otii 

Select  List  newspapers  better  that  mt 
^  2.  IMMEDIATE  SALES:  Local  mertblMl 

arc  handy. 

3.  STABILIZED  AUDIENCE;  Felbs  la 
■  these  towns  stay  put. 

\  4.  COVER-TO-COVER  READERSHIP:  hi 

A  \  hometown  newspaper  is  a  best  seltar. 

\\  5.  MERCHANDISABLE  COVERAGE;  Ya 

W  Wn  gat  in  58  of  Ohio’s  88  counUes  with  m 

one 


OHIO  SELECT  LIST  NEWSPAPERS 

JOHN  W.  CULLEN  CO. 

CHICAGO  njniSHiKs-  terntstMTATivc  NEW  YOMt 

CLEVELAND  COLOMWll 


Parade  Research  Head 

Aubrey  H.  Wright,  recently 
separated  from  the  Army  after 
three  and  a  half  years,  has  been 
appointed  to  direct  research  and 
market  analysis  for  Parade. 
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IDITOR  a  PUILISHIR  for  Apriin. 


''This 

ril  a 


1,  uneonsrttortonal  to  ‘hoP  "• 
ppeal  to  the  Supremo  Court. 


off  at  26. 


"Casey  Coffins  That  Are  Fine^  Made  Of  Setting. Brass  And 
Pine.  When  Death  Comes  Knocking  At  Your  Door^ 
Call  Columbus  Two  -  Oh  -  Four. 


Youn  f<Mr  the  asking  • .  .  Bill 
Jacob*#  exclusive  Boalon  C/o6e 
articles  repnnted  in  a  40  -  page 
booklet.  Write  or  call  ua  for 
your  c<^y* 


”But  Fve  never  written  anything  for  publication,”  Bill  Jacobs  protested 
when  we  telephoned  him  just  after  his  rescue  and  asked  if  he'd  write  the 
story  of  his  experiences  exclusively  for  The  Boston  Globe. 

Fortunately  we  talked  him  into  it.  And  what  a  story!  A  brilliantly  written, 
play-by-play,  thought-by-thought  description  of  his  solitary  ten-day  fight 
for  life  in  the  snows  of  the  Yosemite. 

Appearing  in  serial  form  in  four  issues  of  The  Morning,  Evening  and 
Sunday  Globe,  this  true-life  thriller  is  typical  of  the  calibre  of  special  features 
brought  to  the  readers  of  The  Boston  Globe  . . .  one  more  reason  why  it  is 
known  as  one  of  America's  best  read  newspapers. 


Xhe  Boston  Olobo 

MORNING  •  EVENING  •  SUNDAY 


lOITOR  a  PURLISHER  for  April  13.  194« 
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SYNDICATES 

New  Syndicate  Panels 
Educational  in  Nature 


By  Helen  M.  Staunton 

SYNDICATES  have  been  giving 
a  lot  of  attention  to  the  high 
readership  record  of  panels  and 
to  the  big  selling  argument  in 
"something  new,"  and  a  result 
has  been  the  production  of  sev- 


CoUina  Slawson 


eral  new  panels,  educational  in 
nature. 

A  new  idea  along  this  line  is 
"Why  We  Say,”  to  be  released 
Apr.  29  by  General  Features 
CoRP.  This  two-column  panel 
^ecializes  in  the  origin  of  typ¬ 
ical  Americanisms,  such  as 
"grass  widow,”  “kick  the 
bucket”  and  “win  hands  down,  ’ 
but  instead  of  explaining  them 
in  text  illustrates  the  history  of 
the  phrases. 

Author  of  the  feature  is  Stan 
Collins,  a  lawyer  who  did  spe¬ 
cial  espionage  work  for  the 
FBI  during  the  war,  then  after 
being  discharged  from  the  Coast 
Guard,  planned  how  to  capital¬ 
ize  on  his  lifelong  hobby  of  de¬ 
tecting  the  beginnings  of 

hrases.  His  partner  is  Lloyd 

.  Slawson,  editorial  artist  for 
the  Cleveland  Plain  D,ealer. 

Flower  Harmony 

CAUGHT  at  the  dated  flower 

'booth  at  New  York  City’s 
flower  show,  Frances  Jones, 
Chicago  Sun 
Syndicate  flow¬ 
er  col  umnist, 
admitted  to 
quadrupling  as 
writer,  profes¬ 
sional  florist, 
lecturer  and  vis¬ 
iting  expert.  She 
was  visiting  ex¬ 
pert  at  the  Ari- 
ston  booth,  but 
about  to  entrain 
to  her  Cincin¬ 
nati  flower  shop 
for  some  special 
reception  floral  arrangements. 

“I’m  member  of  a  family  that 
has  been  in  the  flower  business 
almost  400  years  and  were 
court  horticulturists  in  Hol¬ 
land,”  she  explained.  Her  own 
sp^ial  interest,  she  added,  is  de¬ 
vising  methods  of  arrangement 
which  will  enable  medium-in¬ 
come  families  to  get  the  most  out 
of  flowers.  So  when  she  married 
an  architect,  Joseph  Poetker, 
who  had  been  dabbling  with 
the  idea  of  doing  a  comic  strip, 
they  pooled  talents  and  pro- 

6o 


duced  a  flower  strip  ( or  two- 
column  panel)  for  Esquire  Fea¬ 
tures  in  1939.  She  devises  the 
arrangements  of  flowers,  writes 
them  up,  makes  and  poses  them 
— then  Mr.  Poetker  draws  them. 


Cartoon  Chat 

AS  AN  outcome  of  the  cartoon¬ 
ists’  shows  which  have  been 
making  things  brighter  for  the 
servicemen  in  hospitals  and 
which  brought  in  nearly  $8,000,- 
000  worth  of  War  Bond  pur¬ 
chases  through  five  shows,  the 
cartoonists  got  together  the 
other  day  and  formed  their  own 
Cartoonists’  Society.  Rube  Gold¬ 
berg,  of  Bell,  is  president;  Rus¬ 
sell  Patterson.  KFS,  vicepresi¬ 
dent:  Otto  Soglow,  KFS,  second 
vicepresident:  Milt  Caniff,  CT- 
NYN,  treasurer,  and  C.  D.  Rus¬ 
sell,  KFS,  secretary. 

Punning  Puzzle 

WORDS  have  a  special  interest 
for  William  W.  Glunt  also, 
who  until  recently  was  a  free 
lance  puzzle- 
maker.  Now, 
manager  of  his 
own  syndicate, 
he  combines 
punning  defini¬ 
tions  with  the 
o  1  d  crossword 
puzzle  for  a  six- 
a  -  week  matted 
feature  he  calls 
“Crossword- 
Play,”  for  re¬ 
lease  May  13. 

He  plans  a 
$2,500  national 
crossword  constructing  contest 
to  stimulate  interest  in  the  fea¬ 
ture.  Among  other  plans  is  a 
scientific  panel.  His  Criterion 
Feature  Syndicate  Ls  in  New 
York  City. 


Notes  and  Personals 
SELECT  Features  Syndicate 

has  two  new  features  ready 
for  early  May.  Elinor  Wilson 
McAdoo,  who  has  just  finished 
a  book  on  her  reminiscences  of 
the  White  House,  will  start  a 
weekly  column  May  5. 

The  other  SFS  feature,  start¬ 
ing  May  6,  will  be  a  weekly 
six-installment  mystery. 

Walter  L.  Johns,  Central  Press 
Assn,  sports  editor,  while  on 
his  baseball  camp  swing  con¬ 
tacted  also  every  baseball  writer 
with  the  ball  clubs  in  Florida 
for  one-sentence  summaries  of 
their  teams.  .  .  .  Paul  Frehm, 
Kwh  Features  Syndicate  illus¬ 
trator  who  draws  “Mirror  of 
Your  Mind,”  became  the  father 
of  a  seven-pound  boy  recently. 
,  .  .  United  Feature  Syndicate 
is  noting  the  anniversary  of  the 
death  of  Mussolini,  Apr.  28  with 
a  feature  by  one  of  the  execu¬ 
tioners. 


*  'Glunt 


But  do  it  with  fealuret 
that  build  readership! 


Nellie  Webb  Quits 
After  48  Years 

Atchison,  Kan. — A  newspaper 
career  which  began  here  48 
years  ago,  has  ended  with  the 
retirement  of  Miss  Nellie  Webb, 

81-year-old  society  editor  of  the 
Atchison  Globe. 

The  Kansas  newspaper 
woman,  widely  known  for  her 
column  “Wreaihs  and  Wallops,” 
began  her  career  in  1898  as  a 
general  assignment  reporter  I 
under  the  late  Ed  Howe,  who 
founded  the  Globe  in  1877.  For 
a  short  time  she  served  as  the  ffrw  n  n  fl  h 
paper’s  sports  editor.  JJWff 


Atlanta  Constitution 
Issues  Am.  Weekly 

Atlanta,  Ga. — Clark  Howell, 
publisher,  announces  that  be¬ 
ginning  with  the  issue  of  Sun¬ 
day,  July  7,  the  Atlanta  Con¬ 
stitution  will  distribute  the 
American  Weekly. 

The  Constitution  took  over, 
beginning  Jan.  1,  1945,  the 

franchise  for  the  distribution  of 
Puck — The  Comic  Weekly  and 
the  American  Weekly  but  owing 
to  paper  restrictions  it  was  able 
to  distribute  only  the  Comic 
Weekly. 

For  a  number  of  years  both 
the  American  Weekiy  and  the 
Comic  Weekly  were  distributed 
with  the  Atlanta  Georgian  and 
in  1939,  when  the  Georgian  was 
sold  to  Governor  James  M.  Cox, 
the  Atlanta  Journal  took  over 
the  distribution  of  both  publi¬ 
cations  until  the  end  of  1944. 
a 

Phoenix  Papers  Start 
Insurance,  Pensions 

Phoenix,  Ariz. — ElstablLshment 
of  life  insurance  and  pension 
programs  for  en^loyes  of  the 
Arizona  Publishing  Co.,  pub¬ 
lisher  of  the  Arizona  Republic 
and  Phoenix  Gazette,  was  an¬ 
nounced  at  the  organization’s 
annual  Pin  Party  recently. 

More  than  400  employes  and 
their  families  were  guests  at  the 
party.  Hosts  were  the  co-pub- 
ILshers,  W.  W.  Knorpp,  presi¬ 
dent  of  the  company,  and 
Charles  A.  Stauffer,  chairman 
of  the  board.  Also  during  the 
meeting  pins  were  given  25  em¬ 
ployes  in  recognition  of  their 
long  service  to  the  organization. 


Huiinuh's  daily  adventata 
take  live  inches  in  one  col* 
iiinii.  Hannah  is  a  cocktail- 
bright  contrast  to  heavy  newt 
on  Page  One  or  a  sparkler  for 
any  page.  The  maid  of  whim* 
sey  now  appears  on  Page 
Ones,  Editorial  Pages,  Comk 
Pages,  Women’s  Pages,  Want 
.\<1  Pages  and  run-of*the 
paper.  Wherever  she  is,  she 
makes  that  spot  bright  and 
builds  a  following  of  fans. 


Jackson  Powie — 

His  daily  under-200-word  let¬ 
ter  is  compounded  of  vinegar 
and  news  of  the  day,  with  a 
dash  of  tabasco  humor.  Jack- 
son  Powie  makes  people  mad 
by  the  thousands,  but  they 
come  back  for  more! 

For  sample*  of  both  thw 
tightf  bright  features^  write: 

McCLURE 

Americans  FIRST 

NEWSPAPER 
SYNDICATE 

75  West  St.,  New  York  6,  N.  Y. 

IDITOR  &  PU  ILIS  HER  for  April  13, 
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JOURNAL 


0/  tht  Gmier 
Milwaakee  Market 


1946  Facts  to 
Help  You  Make 
More  Sales  in 
Milwaukee 


What  Milwaukee  buys — 
Where  they  buy — 

Where  they  live  and  how- 
What  they  own— 

What  they  want — 

What  they  plan  to  buy-^- 
Dealer  distribution 


Hert’s  the  survey  on  buying  habits  and  Hving 
habits  which  gives  you  accurate,  specific,  be¬ 
forehand  knowledge  on  which  to  build  more 
successful  advertising  and  selling  plans  —  a 
major  marketing  advantage  provided  in  Mil¬ 
waukee  for  twenty-three  years _ If  your  prod¬ 

uct  is  among  the  subjects  covered,  get  the  close- 
up  details  on  local  marketing  and  buying  factors 
which  influence  your  1946  volume  in  Milwau¬ 
kee.  Write  for  a  copy  of 


Subjects  Covered: 

Grocery  products 

Drug  products,  cosmetics,  toiletries 
Home  appliances  and  equipment 
Home  heating 

Home  ownership  and  building  plans 

Paints  and  painting 

Automotive  products 

Employment 

Vacation  and  travel 

Alcoholic  beverages,  soft  drinks 

Smoking  habits 

Bank  accounts,  security  ownership 
Type  of  dwelling,  rental  range 


ItlTOR  A  eUlLIS  Hit  for  April  13,  1944 


Oregon  Admen 
Plcoi  Sessions 
Semi-Annually 

Oregon 

Newspaper  Publishers  Associa¬ 
tion  Admanagers,  at  their  an¬ 
nual  convention  in  Portland, 
Apr.  6,  unanimously  voted  to 
raume  their  postwar  practice 
S?  semi-annually.  Carl 

manager,  stated 
that  the  date  for  the  fall  meet¬ 
ing  would  be  announced  later 
In  an  ONPA  Bulletin. 

Admanagers  President  Troyer 
Thompson,  Astorian-Budget,  pre¬ 
sided  at  the  morning  general 
session  which  was  attended  by 
nearly  50  advertising  men  from 
<wily  and  weekly  newspapers 
throughout  the  state. 

Arthur  E.  House,  House  and 
^land  Advertising  Agency, 
^rtland,  gave  an  illustrated 
lecture  on  “Layout  and  Visual¬ 
ization’’  in  which  he  analyzed 
the  problem  of  creative  adver¬ 
tising  from  the  research  neces¬ 
sary  to  make  an  ad  factually  ac¬ 
curate  through  the  steps  of  de¬ 
veloping  it  into  form  pleasing  in 
appearance,  arresting  and  ca¬ 
pable  of  creating  a  desire  to 
buy. 

Cy  Hawver,  president  of  the 
Retail  Furniture  Association,  of 
Portland,  and  advertising  man¬ 
ager,  Edwards  Furniture  Com¬ 
pany,  moke  on  “Advertising 
Home  Furnishings,’’  emphasiz¬ 
ing  that  the  unusu^ly  great  de¬ 
mand  for  furniture  will  last  for 
four  or  five  years  and  increase 
as  the  housing  shortage  becomes 
less  acute.  He  pointed  witfi 
amroval  to  the  trend  toward 
advertising  furniture  in  units 
of  three  and  four  rooms  wiUi 
copy  slanted  to  appeal  to  the 
young  veteran  and  his  wife 
starting  their  new  home. 

At  the  convention  luncheon  in 
the  Multnomah  Hotel,  Herbert 
Beuermann,  advertising  section. 
Savings  Bond  Division  of  the 
Treasury,  Washington,  D.  C.,  ex¬ 
pressed  thanks  to  the  news¬ 
papers  of  Oregon  for  being  in¬ 
strumental  in  giving  Oregon  the 
highest  per  capita  sale  of  War 
Bonds,  which  amounted  to 
$446.02  per  oerson. 

Guests  included  John  T.  Fitz- 

Krald.  of  Chicago,  president, 
ynolds  -  Fitzgerald,  Inc.,  and 


PROMOTION  GM 

Rejoining  the  Heorst  orgcmisa- 
tion  after  Army  service,  Robert 
D.  Levitt  has  been  appointed 
general  manager  of  promotion 
of  the  American  Weekly  and 
Puck,  the  Comic  Weekly. 

Thomas  Purcell,  Sr.,  former 
president  of  the  Iowa  State 
Editors  Association  and  winner 
of  the  Master  Editor’s  award 
from  Iowa,  father  of  ONPA 
president,  Tom  Purcell,  Gresham 
Outlook.  Giles  French,  pub¬ 
lisher,  Sherman  County  Journal, 
Moro,  Oregon,  was  introduced. 
Sherman  county  ranked  first  in 
the  nation  in  the  purchase  of 
war  bonds. 

Guest  ^eaker  was  Professor 
W.  F.  G.  'raacher,  who  has  com¬ 
pleted  25  years  at  the  University 
of  Oregon,  teaching  advertising, 
and  who  has  recently  returned 
from  England  where  he  taught 
G.I.  advertising  classes  at  the 
U.S.  Army  university  at  Shriv- 
enham. 

a 

Enlarges  Comic  Section 

The  Seattle  (Wash.)  Times 
last  Sunday  increased  its  Sun¬ 
day  comic  section  from  12  to  16 
pages.  It  was  the  second  major 
feature  increase  within  two 
weeks,  the  tabloid  Sunday  roto¬ 
gravure  section  having  been  en¬ 
larged  from  12  to  24  pages  on 
March  3. 


SALESMEN 


IF  you  have  sold  or  are  now  selling  press 
association  wire  services  and  are  interested  in  a 
proposition,  answer  this  advertisement.  There’s  an 
excellent  opportunity  for  a  man  who  can  sell  both 
newspapers  and  radio  stations.  In  your  application 
give  full  details  as  to  education,  experience  and 
salary  expected.  Be  assured  your  communication 
will  be  regarded  in  strictest  confidence. 

tasil  A.  CapareM,  Imternational  News  Service 
235  fast  45th  Street,  New  Yerk  17,  New  York 


Arrow  Increases 
Newspaper  Ad 
Budget  for  '46 

Detroit  —  Newspaper  adver¬ 
tising  played  such  an  important 
part  in  the  growth  of  sales  for 
Arrow  Liqueurs  Corp.  of  De¬ 
troit  that  other  media  will  be 
curtailed  in  the  1946  campaign, 
Tom  McMaster,  vicepresident, 
told  a  meeting  of  his  national 
sales  staff. 

“Arrow  is  now  America’s 
largest  selling  line  of  liqueurs, 
according  to  the  figures  on  cor¬ 
dial  sales  in  the  17  monopoly 
states  just  released  by  McClel¬ 
lan’s  Service,  Washington,  D,  C.,’’ 
Mr.  McMaster  stated. 

“We  attribute  this  to  our  gen¬ 
erous  use  of  newspaper  space,  ’ 
he  added. 

The  results  that  pleased  Ar¬ 
row  were  achieved  through  fre¬ 
quent  insertions  of  10-inch  ads 
in  large  city  newspapers 
throughout  the  country.  The 
campaign  was  handled  by  Larry 
Michelson  of  Simons-Michelson 
Co.,  Detroit. 

Even  when  supplies  were  lim¬ 
ited,  Arrow  ads  appeared. 

“Continuation  of  Arrow  liqueur 
ads  in  monopoly  states  indicated 
to  the  various  state  liquor 
boards  that  even  though  sup¬ 
plies  were  limited.  Arrow  was 
looking  forward  to  the  main 
position  when  more  became 
available,”  Mr.  McMaster  de¬ 
clared.  He  continued: 

“Time  after  time.  Arrow 
new^aper  advertisements  were 


cited  by  Arrow  sales  Teortsmk. 
tives  as  an  important 
future  listings.  ® 

“In  open  states,  this  iw 
paper  advertising  induced^ 
teiiers  to  give  Arrow  prcfctM 
display  in  windows  and”? 
shelves.  * 

“We  know  for  a  certainty  tlut 
newspaper  advertising  has  £ 
effective  because  our  sales  ^ 
reported  case  after  case  wbM 
direct  calls  for  advertised  toe 
chandise  had  been  received” 
This  newspaper  cangiaign,  lit 
McMaster  said,  had  two  efl^ 
“1 — It  kept  our  present  dcit 
ers  enthusiastic  over  our  lint 
and  encouraged  their  coopen- 
tion. 

“2— It  built  up  an  eve^ 
increasing  backlog  of  prospctti 
who  will  stock  our  brands  wfaen 
they  are  available. 

“During  the  last  week  ol 
March,”  Mr.  McMaster  u- 
serted,  “we  conducted  a  poll  of 
salesmen  to  learn  which  ou 
media  had  proved  most  succeir 
ful  in  1945.  The  results  were 
unanimously  in  favor  of  nem- 
paper  advertising. 

“As  a  result,  we  have  decided 
to  curtail  use  of  other  media 
and  increase  our  newspaper 
budget  for  1946.” 

■ 

Houseware  Mat  Book 

With  household  wares  com¬ 
ing  back  on  the  market,  Metro 
Associated  Services,  Inc.,  New 
York  City  mat  service  announces 
publication  of  a  new  up-to-date 
“Home  Essentials  Edition”  con¬ 
taining  more  than  1,600  cuts 
and  headings  of  and  about 
houseware  items. 


FOJR  QUICK  SALE 

MODERN  HOE  ARCH-TYPE  SUPER-PRODlKnON 
NEWSPAPER  PRESS 


This  press  has  the  latest  pre-war  features  and  is  oomplsts 
with  double  folder,  (22%*  cut-off),  five  (5)  Hoe  Three-Arm 
Reels  having  Automatic  Running-Belt  Tensions  and  Full- 
Speed  Web-Splidng  Mechamisms,  and  substructure.  Otlmr 
featiu-es  include  iiu  pumps,  vimial  micrometer  impressioo 
adjustment,  quick  acti^  plate  lock-up,  web  feedlng-in  pans, 
anti-friction  bearings  throughout,  forced  feed  lubrication,  ete. 
Its  straight  run  capacity  is  up  to  40  pages  in  two-section 
papers. 

Extremely  rapid  growth  of  the  OBSERVER  makes  necessary 
the  construction  of  a  new  building,  an  iiutallation  of  a  n^ 
press  with  twice  the  capacity  of  the  present  press.  Tbe  buy« 
may  take  possession  of  this  press  after  the  new  press  is 
installed  and  ruiuiing.  If  interested,  write  at  once  to 

The  Charlotte  Observer  . . 

Curtis  B,  Johnson,  President-PubUsner 

Charlotte,  North  Carolina 
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add  terrific  twosomes 


Is  it  the  moonlight ...  or  the  heavenly  scent  , 

of  Spring  roses  that  puts  the  “oomph”  in  Cupid’s  • 

sales  talk?  We’ll  never  know  for  sure.  But  we  do 

know  that  the  combination  of  these  romantic  influences 

gets  results  when  “boy  meets  girl.”  And  we 

know,  further,  that  the  newspaper  combination  that  ' 

gets  results  for  Philadelphia  advertisers  is 

“The  Record  and  One  Other.” 

In  Philadelphia,  your  traditionalist  reads  either,  or  both,  of  the  city’s 
two  conservative  newspapers.  Your  liberal  buys,  believes  in  and  supports 
The  Record.  That’s  why  no  single  newspaper  can  “deliver”  Philadelphia 
in  one  all-inclusive  package.  That’s  why  The  Record  is  the  essential 
paper  in  any  combination  designed  to  give  complete  coverage  of 
America’s  3rd  Market. 


QUARTER  MILLION  DAILY  •  HALF  MILLION  SUNDAY 


NatioaoUr  by  0«org«  A.  MeOcTitt  Co.— Maw  YoA.  CUcogo.  PhUodolpliia.  Doteoit.  CIoToIoad 
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Albuquerque  Tribune 
Ousts  Political  Boss 


By  A.  C.  DeCola 

ALBUQUERQUE,  N.  M.  —  This 

week,  three  new  city  commis¬ 
sioners,  a  majority,  assumed  the 
reins  in  the  government  of  the 
city  of  Albuquerque  after  30 
long  years  of  domination  under 
“one-man”  rule. 

The  feat  of  unseating  a  ma¬ 
chine  -  entrenched  political  ad¬ 
ministration  was  accomplished 
by  a  revolt  of  the  people  who 
joined  the  Scripps-Howard  Al¬ 
buquerque  Tribune  in  a  cam¬ 
paign  against  the  administration 
of  Clyde  Tingley. 

Tingley  was  the  chairman  of 
the  city  commission. 

He  ran  the  show  and  made 
everyone  understand  he  was  the 
whole  works  in  the  city. 

Several  vears  ago,  Tingley, 
who  called  himself  “mayor,” 
when  he  was  merely  chairman 
of  the  city  commiision.  l^an 
abusing  reporters  for  the  Trib¬ 
une.  He  would  order  them  out 
of  his  office  because  that  news¬ 
paper  at  times  attacked  his 
policies. 

“I’ll  run  you  out  of  town,” 
was  Tingley’s  favorite  term. 
He  started  his  attack  upon  news¬ 
papermen  in  recent  years  by 
assailing  A.  C.  DeCola  of  the 
Tribune  staff. 

When  DeCola  later  left  the 
City  Hall  run  for  desk  duties, 
Vernon  Smylie,  an  ex-soldier 
took  over  the  City  Hall  run  and 
began  digging  into  the  affairs 
of  city  housekeeping.  He  wrote 
stories  about  city  franchises 
which  did  not  return  any  ap¬ 
preciable  profit  to  the  city. 
Smylie  wrote  about  a  police 
force  that  was  dominated  and 
under-manned.  He  wrote  about 
bad  garbage  collection. 

After  abusing  reporters.  Ting¬ 
ley  began  assailing  Tribune 
editor,  Dan  Burrows  and  others. 

For  a  period  of  over  a  year, 
the  Tribune  fought  to  get  the 
news  from  City  Hall.  The  Ting- 
l6y*<lominated  oflAces  refused 
even  the  smallest  items  of  news 
Police  withheld  reports.  Heads 
of  other  d^artments  would  not 
give  out  information  concern¬ 
ing  toeir  offices. 

Tribune  reporters  at  times 
could  not  gain  entrance  into 
Tingley’s  offices.  They  called 
him  by  telephone  and  he  merely 
screamed.  “Go  to  hell  ’  and  then 
hung  up. 

On  April  2,  three  of  the  city 
commissioners,  came  up  for  re- 
election.  They  were  Clyde 
Oden,  Pete  Mosier  and  W.  T. 
Wylie.  Only  Tingley  and  Frank 
Darrow,  the  other  commissioner, 
were  not  up  for  re-election. 

John  C.  Polly,  the  Tribune’s 
managing  editor,  planned  the 
long-range  coverage  of  the 
battle  against  City  Hall. 

Burrows  launched  an  editorial 
campaign  against  Tingley,  who 
had  been  governor  for  two 
terms,  1935-1939,  and  political 
observers  gave  the  Tribune 
little  chance  for  success  in  de¬ 
feating  the  administration. 

The  campaign  resolved  itself 


into  a  battle  of  the  Tingley 
“slate”  against  the  Tribune 
“slate.” 

Came  the  election.  Bad 
weather  with  high  winds  cut 
down  the  voting.  Tingley's  sup¬ 
porters  were  sure  of  winning 
the  election.  Betting  odds  sup¬ 
ported  them  3-1. 

But  on  election  day  the  Trib¬ 
une-supported  candidates  won 
overwhelmingly,  defeating  all 
of  Tingley's  candidates  by  an 
average  margin  of  1,793  votes 
in  a  total  vote  of  slightly  over 
8,000. 

■ 

Notices  Enroute 
To  A-Bomb  Press 

Wash  ington  —  Notifications 
have  gone  into  the  mail  this 
week  from  the  press  head¬ 
quarters  of  “Operations  Cross¬ 
roads.”  notifying  scores  of  corre¬ 
spondents  and  representatives 
of  other  media  that  arrange¬ 
ments  have  been  made  for  them 
to  witness  the  A-Bomb  tests  off 
Bikini  Atoll. 

Selections  must  be  confined  to 
about  200  newspaper,  magazine, 
press  association,  radio  and  pho¬ 
tographic  reporters  unless  addi¬ 
tional  accommodations  can  be 
arranged.  The  “Appalachian” 
has  been  chosen  for  a  press 
ship  and  a  limited  number  of 
reporters  will  be  aboard  the 
fiagship  of  Admiral  W.  H.  P. 
Blandy. 

Names  of  those  already  chosen 
will  be  withheld,  according  to 
Capt.  Fitzhugh  Lee,  USN,  chief 
of  “Crossroads”  public  relations, 
until  the  entire  list  has  been 
made  up.  No  new  applications 
will  be  accepted,  he  explained, 
but  adjustments  will  be  made 
either  through  added  billets  or 
reduced  requests. 

■ 

Papers  Approved 

Montgomery,  Ala. — The  Mont¬ 
gomery  Advertieer  and  Alabama 
Journal  have  been  approved  as 
training  facilities  for  veterans 
under  Public  Law  346,  E.  B. 
Norton,  State  superintendent  of 
education,  has  announced. 


WAIT  TILL 
YOU  HEAR 
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Convention 


fo//oiv  Phitadelphk- 


ro  capture  CAMdW 


A  hundred  miles  . , .  or  a  thousand  miles  away . , . 
you  may  be  lulled  into  the  seemingly  economical 
idea  that  Camden  County  .  .  .  the  most  densely 
populated  area  in  Southern  New  Jersey  ...  is  a 
bonus  you  get  with  Philadelphia  newspapers. 

But  that  is  NOT  the  way  it  looks  to  Philadelphia 
department  storesl  Those  hard-boiled  adver¬ 
tisers  who  know  on  Friday  what  Thursday's  ads 
produced  .  .  .  don't  think  they  can  coast  into 
Camden  on  a  splash-over  from  Philadelphia. 

That's  why  you  will  find  all  Philadelphia  depart¬ 
ment  stores  represented  in  the  columns  of  the 
Camden  Courier-Post.  The  Philadelphia  stores 
want  their  share  of  the  rich  Camden  County 
market.  And  they  know  .  .  .  because  they  are 
right  across  the  river . . .  that  the  one  way  to  get 
their  full  share  is  to  reach  six  out  of  seven  families 
through  the  Camden  Courier-Post.  Its  circula¬ 
tion  in  Camden  County  alone  is  more  than  that 
of  ALL  Philadelphia  dailies  COMBINEDI 

CAMDEN  COURIER-POST 

REACHES  a  out  OF  7  HOMES  IN  PROSPEROUS  CAMDEN  COUNTTI 

GEORGE  A.  McDEVlTT  COMPANY 


National  Advertising  Representatives 

NEW  YORK  CHICAGO  PHILADELPHIA  DETROIT  CLEVELAND 
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We  are  pleased  to  announce  a 
special  showing  of  our  presentation 


1 ..  ■ 

''Newspapers  and  Cpain  Radio  : 

'  .iri"  \  "'l'  •'  : 

as  National  Medial* 

at  the  AN  PA  Convention 

Wednesday,  April  24th,  at  4:30  P.  M. 

will  be  the  closing  feature  on  the  Bureau  of  Advertising's 
afternoon  program,  and  has  been  arranged  with  its  cooperation. 

After  witnessing  this  Presentation  at  this  year’s  NAEA  Convention, 

President  Drew  stated: 

“r/tis  Presentation  received  more  sincere 
and  spontaneous  applause  than  has  any 
feature  on  our  program  for  many  years.*' 

We  know  that  you  personally  will  want  to  see  and  hear  this 
new  and  stimulating  newspaper  story.  Mark  the  time,  4:30  P.  M., 

April  24th — as  a  must  on  your  ANPA  Week  Calendar. 

'Behind  this,  and  other  AANR  Presentations,  which  have  been 
shown  to  well  over  5,300  Sales  and  Advertising  people,  is  the  Nation¬ 
wide  coverage  and  forceful  selling  power  of  the  more  than  534 
experienced  newspaper  salesmen  employed  by  Newspaper  National 
Representatives. 


mm  i$sociAm  of  mm\&  represhei: 

Alltn-KI«pp  Co.  •  Amorican  Press  Association  •  Arkansas  Dailies,  Inc.  •  R.  J.  Bidwell  Co. 

•  Paul  Block  and  Associates  •  Boqner  &  Martin  •  The  Branham  Company  •  Tim  John 

Budd  Company  •  Burke,  Kuipers  &  Mahoney,  Inc.  •  Dan  A.  Carroll  •  Chicago  Sun  • 

Cincinnati  Timas-Star  •  George  D.  Close,  Inc.  •  John  W.  Cullen  Co.  •  DeLisser,  Inc.  • 

Keene  Rtxpatrick  •  Gilman,  Nicoll  &  Ruthman  •  Hearst  Advertising  Service  0  Robert 
Hitchings  &  Company  •  Interstate  United  Newspapers,  Inc.  •  Jann  &  Kelley,  Inc.  •  The 
Katx  Agency  •  KeHy-Smith  Company  •  Fred  Kimball,  Inc.  •  John  L  Lutz  •  George 
A.  McDevitt  Co.  •  J.  P.  McKinney  &  Son  •  Wm.  Neville  Associates,  Inc.  •  New  York  Newt 

•  New  York  Times  •  O'Mara  &  Ormsbee,  Inc.  •  Osborn,  Scolaro,  Meeker  &  Co.  • 

Philadelphia  Bulletin  •  Reynolds-Fitigerald,  Inc.  •  Ridder-Johns.  Inc.  •  St.  Louis  Post-Dispatch  •  Sawyer-Ferguson-Walker  Co.  • 

Schaerer  &  Co.  •  Scripps-Howard  Newspapers  •  Story,  Brooks  &  Finley.  Inc.  •  Tezas  Daily  Press  League,  Inc.  •  Ward-Griffith  Co.. 

Inc.  •  West-EHolliday  Co.,  Inc.  9  Williams.  Lawrence  &  Cresmer  Co.  •  John  B.  Woodward.  Inc. 
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Officers  Named 
By  Regional 
4A's  Chapters 

The  American  Association  of 
Adyertising  Agencies  has  an¬ 
nounced  elections  in  various 
Councils  and  Chapters,  as  fol¬ 
lows: 

Central  Council  —  chairman, 
Arthur  R.  Mogge,  president  and 
treasurer  of  Arthur  R.  Mogge, 
Inc.,  Chicago;  vicechairman, 
Robert  B.  Barton  of  Batten,  Bar¬ 
ton,  Durstine  &  Osborn,  Inc., 
Chicago;  secretary-treasurer,  M. 
Lewis  Goodkind,  of  Goodkind, 
Jolce  &  Morgan.  Chicago;  gov¬ 
ernors:  Mr.  Goodkind;  Henry  G. 
Little,  Campbell-Ewald  Co.,  De¬ 
troit;  Ward  Weist,  J.  Walter 
Thompson  Co.,  Chicago. 

New  England  Council — chair¬ 
man,  Elmer  S.  Horton,  senior 
partner  of  Horton-Noyes  Co., 
Providence,  R.  I.;  vicechairman, 
Frances  W.  Hatch,  Batten,  Bar¬ 
ton,  Durstine  &  Osborn,  Boston; 
secretary-treasurer,  Herbert  T. 
Hand.  Jr.,  H.  B.  Humphrey  Co.. 
Boston;  governors:  Mr.  Hatch. 
Mr.  Hand,  and  Kenneth  R. 
Sutherland,  Sutherland  -  Abbott, 
Boston. 

Medholt  Named 

Atlantic  Council  —  chairman, 
Howard  A  Medholt,  partner  in 
Aitkin-Kynett  Co..  PhiUdelphia; 
vicechairman,  Wesley  M.  Ecoff, 
Ecoff  &  James,  Inc.,  Philadel¬ 
phia;  secretary-treasurer,  Frank 
Murphy,  Geare  -  Marston,  Inc., 
Philadelphia;  governor,  Mr. 
Murphy. 

New  York  Council— chairman. 
Robert  M.  Ganger,  vicepresident 
of  Geyer,  Cornell  &  Newell,  Inc.; 
vicechairman.  Harold  B. 
Thomas,  Pedlar  &  Ryan,  Inc.;  re¬ 
elected  secretary-treasurer,  Rob¬ 
ert  B.  Grady,  Robert  B.  Grady 
Co.;  governors:  Mr.  Thomas;  L. 
Stanford  Briggs,  McCann-Erick- 
son,  Inc.;  George  O.  Muir,  Muir 
and  Co.,  Inc. 

Washington  Chapter  —  chair¬ 
man,  Trevor  Evans.  Pacific  Na¬ 
tional  Advertising  Agency,  Seat¬ 
tle;  vicechairman.  Win  Cline, 
Botsford,  Constantine  &  Gard¬ 
ner,  Seattle;  secretary-treasurer, 
Dan  C.  Madden,  Honig-Cooper 
Co.,  Seattle;  governors:  Mr. 
Cline;  F.  G.  Mullins,  RuthraufT  & 
Ryan,  Inc.,  Seattle;  Evan  Peters. 
J.  Walter  Thompson  Co.,  Seattle. 


WAIT  TILL 
YOU  HEAR 


Southern  California  Chapter — 
chairman,  Wayne  Ties,  vice- 
president  of  Batten,  Barton, 
Durstine  &  Osborn,  Hollywood; 
vicechairman,  Robert  Lee, 
Buchanan  &  Co.,  Inc.,  Los  Ange¬ 
les;  reelected  secretary-treas¬ 
urer,  Carl  Tester,  Philip  J. 
Meany  Co.,  Los  Arigeles;  gov¬ 
ernor;  Gayb  Little  of  Little 
and  Co.,  Los  Angeles. 

Northern  California  Chapter 
— chairman,  Charles  H.  Fergu¬ 
son,  vicepresident  of  Batten, 
Barton,  Durstine  &  Osborn,  San 
Francirco;  vicechairman,  L.  C. 
Cole,  L.  C.  Cole  Advertising,  San 
Frgncisco;  secretary  -  treasurer, 
W.  C.  Day,  Leon  Livingston  Ad¬ 
vertising  Agency,  San  Francisco; 
governors:  Mr.  Day  and  Ros¬ 
well  Cochran,  McCann-Erickson, 
Inc.,  San  Francisco. 

Pittsburgh  Chapter  —  chair- 
man,  Robert  E.  Grove,  vice- 
president  and  secretary  of 
Ketchum,  MacLeod  &  Grove. 
Inc.;  v^cechairman,  Leon  D. 
Hansen*  fiatten.  Barton,  Durs¬ 
tine  &  Osborn;  secretary-treas¬ 
urer,  William  J.  Thomas. 
Ketchum,  MacLeod  &  Grove; 
governors:  Mr.  Grove  and  Al¬ 
bert  P.  Hill  of  Albert  P.  HiU 
Co.,  Inc. 

Cleveland  Chapter — chairman, 
Stanley  Patno,  vicepresident  of 
Fuller  &  Smith  &  Ross,  Inc.; 
vicechairman,  Newton  Cross, 
McCann-Erickson.  Inc.;  secre¬ 
tary-treasurer,  E.  T.  Morris, 
Meldrum  &  Fewsmith;  gover¬ 
nors,  Mr.  Patno  and  John  Davis. 
Griswold-Eshleman  Co. 

Mogge,  Horton  and  Ganger 
have  been  nominated  to  repre¬ 
sent  their  respective  councils 
on  the  national  board  of  direc¬ 
tors,  and  Lee  E.  Hood  of  Rich¬ 
ard  A.  Foley  Advertising 
Agency,  Inc.,  Philadelphia,  to 
represent  the  Atlantic  Council. 
■ 

Chicago  Awards  May  9 

Chicago — Outstanding  exam¬ 
ples  of  national  and  local  news¬ 
paper  campaigns  and  advertise¬ 
ments  will  receive  awards  in 
the  Chicago  Federated  Adver¬ 
tising  Club’s  annual  competi¬ 
tion  to  select  the  most  dirtin- 
guished  advertising  produced  in 
Chicago  during  1945.  A  jury 
of  44  well-known  advertising 
authorities  and  Chicago  business 
executives  will  judge  entries, 
and  awards  will  be  made 
May  9. 


UNION  M6  g  PAfEN  CONPONATION 


Pulpwood  Promotion 

Farwell  Appointed 
Ad  Promotion  Manager 

Chicago  —  John  Farwell  has 
been  appointed  advertising  pro¬ 
motion  manager  of  the  Chicago 
Herald- American.  He  succeeds 
M.  V,  O’Connell,  who  resigned 
recently  to  become  assistant 
public  relations  director  of  the 
Merchandise  Mart. 

Farwell  was  separated  from 
the  U.  S.  Army  Air  Force  re¬ 
cently  after  serving  as  a  captain 
with  the  20th  Air  Force. 

Before  entering  the  service, 
he  was  president  of  Clef,  Inc. 


Bag  Co.  Ads  Encourage 
Ga.  Pulpwood  hiduHrY 

Seeking  to  increase  the  on. 
duction  of  pulpwood  in  X 
Southeast,  the  Union  Bar  ^ 
Paper  Company  of  Savant 
Ga.,  has  embarked  on  a  conS 
ing  advertising  campaign  uiini 
every  newspaper  in  GeorgiaiS 
in  several  pulp-producing  coun¬ 
ties  in  South  Carolina  and  Floe 
ida. 

The  more  than  200  daiij^ 
weeklies  in  Georgia  have  beta  ' 
running  each  month  since  Seo- 
tember  a  four-column  by  12-^ 
ad  directed  chiefly  toward  the 
owners  of  small  woodloti,  sue 
gesting  cultivation  methodi  and 
fire  preventatives. 

The  company,  which  put  thi 
Savannah  plant  in  operation  in 
1936,  has  been  one  of  the  chM 
developers  of  the  southern  pulp¬ 
wood  industry.  Its  plant,  said 
to  be  the  largest  integrated  pi¬ 
per  mill  in  the  world,  has  41)00 
employes  and  makes  25,000,000 
paper  bags  a  day. 

Selvage  and  Lee,  New  York 
public  relations  firm,  which  with 
Union  company  officials  pre¬ 
pares  the  advertising,  told  Bn- 
TOR  &  Publisher  that  next  year's 
campaign,  starting  in  Septem¬ 
ber,  will  continue  the  present 
themes,  but  will  add  information 
on  the  pulp  industry’s  economic 
value  to  the  state. 

The  campaign  will  continue 
indefinitely  on  the  present 
schedule,  nine  months  a  year, 
September  to  May,  at  an  annual 
cost  of  about  $50,000. 


ANPA 
Convention 


Eliminate  All  Worry! 

Newspaper  carrier  boys,  operating  as 
independent  contractors,  should  have  the 
protection  of  the  original 

NEWSPAPER  BOY 
INSURANCE 

.  .  .  R.  proqrAtn  whicli  combines  needed 
s^iegu&rds  lor  fhe  boy  snd  contingent 
liability  profeefion  for  fhc  newspaper 


No  Cost  to  the  Newspaper 

Ask  any  of  the  many  newspapers  sponsoring  this  pro 
gram  for  fheir  experience.  Names  given  on  request 

Originated  by 

DEANE  WEINBERG 


610  Church  Street 


Lvansloii.  Illinois 


S.4lr^4SS.  rig, 


%#ENTIMENT  is  the  sweet,  simple  expression  of  the  tender  emotions 
of  people  the  world  over.  For  Amerieans  it  is  that  fondness  whieh  makes  each 
day  a  special  occasion  for  someone.  Birthdays,  anniversaries.  Mother’s  Day, 
Father’s  Day  all  call  for  celebration . . .  every  book  and  play  w  ith  warm,  human 
sentiment  has  a  head  start  to  success.  Top  honors  for  heart  appeal  go  to  Annie 
Rooney,”  the  little  star  of  Puck-Tlie  Comic  Weekly  whose  sentiment  captivates 
millions  every  week. 

“Annie  Rooney,”  with  her  trials  and  triumphs . . .  her  tears  and  laugliter 
..,is  a  poor  little  downtrodden  heroine  who  has  20,000,000  fans  across  the 
country  rooting  for  her.  No  matter  how  great  her  adversity,  she  has  a  warm 
spot  in  the  hearts  of  the  men,  women  and  children  in  the  6,500,000  homes 
across  the  country  where  she  visits  every  week.  A  welcome  like  hers  can  be 
matched  by  few  stars  of  the  stage,  screen  or  radio. 


WHY  YOUR  ADS  DO  BEHER 


Utorm  at  E,«mm  Comt 

Puck  delivers  572  adult  readers  for 
each  dollar  invested.  Its  tremendous 
“youth  readership”  is  plus  value. 
These  572  readers  compare  with  251 
adult  readers  delivered  for  each  dol¬ 
lar  invested  in  half  page  or  larger 
space  by  3  leading  national  weeklies. 
These  figures  are  based  on  studies  by 
the  Dr.  Daniel  Starch  organization. 


The  Only  National  Comic  Weekly 

“Annie  Rooney”  provides  that  change  of  pace  which  gives  such  zest  to 
The  Comic  Weekly,  the  only  national  publication  of  its  kind.  Distributed 
through  15  great  Sunday  newspapers,  its  all-star  cast  makes  it  entertainment 
for  the  whole  family.  There’s  “Flash  Gordon”  for  thrills,  “The  Lone  Ranger” 
and  “Jungle  Jim”  for  adventure,  “Tillie  the  Toiler”  and  “Blondie”  for  romance, 
“Jiggs  and  Maggie,”  “Donald  Duck,”  “The  Little  King”  for  laughs,  “Prince 
Valiant”  for  drama,  “Snuffy  Smith”  for  out  and  out  comedy,  and  many  more 
to  give  America  the  laughs,  loves,  thrills  and  tears  it  calls  for. 

If  a  manufacturer  has  a  good  product  to  sell,  here’s  how  more  sales  ran 
be  made ...  to  “the  millions” ...  in  the  more  than  6,500,000  homes  from  roast 
to  coast  where  Puck-The  Comic  Weekly  is  read.  It  is  the  same  sueressful  selling 
formula  which  for  more  than  15  years  has  been  used  by  leading  companies. 
When  advertisements  are  placed  next  to  the  life  and  color  of  these  famous 
characters,  they  get  the  same  kind  of  close,  attentive  readership. 

The  Comic  Weekly  stars  are  available  to  go  to  work  as  a  sales  force  for 
companies  who  associate  their  advertising  with  the  tremendous  entertainment 
power  of  Puck-The  Comic  Weekly. 


Pamlttam 

tar  ararm  atl 

The  number  of  ads  in  each  issue  is 
limited . . .  only  one  to  a  page.  Thus 
every  ad  is  spotlighted  and  gets  un¬ 
divided  attention  from  Puck’s  more 
than  6,500,000  families. 


ttO%  Mtem  Marttmt  Cararmya 
Puck  alone,  through  its  tremendous 
circulation,  provides  up  to  90%  cov¬ 
erage  in  606  cities  of  more  than 
10,000  population.  In  these  cities 
more  than  60%  of  all  Key  City  retail 
business  is  done. 


THE  COMIC  WEEKLY 


FOR  LAUGHS,  LOVES,  THRILLS  AND  TEARS 
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Jalopy  Junction 
Classifieds  Pull 
Good  Customers 


By  Hon-old  Keen 


San  Diego,  Calif. — When  San 
Diegans  pick  up  a  newspaper 
these  days,  chances  are  the  first 
section  they’ll  turn  to  is  the 
classified  ads.  to  read  the  latest 
zany  concoction  of  a  29-year-old 
go-getting  ex-sailor  who  has  set 
the  town  on  its  ear  with  his 
dizzy  copy. 

Only  five  months  ago.  Royal 
C.  Main,  Jr.,  was  discharged 
from  four  years’  navy  service 
with  $300  and  three  old  cars  he 
had  picked  up.  Before  the  war. 
Main  had  learned  the  used  car 
btuiness  in  Los  Angeles,  and 
when  he  was  mustered  out,  he 
immediately  began  to  capitalize 
on  a  double-barreled  idea. 

This  was  to  plunge  heavily 
into  classified  advertising  with 
shockingly  frank,  humorous  and 
highly  personalized  copy,  and 
to  specialize  in  “clunkers,”  old 
cars  every  other  dealer  frowned 
on  handling.  He  tagged  himself 
Sailor  Main,  named  his  car  lot 
“Sailor  Main’s  Jalopy  Junction,” 
and  the  ads — all  written  by  him 
—did  the  rest.  Accustomed  to 
unctuous  descriptions  of  classy 
cars,  people  flocked  to  the  “Junc¬ 
tion”  as  much  out  of  curiosity 
as  anything  else,  and  they  stayed 
to  buy. 


$300  to  $20,000 

Today,  Sailor  Main  is  averag¬ 
ing  sales  of  125  “clunkers”  and 
an  occasional  luxury  car  every 
month,  has  leaped  into  second 
place  in  San  Diego’s  highly  com¬ 
petitive  used  car  field,  and  the 
original  $300  has  been  parlayed 
to  more  t^an  $20,000  net 

Every  ad — toey  run  from  a 
quarter  column  up — is  prefaced 
by  an  essay  that  may  or  may 
not  deal  lirith  the  used  car  busi¬ 
ness. 

When  he  flew  to  Chicago  re¬ 
cently  to  line  up  wholesalers  of 
u.sed  cars,  his  ad  began: 

“Via  Carrier  Pigeon,  Chicago, 
Ill.” 

He  devoted  almost  half  his 
space  to  his  experiences: 

“Was  taken  unawares  at  the 
Chicago  airport,  as  all  the  pho¬ 
tographers  and  newsmen  met 
the  plane.  Started  to  straighten 
my  tie  and  comb  my  hair  when 
debarking  from  the  plane,  when 
some  cad  said.  ‘Out  of  the  way, 
bum,  we  want  to  get  some 
cheesecake  of  that  tomato  be¬ 
hind  you.’  Was  I  humiliated 
and  mortified.” 

He  carries  this  sort  of  self- 
razzing  into  the  descriptions  of 
his  “specials”  for  the  day.  For 
instance: 

“36  Graham  Sedan — I  could 
tell  you  what  a  marvelous  paint 
Job,  spotless  upholstery,  brand 
new  tires  this  thing  had.  And 
that  an  old  couple  in  Mission 
Hulls  that  had  it  hardly  ever 
used  it,  but  am  not — ‘cause 
you’d  call  me  a  prevaricator  of 
facts  (Uar  to  you  non-intellec¬ 
tuals.  )  ” 

Quite  often  he’s  brutal  about 
it: 

“IWl  Buick  Sedan — It’s  no 
Joke  now,  but  wait  till  you  try 


FLORIDA  VISITORS 

Fernando  Mora,  editor  of  Mexico 
City's  La  Prensa,  and  Mrs.  Mora 
come  to  Florida  recently  the  Pan 
American  way. 


to  drive  it  home  and  then  we 
can  all  laugh  together.” 

He’s  also  frank  about  the  slow- 
moving  merchandise: 

“1938  Chrysler  Royal — I  don’t 
like  the  way  it  sneers  at  me 
when  I  go  by.  Been  around  so 
long,  thinks  it’s  king  pin  here. 
Get  it  out!” 

On  Saturdays  and  Sundays, 
Sailor  Main’s  lot  is  literally 
swarming  with  customers — most¬ 
ly  ordinary  working  men,  and 
lots  of  sailors  and  marines.  (His 
slogan  is,  “San  Diego’s  Inter¬ 
national  Car  Dealer;  Our  Buy¬ 
ers  Cover  the  Globe — that  is. 
until  they  get  mustered  out.”) 

A  direct  result  of  his  breezy 
advertising  treatment  is  that  he 
has  an  extremely  small  per¬ 
centage  of  disgruntled  buyers. 

“The  truth  pays  off,”  says  he. 

Today,  Sailor  Main  is  spend¬ 
ing  about  $2,000  a  month  on  ad¬ 
vertising — some  radio,  but  the 
“classified  ads  are  what  bring  in 
the  business” — and  his  one-man 
enterprise  has  grown  to  encom¬ 
pass  seven  salesmen,  eight  me¬ 
chanics  and  an  office  crew  of 
four.  His  March  business 
grossed  almost  $70,000. 

“I  can  thank  it  all  on  those 
screwball  ads,”  the  Sailor  re¬ 
marks. 


ANPA  Reports  Data 
On  Vacation  Holiday 

Chicago  —  Most  metropolitan 
newspapers  do  not  give  an  ex¬ 
tra  day  for  holidays  falling 
within  vacation  periods,  accord¬ 
ing  to  a  recent  survey  made  by 
the  ANPA  Special  Standing 
Committee. 

"rhe  survey  covered  47  metro¬ 
politan  dailies,  the  majority  of 
which  do  not  grant  an  extra 
day  to  employes  whose  vaca¬ 
tions  include  a  holiday,  regard¬ 
less  of  the  department  in  which 
they  are  employed. 

Thirty-four  newspapers  do 
not  give  an  extra  day  of  vaca¬ 
tion  to  employes  in  any  depart¬ 
ment,  whether  union  or  non¬ 
union.  Only  one  newspaper  re¬ 
ported  that  an  extra  day  of  va¬ 
cation  is  given  to  employes  in 
all  departments.  One  paper  re¬ 
ported  that  an  extra  day  is 
granted  in  the  advertising,  ac¬ 
counting  and  circulation  depart¬ 
ments,  although  it  is  not  pro¬ 
vided  for  in  the  guild  contract. 


Philadelphia — Five  and  15c 
prices  for  newspapers  that  are 
now  charging  4c  daily  and  12c 
Sunday  are  definitely  on  the 
way,  according  to  E.  T.  Leech, 
editor  of  the  Pittsburgh  (Pa.) 


Press. 

”It’s  bound  to  be  a  choice  of 
higher  prices  or  reduced  qual- 


ity,”  said  Leech,  in  response  to 
opinions  requested  by  Frank  B. 
Hutchinson,  of  the  New  Jersey 
"  *  '  ”  ■  round- 


[mmusuu.  / 


Press  Association,  in  a 
up  of  latest  developments  on 
newspaper  revenues. 

“Sharp  increases  in  pay,  news¬ 
print  and  all  other  operating 
expenses  will  force  this  choice, 
and  I  think  it  is  better  to  pre¬ 
serve  and  improve  quality  than 
to  sacrifice  quality  in  order  to 
maintain  prices  at  present 
levels,’  he  declared. 

In  regard  to  experiences  at 
the  Press,  Leech  said  they  suf¬ 
fered  a  slight  loss  which  was 
quickly  overcome  when  the 
Press  went  from  3  to  4  cents 
daily  and  from  10  to  12  cents 
Sunday,  yet  their  present  daily 
circulation  is  approximately 
10%  higher  than  before  price 
increase,  and  Sunday  is  up  17%. 

Noting  circulation  trends. 
Leech  observes  that  today  “the 
big  post-war  objective  is  more 
circulation  at  better  prices. 
The  old  cut-rate,  premium-pro¬ 
duced,  shot-in-the-arm  circula¬ 
tion  won’t  hold;  and  in  these 
days  of  high  expenses,  it’s  too 
rich  for  the  blood.  The  circu¬ 
lation  revenue  should  be  at  least 
50%  of  the  paper’s  revenue.” 

■ 

George  Stephens^  72; 
Former  N.  C.  Publisher 

Asheville,  N.  C. — George  Ste¬ 
phens,  72,  prominent  A^eville 
business  man  and  civic  leader 
and  former  co-publisher  of  the 
Asheville  (N.  C.)  Citizen  and 
Charlotte  ( N.  C. )  Observer,  died 
in  a  hospital  here  Apr.  1. 

Active  in  insurance,  banking, 
and  real  estate  circles  at  Char¬ 
lotte  for  many  years,  he  became 
associated  with  Charles  A.  Webb 
in  the  purchase  of  the  Asheville 
Citizen  in  1919  and  with  the 
formation  of  the  Asheville  Cit¬ 
izen  Company  of  which  he  was 


A  Quality  Mshl 
A  Spending)^ 


The  Albany  Market,  as 
by  the  Audit  Bureau  of  Cir- 
culations,  includes  all  or  put 
of  seven  counties  in  the  ridi 
upper  Hudson  Valley.  The 
city  of  Albany,  capital  of  New 
York  State,  is  its  primur 
trading  center. 

•  Albany  ranked  43rd  in  the 
United  States  in  1944  in 
General  Merchandise  Sala 
— ^yet  ranks  only  72nd  in 
city  size  by  population. 

•  Albany  Market’s  (AJ.C 
City  and  Suburban  Zone) 
1944  Retail  Sales  gained 
26.0%  over  1939,  and  101% 
over  1943: 


RETAIL  SALES 
ALBANY  A.B.C.  MARKET 

1939  Estimated  $244,439,000 

1943  Estimated  $279,829,000 

1944  Estimated  $308,100,000 

Source:  Salei  Manacement't  Snmr 
of  Bukins  Power,  Uaz  16.  IMt. 


Albany  Is 

"Best  For  Your  Test" 

The  Times-Union  is  read  by 
over  47,000  families  each 
morning,  and  over  100,000 


president  until  1930. 


OPENING  FOR 
DISPLAY  ADVERTISING 
SALESMAN 


Thit  it  an  excellent  opportunity  for 
a  young  advertising  salesman  to  work 
on  a  large  eastern  metropolitan  news¬ 
paper. 

He  must  know  the  techniques  of  sell¬ 
ing  space,  and  believe  in  the  effec¬ 
tiveness  of  local  newspaper  advertis¬ 
ing. 

If  you  think  you  can  qualify  for  this 
position,  and  you  would  like  to  work 
for  thit  nationally  known  newspaper 
.  .  .  send  your  qualificatioiu  and 
photograph  to  Box  4170,  Editos  & 
PuaLitHxa. 


DAILY  and  SUNDAY 


A  HEARST  NEUJSPAPER 
Nationallif  (y 

.  HEARST  A 

^^ERTISING  SERVICE  V 


Postwar  conditions  have  raised  a  host  of  new  problems 
for  manufacturers,  retailers,  service  organizations... and  con¬ 
sumers.  How  well  many  of  these  problems  are  solved  depends 
largely  on  how  efficiently  advertising  does  its  Job.  For  example : 


These  days  you  want  your  advertising  to  work  And  the  fastest 
way  to  sell  a  product  or  an  idea  is  to  advertise  in  today’s  newspaper.  That's 
natural... because  newspapers  themselves  are  fast  moving,  quick  acting, 
serving  today’s  needs  today... and  because  people  everywhere 
habitually  turn  to  newspapers  for  their  day-to- 
j  day  buying  information.  That's  why  retailers... who 
depend  on  their  advertising  to  produce 
quick,  tangible  results... use  newspaper  space  so 
extensively.  And  that's  why  manufacturers 
^  have  found  newspaper  advertising 

V  the  quickest  and  surest  means  of  sending 

buyers  of  their  products  to  the  retail  stores. 
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The  Hearst  Newspapers 

AMERICA 


NEW  YORK  AMERICAN,  MARCH  23,  1927 


*  0<U0LltHllt  f^r  April  II. 


e  always  stood  for  better 

iDUCATION 


•'Whatever  is  right  ean  be  aehieved  through  the  irresistible 
power  of  awakened  and  informed  public  opinion.  Our 
object,  therefore,  is  not  to  enquire  whether  a  thing  can  be 
done,  hut  whether  it  ought  to  be  done,  and  if  it  ought  to 
be  (lone,  to  so  exert  the  forces  of  publicity  that  public 
, opinion  will  compel  it  to  be  done.’’ 


ll  1899  the  Hearst  Newspapers  called 

for  fuller  development  of  the  nation's 
public  school  systems. 


ll  I910  the  Hearst  Newspapers  intro¬ 
duced  the  Boy  Scouts  to  America ;  for 
many  years  they  sponsored  the  organi¬ 
zation  as  an  aid  to  education  and 
character  training. 


ll  1918  the  Hearst  Newspapers 

pointed  out  that  the  hope  of  democ¬ 
racy  lies  in  education. 


ill  1928  the  Hearst  Newspapers  urged 


more  popular  education  to  comhat  the 
nation's  alarming  crime  wave. 


In  1929  the  Hearst  Newspapers  urged 

our  schools  to  employ  the  best  teachers 
available  and  pay  higher  salaries. 


In  1934  the  Hearst  Newspapers 

strongly  attacked  the  growth  of  Com¬ 
munism  in  our  schools  and  colleges. 

In  1944  the  Hearst  Newspapers  at¬ 
tacked  “progressive  education”  for  its 
lax  discipline  and  its  influence  in  the 
fostering  of  juvenile  delinquency. 


-  I 
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NAEA  PROGRAM 

THE  Newspaper  Advertising  Executives 
Association,  always  an  alert,  progres¬ 
sive  group  of  livewires,  has  developed  a 
program  to  improve  the  quality  of  research 
essential  to  the  effective  use  of  newspaper 
advertising,  raise  the  standards  of  that  ad¬ 
vertising  and  promote  more  uniform  rules 
and  practices  surrounding  its  use. 

Successful  implementation  of  this  pro¬ 
gram  will  be  a  boon  to  the  medium. 

NAEA’s  broad  objectives  and  specific 
plans,  as  outlined  in  this  issue,  are  chal¬ 
lenging  to  the  entire  newspaper  industry 
and  to  advertisers,  local  and  national, 
who  seek  better  ways  of  using  newspaper 
advertising.  The  program  follows  closely 
on  the  heels  of  the  now  famous  “Harvard 
Study”  and  developjs  some  of  the  recom¬ 
mendations  made  therein.  But  the  NAEA 
thinking  behind  it  is  not  new.  The  pro¬ 
gram  reflects  the  ambitious  efforts  of  these 
advertising  executives  for  many  years  past 
to  improve  the  medium. 

Refreshing  in  the  new  program  is  that 
NAEA  leadership  is  not  apologetic  to 
criticism  from  without,  and  is  sharply 
critical  of  the  newspapers’  own  shortcom¬ 
ings.  The  time  has  passed  for  newspapers 
to  make  excuses  or  explanations  for  ills 
within  the  industry.  Something  must  be 
done  about  them. 

NAEA  calls  for  “an  awakened  responsi¬ 
bility"  on  the  part  of  all  newspaper  adver¬ 
tising  executives  to  carry  through  this 
compr^ensive  program.  Based  on  the 
association’s  past  performance  we  feel  con¬ 
fident  it  will  attain  its  objectives. 

Reviewing  the  program  of  the  Bureau 
of  Advertising,  the  organized  efforts  of  the 
national  representatives,  and  this  new 
move  of  NAEA  it  becomes  apparent  that 
newspapers  are  no  longer  “asleep  at  the 
switch.”  All  newspaper  groups  were  a 
little  late  in  mobilizing  their  forces  ade¬ 
quately  to  turn  the  tide  of  newspaper 
advertising.  But  now  we’re  going  places. 

COURTROOM  PHOTOS 

NOW  IS  the  time  for  photographers  and 
editors  to  push  the  battle  for  freedom 
of  photographers  in  courtrooms.  Two  cur¬ 
rent  examples  of  how  cameramen  can 
operate  in  such  dignified  atmosphere,  with¬ 
out  disturbing  the  decorum  of  the  court, 
provide  marvelous  talking  points. 

The  Nuernberg  trial  will  probably  go 
down  in  history  as  the  longest  sustained 
session  on  record.  A  daily  picture  record 
has  been  taken  without  interrupting  the 
proceedings,  embarrassing  the  witnesses, 
or  bothering  the  judges. 

The  United  Nations  Security  Council  in 
New  York  is  probably  an  even  more  digni¬ 
fied’  occasion  than  any  courtroom  trial. 
And  yet,  photographers,  broadcasters  and 
newsreel  men  detract  none  from  its  dig¬ 
nity  although  they  are  constantly  record¬ 
ing  the  event. 

Judges  who  bar  cameramen  from  their 
courts  look  back  at  the  Hauptman  trial 
“circus”  and  fear  a  repetition  in  their 
presence.  They  can  surely  be  made  to 
£ee  now  that  newspaper  photographers — 
properly  located,  instructed  and  super¬ 
vised — can  be  permitted  in  courtrooms 
without  endangering  any  dignity. 
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There  is  one  glory  of  the  sun,  and  another 
glory  of  the  moon,  and  another  glory  of  the 
slurs,  for  one  slur  ilifTereth  from  another  star 
ill  glory. — 1.  Corinthians,  XV ;  41. 


WOOD-RANKIN  PROBE 

IN  THE  early  history  of  this  country 
groups  of  people  with  like  political  be¬ 
liefs  usually  had  a  literary  spokesman  who 
issued  a  pamphlet.  That  was  pamphleteer¬ 
ing. 

The  modern  practice  for  similar  groups, 
during  this  day  of  high  speed  presses  and 
large  circulation  newspapers,  is  to  buy  ad¬ 
vertising  space  in  newspapers  to  dissem¬ 
inate  their  political  arguments.  Up  until 
now  this  has  been  considered  an  effective 
and  lawful  way  to  campaign. 

This  week  the  Wood-Rankin  Committee 
on  Un-American  Activities,  successor  to  the 
old  Dies  Committee,  subpenaed  the  head  of 
the  advertising  agency  placing  one  of 
these  ads  and  an  executive  of  the  New 
York  Times  which  carried  it.  The  Com¬ 
mittee  has  been  investigating  innocent 
sounding  organizations  that  might  be  used 
as  “fronts”  for  subversive  elements. 

If  this  Committee  has  been  empowered 
by  Congress  to  investigate  “un-American 
activities,”  ^that  is  one  thing.  Let  them  do 
it.  But  since  when  has  the  expression  of 
opinion  in  peacetime  been  “un-American” 
in  this  country? 

Investigation  by  this  Committee  of  opin¬ 
ion  expressed  in  paid  advertising  copy, 
particularly  the  subpena  of  the  agency  and 
newspaper,  amounts  to  intimidation.  It  is 
an  attempt  to  control  thought.  If,  through 
such  methods,  a  branch  of  Congress  can 
label  such  opinion  “good”  or  “bad,”  “right” 
or  “wrong,”  it  need  not  go  much  further 
to  do  the  same  with  the  now  free  editorial 
expressions  in  our  newspapers. 

We  dispute  the  authority  of  this  Com¬ 
mittee  to  intimidate  agencies  handling 
opinion  advertising  and  the  newspapers 
that  carry  it.  If  the  Committee  persists  in 
this  practice  we  believe  Congress  should 
investigate  the  investigators  to  uncover 
their  motives. 

MORE  ON  COLUMNISTS 

AT  LEAST  one  reader  of  our  editorial  last 
week,  “Unexpurgated  Ickes,”  got  the 
impression  we  were  endorsing  the  practice 
of  altering  the  meaning  or  sense  of  a  col¬ 
umnist’s  article. 

We  endorsed  only  the  time-honored  edi¬ 
tor’s  right  to  edit  copy,  which  never  has, 
and  we  hope  never  will,  be  interpreted  to 
give  an  editor  the  right  to  change  the  writ¬ 
ten  opinion  of  a  contributor. 


ANPA  OPENS  UP 

THE  American  Newspaper  Publisheri 
•sociation  has  made  a  wise  mov*  jg 
opening  to  the  press,  for  the  first  tim*  b 
association  history,  its  first  general  bub- 
ness  session.  This  is  a  step  in  the  riih 
direction.  We  hope  it  will  lead  ultimateh 
to  an  end  to  “closed  door”  sessions. 

Two  years  ago,  at  the  last  ANPA  mem 
bershlp  meeting,  the  press  was  admitted  to 
one  session  devoted  exclusively  to  adver 
tising  problems  under  the  auspices  of  the 
Bureau  of  Advertising  and  another 
on  FM  radio.  But  this  is  the  first  time  In 
60  years  that  the  press  will  be  able  to  tee 
and  hear  the  annual  address  of  the  ANPA 
president  and  other  business  transacted 
at  the  Wednesday  morning  meeting.  The 
ANPA  has  come  to  “see  the  light*- 
partly,  at  least.  Congratulations  for  that 
Several  times  in  the  past  Enrroa  &  Po». 
LisHER  has  urged  the  ANPA  to  open  iti 
doors  to  the  press  at  all  sessions.  The 
doors  now  have  been  opened  a  little  hit 
They  should  be  opened  completely  fw  all 
to  see  what  transpires  within. 

Newspaper  publishers  cannot  afford  to 
give  the  impression  they  have  somethlni 
to  hide  from  the  public.  Closed  doon 
create  that  suspicion  and  the  belief  thert 
is  something  underhanded  going  on  be¬ 
hind  those  (foors.  Newspapers,  being  the 
first  to  protest  closed  meetings  of  othe 
groups,  should  be  the  first  to  admit  there 
is  no  justification  for  the  practice.  Ai 
trustees  for  the  free  press,  and  being  dor 
est  of  all  media  to  the  people,  newspape 
publisher  groups  should  live  in  glam 
hou.ses  for  all  to  see  and  inspect. 

That  is  not  to  say  there  are  not  tinm 
when  executive  sessions  are  necessaiy. 
They  should  be  rare.  It  is  not  to  claim 
individual  publishers  must  open  thdr 
books  for  public  inspection. 

However,  as  a  general  rule,  publidter 
organizations  should  follow  a  policy  of 
open  discussion  of  their  problems. 

RADIO  LISTINGS 

BACK  in  the  early  days  of  chain  radio. 

national  manufacturers  sponsoring  pro¬ 
grams,  got  away  with  murder  in  the  daily 
newspaper  listings  of  radio  entertainmeai 
It  wasn’t  long  before  both  they  and  the 
newspapers  discovered  the  valuable  pub¬ 
licity  space  being  given  away  every  day 
on  that  page  by  listing  the  manufacturer’s 
name,  or  product,  with  the  program  name. 
The  evil  was  corrected.  Some  papers  even 
threw  out  the  radio  listing. 

Now  the  problem  is  back  again.  The 
advertising  manager  of  Firestone  Tire  4 
Rubber  Company  is  requesting  that  news¬ 
papers  list  his  radio  program  as  the  "Voice 
of  Firestone.”  That’s  the  name  of  the 
show,  he  says. 

We  don’t  think  he  will  get  very  far  with 
his  campaign.  Most  editors,  and  advertlr 
ing  managers,  will  agree  with  the  retort 
of  Harry  Saylor,  editor  of  the  Philadelphia 
Record: 

“If  advertisers  feel  that  their  trade 
names  should  be  emphasized  in  connection 
with  radio  programs,  there  is  a  very  simple 
way  for  them  to  do  it:  To  buy  advertisini 
space  on  the  radio  page.” 
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PHONAL 

gNTION _ 

OOINTON  E.  BEAUGE  has  been 
'nwied  editor  of  the  Williams- 
MrtiPa  )  Gazette  and  Bulletin, 

Speeding  Elmer  L.  Schuyler, 
aiitor  for  35  years,  who  died  re- 
(ffltly.  Mr.  Beauge  served  as 
I  jchool  reporter  while  attend* 

3il  Williamsport  High  School. 
tKCsme  a  full-time  reporter,  and 
jj  19S2  was  advanced  to  city  ed¬ 
itor.  In  May,  1945,  he  was  ap¬ 
pointed  managing  editor. 
josN  D.  Ames,  editor  and 
publisher,  Chicago  Journal  of 
Commerce,  recently  addressed 
the  South  Bend,  Ind.,  Chamber  FROM  TRINIDAD 
of  Commerce  and  the  Cleveland  ,  „  InllNlUALJ 

CJamber  of  Commerce.  Leopold  Permuy,  pubhsher  ol 

WALLACE,  editor.  Louis-  I***  ^““i**!^^  **  P*'* 

cille  (Ky.)  Times,  was  elected  he  arrived  m  Miami  on 

president,  Isaak  Walton  League  a  Chpper  from  Port  of  Spam. 

<B.  C.)  News-Herald, 
ff.  E.  (Bnx)  Horotr,  pub-  has  become  general  manager  of 
lisber,  Son/ord  ( N.  CJ  Hera|d,  the  Ottawa  Journal,  succeeding 
ii  seeking  the  Eighth  District  the  late  Lt.  Co.  R.  F.  Parkinson. 
CoDiressional  post.  jj  Shelton,  general  man- 

RouRT  Harlow,  publisher,  ager  of  the  Norristown  (Pa.) 
Pinehurst  (N.  C.)  Outlook,  has  Times  Herald,  is  a  patient  in 
been  named  editor,  19th  Hole,  a  Bryn  Mawr  Hospital. 

Donthly  golf  magazine  pub- 

lidied  in  Philadelphia.  He  will  T„  Otfiro 

continue  as  editor  and  publisher  DUSmesS  Vjmce 

of  tte  Outlook.  “RED”  DAVIS,  former 

ICaj.  Clayton  C.  Codrington  advertising  manager,  Lake  City 
bis  return^  fr'om  overseas  and  ( Fla. )  Reporter,  has  accepted  a 
if  back  at  his  as  publisher  position  as  publicity  director, 
of  the  Lake  City  (Fla.)  He-  athletic  departments.  University 
porter,  a  paper  he  formerly  of  Arkansas. 

srll  chain”"®  W.  KuiPERS,  formerly 

A  ^  With  Braniff  Airways  and  more 

R.  M.  Anderson,  manager,  the  recently  in  the  merchandising 
News,  and  service  department  of 
Wt  Mar.  30  on  a  six  weeks’  Hearst  Advertising  Service,  Chi- 
business  trip  whmh  will  take  cago,  has  joined  the  Chicago 
him  to  California,  Florida,  Wash-  sales  staff  of  Burke,  Kuipers 
inpon.  p.  C.,  New  York  City,  &  Mahoney,  Inc.,  publishers  rep- 
lad  picago.  He  is  accompa-  resentatives. 

Anderson.  T.  Brush,  formerly  ad- 

Connolly,  editor  of  vertising  director,  Manchester 
dieTempe  (Ariz.)  Daily  News,  (N.  H.)  Union-Leader,  has  been 
bu  announced  his  candidacy  for  named  advertising  director  of 
membership  in  the  Arizona  WFEA.  Manchester. 

Gene  Lindsay,  formerly  with 
H.  W  Kendall,  editor  of  the  the  Carlsbad  (N.  M.)  Current- 
CreeMOoro  (N.  C.)  Daily  News,  Argus,  has  accepted  the  post  of 
bu  been  elected  chairman  of  advertising  manager,  Tucumcari 
n  North  Publishing  Co.,  publishers  of  the 

™  USO  club.  American  and  Sunday  Leader. 

Lon  W.  Miller,  editor.  - 

Ksoznille  (Tenn. )  News-Senti- 
<*1,  has  been  elected  president  — . 

ol  the  Tennessee  Society,  Sons 
ol  the  Revolution. 

(^APT.  Peter  M.  Bosco,  Mill-  v 

>iry  Intelligence  Service,  War 
Department  General  Staff,  Wash- 
initon,  p.  C.,  has  been  relieved 
from  active  duty  and  will  return  I  ' 

to  the  Linden  ( N.  J. )  Observer-  X 

Herord  and  the  Union  (N.  J.) 

Repister,  as  member  of  the  . ^ , 

ward  of  directors.  He  is  manag-  ”  * 

iJI  editor. 

Hulbirt  Taft,  publisher  of 
the  Ciiwnnati  (O.)  Times-Star, 
wd  Miss  Eleanor  G.  Gholson, 

Jau^ter  of  Edwin  Gholson,  li- 
wian  of  Hamilton  County  Law 
Library,  were  married  Apr.  9. 

Philip  S.  Fisher,  president  of  ' 

t^  Southam  Newspapers,  has 

been  elected  president  of  the 

Canadian  Daily  Newspaper  As- 
Ndation. 

^jHwaap  S.  Planta,  former 

••end  manager  of  the  Von- 

(•(TOR  ft  PUILISHIR  fM>  AprH  IS. 


David  E.  Peugeot,  Jr.,  promo¬ 
tion  manager,  Buffalo  Evening 
News,  served  as  chairman  of  a 
career  clinic  on  Journalism  and 
Public  Relations,  at  Canlsius 
College. 

Ed  Levin  is  back  on  full  time 
as  promotion  manager  of  PM. 
His  duties  as  radio  editor  have 
been  taken  over  by  Seymour 
Peck,  of  PM’s  drama  depart¬ 
ment. 

Harry  Rosten  has  been  ap-| 
pointed  manager,  research  de-j 
partment.  New  York  Times,  and  I 
will  supervise  the  activities  of| 
the  consolidated  research  and; 
statishcal  departments. 

Fred  A.  Glover,  business  man-| 
ager,  Rochester  (N.  Y.)  Times- 
Union,  and  Harold  W.  Sanford, 
editor,  Rochester  Democrat  & 
Chronicle,  accepted  for  their  re¬ 
spective  newspapers  certificates 
of  merit  from  the  National  USO 
“in  grateful  recognition  of  dis¬ 
tinguished  war  service.” 

R.  N.  Wingate,  display  adver¬ 
tising  department,  Salisbury  (N. 
C.)  Evening  Post,  has  been  ap¬ 
pointed  treasurer,  the  American 
Legion’s  department  publica¬ 
tion,  North  Carolina  Legion 
News. 

Wiley  Golden,  Cincinnati  Post 
display  advertising  salesman,  is 
convalescing  after  an  operation. 
James  Hessler,  former  Post  dis¬ 
play  head  copy  boy  is  home  on 
furlough,  following  boot  training 
at  Can^  Perry,  Va.  Sgt.  Bernie 
WiscHER,  head,  display  copy 
desk,  is  back  after  two  years  in 
Europe,  Ann  Cummins  and  Doris 
Mullins  are  new  members  of 
Post  classified  department.  , 

Col.  Robert  G.  McNary  has; 
returned  to  his  former  job  at  I 
the  Portland,  (Ore.)  Journal  as| 
advertising  salesman.  | 

Dan  Eagle,  recently  dis¬ 
charged  after  four  years  in  the  I 
army,  is  resuming  his  job  asj 
sales  representative  for  thej 
Spokane  ( Wash. )  Spokesman- 
Review  in  Portland,  Ore.  Ber¬ 
nard  Cooper,  after  five  years  ser¬ 
vice  in  the  army,  has  returned 
to  the  circulation  department  as 
district  supervisor.  Wilbur 
Jaehn,  with  service  overseas  and 
four  years  in  the  army,  is  backi 
(Continued  on  page  44) 
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See  you  at 

THE  WALDORF! 

While  at  the  American  Newspaper  Publishers 
Association  meetings  in  New  York  drop  in 
and  visit  us  at  our  booth  in  the  Astor  Gallery 
.  .  .  we’ll  be  glad  to  see  you. 

=  THB  CHIGAGaSUN  — 

cJyKcucdti 

HARRY  BAKER.  Manager 

400  W.  MadisoR,  Chicago  k.  III. 


...  As  told  to 
PIERO  SAPORITI 
by  one  of  the 
executioners 

On  the  anniversary  of  II 
Duce’s  execution,  UNITED 
brings  you,  in  three  dramatic 
installments,  the  personal 
story  of  the  few  who  created 
the  electrifying  headlines  of 
April  28,  1945.  This  story 
offers  your  readers  .  .  . 


A  vibrant  account  of  the 
tracking  and  taking  of  11 
Duce  and  his  mistress  from 
their  Nazi  protectors 

2 

The  in(iraate  last 
thoughts,  words  and  actions 
of  the  dictator 


The  last  impressions  of 
his  pretty  mistress,  Clara 
Petacci 


The  minute  details  of  the 
informal  execution 


The  dramatic  drive  into 
Milan  with  II  Duce’s  corpse 
and  the  righteous  vengeance 
of  an  irate  people  in  the 
Piazza  Loretto 

For  release  April  25,  26,  and 
27.  Wire  us  today  for  rates 
and  territory! 


FEATURE 
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■t  his  desk  in  the  classified  ad¬ 
vertising  department.  Bebt  Lacy, 
retail  advertising  manager,  has 
been  hospitalized  recently  but  is 
convalescing. 

A  Smith  Freber,  formerly  en¬ 
sign  in  the  Navy,  is  now  in  the 
advertising  promotion  and  re- 
search  department.  San  Fran¬ 
cisco  Chronicle.  Ferdinand  Thee- 
RioT,  formerly  a  major  in  the 
Field  Artillery,  has  joined  the 
Chronicle’s  retail  display  staff. 
Anthony  Frombolo,  formerly  a 
flight  officer  in  the  Royal  Can¬ 
adian  Air  Force,  is  now  in  the 
Chronicle's  merchandising  de¬ 
partment. 


In  the  Editorial  Rooms 

(Arranired  by  atates) 

IRVING  KREISMAN,  formerly 
of  the  staff,  San  Francisco 
Chronicle,  has  become  city  edi¬ 
tor,  Martinez  (Cal.)  Contra  Cos¬ 
ta  Gazette.  Alfred  Kay,  recently 
with  the  Army,  has  rejoined  the 
Chronicle  as  makeup  man  for 
the  Sunday  magazine  section. 
Rex  B.  Kennedy,  editor  of  the 


EDITOR  &  PUBLISHER 

Betry  Setmrdey  timet  1SS4 

Whh  wkicb  haa  bwa  ■arted;  Tkt  laar- 
aalist.  aaubliahad  March  S4,  ISSA;  N«wa- 

Kirdoai.  March,  1843:  Faurth  gatatc, 
ch  I,  1894;  Uitor  &  PuUiaber,  Oe- 
tMabcr  7,  1901;  Advartiains,  Fabraary 
t,  IfSi.  Tltlaa  Pateatad  aad  Rcgiatared. 
Caaaanu  capyrithtad  1946. _ 

Trb  Earrce  h  Pvhjsrsr  Co..  Im. 
Jambs  Wbiort  Bbowh 
_ Prttidtnt _ 

Gmtrmt  PuMeetitu  Ofiett: 
Saaantaanth  Flosr.  TiaMa  Toarar 
4ad  St.  k  Broadway,  Now  York  18,  N.  Y. 

■Ryaat  9-30S3,  ioIjTlosV  30Si  k  IPS* 
A  BBwarAFsa  fOB  makbm  or  BBwaaAt— 
ftesRRf  0.  hmamu,  ffditar;  Jbroms  Hi 
Walasb.  Mamteing  Bdiitr;  Samubb 
KwaBBa,  Aittcimie  Editor-  Stbthbii  J. 
Mwmchab,  Ntmt  BdUor;  Bbttt  Fbsbbl, 
William  Rbbd,  Hblbm  M.  Stadhtom. 
Ftmturet;  Jacs  Pbicb.  T.  S.  Irvii^  W. 
LiamasTOH  Labmbs.  FRank  B.  Fbrl- 
MAN.  Contrikuting  BdUort;  ViaainA 

Bbowm,  Likrerimm. _ 

jAMBa  Wbibrt  Bbowr,  Jb.,  PukUtker; 
Crablbb  T.  SrOABT,  Gentroi  Mmmagtr 
emd  Advtriiting  DWteUn;  Josiar  B. 
Kbbmbil  Marketing  end  Retearck  Man¬ 
ager;  (iBOBOB  H.  Stbatb,  CfrcMialMN 
Manager;  Fbarb  McCabr.  Clattified  and 

Placement  Manager, _ 

WatUngton  4,  D.  C.,  burean,  Jambb  J. 
Butlbb.  138]  National  Pratt  Bldg.,  Taie- 
pbone.  Republic  1980. 

Ckicetga  1,  Bnrean,  810  London  Gaaeaa 
tee  end  Accident  Building,  3M  North 
Michigan  Ave.,  Tel.,  State  48M;  Gborob 
A.  Bbanobnbubg,  Editor;  Habbt  K. 
Black,  Adaertitmg  Repeetentatiat. 
Philadelghia  Burean,  1040  Coatmertial 
Trust  Bldg.,  ISib  aetd  Market  Stt.,  Pkila. 
3.  Pa,  Tel.  RITenhonte,  4SS3;  Crablbb 

W.  pwKB,  Corretpondent. _ 

PatiBe  Coast  EeUlar,  Campbrll  Watbrm, 
Mills  Building,  Sau  Praneitco  4;  Ttit- 
khans,  SvttcT  1393;  Special  Corretpon- 
dantt,  Habbt  NsiaoN.  3402  Rustell  St., 
Berkeley.  Cal.  Tdepheac.  ThotwwaU  9868; 
Dobalb  R.  Tatlob.  1410  Norton  Ave., 
Glendale.  TdcRbonc,  (htraa  28388. 
Pacife  doatt  Adoertitmg  Repratemtatiae : 
Durcab  a.  Scott,  Mm  Building,  San 
Fraaeitco  4;  Tdcpkoiie,  Suiter  IM; 
aad  408  Pershing  Sguam 


Aacolea  13:  Taleehoae.  MiohiRBa  0831. 
Landau  Omea:  VBaa  CRaaatRa.  334 


Ruaaell  Ourt,  Woburn  Place.  W.  C.  3. 

^ubbcrutiob  Batbb;  By  ■afl  fayable  la 
adaaace:  Uolted  Stataa  aad  laL^  Paa- 
■ubIbbi,  14  per  year;  CaaBda.  tO-M: 
Pbfaica,  tS>  iadattaf  yaar  baak  aLWbor. 
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Whittier  (Calif.)  Sews  since 
1912,  was  honored  by  more  than 
100  fellow  townsmen  at  a  break¬ 
fast  sponsored  by  the  Chamber 
of  Commerce. 

Jack  James  has  returned  from 
Southern  California  and  is  writ¬ 
ing  "The  Escape  Hatch,”  a  col¬ 
umn  in  the  San  Francisco  Ex¬ 
aminer.  Bob  Patterson  is  writing 
“Cholly  Francisco  Observes”  for 
the  society  page. 

C.  J.  King,  Jr.,  editorial  writer 
for  the  Jacksonville  (Fla.) 
Times-Union,  was  promoted  to 
colonel  before  his  terminal  leave 
expired. 

Tom  McRae,  who  served  as  a 
sergeant  in  the  Army  in  the 
Middle  East,  and  also  as  corre¬ 
spondent  of  Yank,  has  re-joined 
the  staff  of  the  Atlanta  Consti¬ 
tution  as  literary  editor.  John 
CouRiE,  formerly  of  the  Macon 
(Ga.)  News,  has  joined  the  staff 
of  the  Constitution  as  political 
writer.  Lorraine  Nelson,  capitol 
reporter,  has  joined  the  paper’s 
Washington  bureau. 

Merrill  Swartz,  former  Chi¬ 
cago  Sun  reporter,  has  joined  the 
information  service  staff  of  the 
American  Council  on  Race  Rela¬ 
tions. 

William  Fulton,  formerly 
head  of  the  Chicago  Tribune’s 
New  York  bureau,  has  been  ap¬ 
pointed  head  of  the  Tribune’s 
London  bureau. 

Daniel  E.  Holland,  formerly 
of  the  Nashville  Banner  and 
more  recently  a  member  of  the 
U.  S.  Army  Air  Force,  has  joined 
the  Chicago  Tribune  editorial 
cartoon  staff. 

V.  E.  Ludwig,  Kokomo,  Ind., 
formerly  a  lieutenant  in  the  Ma¬ 
rine  Corps,  is  now  a  reporter  on 
the  LoPorte  (Ind.)  Herald- 
Argus. 

Edward  E.  Giblin,  veteran 
court  reporter  for  the  Spring- 
field  (Mass.)  Union,  has  an¬ 
nounced  his  candidacy  for  the 
Republican  nomination  for  reg¬ 
ister  of  deeds  of  Hampden 
county. 

Claire  G.  Mullen,  former 
woman’s  page  editor  of  the 
Springfield  (Mass.)  Daily  News, 
is  the  mother  of  a  son  born 
Mar.  31. 

Lt.  (jg.)  Valerio  R.  Montan- 
ARi,  USNR,  former  member  of 
the  editorial  staff,  Pittsfield 
(Mass.)  Berkshire  Evening 
Eagle,  has  resigned  to  join  the 
staff  of  the  Christian  Science 
Monitor  as  a  correspondent  in 
Mexico. 

Maj.  Paul  F.  Craig,  former 
managing  editor  of  the  Spring- 
field  (Mass.)  Union,  who  has 
been  overseas  with  the  AMG 
since  March,  1944,  has  arrived 
back  in  the  United  States. 

Staff  Sgt.  Robert  A.  Price, 
marine  corps  correspondent  and 
former  military  editor  of  the 
Springfield  (Mass.)  Daily  News, 
has  been  assigned  to  cover  war 
trials  of  Japanese  criminals  at 
Guam. 

Charles  G.  Sampas,  news  edi¬ 
tor,  Lowell  (Mass.)  Sun,  and 
Mrs.  Sampas  are  the  parents  of 
a  daughter.  Leo  White  has  been 
named  a  member  of  the  Sun’s 
art  staff.  Frank  Sargent  is  back 
on  the  sports  staff  after  serving 
as  a  lieutenant  (j.g.)  in  the 


Navy.  Fred  W.  Dudley  is  now 
writing  the  weekly  feature,  “Vet¬ 
erans’  Roundup”  for  the  Sun. 

Norman  Patterson,  assistant 
city  editor,  Detroit  Free  Press, 
has  been  re-elected  mayor  of 
Highland  Park,  Mich. 

CaPT.  W.  B.  (Bill)  WOLFAN, 
for  10  years  assistant  sports  edi¬ 
tor,  Grand  Rapids  (Mich.)  Her¬ 
ald,  is  now  in  charge  of  public 
relations  for  Army  Air  Forces 
Task  Group  1.5,  of  "Operation 
Crossroads.”  at  Roswell  Army 
Air  Field.  N.  M. 

Col.  John  C.  Mac  Arthur  who 
served  on  the  staffs  of  the  St. 
Louis  Globe-Democrat,  the 
Cleveland  Press  and  newspapers 
in  Omaha  before  entering  mili¬ 
tary  service,  has  been  presented 
with  the  Bronze  Star  Medal  lor 
“exceptional  efficiency  in  the 
execution  of  his  duties”  with  the 
Chemical  Warfare  Service. 

Bob  Bennyhoff,  with  United 
Press  at  Reno  and  former  Army 
Air  Force  flier,  has  won  an  as¬ 
signment  as  a  member  of  the 
U.P.  atomic  bomb  staff. 

Jason  Kellahin,  editor  of  the 
Roswell  (N.  M. )  Morning  Dis¬ 
patch  for  nine  years  prior  to 
entering  the  Army,  is  back  at  his 
desk. 

Frank  Fortune  has  returned 
to  the  United  Press  bureau  in 
Buffalo  after  three  years  Army 
service.  Manager  Edward  N. 
Feinen  and  Newsman  Carlos  F. 
Soto  previously  had  resumed 
work. 

Stephen  V.  Feeley,  city  editor 
and  former  Washington  corre¬ 
spondent  of  the  Buffalo  Courier- 
Express,  will  resign  from  the 
paper  to  return  to  Washington 
where  he  will  open  a  publicity 
contact  and  news  service. 

Anna  I.  Froment,  member  of 
the  Buffalo  Evening  News  so¬ 
ciety  department  for  38  years, 
has  retired. 

Pauline  Reynard  has  been  ap¬ 
pointed  director  of  all  motion 
picture  and  theater  assignments 
for  Parade. 


50th  AnnivenaiY 

Springfield,  Maaa.  Wdii 
L  Cook,  81,  femed  likerM 
tor  oi  the  Springfield  (Mm^ 
RepublicaiL  marked  1^  jn 
anniversary  os  on  Bdktilg 
writer  lor  that  paper— by  ^ 
ing  an  editorioL  , 

veteran  oi  58  yeors  lefvleB  « 
the  RepublicoiL  was  gBa«d 
news  editor  oi  the  papa 
when  he  was  promoted  to  eg. 
terial  writer  on  Apr.  3,  im. 


Ward  Morehouse,  dnauie 
critic.  New  York  Sun,  ii  Dk 
leader  in  the  critics’  amipip 
averages,  according  to  a  cfaatk- 
up  published  by  Billbo^  lii|. 
azine  in  its  current  iaiut.  Mon- 
house  is  given  41  "riihk' 
against  only  two  “wroogF'  ■ 
“no  opinions,”  for  an  averiai  d 
95.35. 

Leo  j.  Margolin,  formerly  oi 
the  New  York  Herald  TritsM,  i 
has  just  completed  the  mnn* 
script  of  “Paper  Bullets,”  thi 
first  book  on  combat  psychokfi- 
cal  warfare  in  World  War  E 

Ernest  A.  Kehr,  stamp  newt 
editor.  New  York  Heraw  Tri¬ 
bune,  and  editor.  New  Hortsost, 
a  Pan  American  World  Airmyi 
publication,  has  been  lelcetii 
as  vicechairman  of  the  Centoaiy 
International  Philatelic  Exhibi¬ 
tion  to  be  held  in  New  York  in 
May,  1947. 

Preston  W.  Sparrow,  fonair 
ly  of  the  Fayetteville  (N.  C) 
Observer  and  recently  (Ur 
charged  from  the  Army,  will  be 
chief  of  a  news  bureau  baiac 
opened  in  Lexington,  N.  C,  hf 
the  Greensboro  (N.  C)  Oiilv 
News. 

Martha  Kennedy,  CiaeiaaBi 
Post  copy  reader  hu  gone  to 
Texas  for  a  rest  Hboy  f. 
Childress,  late  captain  of  Mr 
rines,  has  returned  to  Kentacky. 

(Continued  on  page  46) 


OKIP  that  letter  of  introduction,  Kayo  I 
^  Everyone  knows  that  M(X)N  MULLINS  is 
America’s  howlin’est  slapstick  Comic  .  .  .  pub¬ 
lished  daily  in  more  than  140  newspapers! 

WRITE— PHONE— WIRE  for  PROOFS  and  PRICES 


Chicago  Tribune  -  New  York  News  v  - 


M01TOR  *  PUtllSHfll  fM- AprN  12.  INS 


American  business  won  its  position  of  leader* 
ship  by  its  willingness  to  push  out  into  un* 
charted  territory,  to  measure  with  skilled 
judgment  the  risks  connected  with  such  enter* 
prise,  and  to  move  ahead  with  daring  and  vigor. 

Now,  as  never  before,  there  are  new  trails 
to  be  blazed  through  the  social*economic 
territories  of  the  modern  world — pathways 
to  new  forms  of  human  achievement. 

STANDARD  OIL  DEVELOPMENT  COMPANY 

BAYWAY,  NEW  JERSEY 

OKRATING  we  ESSO  RESEARCH  UBORATORJES 

Wh*rt  America  Gels  ike  World’s 
ForemosI  Pehrolemm  Research 


Venting  gasoline  vapor  from  experimental  blending  tank.  Bayway  Refinery, 


IBITOR  &  PU  RLI  SHIR  for  April  13,  ItM 


War  Reporters  personals 
Are  Polled  on 
Service  Merger 


Post  staff  after  four  years  in 
service.  Dick  Rawe,  former  Post 
On  the  theory  that  the  work-  market  clerk,  inducted  into  the 
ing  newspaperman  is  as  expert  Army,  is  now  at  Camp  Atter- 
a  witness  as  can  be  found  on  bury. 

this  matter  of  vital  national  con-  Luciut  Hipkins  has  joined  the 
cem  four  former  war  corre-  ^taff  of  the  Martins  Ferry  (O.) 

this  week  poll-  Times-Leader  as  a  society  re- 

Ing  1,338  U.  S.  accr^ited  war  porter  and  feature  writer, 
correspondents  on  their  views 

of  the  proposal  to  merge  the  Lt,  Comdr.  Robert  A.  Park, 
armed  services  into  a  single  De-  USNR,  on  military  leave  from 
partment  of  National  Defense.  the  Oklahoma  City  AP  bureau. 
The  committee  of  four,  who  recently  was  promoted  to  that 
do  not  agree  among  themselves  rank.  He  is  public  information 
on  the  question,  are  Gilbert  officer  at  the  U.  S.  Naval  Per- 
Cant,  Time-Li/e;  Emmett  Crozier  sonnel  Separation  Center,  Nor- 
Sew  York  Herald  Tribune;  man,  Okla. 

Foster  Hailey,  New  York  Timet; 
and  Fletcher  Pratt,  author  and 
writer  on  naval  affairs. 

When  results  are  tabulated, 
they  will  be  submitted  to  the 
chairmen  of  the  military  and 
naval  affairs  committees  of  the 
House  and  Senate  and  to  the 
chairman  of  the  House  Commit¬ 
tee  on  Expenditures  in  the  Ex¬ 
ecutive  Department. 

Questionnaire  Used 
Reason  for  the  questionnaire, 
the  committee  said,  is  that  the 
experience  and  observations  of 
newsmen  who  were  overseas 
during  the  war  “should  be  made 
available  to  the  Congressional 
committees  working  now  on  the 
merger  proposals.” 

The  questionnaire  follows: 

1.  From  your  experiences  as 
a  war  correspondent,  do  you  be¬ 
lieve  the  Army,  Navy  and  Army 


Margaret  Lukes  Wise,  for  JM 

many  years  feature  writer, 

Philadelphia  Public  Ledger,  is 
retiring  as  information  chief  of  j 

the  regional  USES  offices  in  TEXT  I 

Philadelphia  to  secure  magazine  Actual  interviews 
writing.  ,  a 

Myron  Huff,  veteran  sports  (Tenn.)  Commercii 
writer,  Philadelphia  Evening  In  the  winf*up,  p 
Bulletin,  has  returned  to  work  toured  the  plant  w 
after  illness.  one  of  the  Page 

J.  Victor  Guinness,  Philadel-  right)  Society  Edi' 
phia  newspaper  artist  who  went 

to  the  Record  from  the  old  Pub-  - 

lie  Ledger,  has  been  promoted  to  ..  .  . 

the  rank  of  Major  as  reward  for  .  .  ^  "”*®^** 

excellent  work  on  behalf  of  U.  S.  ‘^Py  desk 

Marine  Corps.  Hes  just  out  of  1 

Walter  Capelli,  longtime  Jeanne  Purmor: 
Philadelphia  Evening  Bulletin  point^  society  ei 
reporter,  has  return^  to  duty  (Wis.)  Journ 

after  long  illness.  Mary  Ho^mcra,  ' 

_ _  „  .  .  New  York.  Dori 

--T  -~ . . . .  joined  the  Journa 

Air  Forces  should  be  unified  in  book  critic  for  Charleston  (S.  C.)  a 

a  Department  of  National  De-  &  Courier,  has  just  pub- 

fense?  Hshed  “Architects  of  Charles-  Spokane  (Wash.) 

2.  Do  you  favor  any  specific  ton.”  under  her  full  name  of  fuf^na^tiS^^oai 

plan  so  far  presented?  Army  St.  Julien  Ravenel  tne  national  Doai 

Plan?  Navy  Plan?  President  Harry  McInvaile,  former  naval  ine  ^riners 
Truman’s  Plan?  lieutenant,  recently  employed  Crippled  Children 

3.  If  none  of  the  above  plans  by  the  News  &  Courier,  makes  Dwight  L.  M 

precisely  fit  your  views,  at  what  the  fifth  ex-servicemen  on  the  Montreal  Financi 
level  do  you  think  unification  staff.  Other  returned  veterans  in-  joined  the  researc 
should  stop?  elude  Lt.  Col.  Sam  A.  Cothran,  cal  staff,  F.  I.  Dui 

a.  In  the  Presidency  (as  at  ^^^d  Maj.  William  D.  Workman,  vestment  bankers, 

present)?  jR-,  of  the  U.  S.  Army;  Lt.  (jg) 

b.  At  Cabinet  Secretary  level?  Francis  Taylor,  of  the  Coast 

c.  At  the  Staff  Chief  level?  Guard,  and  Sgt.  Frank  Myers, 

d.  All  the  way  down— so  that  the  Marine  Corps, 

members  of  all  forces  would  Lt.  Comdr.  Joe  Mulieri  and 
wear  the  same  uniform,  eat  the  Lt.  Billy  Ball,  Coast  Guard, 
same  chow,  wherever  practicable  have  returned  to  work  on  the 
enjoy  the  same  perquisites?  Charleston  Evening  Post. 

4.  Al^ough  it  is  recognized  Lafitte  Howard,  Associated 

that  unified  command  eventualr  Press  bureau  manager  in  Knox- 
ly  governs  all  operations  in  the  ville  for  the  past  two  years  has 
field,  could  you  detail  briefiy  resigned  to  join  the  editorial 
any  instances  in  which  early  staff  of  the  Scripps-Howard 
lack  of  unified  command  in  the  Knoxville  (Tenn.)  News-Sen- 
war  areas  where  you  served  tinel,  and  will  be  succeeded  as 
contributed  to  delays  in  the  East  Tennessee  manager  by  Es- 
progress  of  the  war,  in  loss  of  car  Thompson. 

GRAY  G.  Brandon,  former  City 

mens  lives?  Ur,  on  the  other  \ 

hand,  can  you  cite  instances  in  oHitnr 

FifvvtoiAMn  NewSf  300  dssist&nt  city  euitor, 

Knoxville  (Tenn.)  News-Sen- 

a™v  will  be  assistant  to  Victor 

H.  SCHOFFELMAYER,  agriculture 

smoothly  and  efficiently? 

■  Morning  News. 

Home  For  Vet  Carson  W.  Davis,  former  St. 

Little  Rock,  Ark. — Public  re-  Louis  and  Oklahoma  City  news- 
sponse  to  a  story  published  on  paperman,  has  joined  the  night 
the  front  page  of  the  Arkansas  copy  desk  of  the  Fort  Worth 
Gazette  produced  a  new  home  Crex.)  Star-Telegram.  Russell 
and  virtually  a  new  start  for  a  Brickell,  former  member  of  the 
war  veteran,  his  wife  and  nine  editorial  staff  of  the  San  An- 
children  after  their  home  burned,  tonio  (Tex.)  Light  and  the  Aus- 


Wedding  Bells 
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46  Reporters 
Are  Buttered 
On  Rail  Tour 

pobons.  Kans  — Forty-six  re¬ 
nters  representing  Eastern 
Z  lliddle  Western  newspapers 
Z  three  press  associations 
Jrted  the  Missouri-K  a  n  s  a  s  - 
(Katy)  railroad’s  shops 
Kansas  Ordnance  plant 
^  Apr.  8  in  the  first  step  of 
Tireek-long  tour  of  its  system. 

The  correspondents  were  in- 
yMfd  by  the  railroad  for  the 
of  its  system  to  observe  the 
ygptrialization  of  the  Middle 

And  while  the  emphasis  of  the 
trip  is  on  the  industrialization  of 
tearea  always  looked  upon  as 
I  treat  agricultural  empire,  it 
nmained  for  an  agricultural 
product— butter — to  at  least  tem¬ 
porarily  steal  the  spotlight  of 
the  trip.  Shortly  before  arriv- 
in|  here,  it  was  announced  to 
the  writers  that  two  pounds  of 
butter  would  be  sent  to  their 
homes  if  they  would  fill  in  an 
(ddress  card. 

The  gifts  of  butter,  which  is 
plentiful  here,  was  arranged  by 
1  creamery  ( Swift  &  Co. )  and 
the  Chamber  of  Commerce. 

Hardly  had  the  correspondents 
recovered  from  the  butter-giving 
innouncement  than  they  had  an¬ 
other  surprise. 

As  the  9-car  all  Pullman  spe¬ 
cial  pulled  into  the  Parsons  sta¬ 
tion,  what  was  perhaps  the  most 
ittractive  group  of  news  hawk- 
en  the  reporters  had  ever  seen, 
boarded  the  cars  with  a  special 
fpage  tabloid-size  “Katy  Tour 
Special”  edition  of  the  Parsons 
Sun.  The  girl  “newsies,”  se¬ 
lected  from  the  offices  of  the 
Katy  here,  wore  western  jeans 
and  bright  plaid  shirts. 

Newspapermen  making  the 
trip  are: 

Frank  Angelo,  Detroit  Free  Press;  Ted 
Barrett,  Dallas  News;  A1  Bentz,  IVichita 
Bitcm;  Charles  A.  Boatner,  Fort  Worth 
Star-Telegram ;  Horace  Busby,  Austin 
Daily  Texan;  J.  H.  Carmical,  New  York 
Times,  Fred  Conn,  Denison  Herald; 
LB.  Cross,  San  Antonio  Express;  David 
Dillsun,  Chicago  Journal  of  Commerce ; 
W.  A.  S.  Douglas,  Chicago  Sun;  Claude 
Easterly,  Denison  Herald;  Foster  Eaton, 
St.  Louis  Star-Times ;  George  Ericson, 
Ciristian  SrtVnce  Monitor;  Victor  Eu¬ 
bank,  Associated  Press,  New  York;  Ed 
fite.  United  Press,  Dallas;  William 
Gilllingham,  Business  Week,  New  York; 

Jack  Krueger,  Dallas  Morning  News; 
Henry  R.  Lamar,  Business  Week,  New 
Vnrk;  Sam  Lesch,  Wall  Street  Journal; 
Ton  Lester,  Houston  Chronicle;  John 
W.  Love,  Cleveland  Press;  Stuart  Mc¬ 
Gregor,  Dallas  News;  Morris  P.  Moore, 
Oklahoma  City  Times;  James  W.  Mul- 
roy,  Chicago  Sun ;  Harman  Nichols, 
Jnited  Press,  St.  laruis;  Dave  Park. 
Istemational  News  .Service,  St.  Louis: 
■U  Parker,  Wichita  Falls  Times;  DeWitt 
jjeddick.  University  of  Texas;  Clyde  M. 
•teed.  Jr..  Parsons  Sun;  Bill  Roberts, 
Houston  Press;  Guy  T.  Rockwell.  Clesee- 
load  Plain  Dealer;  Herman  Seely,  Chi¬ 
cago  Daily  News; 

Seward  Sheldon,  Cleveland  Press; 
urlton  A.  Shively,  New  York  Sun; 
^  Shulsky,  New  York  Journal-Arrser- 
Claude  V.  Talbot,  Cleveland  News; 
P.  Vanderpoel,  Chicago  Herald- 
american;  Walter  Vonderlieth.  New 
York  Financial  World;  Elmer  C.  Waller. 
United  Press.  New  York;  Hugh  Wil- 
Associated  Press,  Austin;  Jack 
Wiliams,  Kansas  City  Star;  Harry 
Wilton,  Si.  Louis  Globe-Democrat;  Sam 
S.  Wood,  Waco  News-Tribune;  John  W. 
leatM,  Houston  Post;  R.  O.  Zollinger, 
duriii  Atsterican  Statessrsan,  and  E.  J. 
P«it.  Detroit  Times. 


CANADIAN  PRESS 

R.  M.  Cantlon  of  th*  Saakotoon 
Phoenix,  president  oi  the  Cana¬ 
dian  Daily  Newspapers  Associa¬ 
tion,  is  pictured  at  the  annual 
meeting  oi  the  Canadian  Press 
at  Toronto. 


Senator  W.  Rupert  Davies,  left, 
honorary  president  oi  CP,  and 
M.  E.  Nichols,  who  is  retiring  after 
50  years  as  publisher  oi  the  Van¬ 
couver  Province. 


Eastern  and  Western  Canada 
meet:  Leit  to  right,  Horry  Hod¬ 
ges,  Victoria  (B.  C.)  Times;  Har¬ 
old  Garner,  Peterborough  (Ont.) 
Exominer,  and  F.  F.  Payne.  Nel¬ 
son  (B.  C.)  News. 


R.  I.  Rankin,  leit,  managing  edi¬ 
tor  oi  the  Haliiox  (N.S.)  Herald, 
and  I,  W.  G,  Clark,  iormer  direc¬ 
tor  oi  public  relations  ior  the  Ca- 
nadion  armed  services. 

Mrs.  Carrie  Clark  Dies 

Trenton,  Mo.  —  Mrs.  Carrie 
Rogers  Clark,  78,  publisher  of 
the  Trenton  Republican-Times 
and  at  one  time  the  only  woman 
member  of  the  Associated  Press 
in  Missouri,  died  Apr.  §.  The 
newspaper,  an  evening  daily, 
has  been  owned  by  the  Rogers 
family  since  1869. 


Devil's  Advocate 
Sparks  Daily  Seminar 

continued  from  page  11 

self  off  a  few  votes  in  the 
conference  by  the  force  and 
charm  of  his  personality.  The 
shy  Admiral  Yarnell,  who 
makes  his  home  Newport  in  re¬ 
tirement,  comes  up  on  the  bus 
for  conferences,  each  time  bring¬ 
ing  first-rate  ideas.  We  have 
had  leading  military  men:  Gen¬ 
erals  Truesdell,  Peterson,  Lord 
and  Gruenert.  Sir  Frederick 
Hale  Puckle,  advisor  on  Indian 
affairs  to  the  British  Embassy 
in  Washington,  threw  consid¬ 
erable  light  on  the  tangled  af¬ 
fairs  of  that  sub-continent;  and 
Lord  ^iley,  of  the  Mandates 
Commission  of  the  League  of 
Nations,  expounded  ideas  on  the 
trusteeship  system  for  colonial 
possessions. 

Young  Woman's  Demand 

And  there  was  the  strong- 
willed  young  woman  from  the 
League  of  Women  Voters  who 
attended  a  conference  and  prac¬ 
tically  demanded  that  we  sup¬ 
port  the  direct  primary  bill  in 
which  that  organization  is  inter¬ 
ested.  (We  supported  it.) 

Norman  Thomas  started  off  a 
spirited  discussion  of  Socialism; 
the  late  Albert  J.  Nock  showed 
us  what  a  genuine  individualist 
is;  Varian  Fry  described  some 
of  his  experiences  in  getting 
refugees  out  of  France  and 
Robert  Sherwood  of  his  work 
with  OWI;  Charles  P.  Taft  told 
of  the  work  of  Community 
Chests  and  of  his  reform  work 
in  Cincinnati;  John  Gunther, 
scouting  material  for  his  new 
book  on  Inside  America,  was 
still  ga-ga  from  trying  to  fathom 
out  paradoxical  Boston;  Hugh 
Wilson,  just  back  from  Berlin, 
pictured  Nazi  leaders  and  meth¬ 
ods;  Clarence  K.  Sitreit  made 
converts  to  Federal  Union  by 
his  deep  sincerity;  Stoyan  Gav¬ 
rilovich  described  Yugoslavia, 
its  people  and  their  heroic  ef¬ 
forts;  Ernest  Montenegro  of 
Chile  and  Dr.  Trajano  Pupo  of 
Brazil  presented  first-hand  in¬ 
formation  of  their  native  lands; 
Dr.  Robert  Casey  fascinated  us 
with  his  deep  knowledge  of  re¬ 
ligion  in  Soviet  Russia. 

Elenore  Hutzel,  chief  of  the 
women’s  division  of  the  Detroit 
Police  Department,  showed  us 
the  power  of  social  service 
when  intelligence  is  combined 
with  deep  humanitarianism. 
Kenneth  E)owns  and  William 
Chaplin,  of  INS,  brought  us  the 
first  personal  impressions  of  the 
German  drive  through  the  Low¬ 
lands  and  France. 

List  of  Notables 

Others  who  have  appeared  in¬ 
clude  William  Brown,  M.P.  from 
Rugby  and  prominent  British 
independent  labor  leader;  Bruce 
Smith,  expert  in  police  work; 
Dean  John  S.  Badea,  American 
University  in  Cairo;  R.  H.  Geist 
chief  of  the  division  of  commer¬ 
cial  affairs.  Department  of 
State;  Professor  Crane  Brinton 
of  the  History  Department,  Har¬ 
vard  University;  Michail  Karpo- 
vitch  of  Harvard,  a  former  mem¬ 
ber  of  the  Russian  Duma: 
Antonin  Basch,  onetime  finan¬ 


cial  advisor  to  the  Czechoslovak 
Government;  Captain  Chester 
Keppler,  former  naval  attache 
at  Berlin;  Prince  Hubertus  zu 
Loewenstein,  lecturer  on  Ger¬ 
many;  Basil  Mathews,  authority 
on  India;  Lester  K.  Little,  for¬ 
mer  Collector  of  Customs  in 
China;  Luigi  Villari,  authority 
on  Fascism;  Kurt  Singer,  lec¬ 
turer  on  the  Norwegian  under¬ 
ground;  Chan  Wing-Tsit,  pro¬ 
fessor  of  Chinese  culture  in 
Dartmouth;  Floyd  Taylor,  edi¬ 
torial  writer  for  the  New  York 
Herald  Tribune  and  new  head 
of  the  American  Press  Institute: 
Naboth  Hedin,  general  manager, 
American  -  Swedish  News  Ex¬ 
change;  Robert  P.  Winfrey, 
managing  director,  British  East 
Midlands  Allied  Press;  William 
L.  Holland  of  the  Institute  of 
Pacific  Relations;  Martin  Agron- 
sky;  Dr.  G.  Kheirallah,  lecturer 
on  Arabic  affairs. 

Professors  from  Brown  Uni¬ 
versity  and  Providence  College 
have  come  to  give  us  of  their 
knowledge.  The  Governor  and 
the  Mayor  have  appeared  with 
their  problems.  Numerous  peo¬ 
ple  engaged  in  interesting  work, 
such  as  city  planning,  educa¬ 
tion,  municipal  budgeting,  vari¬ 
ous  governmental  agencies  like 
OPA,  consulships,  the  State  in¬ 
stitutions,  selling  goods  for  local 
firms  in  Australia,  India  and  the 
Dutch  East  Indies,  have  told  us 
of  their  work. 

One  of  the  fruits  of  the  con¬ 
ference  is  the  discovery  that 
there  are  many  interesting  peo¬ 
ple  living  right  in  your  own 
community  or  from  your  own 
community. 

The  guest  speaker  system 
works  two  ways:  It  is  invalu¬ 
able  to  the  newspaper  in  cover¬ 
ing  everything  from  shoes  and 
ships  to  sealing  wax;  and  it 
gives  the  guest  a  better  ap¬ 
preciation,  we  think,  of  what 
the  American  newspaper  is  and 
what  it  is  trying  to  do. 

■ 

Fire  Prevention  Atvard 
Goes  to  Iowa  Doily 

’The  Burlington  (la.)  Hawk- 
Eye  Gazette  and  Station  WLS  of 
Chicago  are  1945  national  win¬ 
ners  of  the  Gold  Medal  Awards 
for  outstanding  public  service  in 
fire  prevention  given  by  the 
National  Board  of  Fire  Under¬ 
writers. 

Judges  were  Robert  U.  Brown, 
editor  of  Editor  &  Publisher: 
Jack  Gould,  radio  editor.  New 
York  Times,  and  Paul  F.  Striek¬ 
er,  manager.  Greater  New  York 
Safety  Council. 

The  Hawk-Eye  Gazette  con¬ 
ducted  a  fire  prevention  effort 
throughout  the  year.  It  helped 
the  local  fire  department  and 
school  fire  squad.  ’The  paper  also 
won  the  Award  for  1943. 

Newspapers  receiving  honor¬ 
able  mention  citations  were:  the 
Blackduck  ( Minn. )  American — 
among  weekly  newspapers — for 
special  forest  fire  prevention 
edition:  Fort  Collins  Coloradoan 
(under  10,000  daily)  for  general 
fire  prevention  work;  Knoxville 
(Tenn. )  News-Sentinel  for  em¬ 
phasis  upon  Spring  Clean-Up 
and  Fire  Prevention  Weeks  and 
holiday  safety,  and  Chicago 
Daily  Times  for  its  drive  against 
firetraps. 
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PROMOTION 


Research  Has  Value 
When  It  Gets  Attention 


By  T.  S.  Irvin 

IN  ALL  the  current  discussion 

about  the  separation  of  the 
•■•••arch  and  promotional  acUv 
ities  of  newspapers,  one  point 
should  not  be  overlooked.  If 
research  is  the  activity  that 
gathers  objective  information, 
promotion  is  the  activity  that 
moves  that  information  to  the 
places  where  it  does  the  most 
good. 

However  separate  they  may 
research  and  promotion  must 
inevitably  work  together  as 
partners.  Unless  they  do,  they 
£•11.  separately  or  together,  to 
serve  either  the  advertiser,  the 
agency  or  the  newspaper. 

We  are  too  often  made  aware, 
in  the  course  of  our  probings, 
of  excellent  research  Jobs  done 
for  various  media  that  do  little 
more  than  fill  up  filing  space. 
The  promotional  apark  that 
should  have  put  this  research 
into  motion  was  never  applied. 

Vomcouver  Study 

Let’s  look  at  an  example.  The 
Voncouwcr  (B.  C.)  Sun  has  Just 
published  a  splendid  study  of 
“Industrial  British  Columbia.’ 
It  is  one  of  the  finest  market 
studies  we  have  ever  seen.  It 
is  a  volume  the  people  of 
British  Columbia  can  be  proud 
of,  for  it  tells  the  story  of  their 
pioneer  beginnings  and  their 
subsequent  development  into  a 
leading  industrial  area. 

Now  British  Columbia  is 
ready  to  tackle  the  business  and 
industrial  problems  of  peace. 
It  is  in  an  advantageous  posi* 
tion,  facing,  as  it  does,  the  great 
and  hungry  East  beyond  the 
Pacific.  British  Columbia  has 
a  great  market  story  to  tell. 
This  volume  tells  it. 

In  this  profusely  illustrated 
t)ook  are  capsule  stories  of  the 
province’s  leading  industrial 
firms  and  page  after  page  of 
concise  statistical  data.  Nor  was 
the  Vancouver  Sun  selfish  in 
this  volume.  The  other  news¬ 
papers  in  the  province  are  ade¬ 
quately  described. 

Here  is  a  tremendous  re¬ 
search  accomplishment.  But 
what  brings  the  research  in  it 
alive  is  the  promotional  touch 
that  has  been  applied.  It’s  this 
touch  that  gives  the  volume  its 
aell.  With  that  touch  the  Van¬ 
couver  Sun  has  a  topnotch  piece 
of  promotion,  one  that  should 
pay  off  well  for  a  long  time  to 
come. 

Tive  Star  Atlanta 
ANOTHER  splendid  market 

study  comes  from  the  Atlanta 
Journal,  prepared  for  it  by 
•Sawyer-Ferguson-Walker.  which 
■has  a  number  of  exceptionally 
fine  market  studies  to  its  credit. 
This  one,  titled,  “A  Five  Star 
Market,’’  will  appeal  to  the  re¬ 
search-minded  advertising  ex- 
-ecutive  because  it  is  replete 
with  charts,  all  of  them  well 
done  and  easy  to  follow  and 
understand 


’The  burden  of  this  volume  is 
that  Atlanta’s  growth  and  de¬ 
velopment  as  a  postwar  market 
do  not  depend  upon  its  wartime 
fattening,  but  rather  upon  a  de¬ 
velopment  trend  that  had  start¬ 
ed  long  before  the  war.  Thus, 
the  volume  suggests,  there  is  a 
solidity  about  the  Atlanta  mar¬ 
ket  that  other  war-boomed  mar¬ 
kets  may  not  have. 

Data  Book 

’THE  Cincinnati  Post  published 

a  1946  Data  Book  that  is  a 
fine  Job  of  getting  all  the  essen¬ 
tial  facts  about  a  market  and 
about  the  new^aper  into  a  com¬ 
pact  package.  The  book  is  only 
16  pages,  standard  file  size  and 
tabbed  so  that  it  can  be  used 
as  a  file  folder. 

The  last  Post  Data  Book  was 
published  in  1944.  It  was  a 
compact  little  Job  in  12  pages. 
Before  the  present  volume  was 
prepared,  a  questionnaire  was 
distributed  among  the  paper’s 
salesmen,  asking  for  their  sug¬ 
gestions  on  the  basis  of  their 
experience  with  the  1944  book. 

Going  Dotty  for  Ftin 

ONE  OF  the  most  interesting 

fields  of  newspaper  promotion 
and  one  never  yet  developed  to 
the  full  is  that  of  exploitation 
of  newspaper  features. 

At  hand  this  week  is  an  en¬ 
gaging  little  book  by  Muriel 
Stafford,  author  of  a  widely 
syndicated  column  on  hand¬ 
writing  analysis.  Tied  in  with 
the  column,  this  book — priced 
at  $1 — lends  itself  to  the  kind  of 
premium  exploitation  that  builds 
continuing  readership  for  a 
newspaper’s  entertainment 
pages.  The  book  itself,  with  a 
foreword  by  Kate  Smith,  is  a 
lot  of  fun.  It  is  published  by 
the  Business  Press  Bureau,  an 
affiliate  of  ’Tracy-Robinson,  of 
which  Lee  Tracy,  former  pro¬ 
motion  manager  of  the  New 
York  Daily  Mirror  and  the 
World-Telegram,  is  a  principal. 
■ 

Los  Angeles  Times 
Gets  Service  Award 

Los  Angeles,  Calif. — For  “one 
of  the  most  meritorious  1945 
public  relations  performances  in 
the  field  of  publications,”  the 
Lot  Angeles  Times  was  pre¬ 
sented  an  award  by  the  Amer¬ 
ican  Public  Relations  Associa¬ 
tion  recently. 

Bill  Henry,  limes  columnist, 
accepted  the  award,  which  cited 
the  Times’  consistent  perform¬ 
ance  in  sponsoring  public  events 
in  the  interests  of  charitable 
enterprises.  Specifically  named 
were  the  Los  Angeles  Times 
Boys’  Club  and  the  various  vet¬ 
erans’  welfare  projects  under¬ 
token  bv  the  Times  during  1945 
under  direction  of  Robert  Svens- 
son,  who  has  since  left  the 
paper  to  be  general  manager  of 
an  advertising  agency. 


^deoA 

Food  Savers  Club 
BACK  in  March,  Managing  Edi- 
tor  David  Silverman  of  the 
Minneapolis  (Minn.)  Star-Jour- 
Ml  organized  a  Food  Savers 
Club.  Each  day  the  paper  runs 
a  coupon  on  which  members 
enroll,  pledging  “to  eat  no  more 
than  we  need  and  to  save  food 
in  every  way  possible.”  Readers 
are  asked  to  paste  the  coupon 
on  a  penny  postcard  and  mail  it 
to  the  Star-Journal.  The  idea 
has  received  commendation  of 
Washington  officials. 

Cotirtesy  Campaign 
IN  A  campaign  to  make  Tucum- 
carl  the  “most  courteous  city 
in  the  nation,”  the  Tucumcari 
(N.  M. )  American  and  Sunday 
Leader  is  giving  six  all-expense 
trips  to  Chihuahua,  Mexico,  to 
sales  persons  who  receive  the 
most  votes  from  residents  and 
tourists.  One  trip  a  month  will 
be  awarded. 

Garden  Projects 
THE  Rochester  (N.  Y.)  Demo¬ 
crat  &  Chronicle  and  Times- 
Union  are  sponsoring  a  garden 
promotion  among  children.  Ira 
C.  Sapozink  of  the  papers’  pro¬ 
motion  staff  is  field  secretory. 
.  .  .  ’The  Memphis  (Tenn.)  Press- 
Scimitar  is  featuring  gardening 
news,  poems,  quizes  and  photo¬ 
graphs  on  its  garden  pages. 

Jiinigr  Takes  a  Bow 
’THE  Boston  ( Mass. )  Globe  has 
introduced  Globe,  Jr.  as  a  pro¬ 
motion  venture.  It’s  an  18-page 
booklet  containing  “the  best  of 
the  month”  culled  from  the 
newspaper.  Advertisers  and 
news  agents  are  on  the  mailing 
list. 

Honoring  Veterans 
THE  Salem  ( Ore. )  Oregon 
Statesman  recently  honored 
its  19  returned  servicemen  at  a 
“Welcome  Vets!”  dinner  and 
published  pictures  of  all.  Pub¬ 
lisher  Charles  A.  Sprague,  Man¬ 
aging  Editor  Wendell  Webb  and 
City  Editor  Irabel  Childs  were 
the  speakers.  'The  event  was 
made  a  part  of  the  newspaper’s 
observance  of  its  95th  anni¬ 
versary. 


WAIT  TILL 
YOU  HEAR 

^ANPA 

Convention 


Horr  c  institute 
Sponsored  by 
Jackson  Doily 

Jackson,  Miss.— Over  a  period 
of  six  months,  the 
Clarion-Ledger  has  pretentad  . 
“Home  Plann-  ^  * 

e  r  s  ’  Institute,” 
a  schedule  of  12 
public  meetings 
In  a  large  local 
auditor  ium 
where  national¬ 
ly  -  known  ex¬ 
perts  discussed 
matters  of  in¬ 
terest  to  pros¬ 
pective  home 
builders. 

The  last  meet¬ 
ing  was  held  „  . 

'Thursday  night,  "•••nw 

Mar.  21,  when  Arthur  W.  bhui. 
Philadelphia,  Pa.,  realtor,  wai 
the  speaker.  Approxhutely 
1200  prospective  home-omai 
attended. 

Late  last  summer,  the  Jatk* 
son  Chamber  of  Commerce  cm- 
vassed  the  possibility  of  obtain¬ 
ing  sponsorship  for  a  Hohm 
Planners  Institute.  V^oi  no 
group  offered  financial  support 
for  such  a  program,  the  Clarion- 
Ledger  volunteered  to  stand  the 
entire  expense  alone  protrided 
the  Chamber  of  Commerce  ud 
other  local  groups  would  ren¬ 
der  other  cooperation.  The  pro¬ 
gram  was  launched  last  Sep¬ 
tember. 

A  survey  of  Jackson  late  last 
summer  showed  that  6,500  new 
homes  were  needed  in  the  city 
to  take  care  of  the  present 
housing  shortage,  continuini 
growth  not  considered,  so  R.  H. 
Hederman,  Jr.,  and  T.  M.  Hede^ 
man,  owners  and  manager  and 
editor,  respectively,  of  the 
Clarion-Ledger,  felt  that  there 
was  a  definite  need  in  Jackson 
for  the  Institute. 

Rodney  E.  Defenbaugh,  ad¬ 
vertising  director  of  the  paper, 
was  named  Institute  director. 

More  than  a  thousand  persons 
came  to  each  of  the  12  meetings 
to  hear  the  nationally-known 
experts  discuss  various  phases 
of  home  building. 

ATTENTION  CLASSIFIED 
ADVERTISERS 
IMPORTANT 


American  Newspaper 
Association  Conrention  edition  « 
Editob  &  Po»LisHiB  appears  Apni 
27th. 

AH  Classified  Ads  for  this 

and  widely  consulted  issue  should  Dt 

received  in  Editob  4 

office  on  or  before  Monday,  Apni 

22nd.  noon. 

Advertisers  will  Idndly 
change  of  closing  time  and  forsrsra 
copy  accordingly. 

To  make  sure  of  publication,  it  nw 
be  advisable  to  order  advertisemenn 
for  two  or  more  insertion!  commenc¬ 
ing  with  April  20tb. 

Oosiag  Tim*  for  ClassiSed  Ads  ■ 
CoBveatioB  A.N.PA.  !»••• 
Monday,  April  22*d,  Noo*. 
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r  ictured  above  is  another  reason  why  Union 
Pacific  can  maintain  fast  schedules.  It*s  one  of 
the  “Big  Boys/*  600-ton  super-powered  freight 
locomotives  designed  to  meet  industry’s  heaviest 
demands. 


time-saving  Strategic  Middle  Route  unit¬ 
ing  the  East  with  the  West  Coast  .  .  .  are 
plus  advantages  only  Union  Pacific 
provides. 

Union  Pacific  traffic  experts  are  located  in  metro¬ 
politan  cities  from  coast  to  coast.  Call  on  them 
to  assist  in  solving  your  transportation  problems.. 

For  efficient,  dependable  freight  service — 


But  it  takes  more  than  horsepower  to 
keep  shipments  rolling  on  schedule.  The 
“know  how”  of  many  thousands  of 
trained  Union  Pacific  employees  .  .  .  the 


be  Specific  - 

Sa\\  “Union  Ricific 


^  Union  Pncifie  wiU^  upon 
roquo9t^  gUtdiy  furnish 
industriml  or  msrtontUm 
eoncmrwts  tsith  informo^ 
tion  rsgmrding  ovmilobtm 
sitss  hoving  traekmgo 
fmeiUtims  in  tsrritory 
it  ssrvss.  Address  U nion 
Pmeifie  Rmilrood,  Omohm^ 
Piehmskm* 


RADIO 


being  lined  up  by  the  Wana- 
maker  store  to  participate  in  the 
intra-store  merchandising  shows. 
Major  advertising  agencies  have 
a  deep  interest  in  the  studios  to 
the  extent  of  continuing  experi¬ 
ments  in  video  show  producing. 
Such  signs  as  “Property  of 
Young  &  Rubicam”  on  scenery 
catch  the  eye  in  the  prop  room. 

It  will  be  possible  in  the  huge 
studio  to  set  up  four  scenes  in 
sequence,  and  thus  provide  more 
action  than  has  heretofore  been 
seen  in  a  live  talent  video  pro¬ 
duction.  A  four-man  control 
board  will  guide  the  cameramen 
shooting  the  scenes. 


Washington  —  The  Fsdm) 
Communications  Comadiriis, 
admitting  doubt  os  to  tk« 
scope  oi  its  authority  ia  nek 
matters,  has  asked  Coagmi 
to  issue  a  specific  diroctioa  n 
the  point  oi  granting  a  stoliM 
permit  if  the  sale  price  is  "is. 
ordinotely"  higher  thoa  th# 
value  of  the  physical  aststi 
involved. 


Big  Tele  Studio  Puts 
‘Hollywood’  in  Store 


By  Jerry  Walker 


THE  Allen  B.  DuMont  Labors-  and  DuMont  page  girls  will  con¬ 
tones  pushed  a  $500,000  blue  duct  tours  to  the  mamoth  studio, 
chip  into  the  television  game  through  the  control  rooms,  and 
this  week  and  provided  a  New  to  the  balcony  from  where  a 


a  need  for  an  addressed  pro- 
Facsimile  to  Gam  with  thU,  tZ 

IF  and  when  tlm  Federal  Com-  porter’s  account  from  the  scene 
mumcations  Commission  or-  event  could  be  short- 

ders  television  to  move  up  into  „,aved  directly  to  his  hometown 
the  ultra  high  frequencies  for  radio  station 
commercial  purposes,  newspaper 

publishers  can  look  for  rapid  Few  FM  Sets  on  Line 
development  of  facsimile,  espe-  RADIO  manufacturers  have  re- 
daily  by  those  set  up  for  FM  ported  to  the  FCC  that  they 
operations.  At  present,  facsimile  intend  to  make  20,000,000  radio 
experimenters  can  produce  an  sets  this  year,  but  only  9%  will 
8x  10-inch  page  of  type  and  pic-  be  equipped  for  FM  reception 
tures  in  three  to  four  minutes.  The  Commission  inunediately 
By  moving  into  the  frequencies  pointed  out  it  had  834  applies- 
now  occupied  by  black-and-  tions  on  file  for  FM  stations  and 
white  television,  facsimile  said  it  hoped  the  manufacturers 
broadcasters  could  transmit  a  would  revise  their  production 
tabloid  newspaper  page  in  about  schedules  so  FM  won’t  be  tied 
a  minute.  up  for  years  to  come. 

Members  of  the  FCC  have  Meanwhile,  FCC  has  (*ayed 
been  witnessing  several  televi-  engineering  plans  of  Reno 
sion  demonstrations  lately,  but  ( Nev. )  Newspapers,  Kansas  City 
they  aren’t  saying  a  thing.  Also,  (Mo.)  Star  Co.,  and  KFH  Co. 
they  have  been  booked  to  see  (Wichita  Eagle)  in  Kansas,  for 
the  latest  developments  in  fac-  fM  stations.  It  has  also  ap- 
simile  within  the  next  week.  proved  standard  stations  lor 

Twin  City  Broadcasting  Co., 
On  Abuse  of  Ratings  owned  by  the  publishers  of 

IN  A  self-analysis,  directors  of  Lewiston  (Me.)  Le  Message; 

the  Cooperative  Analysis  of  Covington  News,  Iiic.,  m 
Broadcasting  have  come  to  the  Georgia,  Capital  Bfoadcast^ 
conclusion  that  the  CAB  system  Co.  in  which  George  Bennitt 
of  rating  radio  programs  should  publisher  of  the  Lewutom 
be  discontinued.  CAB  should,  (Mont.)  Democrat-News,  hss  as 
instead,  constitute  itself  as  a  interest. 

guardian  against  the  abuse  of  The  Commission  has  Indicated 


Complete  Engineering  Services 


Commercial  Radio  Equipment  Co 

809.12  INTERNATIONAL  BL06. 
WASHINGTON  4,  D.  C. 


PORTER  BL06. 
KANSAS  CITY.  MO. 


IBM  CROSSROADS 
HOLLYWOOD,  CAL 


Western  Electric 

■  FM  TRANSMinERS 


now  operating  on  the 
NEW  frequencies 


It’s  an  old  Western  Klt-rtrir  fu.-loin  .  .  .  krrpin*; 
e<|iii|*ineiU  ii|t  to  llie  latest  stuiuiartis. 

\V  are  eoin|detiiii:  llie  work  of  eonvertinj:  W  esierii 
Kle«-trio  prewar  ]•  M  Iransiiiitters  in  the  held  to 
operate  on  the  new  fre<pien«  v  a.-sifinment^.  Many 
of  lliein  are  on  the  air  now .  Special  i  oiiversi«»n  kits 
were  desi<:ned  hv  liell  leh'jdtone  Liahoratori**s  and 
installed  hv  Western  Idectrie  held  engineers  to 
pn>\  i«le  this  extra  service  to  «>perat«*rs  of  Western 
Ele«tric  i>(>3A-l  Iransniitters — thus  relieving  them 
of  the  t-onversion  j<d». 

In  converting  these  transmitters,  other  improve- 
inents  were  added,  making  them  e(|ual  in  every 
respect  to  the  new  50311-1  transmitters  coming  off 
the  producti»>n  line. 

This  is  simplv  the  latest  proof  that  W^estern 
Electric  fnlhlls  its  responsihilities  to  broadcasters. 

That's  worth  rememhering  when  you  are  ready 
for  new  transmitting  eipiipnient. 


WAIT  TILL 
YOU  HEAR 
ABOUT  In 


ing  field  permits.  But  the  job 
is  too  much  to  expect  of  a 
capsule. 

A  good  reporter  can  cover  a 
speech  on  the  back  of  a  calling 
card.  But  he  can’t  tell  his  son 
in  the  same  space  how  to  do  it. 
There  are  jigs  you  can’t  dance 
on  the  head  of  a  pin:  voca¬ 
tional  guidance  for  newspaper 
work,  syndicate  writing,  and  ra¬ 
dio  is  one  of  them. 

The  book  is  said  to  give  fac¬ 
tual  guidance  to  veterans,  high 
school  and  college  students,  and 
displaced  persons.  The  objec¬ 
tive  deserves  more  space. 


Y'  Board  Honors 


eview 


Altoona  M.E. 

Harry  L.  Johnston, 
editor  for  46 


years 

Altoona  (Pa.)  Mirror, 


Aitoo,; 
Young  Um', 
Christian  Aaa 
ciation  pUnd  i 
portrait  of  hin 
in  the  lobby  of 
the  YMCa 
home. 

Johnston  hii 
served  as  ptoi. 

ft  her  beauty  would  someday  fade.  Altoona,  Pa. — Just  before  the  .  .  .  toona'Y^lMtti 

^  h®r  paint^  as  if  just  death  of  Mrs.  Joseph  L.  Sher-  lohnaton 

comMy,  pathos  awakening  from  sleep  or  some-  man,  her  husband  wrote  an  open  and  the  portrait  was  presentei 
t  thing.  It  was  strictly  private  letter  to  the  press  of  America  on  behalf  of  the  ‘Y’  board  men- 
*  rf  *  painter’s  studio  appealing  for  an  aroused  public  bers  to  show  their  appredstion 

European  aandi^  behind  a  curtain.  Periodically  opinion  that  would  unite  in  of  his  “loyal  and  effective  work" 
'-'®^.®ntua  it  the  lord  would  journey  to  Paris  a  drive  to  find  a  cure  for  The  portrait  was  a  gift  o( 
nnd  gaze  upon  his  bride  of  cancer.  Charles  E.  Torrance,  ylceonii- 

®  quietness.  His  appeal  brought  an  instant  dent  of  the  board. 

n  stTSSid^’  «nH  Then  the  lord  died,  and  her  response  from  the  Altoona  Aftr - 

gg  e  ladyship  remarried  and  dis-  roi-  which  ran  the  letter  on  qi^  Paoer  Guid® 

civowGd.  the  cfinvfls.  The  artist  P38c  Is  followed  it  up  with  an  ^ 

Chronicle  brought  it  to  Detroit  and  it  editorial,  and  then  founded  the  Co^mbus,  O  — A  guide  to  the 

lation  anywhere  found  its  way  to  a  wall  of  Altoona  Mirror  Cancer  FuniL  S  ^ 

story.  When  the  Charlie  Churchill  s  saloon.  Ul-  the  entire  proceeds  from  which 

ndustrial  giants  timately  it  got  to  the  billiard  will  be  turned  over  to  the  Amer-  ^ 

are  part  of  the  room  of  the  Detroit  Athletic  ?can  Cancer  Society.  ^  the  State  .^c^awlogical 


when  you  use 

BURGESS 
CHROME  MATS 


Yess  wiHi  these  sveoHer  meH  you 
•et  heeuhlel  cieee>cvl  reprerfvctteiii. 
Surtest  Chreme  met*  hflnf  owl 
cleeHy  the  mesi  mievie  iletetH  im  the 
ftnest  sertf*«  reinerfece  teIMt  edieeHy 
weM.  In  short.  «teree»YfMclepaftmeei» 
knew  they  cee  ee  these  mets 

fet  the  Seesl  eesi  most  feitMet  re^e- 
dectiee  of  hetiteee  suhteeH.  And 
iheh  eesy  meeifwiettee  mehes  them 
the  feveHhi,  tee.  with  ilereelyfMn. 

H  yee're  net  ekeedy  usmf  them. 
Ivy  Svr^ess  Chreme  mets  iedey~ 


■URGISS  CiLLULOSe  COMPANY 
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There  are  two  sides  to  this  picture! 


Each  boy  in  each  bed  is  being  helped 
back  to  health  by  a  new  medical  de¬ 
velopment.  Each  of  these  develop¬ 
ments  owes  much,  surprisingly  enough, 
to  milk  — and  each  does  a  completely 
different  job! 

Billy,  on  one  side,  will  soon  be  on 
his  feet,  thanks  to  the  antibiotics.  Their 
job  is  to  attack  infection,  destroy 
“bugs.”  In  short  —  kill.  One  of  these 
is  today’s  miracle-working  penicillin, 
which  is  derived  from  a  mold  nour¬ 
ished  by  milk  sugar. 

Jimmy,  on  the  other  side,  is  gaining 
strength  from  a  group  of  “builder- 
uppers.”  Their  job  is  to  restore  tis¬ 
sues,  replenish  organs.  Concisely,  to 
give  life.  These  are  the  aminos— basic 


elements  of  protein,  furnished  in  abun¬ 
dance  by  milk. 

Both  sides  of  this  picture  illustrate 
a  story  of  extensive  milk  research.  At 
National  Dairy  plants,  proteins,  sugars 
and  aminos  are  produced  from  milk 
and  supplied  for  pharmaceuticals 
which  are  making  great  contributions 
to  the  nation’s  health  and  knowledge 
of  nutrition. 

Similar  research  has  resulted  in  a 
brand-new  kind  of  baby  food  —  in  a 
smart  textile  fiber— in  a  delicious  flavor¬ 
ing  agent.  By  this  means.  National 
Dairy  constantly  works  to  extend  the 
usefulness  of  milk  —  nature’s  most 
nearly  perfect  food  —  so  that  it  may 
perform  an  even  fuller  service  to  you. 


Dedicated  to  the  wider  use  and  better 
understanding  of  dairy  products  as 
human  food  .  .  .  as  a  base  for  the  de¬ 
velopment  of  new  products  and  ma¬ 
terials  ...  as  a  source  of  health  and 
enduring  progress  on  the  farms  and 
in  the  towns  and  cities  of  America. 


EMPLOYE  RELATIONS 


DUPLEX 

NEWSPAPER  PRESSES 
and  Stereotype  Equipment 


Discuss  Your  Future  Needs  With  Us  NOW! 


THE  DUPLEX  PRINTING  PRESS  CO 

BATTLE  CREEK,  MICHIGAN 


JOB  EVALUATION,  long  re-  ferent  kinds  of  people  doing  it, 
garded  ^  a  plaything  of  busi-  some  of  whom  are  qualified 
ness  engineers  and  personnel  while  others  are  not. 
specialists,  is  rapidly  becoming  One  publisher  who  had  a  job 
a  must  for  business  administra-  evaluation  made  got  nothing  for 
tion.  War  Labor  Board  Form  10  his  money  but  confirmation  of 
probably  did  more  to  make  it  the  fact  that  he  had  been  doing 
necessary  than  anything  else.  a  good  job.  Whether  it  was 
If  job  evaluation  has  a  bad  worth  the  price  to  know  this  is 
name  in  some  quarters  this  is  something  else  again.  It  is  true, 
partly  because  it  has  been  called  however,  that  common  sense  is 
upon  to  do  some  things  it  was  not  always  consistent  and  this 
not  designed  to  do.  It  will  serve  is  what  frequently  causes  con- 
only  to  a  limited  extent  to  cor-  fiicts  that  might  be  avoided  with 
rect  mistakes  of  the  past.  Its  the  use  of  a  method  in  which 
chief  usefulness  is  to  provide  a  common  sense  serves  as  a  check 
yardstick  that  will  prevent  the  rather  than  a  guide, 
perpetuation  of  past  errors.  While  it  is  true  that  job  eval- 

Which  Is  Worth  Mors?  uating  is  a  technical  operation. 

Which  one  is  worth  more  ^1^*®  does  not  mean  that  a  staff 
money,  a  typist  or  a  bookkeep-  high-priced  experts  need  be 
ing  machine  operator?  One  ob-  does  it  mean  that  a 

vious  answer  is  that  it  depends  group  of  interlopers  need  to  be 
upon  which  one  of  these  you  poking  their  noses  into  the  busi* 
ask.  Again,  which  is  deserving  of  people  who  feel  they  do 

of  the  higher  salary,  the  reporter  need  to  be  evaluated.  Out- 


EVERYTHING  IS  FOUND  SHIPSHAPE 

Representatives  H  San  Francisco  newspapers  who  went  on  a  dn- 
lond  tour  of  the  U.S.  Maritime  Service  Ofiicers  School  at  Alamtdo 
recently  included:  Left  to  right,  W.  D.  Chandler,  associate  editor,  Soa 
Francisco  Chronicle;  H.  J.  Denenhom,  assistant  circulation  maaa;*;. 
Son  Francisco  News;  and  Raymond  Lawrence,  editorial  wriiw, 
Oakland  Tribune. 


In  response  to  a  questiwinaire 
mailed  by  the  center,  more  th»n 
^  3,200  newspapers  asked  that  the 

T\|0^^3m@n  tor  service  be  continued. 

_  ,  The  news  center’s  copy  desk 

12  men  was  one  of  the  world's 
A  AWL  K^VAVAL^V  biggest  and  busiest  when  the 

Chicago — Seventy  prospective  peak  load  of  3,000  to  4,000 
Navy  newsmen  began  train' ng  stories  a  day  was  passing 
week  at  the  Fleet  through  the  center.  At  its  pent 
One  ijs~ a  state* of  mindihat "will  Home  Town  News  Center  to  re-  the  darkroom  worked  a  16-hour 
permit  the  operator  to  see  each  place  the  newsmen  who  for  a  day,  turning  out  prints  from  400 
job  from  an  objective  stand-  year  have  been  sending  back  different  negatives  daily, 
point  and  without  regard  for  stories  on  the  human  side  of  war.  Instructors  in  the  new  tram- 
personal  prejudices  or  observe-  Editing  and  distributing  to  ing  course  include:  Lt.  August 
Lions.  Secondly,  there  is  the  hometown  newspapers  and  radio  Sisco,  USNR,  formerly  of  the 
phase  that  involves  the  knowl-  stations  2,482,921  copies  of  566,-  Chicago  Times;  Lt  Comdr. 
edge  of  certain  technical  pro-  859  different  news  stories,  mats  Frank  McDevitt,  formerly  of 


Tribune  -  Chronicle;  Jack 
r.  Specialist  X,  second 


is  superintendent  of  the  school. 


I 


(T- 

it 

aa 


\  self-synchronizing 

■inch  facsimile 


V 


'^SV' 


Around  the  corner  or 
around  the  world ••• 


Every  word  written,  every  diagram 
drawn,  every  photograph  printed  on 
paper  up  to  SVi"  x  11"  can  be  tran¬ 
scribed  electrically  to  sensitized  paper 
as  far  as  radio  or  wire  will  reach,  in 
from  two  to  four  minutes! 

Due  to  the  number  of  words  and  the 
detail  of  pictures  that  can  be  shown  in 
a  sheet  this  size,  "Faxograms"  constitute 
the  world's  fastest  as  well  as  most  flex¬ 
ible  and  accurate  system. 

And  the  Finch  "Air- Press"— broadcast¬ 
ing  all  kinds  of  printed  matter,  with 
illustrations,  offers  unlimited  fields  for 
progress  in  publishing,  entertainment 
and  education  by  radio. 


FINCH  Telecommunications  Inc. 

PASSAIC,  N.  J.,  U.  S.  A. 

NEW  YORK  OFFICE:  10  EAST  40  ST. 


Writ»  for  daicriprion  of  finch  Patontc  contrib¬ 
uting  to  finch  WorU  loadorthip  in  foctimHo. 


Finch  Facsimile  (Telefax)  means  high¬ 
speed  and  completely  accurate  commu¬ 
nication  —  in  writing. 


k 


C.  E.  Scripps  Resumes 
Career  in  Journalism 


By  Campbell  Watson 


OAKLAND,  Calif.— Charles  E. 

Scripps,  second  oldest  of  the 
four  sons  of  the  late  ^bert 
Paine  Scripps,  left  here  this 
week  to  enter  actively  into  the 
Scripps-Howard  Newspapers’  or¬ 
ganization.  His  first  duties  will 
be  with  the  Cleveland  (O.) 
Prett. 

Mr.  Scripps  has  joined  his 
brother,  Robert  P.  Scripps,  Jr., 
as  a  trustee  of  E.  W.  Scripps 
Trust,  which  through  E.  W. 
Scripps  Co.  operates  Scripps- 
Howard  Newspapers.  The  third 
trustee  is  Roy  W.  Howard.  The 
Scripps-Howard  partnership  was 
set  up  to  perpetuate  manage¬ 
ment  of  the  national  group  of 
newspapers  which  sprang  from 
E.  W.  Scripps’  first  newspaper, 
the  Cleveland  Penny  Frees. 

Robert  P.  Scripps,,  Jr.,  plans 
to  renounce  his  trusteeship  in 
favor  of  his  chosen  profession, 
farming,  E&P  was  told.  He  and 
a  partner  are  now  engaged  in 
operating  a  ranch  near  Davis, 
Calif.,  where,  before  the  war, 
Mr.  Scripps  was  graduated  from 
the  University  of  California  Col¬ 
lege  of  Agriculture.  During  the 
war  he  served  In  the  Army. 

On  Editorial  Side 

Charles  E.  Scripps  will  devote 
his  attentions  chiefiy  to  the  edi¬ 
torial  side  of  newspapering.  He 
finds  that  phase  “the  most  inter¬ 
esting,”  but  proposes  no  partic¬ 
ular  editorial  specialization.  In¬ 
stead  he  will  look  around  a  bit 
in  the  Cleveland  Press  editorial 
rooms  and  see  what  the  general 
operation  is  all  about,  he  said. 
He  was  with  the  Press  editorial 
department  for  three  months, 
then  war  interrupted. 

Original  provisions  were  for 
the  three  oldest  sons  of  the  late 
H-  P-  Scripps  to  attain  trustee¬ 
ships  as  they  became  25  years  of 
age  or  at  their  father’s  death, 
whichever  date  proved  later. 
All  were  minors  when  their 
father  died  Mar.  3,  1938,  while 
at  sea  aboard  the  yacht,  Novia 
del  Mar,  Robert  Scripps,  Jr., 
now  28,  and  Charles  Scripps, 
now  28,  were  both  out  of  the 
country  on  military  duty  at  the 


time  of  their  25th  birthdays,  and 
the  accession  was  delayed. 
’Their  youngest  brothers  are 
Samuel  H.  Scripps,  19,  and  Ed* 
ward  Wyllis  Scripps,  III,  17. 

’The  late  E.  W.  Scripps  set  up 
the  original  trusteeship  plan 
with  R.  P.  Scripps  as  the  sole 
trustee.  Stricken  wi'h  paralysis, 
he  devoted  his  last  five  years  to 
training  his  son,  Robert,  to  suc¬ 
ceed  him  and  to  establishment 
of  the  organization  which  would 
perpetuate  his  newspapers.  E. 
W.  Scripps  died  in  1926. 

Roy  W.  Howard  was  the  first 
original  trustee  named  of  a 
group  of  three  to  serve  in  event 
of  R.  P.  Scripps’  death.  R.  P. 
Scripps  named  George  B.  Parker, 
editor-in-chief  of  Scripps-How¬ 
ard,  during  his  father’s  lifetime 
and  later  selected  W.  W.  Haw¬ 
kins,  Scripps-Howard  chairman 
of  the  board.  Robert  P.  Scripps, 
Jr.,  succeeded  Mr.  Hawkins,  his 
stepfather.  as  trustee,  and 
Charles  Scripps  succeeded  Mr. 
Parker. 


Charles  E.  Scripps 


Chinese  Papers 
Arrive  in  Day 

Seatti.*,  Wash.  —  Three  Chi¬ 
nese  daily  newspapers,  the 
China  Press,  the  Shanghai  Her¬ 
ald.  and  the  North-China  Daily 
News,  all  dated  Mar.  29,  were 
delivered  here  on  the  following 
date  when  a  Pan  American 
World  Airways  Constellation 
Clipper  recently  completed  a 
pioneering  record  run  between 
those  two  cities  over  the  Greet 
Circle  Route.  Flying  time  be¬ 
tween  Shanghai  and  Seattle  via 
the  Great  Circle  route  was  only 
21  hours,  52  minutes,  compared 
with  outbound  flying  time  (via 
the  long  Central  Pacific  route, 
Honolulu  -  Wake  -  Tokyo -Shang¬ 
hai  )  of  34  hours  and  16  minutes. 


In  the  Coast  Guard 

Modest  and  affable,  Charles 
Scripps  returned  from  Pacific 
duty  with  the  Coast  Guard  in 
December  to  his  comfortable 
home  high  in  the  hills  behind 
Oakland.  He  entered  the  Coast 
Guard  early  in  the  war.  ad¬ 
vanced  to  yeoman /3c  "chiefly 
because  they  needed  people  who 
could  push  typewriters.”  and 
served  aboard  the  Cutter  Alert 
on  duty  off  San  Francisco. 

Winning  appointment  to  the 
Coast  Guard's  Cadet  Training 
School  in  New  London,  Conn., 
he  was  commissioned  and  went 
into  Pacific  duty  “with  the  Lib¬ 
erty  ship  Navy,  becoming  a  lieu¬ 
tenant,  junior  grade.  His  service 
was  on  board  vessels  supplving 
the  fleet  in  advanced  positions 
and  at  advanced  bases. 

His  wife,  Mrs.  Louann  Cole¬ 
man  Scripps.  whom  he  had  met 
while  a  .student  at  Pomona  Col¬ 
lege,  was  graduated  in  .iournal- 
ism  at  the  University  of  Califor¬ 
nia  after  a  year’s  study  while 
her  husband  was  at  sea.  Mrs. 
Scripps  also  was  in  regular  at¬ 
tendance  at  the  United  Nations 
conference  in  San  Francisco. 

(Charles  Scripps  entered  Po¬ 
mona  after  two  years  at  William 
and  Mary  College,  in  Virginia. 
He  was  eager  to  “get  going”  in 
the  newspaper  world  and  did 
not  continue  Pomona  work  to 
graduation,  going  instead  to 
Cleveland.  He  plans  to  attend 
the  ANPA  meeting  in  New 
York. 

Charles  Scripps  has  two  sis¬ 
ters,  Margaret  Ellen  and  Nackey 
Elizabeth.  The  former  displayed 
reporting  ability  while  with  the 
Honolulu  Star-Bulletin. 


mar,  the  ranch  near  San  Diego, 
which  their  grandfather  created 
out  of  a  desert  setting. 

Edward  W.  Scripps,  chairman 
of  the  board,  and  James  G. 
Scripps,  president,  of  the  Scripps 
League  of  Newspapers,  with  of¬ 
fices  in  Seattle,  Wash.,  are  the 
sons  of  James  Scripps.  Scripps 
League  operates  the  Tacoma 
(Wash.)  Times,  Provo  (Utah) 
Herald,  Logan  (Utah)  Herald- 
Journal,  Coeur  d’Alene  (Ida.) 
Press  and  Station  KVOS  at 
r'->eur  d’Alene  wi  h  no  affilia¬ 
tion  to  the  Scripps  -  Howard 
i«cvvspapers. 

John  P.  Scripps,  only  son  of 
John  Scripps,  heads  John  P. 
Scripps  Newspapers  of  San 
Diego,  which  publishes  news¬ 
papers  in  five  California  cities 
and  Bremerton.  Wash.  The  Tu¬ 
lare  ( CaL )  Advance  -  Register 
and  Times  were  added  recently. 
The  John  P.  Scripps  Newspapers 
last  year  purchase  the  Bremer¬ 
ton  News-Searchlight  which  he 
merged  with  the  Bremerton 
Sun. 


Metro  Concern  Buys 
Building  in  New  York 

Required  to  vacate  its  present 
quarters  at  275  Seventh  Avenue, 
New  York  City,  by  the  end  of 
the  year,  Metro  Associated  Serv¬ 
ices,  Inc.,  producers  of  syndi¬ 
cated  advertising  mat  services 
for  newspapers  and  retailers, 
will  move  to  a  new  home  of  its 
own  at  80  Madison  Ave.,  during 
the  next  eight  months. 

Announcement  of  the  pur¬ 
chase  of  a  seven  story  building 
at  Madison  Ave.  and  E.  28th 
Street  was  made  this  week  by 
William  Schak,  Metro  general 
manager. 


Scripps  Kin  in  Journalism 
As  a  result  of  Charles  Scripps’ 
entrance,  three  sets  of  grandsons 
of  the  late  E.  W.  Scripps  will  be 
engaged  In  the  newspaper  busi¬ 
ness.  All  played  and  grew  up  to¬ 
gether  in  boyhood  days  at  Mira- 


H.  S.  ReporteiB 
Conduct  Quiz 
Of  President 


Chicago  —  President  Tnim„ 
met  a  group  of  109  Chicago^ 
school  reporters  in  a  prectdS 
shattering  press  conference  hS 
last  Saturday.  ^ 

The  conference,  first  ete 
conducted  by  a  President  («; 
youth  group,  was  arranged 
Valarie  Lauder,  Keen  tIS  Z 
porter  for  the  Chicago  Oaib 
News.  The  conference  took  plaS 
prior  to  the  President’s  addrea 
before  100,000  in  Soldiers  FIdi 
Get  Answers  to  QuestioM 

For  more  than  a  half  hour  the 
President  answered  questloM  on 
everything  from  politics  to 
music. 

When  the  President,  accom¬ 
panied  by  Secret  Service  raca, 
walked  into  the  room,  the  youths 
rose  and  stood  nervously  until 
Charles  Ross,  the  Presldent’i 
press  secretary,  told  them  in 
crisp  tones  that  the  confertoet 
would  be  conducted  exactly  m 
those  held  in  the  White  Houia 

As  Ross  sat  down,  the  Prtd- 
dent  asked  for  the  first  quo- 
tion.  Roberta  Bachman,  Austin 
High  School,  arose  and  a^ed: 
"How  can  youth  help  keep  the 
peace?”  From  that  point  on  the 
conference  sparkled  with  smart 
questions  and  equally  quick,  but 
sprightly  answers  by  Truman. 
'The  President  co-nplimented  the 
group  at  the  close  on  their  in¬ 
telligent  inquiries  'viiss  Lauder, 
in  summing  up  the  conferenet 
said: 

“The  thing  that  impressed  me 
most,  perhaps,  was  the  fact  that 
tliese  were  the  same  kids  who 
had  asked  movie  celebritiei 
their  favorite  foods,  sports,  rec¬ 
ords,  movies,  etc.,  and  who  were 
now  asking  the  President  quer 
tions  that  showed  so  much 
thought  and  knowledge  of  gov¬ 
ernment  and  world  affairs.  It 
was  keen.” 


N.  C.  Contests  Resumed 

Raleigh,  N.  C. — After  a  lapse 
of  a  year  in  the  non-daily  clas¬ 
sification  and  several  years  in 
the  daily  field,  the  North  Caro¬ 
lina  Press  Association  will  re¬ 
sume  its  program  of  annual 
awards  in  contests  this  year, 
leading  to  the  presentations  at 
the  Inistitute  next  January. 


WAIT  TILL 


YOU  HEAR 


McColeb  in  Newark 
To  Direct  Sunday  Paper 


Newark,  N.  J. — An  all-out  ef¬ 
fort  to  build  up  its  Sunday  edi¬ 
tion  has  been  started  by  the 
Newark  Star-Ledger  under  the 
direction  of  Sunday  Editor  Ken¬ 
neth  McCaleb,  former  Sunday 
editor  of  the  New  York  Daily 
Mirror  and  Pacific  war  corre¬ 
spondent  for  International  News 
'  — A  enecial  .staff  works 
•II  weak  preparing  Sunday  fea¬ 
tures  illustrated  by  L^ger 
cameramen. 


ABOUT  ^ 
^ANPA 


Convention 


■  DITOR  A  PU  ill  SHIR  for  April  U. 
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HOME  OWNERS! 


Balance  these  Scales 


before  fire  Destroys 


TF  you  are  a  home  owner,  it  may  [tay  you  hand- 
some])’  to  examine  your  fire  insurance  ia  liglit 
of  today's  preatly  increased  property  values.  And 
act  (It  once  if  your  home  is  inadequately  protecte<l. 

The  value  t>f  your  home,  dejiending  on  where 
you  live,  is  v»‘ry  probably  from  30%  to  50%  more 
today  than  in  1939. 

The  increase  in  value  of  your  fumitme,  rugs, 
clothing,  jewelry  may  well  rcpre8«*nt  additional 
thousands  in  assets  )ou  are  in  danger  of  losing  if 
fire  destroys  your  home  and  lielongings. 

^  Fire  loss«‘s  every  day  are  awakening  home  owners 

i,  to  thes<^  tremendous  increases  in  pro|K*rty  values — 

e’  too  late!  The  1946  files  of  fire  insurance  companies 

MNf /N  EARL  GODWIN — Every  Thursday  Evening  on  Blue  “A, 
I*IT0R  ft  PUBLISHER  for  April  13.  194« 


show  ease  after  case  of  needless  loss  among  home 
owners  whose  properties  were  seriously  un«ler- 
insiired. 

Tliis  is  an  lugent  appeal  to  act  now  in  your  own 
interest — to  protect  these  increased  values  of  yours. 

In  this  critical,  nationwide  situation — your  fire 
insurance  company  offers  you  the  services  of  your 
l.'X'al  fire  insurance  agent  or  broker.  A  telephone 
call  to  him  today  may  save  you  thousands. 

FIRE  IIVSURANCE  COMPANIES 

Memhmn  of  NATIONAL  BOARD  OF  FIRE  UNDERWRITERS 


B.C.'*  Natwork — See  your  newspapar  for  tima  and  station 
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TODAY’S  PROPERTY 
VALUES  HEAVIER 
BY  30%  TO  50% 


INSURANCE  FOR 
YESTERDAY’S  LESSER 
HOME  VALUES 
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NEW  BUSINESS 

'For  Rent’  Copy  Held 
Good  Campaign  Tie-in 


By  Frank  CT  Fehfaoian 

IN  ITS  Feb.  15  issue,  the  Upper 

Darby  Nevoa,  one  of  three 
husky  weekly  newspapers  pub¬ 
lished  in  Philadelphia  by  A.  E. 
Hickerson,  ran  a  little  notice  to 
the  effect  that  anyone  in  their 
territory  could  run  a  free  classi¬ 
fied  ad  for  one  month,  if  neces¬ 
sary,  under  their  “For  Rent” 
hewing,  covering  rooms,  apart¬ 
ments  or  homes. 

In  response  to  a  letter  we 
sent  the  editoa,  John  E.  ("Al”) 
TiKon,  he'staied:  “The  real  con¬ 
tribution  of  this  promotion,  as  I 
see  it,  is  the  persuading  of  many 
homeowners  to  open  up  their 
homes  to  outsiders.  It’s  a  guess, 
but  I  suspect  nine  out  of  ten  of 
those  who  ran  ads  never  had 
paying  guests  before,  don't  need 
the  money  and  are  doing  this 
now  only  out  of  a  sincere  de¬ 
sire  to  help.  Significant  is  the 
bribery  angle  mentioned  in  the 
ffrst  paragraph  in  Case  No.  1 
<  below  I .  It  permeates  the  whole 
bousing  situation,  as  you  well 
know.  We're  running  an  average 
of  20  ads  a  week  in  this  column. 
Attached  are  a  few  of  the  re¬ 
ports  covering  the  first  ads  run.” 

Some  Heauhs 

“Contacted  18  of  the  21  ad¬ 
vertisers  who  ran  ads  in  re¬ 
sponse  to  our  free  ad  proposi¬ 
tion  for  all  people  in  this  area 
who  might  have  rooms,  apart¬ 
ments  or  houses  for  homeless 
citizens.  Advertisers  were  well 
pleased  with  roomers  they  ob¬ 
tained.  They  appreciated  our 
phone  calls  inquiring  about  re¬ 
sults.  Several  intended  calling 
tis  but  had  been  too  busy  to  do 
so.  A  couple  remarked  they 
were  hoping  to  be  able  to  fix  up 
more  rooms  to  rent  A  partial 
report  of  what  happened  fol¬ 
lows: 

“Case  No.  1 — rental  at  9  a.m. 
on  Thursday.  4  people  appeared 
at  her  house  while  12  tele¬ 
phoned.  One  person  has  called 
three  times.  She  had  all  sorts  of 
bribes  from  people  to  break  ber 
promise  to  hold  it  for  the  first 
party. 

“Case  No.  2 — room  not  rented, 
running  ad  again.  Had  9  calls 
but  all  were  unsatisfactory. 

“Case  No.  S — room  rented.  1 
call  in  person.  4  phone  calls. 
Very  much  satisfied  with  results. 

“Case  No.  4 — room  rented.  17 
phone  calls. 

“Case  No.  9 — not  rented.  Had 
about  5  calls.  Everybody 
wanted  housekeeping  facilities. 

“Case  No.  6 — no  calls.  Run¬ 
ning  ad  again. 

“Case  No.  7 — room  rented.  6 
calls. 

“Case  No.  8 — came  to  our  of¬ 
fice  to  run  the  ad  again.  She 
had  no  calls.  She  feels  and  has 
had  past  experiences  that  her 
house  number  is  more  or  less  of 
a  Jinx.  It  seems  that  people  ob¬ 
ject  to  living  at  an  address  such 
as  113. 


“Case  No.  9 — room  rented.  2 
calls; 

“Case  No.  10 — room  rented.  5 
calls  but  was  out  part  of  time 
— there  might  have  been  more. 

“Case  No.  11 — no  calls.  Run¬ 
ning  ad  again. 

“Case  No.  12  —  room  not 
rented.  Running  ad  again.  Had 
only  1  call. 

“Case  No.  13 — no  calls.  Run¬ 
ning  ad  again. 

“Case  No.  14 — room  rented.  2 
or  3  calls. 

“Case  No.  IS — called  us  her¬ 
self  to  tell  us  how  pleased  she 
was  with  results.  Had  4  calls. 

“Case  No.  16 — ^single  room 
rented.  Double  room  unrented. 
Running  ad  again.  Approxi¬ 
mately  4  calls.” 

Campaign  Ideas 

If  your  classified  manager  and 
business  manager  do  not  want 
to  donate  the  free  space,  get  in 
touch  with  an  insurance  broker, 
super  market,  or  any  regular 
advertiser  who  wants  a  new  idea 
to  “sandwich  in”  with  his  regu¬ 
lar  advertising.  Suggest  that  he 
contract  for  from  five  to  ten 
inches  three  times  a  week,  to 
be  used  in  your  “For  Rent” 
classified  columns. 

To  make  the  thing  really 
work,  a  competent  woman  or 
man  in  the  office  should  be  as¬ 
signed  to  answer  all  calls  that 
come  in  for  free  space.  After 
each  call  is  answered,  insist  that 
the  person  who  wants  to  run 
the  ad  come  directly  to  the  ad¬ 
vertiser's  office  and  describe  the 
room,  apartment  or  house  that  is 
to  be  rented.  (Note: — Most  of 
the  offers  will  come  from  pri¬ 
vate  families  who  have  never 
before  rented  rooms.  They  are 
all  prospects  for  the  goods  or 
services  of  the  man  or  concern 
who  sponsors  the  campaign.) 

As  a  quick  builder  oif  good 
will,  as  a  method  of  getting  new 
prospects  and  also  helping 
dozens  of  people  who  seek  new 
quarters,  we  haven’t  heard  or 
seen  anything  that  gets  such 
quick  action  as  this  campaign. 
After  you  have  one  concern 
started,  sell  another  one  the  idea 
of  buying  space  for  the  same 
program.  Here  is  some  quick 
linage — here  is  an  idea  that  will 
make  plenty  of  friends  for  you 
and  your  good  paper.  And.  from 
where  we  sit,  it  looks  as  though 
this  idea  is  going  to  be  good  for 
at  least  two  years. 

(No.  182  in  a  serie$) 


Plan  Building  Doily 

F.  W.  Dodge  Corporation  has 
announced  it  will  publish  the 
Chicago  Construction  News,  a 
new  daily  tabloid-size  newspa¬ 
per  for  construction,  engineering 
and  allied  interests  in  the  Chi¬ 
cago  metropolitan  area,  starting 
Apr.  1.  Peter  A.  Stone  will  be 
editor. 


T  GIVE  YOU.  .  .  ' 

William  Thomas  Owens,  at  left, 
president  of  Associated  Pub¬ 
lishers.  Inc.,  introduces  Stephen 
C.  Noland,  editor  of  the  Indiana¬ 
polis  News,  at  a  Louisville  Ad¬ 
vertising  Club  luncheon. 


Ne'w  Merchandising 
Service  Offered 

Chicago — Publishers  Digest  of 
Chicago  is  offering  a  new  mer¬ 
chandising  and  advertising  coun¬ 
sellor  service  to  newspapers  for 
use  among  local  advertisers. 

“Confidentially  Yours”  is  the 
name  of  the  service,  exclusively 
sponsored  by  newspapers  for 
their  local  advertisers.  Pub¬ 
lished  every  month,  the  service 
includes  a  monthly  merchandis¬ 
ing  calendar,  the  best  retail 
promotion  ideas  of  the  month,  a 
chart  stressing  the  best  types  of 
merchandise  to  advertise,  a  sum¬ 
mary  of  government  directives 
on  retail  problems,  techniques 
on  better  display  and  store  sell¬ 
ing  to  back  up  newspaper  ad¬ 
vertising  and  an  analysis  of  the 
most  productive  principles  in 
preparing  newspaper  ad  copy 
and  layouts. 


'Free  Enterprise* 
Suggested  Ad  Theme 

Peoria,  111. — ^Businessmen  to¬ 
day  ought  to  devote  at  least  one 
advertisement  of  their  current 
schedules  to  extolling  the  vir¬ 
tues  of  the  free  enterprise  sys¬ 
tem,  said  Frank  Griswold,  ad¬ 
vertising  director  of  the  Chicago 
Journal  of  Commerce,  in  his 
address  before  the  Peoria  Ad¬ 
vertising  and  Selling  Club  re¬ 
cently. 

“Somewhere  along  the  line,” 
he  said,  “it  is  going  to  be  nec¬ 
essary  for  those  who  understand 
the  operations  of  our  free  enter¬ 
prise  system  to  explain  the  ben¬ 
efits  to  the  millions  who  live 
off  the  system  but  don’t  under¬ 
stand  it.  That  sales  effort  is 
going  to  take  concerted  and  con¬ 
sistent  effort  on  the  part  of  busi¬ 
ness  leaders — just  as  consistent 
an  effort  as  that  put  out  by  the 
groups  who  are  trying,  with  ob¬ 
vious  success,  to  sell  their  in¬ 
terpretation  of  what  they  call 
the  shortcomings  of  free  enter¬ 
prise.”  • 

■ 

Raises  Sunday  Price 

Los  Angeles,  Calif.  —  News¬ 
stand  price  of  the  Sunday 
Los  Angeles  Times  has  been 
raised  to  15c.  The  Lot  Angeles 
Examiner,  a  competitor  of  the 
Times,  Sunday  price  has  beep 
15c  for  more  than  two  years. 


l»ITOB  ft  F 


Heinz  Sexitt 
Urges  Food 
Conservotioq 


H.  J ,  Heinz  CompaEVi 
the  leading  users  (5--—^* 


space  among  food  ad' 
using  newspapers  for  a 
paign  in  reverse,”  a  a«rl«iA 
vocating  conservation  haMk 
help  starving  people  abtail  ^ 
The  company  is  plada  ' 
2,000-line  ads  he^eiL 
Must  We  Help  Feed 
“Hunger  Makes  Hitler^' 
“You  Can  Help  Prevent  ' 
World  War.' 


Seventy  -  one 
newspapers  are  can 
sections,  the  third  of 
schedule  for  this  weA 
No  selling  message  s\ 
any  of  the  layouts,  the 
being  identified  only  by 
simile  signature  of  H. 

II  over  a  10-point  slug 
dent,  H.  J.  Heinz  ContiL 
According  to  Arthur 
of  the  Heinz  advertising 
ment,  public  reaction.  _ 
form  of  “fan  mail,”  has  tasa 
large  and  favorable. 

In  addition,  numerout  Mg 
mendations  from  govenuMi|M 
fic’als  have  been  recelviCjji 
sa’d.  but  the  company  wtf.al 
publicize  them. 

The  agency,  Maxon, 
troit,  said  the  ad  seriae. 
prompted  by  Mr.  Heinz’s  cm 
cern  over  the  food  scanv 
abroad,  which  he  sew  at  m 
hand  in  several  trips  to  the  ear  f 
tinent. 

Funds  for  the  special  can* 
paign  have  been  appropriated 
separately  and  are  not  takes 
from  the  usual  budget  for  prod¬ 
uct  advertising. 

The  new.sDai}er  camoaign  li 
being  supplemented  by  bin- 
board  notices,  an  entire  month'! 
schedule,  starting  late  in  April 
being  given  over  to  it. 


Plans  Arizona  Reunion 

Phoenix,  Ariz.  —  The  annual 
Arizona  pioneers  reunion,  dis¬ 
continued  in  1942  because  of 
war  conditions,  will  be  renewed 
this  year,  April  16.  under  spon¬ 
sorship  of  the  Arfzono  Repubbc, 
Charles  A.  Stauffer,  chairman  of 
the  board  of  the  Arizona  Pub¬ 
lishing  Company,  and  co-pu^ 
lisher  of  the  newspaper,  said 


Scott 

Ink  Distribatkm 

gives  uniform  inking  ai 
all  ipeeda— Better  prioting 
— Does  not  flood  or  psl»~ 
Less  spoilage 

SuisJ  tee  CsOsimt 

Wftltgr  Scfttt  &  €•. 
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Today  you  pay  more  for  the  suit 
for  the  freight 


than  1  cent  for  hauling  a  ton  of  freight  one  mile! 

—All  because  progressive  private  management  wisely 
reinvested  earnings  in  better  tools  and  equipment  for 
skilled  railroad  workers  to  use  in  providing  America 
with  the transportation  at  the/ott'er/possiblecost. 


Since  1921  a  suit  of  clothes  and  almost  everything 
else  has  gone  up  in  price.  But  the  price  of  railroad 
freight  service  has  gone  down. 

Sure,  the  cost  of  operating  a  railroad  has  gone 
up,  too  — more  than  50%.  Yet,  the  average  cost 
to  the  shipper  is  25%  less  than  in  1921  .  .  .'  less 


Erie  Railroad 


V 

•  tOCMiSTIK 

NEW 

CIRCULATION 


Case  History  Shows 
How  to  Get  Readers 

By  George  A.  Brondenbiug 


PENDING  availability  of  addi¬ 
tional  newsprint,  many  circu¬ 
lation  managers  are  champing 
at  the  bit,  waiting  to  unwrap 
some  of  their  plans  to  obtain 
new  subscribers. 

Wartime  newsprint  rationing, 
in  many  instances,  forced  the 
stopping  of  rural  area  distribu¬ 
tion,  or  temporarily  caused  cur¬ 
tailing  of  service  to  local  terri¬ 
tories.  Inevitably,  however,  con¬ 
ditions  will  return  to  a  more 
pre-war  normal  state,  and  with 
the  turn  of  the  tide,  newspapers 
will  again  seek  to  build  even 
greater  circulations. 

Oilers  Case  History 

Competition  for  new  sub¬ 
scribers  will  be  keen.  Every 
effort  should  be  made  now  to 
establish  some  plan  of  promo* 
tlon  for  the  near  future.  With 
this  thought  in  mind,  we  have 
obtained  the  “case  history”  of  one 
metropolitan  newspaper's  pre¬ 
war  circulation  promotion  pro¬ 
gram.  This  circulation  “diary” 
should  be  a  helpful  guide  to 
circulators  who  are  thinking  in 
terms  of  the  future. 

So  fruitful  and  productive 
were  the  efforts  put  forth  by 
this  newspaper,  dating  back  to 
1938,  that  since  then  it  in¬ 
creased  its  circulation  by  65% 
daily  and  59%  Sunday.  Here¬ 
with  are  campaigns  and  ideas 
employed  bv  the  midwest  paper: 

Oct.,  1936;  Closer  cooperation 
between  edi'oriai  and  circula¬ 
tion  department 

City  Sales  Contest 

Mar.  to  Apr,,  1937:  City  sales 
con'est.  Highest  solicitor  in 
each  distributing  station  was 
given  a  trip  to  the  coast. 

May.  1937;  Sampling  cam¬ 
paign.  Special  forms  were 
printed  and  distributed  to  em¬ 
ploy^  to  find  out  their  particu¬ 
lar  likes  and  dislikes  of  comics. 

A  national  research  organiza¬ 
tion  was  employed  to  make  a 
survey  in  certain  city  districts 
where  circulation  diminished 
somewhat.  As  soon  as  this  was 
completed  many  special  promo¬ 
tion  campaigns  were  instituted. 
Samples  were  sent  to  non¬ 
readers.  district  managers  made 
personal  contacts  and  carriers 
were  given  premium  awards  for 
new  orders. 

June,  1937:  Greater  use  of 
radio,  including  dramatized  pre¬ 
views  of  the  Sunday  paper  on 
Friday  nights. 

July,  1937:  Summer  sales 
crew  organized.  The  best  solici¬ 
tor  in  each  station  during  the 
cash  sales  contest  was  given  an 
opportunity  to  work  on  this 
crew.  These  boys  were  paid 
cash  for  their  orders.  The  crews 
worked  different  sections  of  the 
city  each  week  during  the  sum¬ 
mer  vacat’on. 

Aug.,  1937:  Fall  campaign 
planned.  Carrier  premiums  were 
used  and  special  quotas  were 
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set  for  each  station.  The  sta¬ 
tions'  carriers  making  the  speci¬ 
fied  quotas  were  given  a  dinner. 

Soitball  Started 

Summer  of  1937:  A  softball 
league. 

Sept.,  1937:  All  city  carriers 
were  asked  to  carry  a  copy  of 
the  Sunday  comics  to  be  used 
for  demonstration  purposes  when 
canvassing  their  daily  only 
readers. 

Oct.,  1937:  All  city  district 
managers  were  instructed  to 
contact  five  of  the  competitor’s 
Sunday  readers  each  week. 

Now.,  1937:  Special  drive  for 
Saturday  only  business.  All  of 
the  downtown  theaters  were 
persuaded  to  run  a  10-minute 
film  on  the  new  type  wirephoto- 
transmission  service  being  in¬ 
stalled. 

March,  1938:  Sales  contest  in¬ 
stituted.  High  boy  in  each  sta¬ 
tion  was  given  a  sightseeing  trip 
through  the  South.  The  second 
highest  boy  in  each  station  was 
given  a  trip  to  Philadelphia 
which  included  luncheon  and 
dinner  at  one  of  the  leading 
hotels  and  a  ticket  to  a  major 
league  baseball  game.  Every 
boy  who  turned  in  10  or  more 
orders  was  given  a  ticket  to  see 
his  home  team  play.  The  two 
managers  whose  stations  turned 
in  the  most  orders  per  boy  were 
given  the  opportunity  of  han¬ 
ding  the  summer  sales  crew 
and  accompanying  the  boys  on 
the  sightseeing  trip. 

May,  1938:  Advertisements 
were  run  every  Friday.  Satur¬ 
day  and  Funday  urging  vaca¬ 
tionists  to  have  the  paper  follow 
them  on  their  trips. 

Five-Yeor  Estimate 

July,  1938:  Fall  campaign — 
regular  carrier  prizes  were  used. 
District  managers  were  given 
some  remuneration  if  they 
showed  accumulated  Sunday  in¬ 
crease  over  a  period  of  four 
mon'hs.  Carriers  were  given 
March  rou'e  lists  to  use  in  can¬ 
vassing  non-readers. 

Aug.,  1938:  A  five-year  circu¬ 
lation  estimate  was  made. 

Sept.,  1938:  A  series  of  health 
articles  was  run.  Schools  co¬ 
operated  to  the  extent  that  they 
put  up  posters  requesting  .stu¬ 
dents  to  read  'hem.  Poll  I'sts 
were  obtained  and  delivery  lists 
che-'ked  against  them,  non¬ 
readers  were  sampled  and  solici¬ 
tations  were  made. 

Dec.,  1938:  Two  thousand  non- 
Sunday  readers  were  sampled 
with  a  complete  "aper  on 
Christmas  and  New  Year's  day. 
“Give  this  newspaper  subscrip¬ 
tions  for  Christmas''  advertise¬ 
ments  were  run. 

Jon..  19‘»9:  In  order  to  give 
the  carrier  boys  greater  in¬ 
centive  to  build  up  their  routes 
it  was  decided  "ot  to  cnlit 
their  delivery  territories  until 
tttey  actually  gave  them  up. 


HONOR  DRIVERS 

John  P.  Carmichael,  left,  sports 
editor  oi  the  Chicago  Doily  News, 
oad  C.  Blake  McDowell,  general 
counsel  oi  the  Knight  Newspa¬ 
pers.  are  pictured  at  a  dinner 
honoring  the  sole  drivers  oi  the 
News  circulation  deportment. 


March,  1939:  City  station  cap¬ 
tains  made  a  survey  to  ascertain 
reading  habits;  nine  thousand 
calls  were  made,  sampling  and 
solicitation  lollowed  the  survey. 

April,  1939:  In  the  suburban 
territory  where  coverage  was 
not  very  good,  a  systematic  Sun¬ 
day  sampling  effort  was  adopted. 
Non-readers  were  called  upon 
and  told  that  they  would  re¬ 
ceive  a  Sunday  paper  free  of 
charge  for  four  consecutive  Sun¬ 
days. 

Reduce  Summer  Slump 

May,  1939:  All  non-readers 
were  sampled  on  Thursday  with 
a  special  sticker  calling  their 
attention  to  the  numerous  food 
ads.  A  special  vacation  transfer 
application  was  used  and  car¬ 
riers  received  10c  for  each  trans¬ 
fer  turned  in.  Special  station 
charts  were  installed  in  each 
station  to  show  week-to-week 
trend  of  previous  summer. 

Aug.,  1940:  Circulation  de¬ 
partment  convention.  Sunday 
circulation  quotas  were  set.  All 
stations  held  meetings,  carriers 
were  given  badges  to  wear. 
Large  posters  were  put  in  every 
station.  In  addition  to  premiums 
the  carriers  were  rewarded  with 
a  banquet  when  goal  was 
reached.  Stipervisors  visited  a 
station  earh  day  and  inter¬ 
viewed  each  carrier  personally. 

Sent..  194'';  Carriers  who  dl.'- 
continued  delivering  were  cited 
with  certtfica'e?  of  merit. 

Dec.,  1940;  Letters  to  parents 
were  sent  out  outlining  to  them 
the  next  th’-ee  contents  and  ask¬ 
ing  that  they  cooperate  with 
the  hoys. 

Feb..  1941:  Stations  were  .'olit 
UD  and  seven's!  new  district.- 
were  made.  This  improved  serv¬ 
ice  and  made  it  bet'er  to  con¬ 
duct  meetings  and  helned  elim¬ 
inate  cnnge-tion  on  heavy  days 

Merck.  1941 ;  A  re'carch  or- 
gan'za'ion  made  a  survey  to 
a«cer*a’n  coverage  and  also  to 
get  readin®  habUs  of  sub'criber.s 

April,  1941;  As  a  result  of  the 
.survey,  samples  were  used  and 
letters  sent  to  non-readers. 

650  at  Author  Lunch 

More  than  650  persons  recent¬ 
ly  attended  the  third  of  a  series 
of  book  and  author  luncheons 
given  by  the  Washington  ( D.  C. ) 
Post,  and  paid  $2.75  a  head. 

lOITOI  «  I 


Guild  Protests 
Dismissed  oi 


3  PM  Reporters 


Washington  —  Dismlmi 
Milton  Murray,  inter^. 
President  of  the  Ame 
Newspaper  Guild,  and  q(  .. 
other  reporters  from  the  »■ 
ington  bureau  of  PM  nei ' 
per.  has  united  the  Wuhii 
and  New  York  City  guild 
ters  in  a  protest  which  prou 
to  take  on  national  implicitii 

Dismissed  “to  reduce 
staff”  besides  Murray  were  Ji 
T.  Moutoux,  former  prea 
of  the  District  of  Columbia 
Knoxville,  Tenn.,  guild  i 
and  Elizabe'h  Donahue, 
ber  of  the  guild  executiee 
mittee  here. 

These  actions  followed  by 
than  one  week  the  res 
of  James  A.  Wechsler  at 
Washington  bureau  chief 
national  editor,  in  pm 
against  a  move  by  Editor  Ri 
Ingersoll  to  reduce  the  Wi 
ington  bureau  by  about  m 
Wechsler  now  is  a  reporter. 

Ingersoll.  according  to 
,  local  guild  office,  first  annouL 
that  the  bureau  wu  being 
duced  “as  a  matter  of  poli^j 
and  ordered  the  three  rep^ 
to  transfer  to  New  York  to 
“fitted  into  the  organiatko.' 
Dismissal  notices  came  24  hi 
after  their  refusal  to  be 
ferred. 

The  protest  by  the  dischs 
employes  is  being  made  thi 
the  New  York  chapter  whii 
has  a  union  shop  contract  wit! 
PM,  and  the  Washington  chai 
ter.  of  which  they  are  memben 

Philip  J.  Aus‘e»sen.  Washtai 
ton  local  guild  president,  stai 
“the  question  of  arbitrary  trjns' 
fers  of  Washmeton  corremond' 
ents  is  a  precedent  aflectii 
hun<l»-eds  of  members  of  thi 
local." 

In  New  Yo’'k.  Pt't  explained  thi 
transfers  were  ordered  follow-' 
ir>g  “"h^ngc®  new'-handlinj 
procedure  which  made  nosibli 
a  reduction  in  the  Washinf'" 
staff.” 

Mr.  Ingersoll  could  not 
reached  for  amplification 
this,  however. 

The  three  who  refu'ed  to  aH 
cent  transfers  to  New  York  conj 
tended  they  had  been  hired  U 
Washington  correspondent  aM 
that  their  homes  ard  their  uje| 
fulness  to  the  paper  was  nw 
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There  can  be  a 
Great  Future... 


T  here  can  be  a  great  future  ahead  for  the 
food  industry,  for  all  industry,  and  for  the 
American  people. 

Every  material  requirement  for  sound  living  is 
at  hand.  We  are  rich  in  the  basic  resources  of  pro¬ 
ductive  land,  energetic  people,  and  a  capacity  to 
create.  This  combination  is  the  seedbed  of  better 
living  for  us,  and  for  the  world— if  we  will  have 
it  so. 

Because  we  live  off  what  we  produce  and  ex¬ 
change,  utilization  of  these  resources  through 
economical  and  increasingly  efficient  production 
and  distribution  is  the  only  way  we  know  to  con¬ 
tribute  to  better  living  for  all. 

This  country  is  a  gigantic  enterprise  with  140 
million  partners.  Only  as  partners,  working 
smoothly  together,  can  we  continuously  produce 
what  we  want,  and  raise  our  levels  of  living  to  new 
heights. 

There  is  no  lasting  means  of  getting  more  from 
producing  less.  Competition  we  want  and  must 
have,  conflict  hurts  us  all  by  crippling  both  pro¬ 
duction  and  the  incentive  which  fires  men  to  new 
achievements. 

As  a  people,  it  is  our  responsibility  to  produce 
what  we  need  and  want. 

As  management  of  General  Floods,  it  is  our  re¬ 
sponsibility  to  provide  suitable  compensation  to 
our  employees  and  to  the  owners  of  the  business, 
anJ  to  satisfy  our  customers  with  high  quality  at 
fair  prices. 

We  believe  in  a  high  standard  of  living  for 
every  man,  woman,  and  child  in  whom  good 
citizenship  resides.  We  believe  in  good  jobs  and 
stability  of  employment. 

We  believe  it  is  the  responsibility  of  business 
management  to  build  opportunity  for  the  man  who 
wants  to  work.  We  believe  in  basic  human  values, 
and  we  are  endeavoring  to  demonstrate  these  be¬ 


liefs  by  the  manner  in  which  we  administer  the 
affairs  of  this  company. 

We  further  believe  that  we,  as  management, 
can  best  serve  the  common  interest  of  workers, 
owners,  and  customers  of  General  Foods  through 
continuing  to  improve  production  and  distri¬ 
bution  of  goods  and  services. 

We  believe  that  each  of  these  3  groups  is  vital 
to  the  founding  and  growth  of  productive  enter¬ 
prise,  and  thus  vital  to  all  people.  Rewards  of 
production  must  be  divided  equitably  among 
these  groups — not  monopolized  by  any  one  of 
them. 

We  believe  in  tbe  creation  of  human  satisfactions 
as  well  as  the  production  of  things.  We  believe  that 
General  Foods  cannot,  and  does  not,  stand  alone 
in  its  effort  to  serve,  and  therefore  we  align  our¬ 
selves  with  the  great  majority  of  men  and  women 
who  are  willing  to  work  for  a  better  future. 

With  courage,  imagination,  and  productive 
work  we  can  help  sustain  the  American  promise 
and  give  nurture  to  the  human  urge  for  better 
living.  The  goals  are  Jobs,  freedom,  and  the 
greater  dignity  of  the  individual. 


1  CHAIRMAN 


PRESIDENT 

Reprinted  from  the  annual  report  of  General  Foods 
Corpora'ion. 

This  report  tells  the  story  of  a  year’s  work,  the  prob¬ 
lems  encountered,  and  the  progress  made  in  1943.  You 
may  find  it  interesting  even  if  you  are  not  a  stockholder 
or  an  employee.  We’ll  be  glad  to  send  you  a  copy  . . . 
just  write  to  General  Foods  Corporation,  230  Park 
Avenue,  New  York  17,  N.Y. 


GENERAL  FOODS  CORPORATION 


GF 
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Montgomery 
Back  on  Job  at 
Ferry-Hcmly 

Col.  Harry  M.  Montgomery, 
who  baa  been  on  leave  of  ab- 
aence  from  Ferry-Hanly  Com¬ 
pany,  advertis¬ 
ing,  ha  s  re¬ 
turned  to  the 
agency’s  New 
York  office  as 
executive  vice- 
president,  after 
2S  months  with 
the  Army  over¬ 
seas. 

For  the  past 
ten  months  be 
served  as  Mili¬ 
tary  Govern¬ 
ment  Officer  of  .. 

Heilbronn,  Ger-  Montgomery 

many.  He  left 

Germany  at  the  end  of  January. 

Although  officially  on  termi¬ 
nal  leave  until  May,  Colonel 
Montgomery  already  prefers 
“mister”  to  his  military  title 
and  seems  glad  enough  to  have 
exchanged  A  MG  worries  for 
agency  problems. 

'Advertiaing*  in  Germany 

Regarding  the  use  of  adver¬ 
tising  in  the  rebuilding  of  Ger¬ 
many.  the  executive  comment¬ 
ed:  “There  is  very  little  being 
done  so  tar  that  really  comes 
under  the  heading  of  ‘advertis¬ 
ing.’  Advertising  implies  sales 
and  right  now  there  is  prac¬ 
tically  nothing  for  sale  in  Ger¬ 
many.  The  people  can  buy  their 
ration  card  goods  and  that  is 
about  all.” 

However,  he  added,  look'ng 
at  advertising  in  the  broader 
sense  of  ’communications,’  you 
might  list  such  things  as:  the 
notices  posted  just  after  the 
American  troops  had  captured 
a  town  telling  the  Germans 
what  they  could  and  could  ifbt 
do;  the  wall  or  fence  bulletin- 
board-type  of  newspapers  that 
flourished,  with  their  lost  and 
found  items  and  barter  offers; 
the  weekly  four-^eet  news¬ 
paper  issued  by  the  local  AMG, 
and  the  larger  and  more  com¬ 
plete  AMG-controlled  newspa¬ 
pers  circulated  throughout  the 
entire  American  sector. 

“When  you  consider  how 
badly  most  of  the  cities  were 
bombed  out  and  the  resulting 
problems  of  food,  clothing, 
shelter  and  safety,  thinking  of 
advertising  is  thinking  pretty 
tar  ahead?’  he  comment^. 

Associated  with  him  in  the 
AMG  in  Heilbronn,  Montgomery 
said,  was  an  advertising  man 
from  Honolulu.  Capt.  Dixxson 
Avery.  Formerly  on  the  adver¬ 
tising  staff  of  the  Honolulu 
Star-BulWfn.  he  was  in  charge 
of  the  denazification  prof^ram. 

Montgomery  left  Ferrv-H«nlv 
to  enter  the  Army  in  September. 
1943.  He  has  been  w<th  the 
agency  since  1922.  working  In 
the  Chicago  and  New  York  of¬ 
fices. 

s 

Joins  Simpson-Reilly 

Richard  E.  McCarty  has  Joined 
the  San  Francisco  sales  staff  of 
Simpson  -  Reilly,  Ltd.,  having 
been  discharged  fr^m  the  Navy 
as  lieutenant-commander. 
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Among  Advertising  Folk 


Heads  London  Office 
MAJ.  PA'TRICK  DOLAN  has 
been  appointed  managing  di¬ 
rector  of  the  London  office  of 
Foote,  Cone  &  Belding,  Inc.  Maj. 
Dolan  re  urns  to  England  for 
this  Job  after  only  five  months 
in  the  States.  During  the  war 
he  worked  in  and  out  of  London 
as  Deputy  Commander  and  Chief 
of  Operations  in  the  Psycho- 
log'cal  Warfare  Branch  of  the 
12th  Army  Group,  and  also 
served  in  France,  Belgium,  Lux¬ 
embourg,  Germany  and  Czecho¬ 
slovakia.  He  was  awarded  the 
Legion  of  Merit  and  also  received 
the  Order  of  the  White  Lion 
from  the  Czechoslovak  govern¬ 
ment  when  he  led  a  special 
American  Intelligence  Mission 
in  Czechoslovakia.  Major  Dolan 
was  formerly  advertising  direc¬ 
tor  of  Columbia  Recording  Corp., 
Columbia’s  Broadcasting  System, 
New  York.  A  book  by  Major 
Dolan,  “Operation  Annie,”  will 
be  published  shortly  by  Rine¬ 
hart  &  Co.  Movie  rights  to  the 
book  have  been  purchased  by 
Alfred  Hitchcock. 


Fisher 


In  New  Spots 

SHELDON  M.  FISHER,  for  a 

number  of  years  connected 
w'‘h  the  sales  promotion  and  ad¬ 
vertising  depart¬ 
ment  of  U.  S. 

Tires,  has  joined 
the  New  York 
staff  of  Camp¬ 
bell  -  Ewald  Co. 

Fisher  during 
the  war  was 
publicity  and 
public  relations 
coun'^el  for  U.  S. 

Rubber  Com¬ 
pany’s  TNT 
plant  at  Wil¬ 
liamsport.  Pa. 

Donald  A. 

Breyer  will  join  the  Los  Angeles 
office  of  Brisacher,  Van  Norden 
&  Staff  as  an  executive  May  1. 
He  was  formerly  a  partner  in 
H'llman  -  Shane  *  Breyer  agency. 
Los  Angeles. 

William  Webber,  formerly  art 
director  on  fashions  and  cos- 
r’et'cs.  R.  H.  Macy  4  Co..  New 
York,  has  joined  the  creative 
staff  of  Kenyon  &  Eckhardt.  New 
York,  as  an  art  director.  Helen 
'"rCuLLY,  formerly  of  Blow  and 
Federal  agencies,  has  joined  the 
agency’s  copy  staff. 

Philip  F.  Berne,  formerly  ad¬ 
vertising  manager,  Goldenl^rg's 
department  store.  Washington, 
D.  C  has  been  appointed  art 
d' rector,  William  Sare  Advertis¬ 
ing. 

Stirling  R.  Wheeler  of  the 
New  York  office  of  Young  & 
Rub'cam,  has  been  appointed 
manager  of  Young  &  Rubl- 
cam,  S.  A.,  located  in  Mexico 
City. 


Edward  F.  Cauley,  formerly 
assistant  account  executive  with 
Compton  Advertising,  has  joined 
Cecil  k  Presbrey.  Inc.,  New 
York,  in  the  same  capacity. 

Felix  M.  Sutton,  formerly  as¬ 
sociate  copy  director  of  Geyer, 
Cornell  k  Newell,  has  been  ap¬ 
pointed  copy  supervisor  of  Kas- 


tor,  Farrell.  Chesley  &  Clifford, 
Inc..  New  York. 

Edwin  H.  Klaus  has  been 
named  market  research  director 
and  account  executive  of  Henry 
H.  Sterling,  Inc.,  Los  Angeles.  He 
was  formerly  sales  promotion 
manager  of  Plumbing  &  Heating 
Business. 

Malcolm  E.  Barney  has  joined 
the  staff  of  Craig  E.  Dennisoh 
Advertising.  Buffalo,  as  account 
executive.  He  previously  was  on 
the  public  relations  staff  of  Cur- 
tiss-Wright  Corp.,  Buffalo. 

Ralph  B.  Calkins,  Pacific 
Northwest  manager  for  McCann- 
Erickson,  Inc.,  has  retired  after 
23  years  with  that  company  in 
San  Francisco  and  the  North¬ 
west.  He  will  be  retained  as  a 
consultant.  Harry  R.  Burton 
has  been  named  as  manager  of 
the  Portland  office.  Formerly 
with  the  Portland  office.  Burton 
has  recently  returned  from  four 
years  service  in  the  South  Pacific 
as  a  lieutenant  in  the  navy. 

Back  from  Service 
GEORGE  R.  MACDONALD,  for¬ 
merly  commanding  officer  of 
the  Naval  Aviation  Cadet  Selec¬ 
tion  Board  for 
the  Northwest, 
has  been  named 
director  of  sales 
promotion  of  the 
F a d  e  1 1  Com¬ 
pany,  advertis¬ 
ing,  Minneap¬ 
olis.  He  also 
served  with  the 
Navy  in  Iceland 
and  in  the  Phil¬ 
ippines.  where 
he  was  com- 
mand'rg  officer  Macdonald 
at  a  Naval  Air 
Base.  Prior  to  the  war  he  was 
with  Blackett.  Semple  and  Hum- 
mert.  New  York. 

Frederick  J.  MrYER.  Jr.,  re¬ 
leased  from  the  Navy,  has  joined 
Donahue  &  Co..  New  York,  as 
associate  production  manager. 

Robert  Lawson,  after  26 
months  overseas  with  the  U.  S. 
Marine  Corp.  has  .Joined  the 
creative  staff  of  Wildrick  & 
Miller,  New  York. 

Ral»*h  W.  Nicholson,  until 
TecenMy  a  captain  the  U.S.  Ma¬ 
rine  Corps,  has  Joined  the  cre¬ 
ative  staff  of  Fuller  &  Smith  & 
Ross.  Inc..  New  York. 

Francis  R.  Quis.  after  five 
years  Army  service,  has  joined 
Fort  &  Co.,  Charlotte,  N.  C..  in 
charge  of  research  and  adver¬ 
tising  planning  and  creative 
supervision  of  copy  and  produc¬ 
tion. 

Calhoun  Sterling  has  been 
added  to  ihe  media  staff  of  Gey¬ 
er.  Cornell  &  Newell.  New  York. 
He  was  recently  discharged  from 
the  Navy. 

Lt.  Norman  Mullendore,  and 
Lt.  William  Smith,  both  Army, 
have  returned  to  Kenyon  &  Eck¬ 
hardt,  New  York.  Lt.  Mullendore 
is  in  the  art  department  and  Lt. 
Smith  is  in  the  account  manage¬ 
ment  division. 

Charles  A.  Bowes  has  re¬ 
turned  to  Ruthrauff  &  Ryan. 
Inc.,  Los  Angeles,  as  account  ex¬ 
ecutive.  He  recently  served  as 
a  Japanese  language  officer  in 
the  U.  S.  Marine  Corps. 


Company  ChangM 
RAY  P.  BRICKLEY  h«i  w 
named  vicepresident  in  cCI 
of  sales  and  advertislnt 
Borden  Farm  Producti  S 
Michigan. 

J.  S.  Fullerton,  lecenlh 
leased  by  the  U.  S.  Ni^  ^ 
joined  American  Home  Fm 
Inc.,  as  an  advertising  ai^ 
Maj.  R.  K.  Allirtor  Ji.  ^ 
rejoined  the  advertising 
public  relations  division  (g  S 
derwood  Corp.  after  42  nMoiiii 
in  service.  ' 

Agency  Notes 
HILLMAN  -  SHANE  •  BRIYn 
Advertising.  Los  Angelei,  mu 
become  Hillman-Shane  Adveriir 
ing.  May  1,  and  will  be  openM 
by  its  founder.  David  S.  hIu- 
MAN,  Mr.  Breyer  haying  te 
signed. 

H.  Laurence  Baer  and  Wi¬ 
liam  F.  Corcoran  have  formed 
Baer  -  Corcoran  Advertiiini 
agency  at  126  Liberty  St,  New 
York.  Mr.  Baer,  recently  dir 
charged  from  the  Army,  wufor 
merly  with  the  New  York  Her¬ 
ald-Tribune  advertising  depirt- ' 
ment.  For  the  past  18  yean  lit.  I 
Corcoran  has  been  wilh  the  ad¬ 
vertising  department  of  Ncv 
York  Times.  ’The  agency  will 
handle  general  accounts. 

George  G.  Felt,  formerly  ad¬ 
vertising  manager.  American 
Transformer  Co.,  Newark.  N.  J, 
announces  the  formation  d  { 
George  G.  Felt  advertising  coun- ! 
sel  and  service.  519  Main  Street 
East  Orange,  N.  J, 

Personals 
JOHN  P.  BRODERICK,  vice 
president  of  Doremus  4  Co, 
New  York,  has  been  named 
chairman  of  the  newly-formed 
advisory  committee  on  public  rr 
lations  for  the  Welfare  Council 
of  New  York  City,  central  plan¬ 
ning  body  for  social  and  health 
services  in  New  York. 


Sumner  Wilson  of  Kudner 
Agency,  New  York,  was  elected 
president  of  an  eight  team  Ad¬ 
vertising  Softball  League  in  New 
York  City.  Agencies  in  the 
League  are  J.  Walter  Thompioo, 
Benton  k  Bowles,  Kudner.  Grey, 
Michel  -  Gather,  Ruthrauff  4 
Ryan,  Young  &  Rubicam,  and 
Hazard  Advertising. 
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A  sleek  irolden  yellow  streamliner  glides  out  of  Chicago, 
and  another  out  of  San  FVancisco.  In  one  day  and  two 
nights  these  famous  Overland  Route  trains  span  two- 
thirds  of  the  continent . . .  over  the  Rockies . . .  skimming 
across  Great  Salt  Lake  on  the  spectacular  Lucin  Causeway 
...through  Reno  and  over  the  High  Sierra. These  are  the 
finest,  fastest  trains  between  Chicago  and  San  Francisco. 

If  you  have  ridden  the  Streamliner  City  of  San  Fran¬ 
cisco,  you  remember  the  gliding  speed,  the  spacious 
cars  and  luxurious  sleeping  rooms,  the  superb  food  and 
service.  It  is  like  a  fine  hotel,  on  wheels. 

On  the  City  of  San  Francisco,  the  Daylights,  the  iMrk 
and  the  Sunbeams,  Southern  Pacific  tested  many  modem 
ideas  in  years  of  daily  service.  This  experience  gave  us 
a  head  start  in  designing  the  trains  to  come. 


lomorroir 


Southern  Pacific  is  planning  more  streamliners.  We  will  have  them  on  our  four  major  routes  as  fast  as  con^ 
ditions  permit.  Already  ive  have  announced  the  Shasta  Daylights,  two  magnificent  new  streamliners  that 
will  provide  daily  daylight  service  between  San  Francisco  and  Portland  on  our  spectacular  Shasta  Route* 
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PHOTOGRAPHY 

Vets  Lose  Out 
In  Surplus 
Material  Sale 

By  Jack  Pric* 

The  War  Assets  Administra¬ 
tion  offered  for  sale  $1  million 
of  surplus  photographic  equip¬ 
ment  in  Baltimore  Mar.  25  to 
Apr.  3.  TTie  sale  was  publi¬ 
cized  in  advance  as  "colossal.” 
In  accordance  with  the  law.  the 
material  was  first  made  avail¬ 
able  to  priorities  srouos  one 
and  two.  then  to  the  veterans 
who  ho’d  a  third  preference, 
and  finally  to  photographic  deal¬ 
ers. 

We  went  to  the  sale  Just  after 
the  first  two  priorities  groups 
had  selected  their  equipment, 
arriving  on  the  day  designate 
for  veteraas.  After  inspecting 
the  few  items  remaining  on  the 
benches,  we  understood  whv  the 
vets  howled  in  pro*est.  TTie'r 
priority  was  not  high  enough. 

There  were  film  cans  and  reels 
by  the  thousands,  slide  pro¬ 
jectors  and  ferrotype  plates  in 
almost  equal  amounts.  Safe- 
lights,  lamps  and  cases  by  the 
score,  but,  believe  it  or  not, 
there  were  but  12  Speed  Graph¬ 
ics  and  only  e'vht  of  those  were 
in  usable  condition. 

Sold  to  Prs 

These  Graphics,  complete  with 
lens  and  range  finders  but  no 
synchronizers,  were  sold  to  the 
Army  PX  and  Navy  sh*o  stores 
for  the  fixed  price  of  $62.50. 

There  were  a  small  number 
of  Omega  8  x  10  enlargers,  some 
trimmers  and  a  limited  quantity 
of  8  X  10  studio  cameras  with 
and  without  len'es.  but  no  cam¬ 
eras  which  newspaper  photogra¬ 
phers  could  use.  Len<es  for 
studio  cameras  and  motion  pic¬ 
ture  projectors  and  cameras 
were  also  Psted  but  none  for 
Speed  Graphics. 

Another  load  of  enuinment  is 
being  inventoried  for  sale  some 
time  within  the  next  two 
mon'hs.  and  mav  include  items 
for  working  ohotographers. 

The  .situation  at  Baltimore 
was  sad  indeed  for  veterans, 
many  of  whom  were  expecting 
to  equip  themselves  to  start  in 
busine«s  or  replace  worn-out 
apr>«ratus. 

This  may  be  repeated  unless 
immediate  artion  Is  ♦aVon  >'v 
Coneress.  TTie  law  reads  that 
priori W  groiiD  one  «hall  have 
first  chance  to  insnect  and  pur¬ 
chase  .such  ma’erials  as  re¬ 
quired  Th's  grouD  is  composed 
of  ^cdcc,!  agenc'es. 

Pr'orities  group  two  consists 
of  State,  countv.  citv.  m”n*cinal 
govecnrucriVs.  tax-stiDPor*ed  and 
charitable  institutions.  The  rec¬ 
ords  of  the  recent  Baltimore 
sale  'ho^v  that  3*^  ^.e-uhe*^  of 
groups  1  and  2  purchased  $275,- 
00b  of  the  eoti'oment. 

We  talked  with  aome  of  the 
vets  who  we'e  di»gurf**d  and 
dL«apnointed  becau»e  they  did 
not  find  anv  eou»nment  thev 
ne^ed.  There  men  nrotes*ed 
against  conditions  which  de¬ 
prived  them  of  an  opportunity 


of  getting  some  of  the  items 
which  had  been  sold  out. 

The  veterans  expressed  no  de¬ 
sire  to  get  a  priority  over  the 
government  but  they  did  insist 
that  they  be  given  at  least  sec¬ 
ond  preference. 

Our  observations  of  several 
surplus  photographic  equipment 
sales  leads  us  to  advise  news¬ 
papers  and  photographers  not 
to  wait  for  a  bargain  in  used 
cameras  and  accessories,  which 
they  could  only  obtain  through 
a  dealer  who  was  lucky  enough 
to  get  a  large  supply. 

It  will  pay  to  wait  a  little 
longer  and  purchase  new  equip¬ 
ment  which  carries  a  guarantee 
from  the  manufacturer  or  rep¬ 
utable  dealer.  It  is  well  to  re¬ 
member  that  it  is  Just  as  difficult 
to  have  repairs  made  as  it  is  to 
get  a  new  outfit,  and  takes  al¬ 
most  the  same  time. 

'Round  the  World 
MADISON.  Wis. — Cedric  Parker, 
Capital  Timet  Reporter  -  Pho¬ 
tographer,  has  seen  one  of  his 
pictures  around  the  world. 

Back  in  1937  Parker  took  one 
of  a  lioness  and  her  cub  while 
on  a  routine  assignment  at  the 
Madison  zoo.  It  was  a  “Mother 
and  Child”  pose,  with  the 
mother  alert  and  the  young  'un 
sleeping. 

Early  this  month  it  appeared 
in  This  Week  magazine.  It  was 
first  circulated  by  the  Associated 
Press  and  printed  by  700  papers 
in  1937. 

Later  the  picture  was  seen  as 
a  cover  for  Look,  a  full-page 
feature  in  Parade,  and  more  re¬ 
cently  Parker,  while  serving  in 
the  Navy,  found  his  picture  in 
two  British  magazines,  the  Pic¬ 
ture  Pott  and  the  London  Illus¬ 
trated  Neujs.  .  .  .  The  new  Acme 
Telephoto  Service  to  the  Hart¬ 
ford  (Conn.)  Times  will  be  un¬ 
der  the  direction  of  Orris  S. 
Spencer,  an  Army-trained  pho¬ 
tographer  and  under  the  super¬ 
vision  of  Einar  Chidmark,  head 
of  the  Times  photographic  de¬ 
partment.  .  .  .  Among  the  speak¬ 
ers  asked  to  tell  500  Chicago 
public  and  parochial  high  school 
students  about  opportunities  in 
photography  Apr.  4  was  Russell 
V.  Hamm.  Chicago  Tribune  staff 
photographer. 

Ammer  in  Chillicothe 
GEORGE  AMMER  has  rejoined 
the  staff  of  the  Chillicothe 
(O.)  Gazette,  after  serving  as  an 
Army  photog- 
rapher  for  41 
months.  As  a 
Signal  Corps 
K  sergeant,  he 
alone  handled 
b11  photography 
«  at  the  Colum- 

bus  ASF  Depot. 
Prior  to  enter- 
ing  the  military 
service,  Ammer 
was  promotion 
editor  and 
Ammer  chief  photog¬ 
rapher  on  the 
staff  of  the  Chillicothe  paper. 

Starts  Fight  on  Disease 
ROCHESTER,  N.  Y.  — A  five- 
year  fight  to  do  something 
about  "children  in  shadow,”  in¬ 


dividually  sponsored  by  Ralph  ■ 

J.  Amdursky,  former  newspaper 
and  OWI  photographer,  came  to 
a  head  this  week  when  Pageant 
magazine  began  sponsorship  of 
a  campaign  to  combat  cerebral 
palsy.  Its  feature  article  is  writ¬ 
ten  by  Amdursky  and  illus¬ 
trated  by  his  own  photograph 
of  his  son,  Stuart,  a  victim  of 
the  affliction. 

While  Amdursky  was  head 
photographer  of  the  Rochester 
Democrat  &  Chronicle,  his  son 
became  afflicted  with  the  dis¬ 
ease.  Finding  that  physicians 
knew  little  or  nothing  about  it, 

Amdursky  started  his  one-man 
drive.  Today  he  has  reached 
the  point  where  New  York  State 
has  contributed  thousands  of 
dollars  to  study  the  disease.  I 

Amdursky  after  severing  h^  PHOTOGS'  'OSCAB* 

conections  with  the  D&C  joined  ,  .  **** 

the  OWI  shortly  after  the  start  Turning  the  tables,  Irm  (Ivk) 
of  the  war  and  now  is  employed  Forbes,  left,  presents  tbs  ktoI  g 
as  a  photogranher  by  the  East-  the  Los  Angeles  Press  Photofn. 
man  Kodak  Company.  phers  Association  to  C  K.  Stssk. 

city  assessor,  for  being  "tbs  psk 
Bntannica  Winners  lie  official  who  tried  hardest  to  W 

CHICAGO — A  21 -year-old  wo-  ol  service  to  Cameramen  is  llg. 

man.  two  press  association  ~  IT  _  “ 

photographers,  and  the  husband  St.  Paul  DaiUes  Build 


of  one  of  the 
prize-winners  in 
last  year’s  com¬ 
petition  have 
won  the  Ency¬ 
clopaedia  Brl- 
tannica  Third 
Annual  Book  of 
the  Year  News 
Photogra- 
phy  Contest  for 
the  best  news 
pictures  of  1945. 

Winner  of  the 
first  prize  for 
war  pictures  is 


Feature  Content 

St.  Paul,  Minn.— An  ezpu- 
sion  program  is  under  way  oo 
the  St.  Paul  Dispatch  and  Pfe- 
neer  Press  and  the  Sunday  Pio¬ 
neer  Press.  Two  magazine  see 
tions  have  been  added  to  tilt 
Sunday  paper. 

One  of  these  is  a  2Ppt» 
locally  printed  magazine,  con¬ 
taining  mostly  local  feature! 
along  with  book  and  amuK- 
ment  news.  It  is  printed  ia 
black  and  one  additional  color. 
The  second  is  Parade,  added 


Joe  Rosenthal,  who,  as  an  AP  ^  a  i 

photographer,  made  the  Mount  j ^ 
Suribachi  flag  raising  scene.  adried  ’o****^i  5l 

First  prize  in  the  non-war 
snot  news  category  went  to  Gib  ^*.®®’  ^ 

Brush.  Lot  Angeles  Daily  News,  .  I®*"* 

for  his  picture  of  Maklin  ®'?j  ^® 

(Porkv)  Hall,  breaking  through  Coincidentally  a 
the  Picket  l>ne  in  thi  Warner  expanded  '•®f'0"®l  f 
Brothers’  strike.  been  undertaken  by  Elliot 

First  prize  for  snorts  oictures  bell  °£^^be  Pioneer  Pr^sttt 
went  to  AP’s  Mafhew  Zimmer-  assigned  to  Wisconsin,  and  Ato 
man  for  “Smash  Hit.”  It  shows  Smalley  former  y  f  wfr  ^ 
Chalky  Wright.  Negro  boxer,  re-  spondent,  who  is  touring  Min 
ceiving  a  “facial,  pugilistic  nesota. 
s*yle”  on  the  nose  from  the  __  .  , 

glove  of  Humberto  Zavala  in  a  HartlOrd  Tim©S  nSCCUB 
Madison  Square  Garden  bout. 

First  prize  in  the  non-war  BonOS  and  btCCK 
feature  category  went  to  Caro-  HAirrroRD,  Conn.  —  Hart- 
l*ne  Valenta,  21,  Houston  (Tex.)  ford  Times  is  redeeming  all  o( 
Post,  who  was  right  there  when  its  outstanding  10-year  serizl 

an  Army  lieutenant  was  wel-  debenture  bonds  and  preferro 

corned  home  by  his  small  son,  stock,  effective  May  1.  accow 
daughter  and  wife.  ing  to  an  announcement  W 

Each  of  the  four  first-prize  Francis  S.  Murphy,  Times  puo- 
winners  will  receive  a  24-voliime  lisher.  . 

set  of  the  Encyclopaedia  Britan-  According  to  Mr.  Murphy  w 
nica.  $100  in  cash,  a  copy  of  the  re-calling  of  the  preferred  stock 
1946  Britannica  Book  of  the  Year  and  bonds  is  merely  an  ecoo- 
and  an  illuminated  certificate,  omv  move. 

Second  prize  winners,  awarded  He  said;  “Rather  than  pay 
$50.  an  illuminated  certificate  out  5*/&%  interest  on  our  ^ 
and  a  copy  of  the  1946  Book  of  ferred  stock  and  3V^%  interw 
the  Year,  are:  Charles  P.  Gorry,  on  our  bonds,  we  have  dwww 
AP;  Samuel  Falk,  New  York  to  call  in  both  the  stock  am 
Times;  ’Thomas  Linton,  Detroit  bond  issues  and  to  negotiate  a 
(Mich.)  Free  Press;  and  Rob-  loan  with  the  Chemical 
ert  Boyd,  Milwaukee  (Wis.)  New  York  at  a  much  lower  ur 
Journal.  terest  rate.” 

Third  prizes  went  to  Charles  Mr.  Murphy  stated  that  P^ 
Haacker,  Acme  Newspictures;  ferred  stockholders  will  be 
Chester  Gabrysiak,  Chicago  fied  by  mail  and  that  they  ^ 
Tribune;  and  James  N.  Keen,  receive  their  money  in  the 
Dayton  (O.)  Journal  Herald.  mediate  future. 

lOITOR  *  FUiLISHBRfer  April  1$. 


jljjEA  Seeks  Improved 
l^i^rtising  Standards 

continued  from  page  9 


Mvoian  for  an  annual,  or  semi- 
^Osirned  statement  of  paid 
Sliin*  linage  carried  in 
Sr  to  give  more  accurate  in- 
M  to  every  sized  newspaper. 

5^  pointed  out  that  Media 
LjKds’  present  measurements 
jTllmited  largely  to  metro- 
oiBttt  daiUes. 

^  this  connection,  it  was  also 
— wnced  that  in  cooperation 
IJMedia  Records,  a  new 
|iiA  advisory  committee  of 
gan  members  has  been  set  up 
with  that  organization 
am  effort  to  achieve  a  greater 
anee  of  standardization  and 
SSormity  in  linage  reports, 
ne  National  Retail  Dry  Goods 
imciation,  the  American  As- 
fldition  of  Advertising  Agen¬ 
ts  and  the  Association  of  Na* 

Umal  Advertisers  will  also  be 
gled  to  appoint  a  member  to 
ere  on  this  committee. 

Alio  to  be  available  soon  is 
B  historical  review  of  NAEA 
ud  newspaper  advertising  ac- 
tifities  of  the  last  40  years. 
jUj  book  will  provide  news- 
Bpermen  with  a  much-needed 
lickpound  of  information  re- 
hting  to  current  problems  and 
htare  plans,  it  was  pointed  out. 
jit  history  is  being  compiled 
by  Don  Bridge,  advertising  man¬ 
lier  of  the  Gannett  News- 
pipers. 

In  line  with  steps  to  improve 
iod  standardize  newspaper  sell- 
jg  methods,  the  directors  have 
uthorized  an  appropriation  for 
Ihe  preparation  of  a  basic  sale« 

Buual  for  retail  and  national 
idmtising  salesmen,  to  be  in- 
dided  in  a  d'gest  of  essential 
ala  Information  for  both  de- 
pfftments. 

The  balance  of  the  report  re¬ 
lates  to  committees  appointed 
to  study  the  development  of 
‘Consumer  Operations  and  Co- 
weratives":  the  work  of  the 
IAEA  mat  shrinkage  commit- 
IK  another  studyin.g  coooera- 
dfe  advertising;  continued  co- 
•peration  with  the  advertising 
Mancil  programs,  and  a  com- 
piehensive  educational  program 
hr  newspaper  aid  in  coonera- 
tion  with  schools  of  journalism. 

W.  Otto,  Baseball 
Writer,  Dies  at  51 

ChiCACo — Wayne  K.  Otto,  51, 
eWeogo  Herald-American  base¬ 
ball  writer,  died  last  week  after 
■  illness  of  more  than  a  year. 

Known  to  baseball  men  and 
sports  writers  throughout  the 
nation  as  "T-Bone,”  because  of 
bii  ability  to  put  away  steaks 
l«  breakfast,  lunch  and  dinner, 

Otto  had  covered  the  activities 
nl  the  Cubs  and  Sox  for  a  quar- 
hr  of  a  century. 

He  began  newspaper  work  in 
bla  home  town  of  Battle  Creek, 

®eh.,  later  becoming  sports 
«Htor  of  the  Elmira  ( N.  Y. )  Ad- 
rortiier,  and  he  subsenuently 
•orked  on  the  San  Antonio 
’•wi,  Houston  Post  and  Gnlves- 
•ooNetra.  He  Joined  the  old  Chi- 
tsgo  Journal  in  1920,  later  work- 
*1  tor  the  Chicago  Daily  News 
jod  the  old  Chicago  Herald  & 
bmiiner. 

I*IT0R  a  PUILISHIR  «m>  April  II.  ItM 


Flashed  with  a  O-E  No.  5. 

this  picture  won  first  prize  in 
the  feature  class  for  Myrton 
Reed,  staff  photographer  of 
the  Worcester  TELEGRAM,  in 
the  annual  competition  of  the 
Boston  Press  Photographers 
Association.  Here’s  fresh 
proof  that  G-E  Midgets  are 
"tops”  for  newspaper  work. 
That’s  why  they’re  so  widely 
used  for  all  types  of  pictures. 


fUthtd  wilt  a  G-E  No.  i,  h  Myrtom  Rood,  itag pbototropbor 


of  tbo  WortoaoT  Tolotram. 


C-E  LAMPS 
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Big  Attendance 
Seen  at  ANPA 

_ eonUnu^  from  pagt  13 

port  community  FM  without 
draining  exiating  advertising  in¬ 
come? 

Newsprint,  which  continues  to 
be  the  No.  1  problem  confront- 
i  n  g  newspaper  publishers 
throtighout  the  countp^,  will 
come  in  for  lengthy  discussion 
during  the  meeting. 

Obvious  question  posed  is: 
^X^iat  is  the  newsprini  luiecast 
for  the  last  six  months  of  1946? 
Among  other  topics  are: 

Is  there  any  prom>ect  that 
newsprint  price  will  ever  get 
back  to  near  prewar  prices? 
If  not.  will  newspapers  be 
forced  to  up  ad  and  subscrip* 
tion  rates  to  take  care  of  this 
and  increased  labor  costs? 

What  can  be  done  to  stimulate 
manufacturing  of  newsprint 

gaper  mills  in  the  United 
tates? 

Another  question,  as  listed  in 
the  Bulletin,  is: 

“Should  the  convention  not 
recommend  that  all  government 
control  of  newspapers  be  elimi* 
nated?" 

On  the  “editorial'*  agenda  are. 
among  others,  the  questions: 

What  can  be  done  to  create 
greater  interest  in  editorials? 

Why  do  newspapers  not  get 
and  print  more  Latin-American 
news? 

What  Is  the  future  of  the 
•‘panel”  feature?  Will  It,  to  an 
extent,  take  the  place  of  the 
strip? 

Is  it  desirable  to  continue  use 
of  the  four-column  strip? 

Various  phases  of  personnel, 
business  mansgement  and  labor 
also  arc  lis'ad  as  topics  of  dis* 
cussloo,  according  to  the  Bui* 
letin. 


Capt  W.  G.  R  Hnch  reods  copy  of  his  Air  Press  coming  off  facsimile 
machine.  Above,  o  nearly  exact  reproduction  of  port  of  poge. 


Asbury  Park  Sun 
Named  in  Libel  Suit 

Assuby  Park,  N.  J.— A  f400.* 
000  libel  suit  has  been  filed 
against  the  Asbury  Park  Sun, 
in  the  New  Jersey  Supreme 
Court  by  City  Councilman 
Thomas  J.  Smith,  whom  the 
Sun  mentioned  in  alleged  mu¬ 
nicipal  corruption. 

Named  as  co-defetKlants  with 


the  Bond  Printing  Co..  Inc.,  pub¬ 
lishers  of  the  paper,  were  Harry 
M.  Tallmadge,  publisher,  and 
Morris  M.  Mogelever,  executive 
editor. 

A  second  suit  for  $400,000  was 
filed  by  the  Ci‘y  Clerk,  naming 
the  same  defendants  plus  Henry 
Kranz,  City  Hall  reporter,  and 
Walter  Reade,  theater  chain  op¬ 
erator  who  is  the  principal 
stockholder  in  the  Bond  Co. 


Finch  Prepares 
Facsimile  'Show* 

continued  from  psfi  u 

tower  in  E.  40th  Street  to  ^ 
Waldorf-Astoria  Hotel  is  ikaif 
to  show  how  new^pen  mi] 
eventually  be  sent  by  FM. 

One  ot  the  new  Finch  modeii 
transmits  copy  and  picture  m 
terial  on  four  columns  it  i 
speed  of  30,000  words  per  hod; 
or  2.760  square  inches  of  ^ 
ture  copy. 

In  the  FCC  party  viewing  et 
Finch  operations  were:  Acti£| 
Chairman  Charles  R.  Dees] 
Commissioners  Paul  A.  Waka 
Ray  C.  Wakefield.  Cliflord  Dm 
and  E.  K.  Jett,  Walter  James,  a 
sistant  to  the  chairman:  Boa 
Hyde,  general  counsel:  Vwaa 
Wilkinson  and  Benedict  Cd 
tone,  assistant  general  couw 
George  Adair,  chief  enginea 
John  Willoughby,  a'sidant;  Wii 
linm  C.  Boese  and  Charles  A 
Ellert,  engineers:  J  e  r  e  m  U 
Courtney,  attorney:  Dau* 
Smvthe.  chief  of  the  Economic 
Section;  Earl  Mlnderman.  fe 
formation  director:  Lester  Sp 
lane  and  John  Heame,  attot 
neys. 

Uses  2<100  Dailies 

The  beer  industry  will  brsA 
next  Monday  one  ol  the  las|* 
eat  one-shot  advertising  caw 
paigns  in  history. 

Using  2.100  daily  newspo- 
pera  and  2,6SS  county-ssd 
weeklies,  the  campaipi 
placed  by  the  I.  Woltoi 
Thompson  agency  for  th* 
United  States  Brewers  Pound- 
ation.  will  cool  $200,000. 


ID  I  TOM  A  PU  ILIS  HIM  far  April  It.  1 


Photographic  Surplus 

Washington  —  Photographic 
equipment  and  supplies  which 
cost  the  government  about  $1.- 
000.000  were  disposed  of  on  the 
basis  of  b'ds  opened  at  a  special 
sale  in  Philadelphia  Mar.  12. 

■ 

P.  D.  Mccarow  Named 

Montreal,  Que. — P.  D.  Ma- 
carow  has  been  appointed  vice- 
president  of  McKim  Advertis¬ 
ing,  Limited,  with  which  he  has 
been  associated  10  years. 


Writers  Deny 
Tieup'  with 
Iliexican  League 

e,  LOUIS  — The  Star -Times 
this  week  that  the 
^,-.1  of  Mickey  Owen  of  the 
l^ivn  Doagers  with  the 
Baseball  League  had 
“^sined  in  the  newspaper  s 
S  department.  The  paper 
enounced  that  one  of  its 
writers.  Ray  J.  Gillespie, 

-JSiiined  in  behalf  of  Jorge 
tlgjSEi.  pres.dent  of  the  Mexi- 
Trikiiue- 

i  wu  also  announced  by  the 
thai  ano.her  of  its  sports 
James  L.  loomey,  had 
as  a  witness  to  the  con- 
^  Toomey  made  it  ciear  to 
management  that  he  acted 
y  u  a  witness  and  placed 
^Gillespie  a  long  distance  call 
.ftoquel  s  office  in  Laredo. 
irnsHincemen  ts  followed  pub- 
gioD  of  a  copyrighted  story 
Toomey  telling  how  Owen 
tpinp  here  af.er  Navy  dis¬ 
and  received  two  large 
_  i  Union  money  orders 
—  Pasquel. 

is  Associated  Press  dispatch 
Mexico  City  later  said 
„.v^l  had  named  Gillespie  as 
l^jigent.  Gillespie  immediate- 
l^denled  this. 

four  Glohe  Democrat  men  of 
Baseball  Writers  Associa- 
m  asked  the  local  chapter  to 
stigale  the  activities  of  Gil¬ 
lie  and  Toomey  in  the  deal 
.sJesp  e  in  his  statement  had 
[dd  that  he  was  merely  a 
■tud  of  Pasquel. 

J.  Roy  Stockton,  chairman. 

new  sports  editor  of  the 
"jt-Dispalch.  said  he  had 
lied  with  Ken  Smith,  nation- 
i!  secretary  of  the  association, 
pd  that  Smith  stated  the  organ- 
lition  had  no  Jurisdiction  in 
It  matter. 

The  executive  committee  of 
le  Louis  Newspaper  Guild 
wunced  a  resolution  defend- 
hi  the  writers.  It  read : 

“The  Executive  Committee 
^  an  unfair  attempt  has  been 
udt  to  discredit  Mr.  Toomey 
ad  Mr.  Gilleapie  for  their 
l^od  of  ob'.aining  an  exclu- 
hi  itory  for  the  Star-Times. 

Ihe  Executive  Committee  has 
mitigated  the  entire  incident 
Ed  finds  no  ground  for  criti- 
ka  of  the  manner  in  which 
hr  (^*ained  the  story. 

“nirther.  the  committee  be- 
Icvei  the  essential  facts  in  the 
w  were  adequately  known  in 
dnnce  of  publication  of  the 
lory.  The  committee  feels  no 
rttlcism  is  due  the  two  men 
»d  commends  them  for  their 
gcnuity  and  loyalty  for  the 
•ir-TImes.” 

To  date  there  has  been  no 
lodpllnary  action  taken  by  the 
Iw-Tlmes.  according  to  Nor- 
an  Isaacs,  managing  editor. 

T  insisted  that  this  story  be 
italned  out  in  the  open,"  said 
•aci.  “When  I  was  ques- 
*ed  as  to  whether  I  was  de¬ 
mined  on  obtaining  the  facts 
Of  ‘disciplinary  purposes,”  I 

:lled  that  I  was  not  in  the 
htest  Interested  in  any  in- 
yiduals,  but  that  I  wanted 
•  atory,  and  If  the  Star-Times 

flllTOt  ft  PUBLISHII  far  A^rH  11,  1f4ft 


played  any  role  fn  it,  I  wanted 
It  iirst.  1  inlerentially  accused 

St.  Louis  newspapermen  of  sup-  T>  i 

pressing  a  story  of  importance.”  Kirfne  Kftf'lr 

Later  in  ihe  week,  the  Star-  *  aJCl 

Times  published  a  photostatic 
copy  ot  the  contract  with  a 
copyrighted  story  by  Gillespie 
in  which  he  derailed  ihe  circum¬ 
stances  of  Owen's  signing.  The 
contract  is  expected  to  figure  in 
a  $100,000  suit  which  Pasquel 
has  said  he  will  tile  against 
Owen. 


U.  S.  Newscast 


By  Budget  Cut 


Wa-shincton — Already  reel'ng 
under  blows  de.ivered  by  Ihe 
Rules  Committee  and  individual 
members  of  Congress,  the  State 
Department’s  plan  for  world¬ 
wide  news  distribution  has  re¬ 
ceived  another  setback  in  the 
form  of  an  appropriations  com¬ 
mittee  recommendation  that  the 
proposed  budget  for  1946-1947 
be  cut  from  $19,284,778  to  $10,- 
000,000. 

Methods.  Personnel  Criticised 

Meanwhile,  the  Rules  Com¬ 
mittee  has  held  up  legislation 
which  would  make  the  inlorma- 
tion  office  a  permanent  agency. 
It  operates  at  present  under  an 
Executive  Order  and  with  funds 
gathered  from  unexpended  ac¬ 
counts  in  offices  which  were 
merged  to  create  the  new  divi¬ 
sion.  Any  money  remaining  at 


the  end  of  the  current  fiscal  year 
— June  30 — will  revert  to  the 
Treasury. 

'Ihe  committee  recommenda¬ 
tion  was  based  upon  the  ex¬ 
pressed  belief  that  private  news 
agenc.es  can  service  the  world 
market  more  efficiently  than  can 
a  government  buieau  Criticism 
aLo  was  made  of  the  type  of 
material  being  sent  abroad. 
Radio  programs,  one  member 
sa  d.  are  being  beamed  to  some 
countries  which  have  few  re- 
ceiv  ng  sets. 

The  Administration  will  carry 
its  fight  for  an  adequate  budget 
to  the  floor  of  Congress,  'rhe 
principle  embodied  in  the  State 
Department  program  appears 
not  to  be  seriously  challenged 
but  the  methods,  and  some  of 
the  personnel,  are  criticized. 
The  fact  that  press  associations 
have  refused  to  continue  sup¬ 
plying  news  to  the  government 
as  was  the  practice  in  wartime, 
is  cited  as  proof  that  the  opera¬ 
tion  should  be  further  explored 
before  being  approved,  the  com¬ 
mittee  members  considered. 


YOUNG,  VIGOROUS  COL.  MORRISON  ELECTEO  MAYOR 

.  .  .  Climaxes  battle  sparked  by  the  ITEM, 

In  disclosing  civic  abuses  and  inefficiencies 


Said  Mayor-Elect  de 
I.C88cp8  Morrison:  "I 
want  to  thank,  pub¬ 
licly,  the  newspapers  of 
New  Orleans  . . .  for 
their  active  and  dili¬ 
gent  support  of  our 
ticket . . .” 


Said  Congressman  F. 
Edw.  Hebert:  "The 
Item  opposed  candi¬ 
dates  whom  1  sup¬ 
ported  but  it  opposed 
them  on  the  rditorial 
page.  No  distorted 
stories  in  your  news 
column.s." 


Said  (Jscar  J.  Schaefer, 
Representative,  Inter¬ 
national  Typograph¬ 
ical  Union:  "I  firmly 
believe  that  the  Mor¬ 
rison  ticket  can  lay 
their  victory  to  the 
Item." 


Your  New 

SELLING  FORCE 

in  New  Orleans . 

ITEM 

Kalph  Nicholson,  'President  and  Publisher 
SAWYER. E'ERGUSON-WALKER  CO.  .  .  National  Repr^ntaUvea 
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Train  Men  to  Sell, 
Wisconsin  Group  Told 


MILWAUKEE,  Wit.  —  Readjust- 

in(  present  newspaper  adver- 
tisinf  selling  technique  to  the 
approaching  era  of  postwar  con¬ 
ditions  when  merchandise  again 
becomes  available  in  more  suf¬ 
ficient  quantities  and  competi¬ 
tion  for  the  consumer's  dollar 
increases  was  the  theme  of  the 
program  of  the  Advertising  Man¬ 
agers  Association  of  Wisconsin 
Daily  Newspapers  here  on  Apr. 
8-9. 

President  Flmer  Tryon.  Mari¬ 
nette  Eagle-Star,  sounded  this 
note  in  his  opening  remarks 
when  he  said: 

“This  is  the  time  we  have 
been  waiting  for  and  now  that 
it  is  here  we  must  set  our  house 
in  order  to  be  able  to  take  ad¬ 
vantage  of  the  advertising  op¬ 
portunities.  The  main  problem 
now  is  to  get  men  into  advertis¬ 
ing  and  train  them  how  to  sell 
newspaper  advertising  space  and 
properly  service  the  advertiser.” 

Hometown  Plan 

In  discuss<ng  the  “Hometown 
Newspaper'  Plan  for  11  States.” 
Paul  A.  West,  of  West-Holliday 
Co.,  Inc..  Chicago,  described  the 
campaign  of  west  coast  dailies 
to  sell  newspaper  advertising  to 
all  types  of  advertisers.  He 
showed  and  explained  the  series 
of  advertisements  used  in  these 
papers  aimed  at  local  advertis¬ 
ers.  and  the  type  of*  advertise¬ 
ments  used  in  advertising,  busi¬ 
ness  and  retailer  trade  papers  to 
sell  national  advertisers. 

He  stressed  the  importance  of 
selling  the  little  merchant  who 
may  not  do  any  daily  newspaper 
advertising  himself  to  make  him 
newspaper-conscious  and  get  his 
aid  in  urging  national  advertis¬ 
ers  into  the  local  newspapers. 
Mr.  West  predicted  an  increase 
in  the  use  of  hometown  dailies 
by  national  manufacturers  “be¬ 
cause  they  can’t  get  the  proper 
coverage  any  other  way.” 

The  Wisconsin  Dailv  Newspa¬ 
per  League  is  still  in  the  process 
of  formulating  the  national  ad¬ 
vertising  promotion  plan,  first 
announced  last  December,  it  was 
learned 

Frank  Creusel.  of  the  Greusel 
Distributing  Corp.,  Milwaukee, 
said  the  newspapers  “can  con¬ 
tribute  something  to  an  industry 
that  is  in  dire  nMd  of  help,”  and 
emphasized  the  publicity  given 
to  the  potential  field  in  electrical 
appliances  and  the  large  pentup 
demand  for  appliances,  both  of 
which  are  overrated. 

Due  to  the  duplications  in 
prospect  lists,  inflated  because 
so  many  people  list  themselves 
as  prospects  with  a  number  of 
dealers,  a  fictitious  picture  has 
been  drawn,  he  said.  This  has 
resulted  in  a  large  influx  into 
the  retail  field  so  that  today 
there  are  three  or  four  times  as 
many  electrical  appliance  deal¬ 
ers  as  in  1941. 

Mr.  Greusel  predicted  that  the 
buyer  “will  be  back  in  the  sad¬ 
dle  again  by  next  spring,  and 
we're  going  to  have  to  go  back 
to  do  a  real  selling  Job  in  a 


highly  competitive  market  for 
the  consumer’s  dollar.  Intelli¬ 
gent  merchandising  will  require 
intelligent  advertising  in  the 
struggle  for  survival,  and  news¬ 
paper  advertising  can  play  an 
important  part  to  stimulate 
business  that  will  keen  the  good 
manufacturer,  distributor  and 
dealer  in  business  ” 

Discussing  “Retail  Merchan¬ 
dising  Todav  and  in  the  Future.” 
Robert  J.  Koch,  assistant  to  the 
merchandising  manager  of 
Marshall  Field  &  Co.,  Chicago, 
said' 

“You  have  seen  retail  store 
sales  and  profits  increasing 
month  after  month,  year  after 
.year,  for  the  past  few  years.” 
Mr.  Koch  said.  “What  you  mav 
not  have  seen  is  shrinking  of 
gross  margin  percentage.  In 
these  last  few  years  the  retail 
store  expense  percentage  to 
sales  drooped  to  the  lowest 
point  in  two  decades,  brought 
about  by  increased  sales  and  the 
wartime  f^t'ced  curtailment  of 
services.  This  reduction  in  ex¬ 
penses  caused  exceptional  profits 
despite  lowered  gross  margins. 

“Expense  percentages  are 
again  on  the  rise.  Now  that  the 
war  is  over,  and  as  item  after 
item  comes  out  of  the  scarce 
category,  cuirtomers  are  not  buy¬ 
ing  merchandise  anvwhere  and 
under  any  conditions  just  be¬ 
cause  the  supplier  happens  to 
have  it.  Customers  are  requir¬ 
ing  the  restoration  of  many  of 
the  services  that  were  customary 
before  the  war.  Wa^es.  which 
are  a  large  part  of  such  services, 
are  up.  In  addition,  all  the  in¬ 
cidental  appurtances  of  store 
service  seem  to  reflect  an  in¬ 
creased  cost.” 

Increased  Cost 

“The  problem  adds  up  to  this.” 
Mr.  Koch  continued.  “If  stores 
are  to  restore  the  services  that 
are  customary,  they  will  ob¬ 
viously  project  a  cost  that  will 
tend  to  be  greater  percentage¬ 
wise  than  in  prewar  vears.  The 
answer  for  any  retailers  who 
wishes  to  restore  prewar  ser¬ 
vices  must  be  either  a  greater 
volume,  much  greater  eflficiency, 
a  pruning  of  sufficient  service 
expense,  or  anv  combination  of 
these.  Otherwise  an  operating 
loss  seems  to  be  the  inevitable 
conclusion.  These  factors  affect 
all  retail  businesses,  large  or 
small. 

“What  is  this  business  of  dis¬ 
tribution  anywav  but  a  means 
of  getting  merchandise  from  a 
supplier  to  a  customer  and  get¬ 
ting  paid  for  performing  that 
service?  The  process  involves 
selecting  the  merchandise,  re¬ 
ceiving  the  merchandise,  paying 
for  it,  selling  it.  and  ottering 
more  merchandise,  if  you  want 
to  continue  in  business.  Two 
many  merchants  have  forgotten 
the  way  to  simplify  a  complex 
problem  by  reducing  it  to  easily 
understood  principles.” 

Using  figures  from  the  1946 
Consumer  Analysis,  Norman 
Iteukerson  of  the  Milvaaukee 


Journal  national  advertising 
staff,  pointed  out  that  Greater 
Milwaukee  housewives  indicated 
they  prefer  to  do  most  of  their 
grocery  shopping  under  one 
roof.  Seventy-nine  percent  of 
the  women  indicated  that  they 
bought  their  vegetables  and 
groceries  in  the  same  store,  as 
compared  to  78%  in  194S,  while 
59%  of  the  women  said  they  buy 
their  meats  and  groceries  in  the 
same  store,  as  compared  to  53% 
in  1945. 

In  answer  to  the  question,  “Do 
people  refer  to  advertising  for 
preparing  their  weekly  shopping 
lists  and  what  type  of  advertis¬ 
ing  do  thev  prefer?”  76%  of  the 
women  said  they  prefer  news¬ 
paper  advertising  as  compared 
to  15%  for  handbills  and  8%  for 
radio,  Mr.  Saukerson  reviewed. 

Women's  wear  promotion  and 
advertising  as  planned  and  car¬ 
ried  out  by  Bitker-Gemer  Co., 
Milwaukee,  was  described  by 
Charlotte  Drake,  promotion  and 
advertising  manager.  She  urged 
that  copy  be  dramatized  and 
that  anything  about  a  garment 
of  particular  interest  to  women 
be  accentuated.  With  the  short¬ 
age  of  merchandise,  advertisers 
of  women’s  fashions  have  been 
living  in  a  “fool’s  paradise.”  she 
said,  but  the  trend  will  require 
more  selling  in  cony,  such  as 
emphasis  on  the  brand  name, 
the  type  of  fabric,  etc. 

Retail  Idea  Exchange 

In  a  retail  advertising  idea  ex¬ 
change.  George  Gressman,  ad¬ 
vertising  director,  Janesville  Ga¬ 
zette,  presented  a  number  of  ad¬ 
vertising  men  from  various  Wis¬ 
consin  dailies.  Jim  Warner,  of 
Janesville,  told  of  developing  a 
church  page;  .Toe  Logan,  Mani¬ 
towoc  Herald-Times,  restaurant, 
tavern  and  dancehall  advertis¬ 
ing:  Art  Teachout,  La  Crosse 
Tribune,  an  impressive  spring 
opening  edition,  with  an  illus¬ 
trated  cover  over  the  news  sec¬ 
tion  and  style  ads  throughout 
the  news  sections. 

E.  H.  Burgeson,  promotion 
manager,  the  Madison  Newspa¬ 
pers,  presented  slides  of  the  re¬ 
tail  market  survey  of  that  city. 

Maj.  W.  C.  (Tex)  Reynolds, 
columnist.  Racine  Journal-Times, 
addressed  the  dinner  meeting  on 
“The  American  Press  as  Viewed 
by  a  Returned  GI.”  He  was  in¬ 
troduced  by  Frank  Starbuck. 
publisher.  He  said  he  began 
looking  at  the  American  press 
to  get  some  facts  and  find  some 
reasons  to  clear  up  confusion  ac¬ 
cumulated  abroad. 

“But  the  more  I  read,  the 
more  it  seemed  there  was  need 
for  more  actual  digging  under 
the  surface  by  men  who  write 
the  news,”  Maj.  Reynolds  re¬ 
marked.  “There  is  little  evi¬ 
dence  that  many  writers  are  ac¬ 
tually  trying  to  find  out  facts  for 
themselves  without  taking  an  in¬ 
terested  party’s  word  for  it.” 

“However,  honesty  compels 
me  to  admit  that  we’re  still 
miles  ahead  of  anything  I  saw 
in  European  journalism,”  he 
added. 

Bruce  Tower,  Kenosha  Eve¬ 
ning  News,  program  chairman, 
presided  at  the  Tuesday  ses¬ 
sion.  which  opened  with  a  talk 
on  “How  to  Get  the  Most  out  of 
Newspaper  Mat  Service,”  by 


PM  Applies  to  Ap 

Chicago  —  ManhoB 
publisher  oi  PM  and  tBt  Qt 
cago  Sun.  said  here  thk  ei4 
that  he  has  applied  far  | 
membership  in  the  Aited^ 
Press  for  PM.  The  oedW 


tion  is  now  on  file  wift  tW  Jtf 
Field  stoted.  et 

■ - —  1 

Joseph  Bernstein,  editor,  lU 
Plus  Business.  New  York.  * 

Robert  K.  Drew,  adrertfafa  “v 
manager  of  the  Milwaukee  Jwi 
nal  and  president  of  the  7 

paper  Advertis'ng  Exec^  IV 
Association,  talked  briely  g,  ^ 
the  program  of  the  assodefa;  *1 
(  For  details,  see  paet  |)  * 

Women’s  wear  advertfa^  ^ 
from  the  newspaper  slandpoa  * 
was  discussed  bv  John  Gagfino 
Milwaukee  Sentinel,  who  ak 
"we  are  approaching  a  turn  i:  J 
newspaper  advertising  hi^  " 
Our  problem  at  present  ii  no  L 
selling,  but  rather  to  learn  h  ^ 
make  more  effective  use  of «  “ 
time.  Winning  an  advertisen  ^ 
trust  and  confidence  is  an  is  . 
portant  part  of  the  solidtoti  L 
job.” 

C.  R.  Conlee.  ’'Milwaukee  Jour 
nal.  discussed  “Successful  New 
paper  Promotions.”  stressing  th 
newspaper’s  responsibility  to  is 
community  "bevond  prinUngth 
newspaper  and  circulating  it* 
Newspapers  can  best  coc^ienh 
vith  renresentatives  to  get  mw 
national  advertising  by  ten 
work,  said  Clarence  Kuipn 
president  of  Burke.  Kuipen  I 
Mahoney.  Chicago.  Otherwise  i 
will  result  in  “Evers  to  Tlnke 
with  No  Chance,”  to  paraphra* 
an  old  baseball  expression. 

Following  a  discussion  led  bj 
Louis  E.  Heindel.  Madison  New 
papers  and  a  director  of  th 
NAEA,  the  conference  pledget 
that  each  active  Wisconsin  mem 
ber  would  cooperate  by  sendig 
at  least  one  panel  to  the  Nei 
York  meeting  of  the  associitia 
next  June. 

The  session  concluded  with  i 
short  self-rating  test  of  coo 
sumer  psychology  and  a  roua 
table  discussion  of  national  ad 
vertising.  led  by  Eunice  Bigpj 
Anders,  Racine  Joumal-Titm. 

■ 

Lord  Southwood  Dies; 
Head  oi  Odhams  Press 

London  —  Lord  Southwood 
who  started  his  working  iife  a 
a  newpaper  delivery  boy  so; 
became  controller  of  Britaia' 
largest  newspaper  and  printin 
combine,  died  Apr.  10  at  the  tf 
of  73. 

He  was  chairman  of  Odbam 
Press  London,  publishers  of  tb 
London  Daily  Herald  and  man] 
periodicals.  In  his  50  years  wiU 
the  firm  the  staff  grew  from  is 
to  13.000.  ^  , 

Lord  Southwood  never  heij 
tated  to  spend  large 
money  on  his  publications  w 
of  his  rivals  once  said  of  ha 
that  he  spent  money  llj»  ' 
drunken  sailor” — but  that 
always  seemed  to  show  re 
In  1937  he  became  a 
achieving  his  viscounty 
January.  As  he  left  no  chiW 
the  title  will  become  extlnci. 
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■ill  take  over  his  new 
here  at  headquarters, 
U. 

new  executive  secretary 
led  Iowa  State  College  at 
la.,  where  his  activities 
ed  a  wide  variety  of  sub- 
from  manag’ne  the  college 
-:ra  to  playing  varsity 
^iJI.  He  was  president  of 
“jsSfflowa  State  chapter  of  Delta 
j  for  two  terms. 

Weekly  Publisher 
’"SftAthe  time  he  entered  the 
ng  it"^  in  April.  1942.  Bluedom 
owner,  publisher  and  edi- 
tt  se.'Iit  the  Scott  County  Tribune 
tes-|fileott  I*,  the  Bettendorf 
at  Bettendorf.  la.,  and  the 
Motor  News  at  Davenport, 
fdarn  takes  over  the  du- 
fbrmerly  under  the  dlrec- 
of  James  C.  Kiper,  who 
led  three  years  ago  to  en- 
the  public  relations  field, 
f  the  interim  war  period, 
ti'dliiar'c-rs  office  has  been 
the  direction  of  head¬ 
ers  committee  consisting 
rl  R,  Kesler.  Chicago  Daily 
state  ed'tor,  chairman: 
Scott  Wasson,  Medill 
I  of  Journalism,  and 
:e  A.  Brandenburg.  Chi- 
editor  of  Editor  &  Pub- 
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II.  Brislin  Promoted 
Scranton  Times 

^isTON,  Pa.  —  Several 
_  in  executive  positions 
Ithe  Scranton  Times  become 
live  Apr.  15.  Fred  J.  Henne. 
“i3‘e  editor,  has  resigned  to 
ral  labor  and  labor  re- 
‘Tj  work  for  hard  coal  com- 
He  is  being  succeeded 
I  Tom  J.  Brislin,  assistant 
ling  editor  and  telegraph 
^r.  E.  J.  Gerrity  becomes 
Flint  managing  editor  and 
"  continue  to  serve  as  city 
Sr. 

liijace  Bassett  advances  to 
telegraph  de'k  and  Thomas 
irv,  formerly  of  Buffalo 
Elmira,  becomes  assistant 
^  iph  editor.  An  additional 
ion  of  assistant  city  editor 
been  filled  by  the  appoint- 
^  George  H.  Martin.  Har- 
■yers  is  the  other  assistant 
^tor.  Donald  McCrea,  re- 
g  returned  from  the  Navy, 
switched  to  the  tele- 
deik  from  the  local  staff. 


NEW  SERVICE...LOWER  RATES* 


by  ACR 


System 


*  (Subject  to  approval  by  Federal  Communications  Commisuon) 


* 


1.  CONTRACT  TIMED  SERVICE 

A  new  cable  service  between  New  York  and  London 
and 

Washington,  D.  C.  and  London 

*  Contract  Timed  Service  (CTS)  provides  a  direct  connection  from  customer 
to  customer,  with  charces  based  on  time, 

EFFECTIVE  May  3, 1946 

2.  REDUCED  CABLE  PRESS  RATES* 

New  York  to  London:  from  5^  to  per  word. 

Washington,  D.  C  to  London:  from  6ff  to  4^  per  word. 

♦The  lowest  press  rates  per  word  offered  by  any  commercial  carrier. 

EFFECTIVE  April  29,  1946 

3.  REDUCED  CDMMERCIAL  RATES* 

(Cable  and  Radiotelegraph} 

New  York  gateway  rates  will  apply  from  any  place  in  the  United  States  to 
any  place  in  Great  Britain  and  Ireland. 

♦Lowest  commercial  rates  of  any  carrier  from  the  United  States  to  Great 
Britain  and  Ireland.  (By  absorbing  the  domestic  landline  charge  in  the 
United  States,  ACR  System  is  offering  the  same  rates  from  all  points  in  the 
United  States  as  now  apply  from  New  York  City.) 

EFFECTIVE  April  29,  1946 


AMERICAN  CABLE  &  RADIO  CORPORATION 


American  Cable  &  Radio  System 


THE  COMMERCIAL  CABLE  COMPANY  •  MACKAY  RADIO  AND  nLEGRAPH  COMPANY,  (INC) 
ALL  AMERICA  CABLES  AND  RADIO,  INC. 

67  Broad  Street,  New  York  4,  N.Y. 


IMillTO R  A  PUBLISHIRfer  April  13,  1944 


69 


Linage  Gains  Higher 
In  Small  Daily  Field 


CONTINUING  its  semi-annual 

survey  of  advertising  linage 
In  the  small  daily  field  launched 
three  years  ago.  Editor  &  Pub- 
usHBR  finds  these  newspapers 
leading  their  metropolitan  con¬ 
temporaries  in  percentage  gains 
for  the  year  194S. 

Annual  linage  figures  from 
312  morning  and  evening  dailies 
and  107  Sunday  papers  com¬ 
pared  with  figures  for  the  same 
list  in  1944  reveal  a  total  linage 
increase  of  6.35%  for  the  year. 
Media  Records  figures  for  52 
cities  showed  a  linage  gain  of 
2.2%  in  the  same  period.  None 
of  the  papers  used  in  the  E  &  P 
study  are  measured  by  Media 
Records. 

The  small  dallies  bad  an  in¬ 
crease  of  5.85%  in  national. 
5.56%  in  local  and  10.19%  in 
classified.  Compared  with  these 
figures,  the  Media  Records  52- 
city  report  showed  a  gain  of 
only  3.6%  for  classified  during 
the  year.  National  (general* 
was  down  2%.  Automotive  and 
financial,  included  by  most  small 
dailies  in  their  “national"  fig* 
ures,  were  up  10.1%  and  20.3%, 


respectively,  but  totalling  gen¬ 
eral.  automotive  and  financial 
s  ill  would  not  produce  the  per¬ 
centage 'gain  recorded  by  small 
dailies  in  national.  Media  Rec¬ 
ords  reported  retail  ahead  2.3% 
and  department  stores  down 
.3%. 

The  E  & '  P  survey  covered 
79  morning  newspapers  and  233 
evening  papers,  the  latter  show¬ 
ing  a  slightly  greater  increase 
in  total  linage  due  to  greater 
increases  in  national  and  classi* 
field.  Evening  papers  had  a 
7  06%  rise  in  national  whereas 
morning  papers  had  a  3.79% 
increase.  In  classified  evenings 
were  ahead  11.41%  over  1944 
and  mornings  8.3%.  In  local  lin¬ 
age  morning  and  evening  were 
about  the  same,  both  showing 
increases  of  about  5.5%. 

One  hundred  and  seven  Sun¬ 
day  papers  had  a  total  linage 
increase  for  the  year  of  5.43%. 
This  represented  a  gain  of  2.83% 
in  national.  5  2%  in  local,  and 
7.76%  classified. 

The  complete  summary  figures 
for  these  small  dailies  are 
shown  below: 


79  Morning  Newspapers 

1944 

1945 

Gain 

%  Gain 

National  . . . . . 

.  54.968.997 

57.054.062 

2.085.065 

3.79% 

Local  . . 

.  211.218.300 

223.638.374 

12.420.074 

5.88% 

Classified  . . . . , 

.  61.622.922 

66,737.982 

5,115.060 

8.30% 

Total  . 

.  327,810,219 

347,430,418 

19,620,199 

5.98% 

283  Evening  Newspapers 

National  _ 

126.700.037 

8.357.077 

7.06% 

'Local  . . 

.  641,162.419 

676.599.495 

35.437.076 

5.52% 

Classified  . . . . 

.  142.474.917 

158.735.426 

16.260.509 

11.41% 

Total  . 

.  901,980,296 

962,034,958 

60,054,662 

6.65% 

107  Sunday  Newspapers 

National  _ 

.  9.985.219 

10.268.359 

283.140 

2.83% 

Local  . . 

133.461.888 

6.600.207 

5.20% 

Classified  . . . . 

.  23.843.548 

25,695.642 

1.852.094 

7.76% 

Total  . 

169,425,889 

8,735,441 

5.43% 

Grand  Totals 

National  . 

.  183.297.178 

194.022.4.58 

10.725.282 

5  85% 

Local  . . 

.  979.242.400 

1.033.699.758 

54.457  358 

5.56% 

Classified  . . . . 

.  227.941.387 

251.169,050 

23.227.663 

10.19% 

Total  . . 

.  1.390.480.963 

1.478.891.266 

88.410.303 

6.35% 

Judge  Quashes  Libel 
Suit  Against  Pegler 

Chicago  —  Federal  Judge  El- 
wyn  R.  Shaw  dismissed  two  li¬ 
bel  suits,  totaling  $6,000,000, 
brought  by  Abraham  Spanel, 
president  of  International  La¬ 
tex  Corporation,  against  We.st- 
brook  Pegler.  columnist.  King 
Features  Syndicate  and  Illinois 
Printing  and  Publishing  Com¬ 
pany  ( publishers  of  the  Chicago 
Herald- American ) . 

In  dismissing  the  suits.  Jud^e 
Shaw  said  “the  complaints  do 
not  show  a  cause  of  action  as 
a  matter  of  law." 

Spanel  filed  libel  suits  against 
Pegler.  his  syndicate  and  the 
Herald-American  last  fall,  al¬ 
leging  that  a  column  written 


bv  Pegler.  published  March  15, 
1945.  impli^  that  he  (Spanel) 
was  a  Communist  and  that  the 
Latex  corporation  was  "a  tool 
of  the  Communists.”  The  col¬ 
umn  dealt  with  a  series  of  news¬ 
paper  ads  placed  by  Latex. 

■ 

Phila.  Bulletin  Is  99 

Philadelphia — Over  the  cur¬ 
rent  weekend,  the  Philadelphia 
Evening  Bulletin,  whose  institu¬ 
tional  advertising  line  boasts  it 
is  “the  largest  evening  news¬ 
paper  in  America."  is  celebrat¬ 
ing  its  99'h  birthday.  Next 
year,  the  daily,  which  has  as  its 
publisher  Rot^rt  McLean,  presi¬ 
dent  of  the  Associated  Press, 
will  mark  its  centenary  with 
appropriate  ceremony. 


-  -  Agency  Appoinhaanw  I 

Uompaigns  &  Accounts  w,  earl  bothwell  I 

continued  from  page  12  .  burgh  agency,  has  beta  I 

_  by  Boyle- Mid  way,  inc.,  ™  I 

Best  Foods  mustard  is  getting  Cor^*  ^to'hSu^l 

!"h  P°}-  The  new  items  ihcluditKl 

ish  promotion  calls  for  an  all-  pany’s  Aero  line  I 

magazine  schedule.  Ben  .on  &  ffihes  and  I 

Bowles,  New  York,  is  the  Diai  uXt?*;  I 

agency.  Silverbrite  metal  poliahtg;  I 

and  garden  items,  and  tM^  I 
Help  For  Hunger  pany's  line  of  insecti^  I 

THE  American  Fat  Salvagb  Campaign  plans  are  to  be  u.  I 
Committee,  Inc.,  in  coopera-  nounced  shortly  with  piebiUt  I 
tion  with  the  Presidents  ram-  media  to  be  used  beiiM  atip  I 
ine  Emergency  Committee,  of-  P®P®r8*  magazines,  raAi  m  I 
fers  newspapers  a  cooperative  l^’^de  papers.  The  moyt  k  I 
ad  in  mat  lorm  suitable  for  Initial  step  in  the  compnyi  I 
sponsorship  by  local  advertis-  program  of  expanded  y.  I 

ers.  vertising  and  promotion.  I 

The  ad.  captioned  “Hun-  To  Donahue  &  Coi.  Ixc.  Kn,  I 

ger,"  is  available  in  full-page  York,  the  account  of  PenM  I 
size  and  in  188  by  5  column  Pharmacal  Co.,  New  Jtik,  I 
size.  It  presents  "three  ways  to  manufacturer  of  Eye-Gene  lai  I 
share  a  meal  and  save  a  life."  Dew  (deodorant).  Campalgik  I 
Further  information  Is  available  come  on  Eye-Gene  to  laelade  I 
from  Facts  and  Features,  Inc.,  small  ads  in  key  city  I 
239  w.  39th  St.,  New  York  papers.  I 

City  18.  To  S.  Duane  Lyon,  Inc.,  Rn  I 

York,  the  account  of  Foodi  Hu.  I 
Small  Towns  Important  Inc..  New  York,  for  I 
THE  important  part  played  by  chocolate  wafer  vitaminmlaenl  I 
the  small  town  in  the  retail  concentrate:  newspapers,  bod-  I 
distribution  picture  is  the  papers.  I 

theme  of  a  new  campaign  To  Kastor.  Farrell,  Qmut  I 

launched  by  Pathfinder  maga-  &  Cliptord,  Inc.,  New  York,  thi  I 
zine  in  metropolitan  papers  account  of  Blatz  Brewing  Co,  I 
throughout  the  country.  Ads  Milwaukee.  I 

point  out  that,  in  a  seller’s  mar-  To  Wilson,  Haight  &  Wnn,  I 
ket  such  as  exists  today,  there  Hartford,  the  account  of  the  I 
may  be  a  tendency  to  ship  the  Fitchburg  &  Leominste  Street  I 
shortest  hauls  and  supply  the  Railway  Co..  Hartford,  Ueini  I 
largest  outlets  to  the  neglect  of  newspapers,  carcards  I 

dealers  in  smaller  communities.  wnjiRirK  &  Millm  Nm  I 

mu\aki*from^a  f^^Se^nSni  account  of  the’AUen  } 

mistake  from  a  long  r-nge  point  ^  Cardwell  Manufactmim  I 

?oUrpia^TTn^  . 

economy.  Lewis  &  Gilman,  To  ZiMMER-lV^LAS^m-Knn-  I 
Philadelphia,  is  Pathfinder's  Louisville.  Ky„  the  account  I 
asencv  of  the  Morton  Packing  Co.,  I 

Louisville  (Preoared  chicken  I 
For  Child  Welfare  products  and  "Quick  Fix’  din-  I 

IN  support  of  the  proposed  Ma-  ’  I 

ternal  and  Child  WePnre  Act  „To  (^il  &  ^kbrey  New  1 
(Senate  Bill  1318  and  HR  Bill  York,  the  account  of  the  Britiih 
3922)  Parent’s  magazine  recent-  Overseas  Airways  C<)^ 
ly  sponsor^  large  size  Inser-  advertising  in  the  United 
tions  in  the  Washington  Post  States. 

and  the  New  York  Times.  En-  To  Kelly-Nason.  New  York, 
titled  "Children  Need  Uncle  the  account  of  Seaway  Line. 
Sam's  Attention,  Too!”  the  ad  Extensive  newspaper  use 
quoted  statistics  in  this  country  planned. 

revealed  by  the  U.  S.  Children’s  To  John  H.  Hoefer  &  Co..  San 

Bureau  records  showing  the  Francisco,  the  account  of  the 

need  for  health  programs  to  im-  United  States  Laundry;  local 

prove  the  welfare  of  American  newspapers. 

mothers  and  children.  The  ad  ■  I 

was  full-page  s*7e  in  the  Post;  rjuilH  Arivertises 

600  lines  in  the  Times. 

Time.  Inc..  Un-t  of  the  News- 

Wnofo  PnrtAr  Srtivncrn  paper  Guild  of  New  York  went 

Paper  salvage  ^  public  this  week  in  iu 

niE  urgent  ne^  for  w^te  dispute  Involving  un<on  secu^ 
paper  salvage  is  being  told  addressed  to 

York.  Pa.,  citizens  via  a  news-  Luce  appeared  as  an  ad- 

paper  campaign  sponsor^  by  vertiiement  in  the  New  York 
the  Standard  Bag  and  Pa^’ER  rpi—p.  Anr  10 
Co.,  that  city.  On  schedule  are 

e'ght  insertions  in  the  area  ^  •  wi _ _ 

throughout  the  month  of  April.  Bur©au  111  N©W 
Copy  points  out  that  spring  The  Chicogo  Sun’s  Yanks  sei^ 
housecleaning  time  is  a  fine  ice  Bureau  opened  its  new  omciM 
time  for  waste  paper  collecting,  on  the  first  floor  of  the  Chtcojo 
and  advises  housewives  to  call  Daily  News  building  recent^ 
when  they  have  waste  paper  to  The  bureau,  one  of  the 
sell.  newspaper-spon.sored  agencle^ 

Standard  is  also  carrying  its  kind,  moved  its  files  and  w 
ads  In  school  papers  and  is  erence  library  from  the  L<W 
sponsoring  spot  radio  announce-  building  where  for  two  years  u 
ments.  has  served  veterans. 

ED  I  TO  II  ft  PUBLISHER  for  April  13. 
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FhvIv  by  Bloc*  Bom  3itm4wM.  N.  Z. 


Thanks! 


An  estimated  $6,300,000,000  of  products  of 
New  England’s  factories,  fields  and  waters  are 
going  to  market  in  1947.  At  the  same  time 
they  are  creating  a  market  for  you. 

A  market  you  can  sell,  backed  by  the  strong 
3,607,391  coverage  New  England’s  newspapers 
give  you  of  our  2,201,401  occupied  dwellings. 


New  England  is  in  favor  of  the  moon  because 
New  England  is  in  favor  of  love. 

Love  leads  to  engagement  rings,  flat  silver, 
and  ultimately  baby  cups,  which  is  fine  for 
the  jewelry  and  silverware  industry,  one  of 
the  scores  of  diversified  businesses  which  con¬ 
tribute  to  New  England’s  7iew  prosperity. 

Did  you  know  that  New  England,  with  6.4% 
of  the  national  population,  produces  45%  of 
the  dollar  value  of  American  jewelry? 


Talk  to  the  new  NEW  ENGLAND 


MAINE — Banqor  Dally  Nawt  (M)  NEW  HAMrSHIRE — Con'ord  Monltor.Aalrio<  (E).  Kaan*  Santinal  (E).  Manchatlar  Unloa 
Laadat  (MSE).  VERMONT — Barra  nma«  (E),  Banninqion  Baaa  ir  (El.  Burlington  Eraa  Rrou  (M).  MASSACHUSETTS— AHiol 
Daily  Nawt  (E),  Bavarly  Timat  (E|,  Boiton  Globa  (MSEI.  Boi  on  Globa  (S).  Botton  Pott  (M|,  Boston  Rost  (SI.  Boston  Racatd 
S  Amarican  (ME),  Boston  Sunday  Ad«trtitar  (S),  Brockton  Ea  arpnta-Timat  (E|.  Capa  Cod  Standard-TImos.  Hyannit  (f|.  EaH 
RIvar  Harald  Nawt  (E)',  Fitchburg  Santinal  (E),  Haoarhill  Gat  Ha  'E|,  Lawranca  Eagla-Tribuna  (ME),  Naw  Badhird  Sunday 
Slandard-TImat  (S).  Naw  Badlord  Standard  Timas  (E),  North  A  lams  Transcript  (El.  Rittsflold  Barkshiro  Eagla  (El.  Salata  Nawt 
(E|,  Taunton  Gasatta  (E),  Waltham  Nawt  Tribuna  (E),  Worcas  ai  lalagram  and  Evaning  Gaiatta  (MRE),  Worcastat  Suaday 
Talagram  (S).  RHODE  ISLAND — Pawtuckal  Timas  (E),  Pro»idan:a  BuHatin  (El.  Rro>idanca  Journal  (M),  Pro«idanco  Journal  (S|, 
Watt  Warwick  Pawtuiat  Vallay  Daily  Hmas  (E),  Woontockat  Ca  I  (El.  CONNECTICUT — Bridgaport  Pott  (SI,  Bridgaport  PotP- 
Talagram  (MBE),  Danbury  Nawt-Timat  (El,  Hartford  Courant  (  J).  Hartford  Courant  (S|.  Hartford  Timat  (El.  Maridan  Journal 
(E),  Maridan  Racord  (M|,  Now  Britain  Harald  |E),  Naw  Ha«aa  Rtgitfar  (EBSI.  Naw  London  Day  (E|,  Norwalk  Hour  (E|,  Nor. 
wick  Bullatin  and  Racord  (MAE),  Watarbury  Rapublican  A  Amarican  (MIE),  Watorbury  Rapublican  A  Amarlcaa  (EAS). 
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ECONOMY  vf 

for  typesetting  CONVENIENCE 

ACCURACY 
RELIABILITY 
FLEXIBILITY 


Convenience  has  always  been  and 
always  will  be  provided  in  ever  greater 
measure  by  each  succeeding  Intertype 
model.  For  not  only  does  the  operator 
enjoy  Intertype’s  extra  convenience . . .  but 
the  front  office  praises  the  added  economy 
which  convenience  brings  with  it... by 
lessening  fatigue  and  reducing  errors. 


A  typical  Intertype  convenience  feature  is 
illustrated  here  . . .  finger-flip  changes  of 
type.  A  single  Anger- flip  lever  makes 
the  change  on  both  main  and  side  maga¬ 
zine.  Saves  time,  saves  energy,  saves 
errors.  Convenience  is  just  one  desirable 
quality  among  many  for  which . . . 


you  can  always  count  on 


INTERTYPE 


Brooklyn  2,  N.  Y. 


EQUIPMENT  REVIEW  SECTION 


EDITOR  &  PUBLISHER 


THE  FOURTH  ESTATE 


SUITE  1700  TIMES  TOWER  •  1475  BROADWAY,  NEW  YORK  IS,  N.  Y. 

Beent«red  u  Second  01m«  M»tUr  JMinmir  18.  1945  mt  tin  Po«t  OWee  »t  New  York.  N.  T..  under  th»  Act  of  Mar.  S.  187B 


fopio  Are  Varied 
JUPNPA  Parley 

Rubber  rollers  or  synthetic 
rollers  lor  newspaper  presses — 
which  are  better?  Carl  G.  Bing* 
him,  of  Samuel  Bingham’s  Sons 
llanufacturing  Co.,  told  the 
PRPA  Mechanical  Conference 
at  Harrisburg  that  any  sales¬ 
man  who  states  positively  that 
one  or  the  other  material  is 
better  or  worse  either  does  not 
know  what  he  is  talking  about, 
or  is  trying  to  sell  something 
i^h  he  has  instead  of  what 
the  customer  really  should  have. 

TTie  controlling  factor  is  the 
kind  of  ink  in  which  the  roller 
i;  to  work,”  said  Bingham.  “As 
you  know,  there  are  many  new 
varieties  of  inks  being  put  on 
the  market,  some  of  which  will 
vork  well  with  natural  rubber 
and  some  with  synthetic  rub¬ 
ber.  Some  that  work  with  na¬ 
tural  rubber  won’t  work  with 
synthetic,  and  vice  versa.  There¬ 
fore,  the  roller-maker  has  to  be 
i^ormed  as  to  the  tyrpe  of  ink 
being  used  and  sometimes  have 
the  sample  of  ink  itself.  With 
the  information  to  be  gleaned 
therefrom,  he  can  make  rollers 
which  will  fulfill  their  func¬ 
tions.” 

At  the  present  time,  the  sub¬ 
ject  is  academic,  said  Bingham, 
since  the  use  of  natural  rubber 
in  making  all  types  of  printing 
press  rollers  has  been  prohib¬ 
ited  by  WPB  since  19ti,  and 
there  has  not  been  as  yet  any 
lessening  of  these  controls. 

Regarding  the  future,  Bing- 
ham  said  it  has  not  yet  been 
fuily  determined  that  the  rubber 
roiier  is  the  answer  to  the  press¬ 
man’s  roller  problem.  Rubber 
does  not  naturally  handle  ink.  It 
ii  attacked  by  oils,  and  inks  con¬ 
tain  oils.  'The  only  way  that 
rubber  can  be  made  to  handle 
inks  is  by  adding  many  ingre¬ 
dients  to  the  compound.  On  the 
other  hand,  a  glue-glycerine 
roller  naturally  handles  ink. 

"Rubber  has  some  qualities 
that  are  better  than  composition 
rollers,”  said  Bingham,  “and  the 
composition  roller  has  some 
printing  qualities  not  possessed 
hy  rubber  rollers,  but  the  an¬ 
swer  is  in  a  third  material — and 
we  may  hear  about  that  in  due 
wurse.  What  about  something 
that  has  the  printing  qualities  of 
imposition  and  none  of  its  de- 
and  which  naturally  han- 
^  ink,  which  rubber  doesn’t? 
At  the  moment  we  are  in  a 
world  of  change.” 

Much  interest  was  manifest  in 
twetypesetters,  it  being  revealed 
tut  about  50  newspapers 
throughout  the  country  now  sure 
®ploying  this  device.  Two 
Pennsylvania  newspapers,  at 
"•ocaster  and  York,  are  on  this 
h*t.  J.  Harold  Mintun,  produc- 


Monkey  Shines 

Th«  discharg*  lytlem  haa  cut 
daaply  into  tha  stockpila  of 
typciattars  at  tha  Navy  Nawi, 
dally  nawtpapar  of  Guam. 

In  a  racant  adition  a  two  col¬ 
umn  picture  showin9  a  monkay  at 
tha  keyboard  of  a  machine  was 
published  with  a  caption  aikinq 
forgiveness  for  any  errors  that 
might  appear  in  print. 

’’The  monk  is  having  a  hard 
time  getting  used  to  tha  way  tha 
machine  spalls,”  the  caption  said, 
adding,  ”lf  anyone  is  interested 
in  learning.  Jocko  will  be  glad  to 
go  back  to  eating  bananas.” 


Ink  Dried  at  35,000  Per  Hour  Speed 
Wilhout  First  Impression  Offset 


Following  is  pert  of  a  talk  given 
by  William  6.  Forster,  General 
Printing  Co.  Division,  Sun  Chem¬ 
ical  Corporation,  at  tha  PNPA 
Mechanical  Confaranca. 

• 

THE  rapid  and  instantaneous 
drying  of  printing  inks  has 
been  a  subject  of  study  and 
research  in  the  ink  industry  for 
many  years,  with  “HYDRY”  ink 
marking  the  culmination  of  years 
of  experimental  work  on  the 
part  of  Michigan  Research  Lab- 
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At  PNPA  Mechanical  Conference:  Left  to  right,  John  J.  Fields  III,  presi¬ 
dent,  William  C.  Herrick  Ink  Co.;  Edward  J.  Cook,  Jr^  Cartified  Dry  Mat 
Corp.;  John  F.  Young,  8 1 -year-old  president  of  York  Dispatch  Publishing 
Co.,  the  oldest  active  daily  newspaper  publisher  in  Pennsylvania,  and 
Gerald  W.  Hunter,  Matrix  Contrast  Corp. 


tion  manager  of  the  Pittsburgh 
Post~Gazette,  explained  technical 
operations  of  the  machine. 

Roy  M.  Bell,  commercial  su¬ 
perintendent  of  the  Norristown 
Times  Herald,  declared  there  is 
no  mystery  to  color  printing, 
whether  it  be  commercial  or 
newspaper.  ’The  requirements 
are  better  grades  of  paper  and 
inks,  with  a  little  more  time  and 
care  in  all  mechanical  depart¬ 
ments.  Color  adds  to  expense, 
and  it  may  be  necessary  to  re¬ 
vise  rates  upward,  both  in  ad¬ 
vertising  and  circulation. 

"Newspaper  publishers  are 
now  at  the  same  point  commer¬ 
cial  printers  were  30  years  ago,” 
said  Bell.  “Because,  whether 
they  like  it  or  not,  color  printing 
in  newspapers  is  here  to  stay, 
and  if  publishers  are  to  progress, 
it  will  be  necessary  for  them  to 
meet  the  demands— not  only  of 
advertisers — but  of  the  public 
as  well. 

“Any  of  the  proposed  proc¬ 
esses  will  be  expensive,  and  may 
mean  a  complete  remodeling  of 
plants.  In  the  case  of  the  small 
newspapers,  the  expense  may  be 
too  great  for  them  to  consider 


printing  color  in  their  own 
plants.  In  which  case,  it  may  be 
better  for  them  to  sublet  ^eir 
color  section  to  a  commercial 
lithographer  or  gravure  plant, 
or  to  form  a  cooperative  plant 
where  several  or  more  small 
dailies  would  be  able  to  produce 
color  supplements  when  de¬ 
sired.” 

Any  way  you  look  at  it,  in¬ 
sisted  Bell,  dally  papers  event¬ 
ually  will  be  compelled  to  adopt 
some  method  of  producing  color 
because  advertisers  are  going  to 
insist  upon  it.  Lots  of  headaches 
ahead,  said  Bell,  but  in  the  long 
run,  color  will  prove  to  be  one 
of  the  greatest  advancements  in 
newspaper  publishing. 

The  part  that  printing  played 
in  the  winning  of  World  War 
n  was  outlined  by  Col.  H.  T. 
Gray,  president  of  the  Gray 
Printing  Co.,  publishers  of  the 
DuBois  Courier-Express,  who  in 
the  Adjutant  General’s  ofiBce  in 
Washington  was  held  responsi¬ 
ble  for  controls  over  ^0,000,000 
worth  of  printing  during  a  war 
year. 

Explaining  how  printing  oper- 
( Continued  on  page  74) 


oratories,  Inc.,  with  pn 
tests  by  the  E.  J.  Kelly  Com¬ 
pany,  both  subsidiary  companies 
of  Sun  Chemical  Corporation. 

Because  of  the  rapid  drying 
and  odorless  characteristics  of 
the  new  ink,  printing  for  food 
wrappers  and  cartons  appeared 
to  be  the  most  logical  field  in 
which  to  make  the  preliminary 
development  in  the  printing  in¬ 
dustry.  The  first  public  an¬ 
nouncement  of  “HYIJRY”  ink 
was  made  in  February,  1941. 

The  George  H.  Morrill  organi¬ 
zation  has  approached  the  trials 
of  this  new  ink  for  the  printing 
of  newspapers  backed  by  years 
of  experience  in  the  manufac¬ 
ture  of  newspaper  inks.  In 
adapting  “HYDRY”  ink  to  the 
jse  of  newspaper  printing 
aresses,  the  problems  are  quite 
ilfferent  as  compared  with  most 
commercial  applications.  Some 
of  these  newspaper  problems 
which  had  to  be  considered  may 
be  outlined  as  follows:  The 
bigh  speeds  of  presses,  the 
hygroscopic  character  of  news- 
■orint,  provision  for  long  shut- 
iown  periods  of  presses  with 
the  necessity  for  the  ink  to  be 
<table  at  all  times,  and  the  ink 
ised  in  automatic  fountains 
must  have  flow  characteristics. 

3  Special  Problems 

Let  us  consider  some  of  these 
problems  individually. 

First  is  the  high  speed  of 
paper  web  travel.  Between  first 
and  second  impression  printing, 
the  time  element  for  drying 
printing  ink  is  well  known  to 
all  of  us,  and  this  is  the  posi¬ 
tion  that  was  chosm  for  the 
first  trials  of  “HYDRY”  ink  on 
newspaper  printing. 

Second  is  the  hygroscopic 
character  of  new^rint.  Since 
newsprint  is  generally  unsized, 
it  will  absorb  moisture  very 
easily,  and  the  introduction  of 
wet  steam  for  drying  the  ink 
presented  a  major  problem.  On 
the  trials  we  have  overcome 
this  item  by  super-heating  the 
steam  under  automatic  control 
so  that  the  sheet  is  not  made 
too  wet. 

’The  third  problem  is  the 
necessity  for  stability  of  the  ink 
during  the  long  shut-downs  on 
presses  between  editions  or  from 
day  to  day.  In  other  words,  the 
ink  must  be  made  so  that  nor¬ 
mal  humidity  in  the  air  will  not 
set  the  ink  on  the  ink-dlstribu- 
tlon  systems  of  the  press.  ’The 
fourth  problem  which  I  have 
mentioned  concerns  flow  of  the 
ink  for  use  on  automatic  foun¬ 
tains.  No  trials  have  been  made 
on  this  point,  but  we  are  con¬ 
fident  that  it  can  be  done. 

(Continued  on  page  74) 
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Ink  Drying  Test 
Resulls  Reported 


»n*wer  to  the  pressmen’s  prayer  ^  ^ 

on  newspaper  printing.  - ^ — - — -  ■  .  ~  — - — - ~-— — — — — — -c=a«gi^^^ 

Proposed  Home  of  Shreveport  Times  and  Station  KWKH 

on  first  impression  printing  we  An  invnitmnnt  of  $I.2S0.000  in  lit*,  buildings  and  eauip  ment  is  contemplated  in  tbe  plans  for  the  new  he**  d 
•  1^*  successfully  dried  black  the  Shreveport  (La.)  Timet  end  Ih  radio  ttatlefi  at  Mar  ket  and  Lake  Streets,  according  to  John  D.  Ewing,  sdHw 
et  preM  speed  of  35,000  per  and  publisher.  A  new  Goss  press  has  been  ordered.  Th  e  entire  first  floor  of  the  building  will  be  treeMssa 
^  that  high*  large  room  with  an  18-foot  ceiling.  The  top  floor  will  b  e  occupied  by  KWKH,  a  50,000  watt  station.  wHk  tWn 

#a5.*i  1  were  per-  studios,  one  of  which  will  accommodate  225  persons, 

fectly  clean,  without  the  usual 
first  impression  offset  generally 
apparent.  This  accomplishment 
makes  further  test  runs  advis¬ 
able.  I  think  you  will  agree  that 
to  dry  ink  completely  between 
first  and  second  impressions  on 
a  newpaper  press  at  35,000  per 
hour  on  a  test  run  is  a  distinct 
achievement.  To  do  the  same 
thing  ^  on  regular  production 
runs  is  the  future  aim. 

TOere  are  a  few  more  inter¬ 
esting  points  concerning  “HY- 

DRY  ”  ink  which  I  should  like  to  ,  .  • 

bring  to  your  attention.  “HY-  offset  equipment, 

DRY”  ink  must  not  be  used 
with  composition  rollers,  but 
that  fact  does  not  concern  most 
newspaper  printers.  Rubber  or 
synthetic  rollers  are  necessary 
Washing  up  after  “HYDRY” 
cannot  be  performed  with  cus¬ 
tomary  solvents  such  as  kero¬ 
sene.  It  is  necessary  to  use  alco¬ 
hol,  carbitol  acetate  or  similar 
solvents  for  this  operation. 

"HYDRY”  is  made  in  all 
colors  and  no  difficulty  is  ex¬ 
perienced  in  obtaining  excellent  were  reduced  from  an  average 
trapping  qualities.  per  plant  of  $14,700  in  1944  to 

Please  remember  this — "HY-  less  than  $12,000  in  1945,  with 
DRY”  inks  and  conventional  oil  increased  production  in  every 
base  inks  are  chemically  incom-  case.  Contract  field  printing 
patible  and,  therefore,  cannot  funds  were  reduced  from  a 
be  used  together  where  one  monthly  average  of  $1,100,000  in 
might  contaminate  the  other.  fiscal  vear  1944  to  less  than 
The  cost  of  “HYDRY”  ink  is  $700,000  in  1945  fiscal  year — and 
considerably  more  than  that  of  todav  this  tvpe  of  procurement 
the  conventional  newspaper  inks  has  been  practically  eliminated. 

but  the  vastly  improved  ap-  All  the  good  machinery  in  the 
pearance  of  the  completed^  news-  world  won’t  put  out  a  good 
paper  will  more  than  justify  the  newspaper  if  you  don’t  have  the 
t  expense.  right  kind  of  people  handling 

The  cost  of  ink  at  the  present  it.  urged  Russell  Barley,  me- 
time  is  the  smallest  item  of  chanical  sunerintendent  of  the 
ooerating  expense  in  newspaper  Aliquinpa  Times,  in  a  discus¬ 
publishing.  The  ratio  of  cost  of  cjon  of  “Saving  Time  and  Cut- 
ink  to  newsprint  is  approxi-  ting  Costs.” 

raft’hTrlgS^w^o^krr 

paper  costs  about  $68 — the  news  •• 

ink  to  print  the  ton  of  paper 

cost.!  shout  *2  Barley.  ’The  best  superin- 

C  Jbw5  aCXJUL  9a.  tonHfknf  ic  who  Iroone  tifrtrlr- 


Barley  insisted  a  plant  super¬ 
intendent  must  constantly  keep 
abreast  of  the  opportunities  be¬ 
fore  him  to  add  to  his  fund  of 
instructional 


Green  Bay  Press 
Is  a 'Guinea  Pig* 


knowledge  and 

vufcij  ffluc  nuiu  keep  it  tailored  to  the  needs  of 

his  own  plant.  He  will  never 
continued  from  page  73  pass  up  an  opportunity  to  learn 
..  .  ..  n  , ,  1.  j  something  which  he  can  pass  on 

ations  in  th^e  field  were  handl^ra,  ^o  his  workers  with  benefit, 
he  said  that  engineer  mobile 

units,  composed  of  two  trucks  Link  Discusses  Reset  Ads 
loaded  with  photographic,  plate-  Leon  A.  Link,  production  man-  jn® 

making  and  offset  equipment,  ager,  Cleveland  Plain  Dealer,  _ _ _ 

were  used  right  up  on  the  front  talked  about  the  composing  & "'ivianiif^turtog  'Co! 
lines  to  produce  reconnaissance  problem  of  resetting  ads,  saying,  ■  ■  —  ■■  “  ~  ■ 
and  operational  maps,  as  well  as  in  part: 
routine  orders  for  field  com¬ 
manders.  Hundreds  of  multi- 
lith.  or  “duplicating”  units,  were 
used  to  provide  the  vast  amount 
of  required  material. 

The  great  lesson  learned  dur¬ 
ing  the  war,  he  added,  was  that 
economies  cannot  exist  without 
coordination  between  all  ser¬ 
vices.  Plant  operating  costs 


’The  Green  Bay  (Wls.)  Prut- 
Gazette’s  80-nage  nress  is  beta* 


of  presses  by  the  Dunlex  Print- 
“  .  Battle  Credk, 
Mich.  ’The  Pioneer  Engineering 
,  Detroit. 

with  H.  M.  DeBrabant,  Pioneer 
engineer,  is  in  charge. 


“While  I  have  the  composing 
room  foreman  on  my  mind,  let 
me  throw  him  an  oar.  He  has 
been  squawking,  and  very  justly 
so.  for  many  years,  about  the 
great  amount  of  work  in  his  de¬ 
partment,  caused  by  resetting  is 
'  5.  want  to  ascertain  how  the  press 

‘His  costs  have  increased  con-  has  stood  up_  in  its  eight  years 
siderably,  and  the  cost  of  this  of  service,  if  _  there  are  any 
waste,  will  increase  proportion-  “bugs”  to  be  ironed  out,  and 
ately,  unless  the  publisher  does  what  features  have  proved  most 
something  about  it.  valuable. 

“An  advertising  man  told  me  _  Movies  of  the  press  in 
several  weeks  ago  that  the  mag-  tion  have  been  taken  to  famli- 
azines  often  reset  an  ad  two  or 
three  times,  in  order  to  please 
the  advertiser.  I  don’t  doubt 
that — so  do  the  newspapers. 

Let  me  point  out  that  the  maga¬ 
zine  could  probably  have  reset 
it  a  dozen  times  and  still  the 
cost  of  the  composition  would 
not  have  been  as  large  a  per¬ 
centage  of  the  revenue  received 
from  the  ad  as  it  would  have 
been  to  the  newspaper  that  reset 
it  once  or  twice. 

“The  ad  must  be  as  the  adver¬ 
tiser  wants  it,  but  those  contacts 
I  referred  to  a  moment  ago 
might  go  a  long  way  toward  editor, 
eliminating  some  of  the  labora-  for  qi 
tory  work  now  engaged  in.”  Vogue 

„  _  _  __  PNPA’s  1946  conference  was  PO'nt 

times.  TTie  plant  the  largest  in  point  of  attend-  “Wh 
:  is  the  direct  reo-  ance  in  the  organization’s  his-  takes 
the  company,  and  tory.  Nicholas  M.  Fellman,  Ames, 
give  every  griev-  mechanical  superintendent  of  any  o 
attention  in  the  the  Chester  Times  and  chairman  tyne  w 
wners,  and  to  the  of  PNPA’s  mechanical  commit-  will  n 


The  press  was  installed  in 
1938  and  was  one  of  the  first  d 
its  kind,  and  the  last  of  its  type 
to  be  built  by  Duplex  whldi 
went  into  war  production  soon 
afterward.  Now  that  nroduction 
being  resumed,  the  maken 


New  Type  Adopted 
For  Slock  Tables 


Vancouver  Project 

Erection  of  a  new  plant  to 
house  the  job  printing  denart- 
ment  of  the  Sun  Publishing 
Company,  Ltd.,  Vancouver,  B.  C., 
is  now  proposed.  ’The  company 
has  acquir^  a  site. 


Press  Excluded 
In  Building  Cost 


Is  Cleaned 
If  Electronics 


The  Civilian  Production  Ad¬ 
ministration  has  issued  a  series 
of  interpretations  on  the  new 
construction  limitation  order, 
including  the  following  answer 
to  the  inquiry,  “What  about  in¬ 
stalling  equipment  such  as  print¬ 
ing  presses?”: 

“In  figuring  the  cost  of  install¬ 
ing  a  printing  press  to  see  if  it 
comes  within  the  exemption, 
the  cost  of  the  press  need  not  be 
counted  as  the  press  is  consid¬ 
ered  to  be  processing  machinery. 

“However,  the  cost  of  a  con¬ 
crete  or  other  base  on  which  the 
press  may  be  erected  must  be 
included  in  the  cost  of  the  job 
along  with  the  value  of  paid 
labor  used  to  prepare  the  foun¬ 
dation,  and  contractor’s  fees.” 


Airborne  dust  and  dirt  need 
^^er  be  a  problem!  Ray- 
Manufacturing  Co.  of 
Mass,  has  just  an- 
^nred  a  new  line  of  high-ef- 
electronic  dust  precipi- 
equipment. 

Electronic  precipitation  brings 
a  entirely  new  conception  of 
laciency  to  air  cleaning.  In 
S  compared  to  mechanical 
ites  electronic  precipitation 
rio  efficient  that  an  entirely 
Im  method  of  determining 
jirt^moving  ability  had  to  be 
vwloped.  Known  as  the  black- 
^  test.  United  States  Bureau 
V  Standards  tests  show  a  corn- 
ointive  efficiency  for  electronic 
Sedoitation  of  from  87%  to 
5%  as  compared  to  10%  to  20% 
eftdency  obtainable  from  the 
bat  mechanical  filter. 

Raytheon’s  Precipitator,  by 
empioying  the  latest  engineer- 
developments,  removes 
90%  or  more  of  all  airborne  dirt 
Then  installed  into ‘duct  work 
jvjtems  of  industrial  air-circu- 
iating  and  air-conditioning  in¬ 
stillations.  It  removes  even 
microscopic  and  sub-microscopic 
pirticies  which  can  cause  as 
much  difficulty  as  visible  parti- 
cla  and  may  not  be  apparent 
in  so-called  “clean”  air. 

Briefly,  the  electrostatic 
method  of  dust  precipitation 
TMiann  that  all  airborne  parti- 
cla  are  taken  through  an  elec- 
jostatic  field.  These  particles 
become  charged  and  are  precip- 
onto  collector  plates,  al- 
tmately  charged  with  a  high 
podtiTe  voltage.  Where  mechan¬ 
ical  filters  will  permit  most  dirt 
to  pass  through,  the  electronic 
lir  cleaner  will  trap  particles  so 
small  that  it  takes  several  mil¬ 
lion  to  cover  the  head  of  a  pin¬ 
point 

The  Raytheon  Precipitator 
consists  of  three  principal  parts 
-the  dust-collector  cell,  the 
unizer  unit  and  the  power  sup¬ 
ply.  The  ionizers  are  energized 
by  the  power  pack  with  high- 
voltage  direct  current,  creating 
1  strong  electrostatic  field.  As 
ihe  air  passes  through  this  elec¬ 
trostatic  field,  every  particle  of 
imign  matter,  regardless  of 
aie  or  make-up,  receives  a 
positive  charge. 


supplies  strip  material  essential  to  efficient  operation 


HE  IS  a  wise  publisher  who  makes  sure  that  his  com¬ 
posing  room  has  an  ample  supply  of  leads,  slugs,  rule 
and  base  material,  for  any  shortage  in  such  materials 
soon  runs  up  operating  costs. 

With  plenty  of  Elrod-cast  spacing  material,  base 
and  rules  handy  to  the  compositor,  pages  go  up  easily 
and  quickly,  make-up  is  simplified,  and  lock-up  is  ex¬ 
pedited  by  the  use  of  new,  accurate  leads  and  slugs. 
The  long  strips  of  base  material  also  are  put  to  good 
use  by  the  make-up  man.  Elrod  material  stands  up  to 
all  exaaing  printing  and  stereotyping  requirements. 

The  Elrod  produces  material  from  1  point  to  36 
points  in  thickness,  the  product  being  formed  in  the 
mold  as  one  continuous  strip  of  meul,  cooled  and  solid¬ 


ified  under  pressure,  and  includes  rule,  spacing  and 
base  material,  the  latter  adapted  to  cementing  or  tack¬ 
ing  of  shell-cast  lines  or  plates  in  place. 


Within  the 
irea  of  the  cell  itself  (known 
a  the  collector)  are  parallel 
plates,  separated  by  an  air  gap, 
fltemateiy  charg^  with  the 
high  voltage  direct  current. 

The  positively  charged  dust 


Sumn  above  are  croM^ctkxit  spacing  and  base  material  case 
on  the  Elrod*  which  also  produces  ezccUenc  rule  in  long  strips 


'oedium.  The  collector  plates 
ue  periodically  washed  down  to 
J^ve  the  dirt.  On  some  Ray- 
■J>eon  Precipitator  units,  wash- 
M  equipment  will  be  com¬ 
pletely  self-contained,  whereas 
«  the  other  models  the  col- 
**tor  plates  are  removed  for 
2<tting.  How  often  this  must 
“•  «me  depends  to  a  large  ex- 
w  on  the  amount  of  dirt  in  the 
*J>ut  generally  it  is  rsot  more 
’wn  than  once  each  month. 

I*IT0R  a  PUILISHIR4 


Let  the  Elrod  help  you  attain  efficient  operation  and 
truly  economical  production.  Write  us  to  send  you 
more  complete  information. 


Ludlow  Typograph  Company 


2032  Clyboum  Ave.,  Chicago  14,  lUinoB 


T/ie  Type  Mefa/  QUIZ 


Curtis  Co.  Starts 
Mammoth  Plant 


Pacific  Parley 
Is  Slated  in  May 


The  annual  Pacific  NewipM 
Mechanical  Conference  widS 
place  May  11,  12,  13  in  thel^ 
mont  Hotel,  San  Franclaeo. 

The  members  of  the 
committee  on  arrangemeati 
Ira  E.  Stuck,  San  Fmeha 
Shopping  News;  Harry  B.  D*. 
vidson,  San  Francisco  CoU-Bil- 
letin;  Edward  N.  Conley,  Sm 
Francisco  Chronicle;  Fred  I 
Wilson,  San  Francisco  Nim; 
Leo  Shea,  San  Francisco  Esm 
iner;  Fred  Grove,  CSiroaleli; 
William  Fitzsimmons,  CallBil- 
letin. 

Also  E.  F.  Bittler,  San  Fna- 
cisco  and  Oakland  Newspepa 
Publishers  Association;  Esof 
W.  Porte,  Mergenthaler  Lint- 
type  Company,  Pacific  Ooifi 
Agency;  H.  F.  Famswotifc, 
American  Type  Founden,  Sia 
Francisco  Agency;  Fred  Stoon, 
News;  Jack  Wiley,  Examinv; 
J.  Vernon  Burke,  Son  Frondieo 
People’s  World;  Clyde  Bowen, 
Wall  Street  Journal;  Nerilk 
Rich,  Precision  Electrotm 
Company;  Charles  Braml^ 


Tuned  to  Station  'Gift'  in  Camden 

Frank  Tydeman,  retiring  after  53  years  on  the  composing  room  staff  of 
the  Camden  (N.  J.)  Courier-Post,  holds  a  radio  set  given  to  him  by  Typo¬ 
graphical  Union  No,  132.  In  his  pocket  is  a  gold  wristwatch  presented  by 
David  Stern  3rd,  at  left,  publisher.  At  right  stands  Walter  L  Tushingham, 
general  manager,  who  has  been  on  the  C-P  staff  55  years. 


31,000,000  has  bwj  spent  by  the  start  next  winter,  although  the 
company  in  s^dies,  research,  section  is  not  expected  to 

Md  experiments  of  ^  kinds.  completed  before  July  1947. 
SimultoneoiMly  with  inaugura*  The  printing,  binding  and  ship- 
Uon  of  work  on  the  new  ping  of  one  of  the  company’s 

Curtis  omcmls  revealed  that  magazines,  probably  the  Satur- 
over  the  past  decade  they  have  jay  Evening  Post,  will  event- 
spent  millions  on  research  Md  ually  be  located  there.  New 
exper^enUtion  to  improve  the  construction  will  not  affect  lo- 
^^ty  of  its  products.  Some  of  cation  of  present  editorial,  cir- 
ueir  mort  re^nt  rontributioiu  culation,  manufacturing  and 
to  the  upbuilding  of  the  graphic  other  operations  now  going  on 
arts  include  the  following:  at  the  company’s  traditional  In- 

Quick-drying  inks  for  letter-  dependence  Square  site, 
press  web  perfecting  two-aide 

^  The  first  successful  four  color  AVCf  NdlllCS  JudflSS 
web  perfecting,  two-side,  print-  ■,  _  a  ■ 

ing^resses  at  greatly  increased  pQf  |ypO  CdlltCSt 

Materials  control  on  plates.  Judges  who  will  pass  upon 
paper,  ink  rollers,  glue,  etc.,  for  entries  in  this  year’s  16th  An- 
better  quality  control  in  mass  nual  Ayer  Exhibition  of  News- 
production  printing.  paper  TypMn-aphy  are: 

High-speed  binding  equip*  Lowell  ’Thomas,  radio  news 
ment.  commentator;  Harold  Van  Doren, 

The  company  also  developed  industrial  desi^er;  and  Lau- 
a  practical  cast-ciirved  printing  ranee  B.  Siegfried,  professor  of 
plate.  graphic  arts  and  head  of  the 

Stone  &  Webster  Engineering  department  of  printing  of  Car- 
Corporation  was  retained  some  Institute  of  Technology, 

time  ago  to  make  preliminary 

studies  and  to  design  and  super-  Haiha  fnr  ffallAII 
vise  construction  of  the  plut,  nQlllw  IQl  JlQllUII 
which  is  betog  built  on  a  100-  The  old  Ogden  (Utah)  Stand- 
«ite,  which  will  contain  ade*  ard^Examiner  building  will  be 
Quate  areas  for  the  remodeled  at  a  cost  of  $22,000, 

nearly  8,000  Curtis  workers  who  for  housing  of  Radio  Station 
will  eventually  be  located  there,  klq,  which  is  owned  by  the 
The  initial  bidding  will  ^  paper.  Plans  call  for  removal 
wide  and  approximately  of  the  top  two  stories  of  the  flve- 
1.200  feet  long.  It  will  be  built  story  building. 


’The  Princeton  (Ind.)  Clarion- 
News  was  awarded  the  Braden- 
Hancock  cup  for  the  best  front 
page  of  a  daily  newspaper  at  a 
dinner  of  the  Indiana  Repub¬ 
lican  Editorial  Association  on 
Mar.  30. 


Publisher-Printer 


QUESTION; 

What  newspaper  plants  are  users 
of  Imperial  Type  Metal  and  Im¬ 
perial  Service? 


ANSWER: 


Over  52%  of  ALL  daily  newspa¬ 
pers  in  the  United  States,  includ¬ 
ing  most  of  the  metropolitan 
plants,  besides  thousands  of  com¬ 
mercial  printing  plants. 


INTING 

NKETS 


TINGI 

PRES 


TIMQ^  BBQWMJbCO. 
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)ns  of  Intertype  Cor-  MT 
or  1945  resulted  in  a  M.- 
of  $338,970,  after 
for  deprecia- 
s  and  other 
to  the 

stated  that  the 
returned  the 

of  peacetime  ma-  ' 
after  the  cancellation 

orders  in  1945,  and  with  In  PrOS 

Binge  found  itself  operat-  honorary  lifa  mambar*! 
increased  costs  but  selling  racantly  to  A 

pric^  which  WMe  raiignad  as  publishar  e 
until  recently  by  p,;„ntation  was  mad 

ses  were  still  fur¬ 
ther  aggravated  by  a  low  vol-  i  ii 

Sm  of  production  due  to  the  Personal  Galley 

iad)Uity  to  obtai”  ®  GEORGE  I.  EVANS, 

^tity  of  essential  raw  mate  Charlott 

fiila,”  the  report  continues.  inducted 

This  Proi’i®"' .  Armed  Forces,  is  ba 

ssi.Sors«  -x"" 

the  iron  foundry  Key  Hartsook,  form 

jie,  which  had  i>een  its  principal  editor,  Portland 

nmolier.  Since  that  time_  the 


5»,  taxes 
Kcordlng  1 
^  itockhoi 
Uie  report 
(jgrporation 

pioducti-” 
chtaiery 
of  war  I 
thif  change 
ii^  at  in“c: 
it  prewar 
g^intained 

OW- 


on  ”  old  jobs  in  the  Montreal  ( Can- 

diary,  Inter-  ada )  C?oze«e’a  engraving  depart-  p 

Edward  J.  Mergen,  dean  of 
JTtakeup  men  in  the  Madison 
Wisconsin  State  Journal’s  com- 
posing  room,  observed  his  59th  ^ith 
birthday  Feb.  19.  He  has  been 

.woSerating 

.  Leslie  H.  Dye,  formerly  with 

ets  wL  %-  the  Port  Albemi  (B.  C.)  West  PfA 
v!frv/^of<nn’e  Coost  Advocote,  has  been  ap- 

”  pointed  shop  foreman,  Wetas-  Ai 
in  1W7.  (Alberta)  Times.  will 

.  George  Dukcan,  recently  re-  Hotc 

sl  7X  leased  from  the  Navy,  has  been  the  ] 
'***'*  appointed  the  first  apprentice  in  iog 
the  engraving  department.  Port-  the 
on  Globe  land  (Ore.)  Journal,  since  War-  sinc< 
autnntnS  STEVENSON  who  Started  in  1891, 

ewpoinr  jggg  received  his  card  in  _ 

»w,  superin-  1641,  Stevenson  has  recently  | 
ton  (Mass.)  returned  to  the  paper  after  four 
department,  years  duty  with  the  Navy. 


Inks  back  on  a 
■lord  of  62 
]Wrs  with  that 
peer. 

Come  winter 
Arm  or  sum- 
■er  heat,  Fran- 
ds  0.  Bigelow 
h  at  his  post  to 
A  his  part  in 
itarting  the 
teadline  and 
•aklng  the 
4Mdline.  He 


COPPER  i  ZINC 


E.  T.  SullebargerCo. 

no  Falton  St  •  538  S.  Clark  St 

New  York  Chicago 


MIRCUIY  Nawtpwpar 
RolUr*  an  Ik*  ratult  of 
mor«  than  a  qwartar  of 
a  conlury  of  roaoorch. 
Whon  yoo  initoll  tkoto 
accottoriot,  ye«  do- 
(rooso  popor  tpeilogo, 
incroota  iho  quality  of 
your  roproductiona,  cut 
down  on  time  tpont  in 


wotk'Up.  Moroovtr,  tho 
Morcury  Nowipopar 
Rollar  is  built  and  tost- 
ad  to  withstand  spaads 
that  oxcaad  tha  copa- 
city  of  any  axisting 
prass.  Thus,  you  hova  a 
spacial  margin  of  safatyl 


(All 


for.Afril  lib  IflA 
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Many  Advances  in  Press,  Stereo 
Equipment  Desaibed  by  Goggin 


At  th«  in«chanic«l  confaranc* 
undar  auspicas  of  tha  Panniyi- 
vania  Newspapar  Publishars,  Jo- 
xaph  D  .Goggin,  of  tha  Gost 
Printing  Prats  Company,  tpoka  on 
davalopmontt  in  itaraotyping  and 
( ratt  machinary.  Following  ara 
aacarptt: 

• 

many  important  improvements 
have  b^n  made  in  the  design, 
construction  and  performance  of 
sterMtyping  and  printing  press 
eqiupment  as  a  result  of  re¬ 
search.  improved  manufacturing 
machinery  and  scientific  meth¬ 
ods  of  manufacture. 

Provisions  are  made  for  proper 
molding,  casting  and  finishing  of 
sterMtype  plates,  also  freedom 
of  vibration  and  perfect  balance 
in  press  operation  with  accura¬ 
cies  to  the  ten-thousandths  of 
an  inch. 

Vertical  direction  of  moldifig 
pressure  is  now  assured  with 
Matrix  Rollers  without  the 
requirement  of  synchronizing 
forces  of  pressure  above  and 
below  the  mat,  and  provisions 
are  made  for  accurately  gauging 
the  pressures'  used.  Vacuum 
pressure  in  casting  can  be  an¬ 
ticipated  to  eliminate  surface 
level  variations,  and  to  provide 
plates  of  maximum  solidity  and 
weight  through  greatly  reduced 
air  resistance.  Also  to  cool  the 
face  of  the  plate  rapidly  and 
uniformly  insuring  a  smooth 
face,  and  to  escape  any  possi¬ 
bility  of  the  mold  shifting  dur¬ 
ing  the  operations. 

Motor  driven  metal  pumps  for 
all  types  of  casting  equipment, 
special  spouts  arranged  for  pre¬ 
evacuating  the  air  inside  of  the 
box  and  automatic  timing  de¬ 
vices,  etc.,  are  designed  and  can 
be  obtained  optionally  as  special 
•Qulpment, 

Curved  teafers 

Curved  routing  machinery, 
fully  enclosed  in  steel  frames 
and  equipped  with  vertical  high 
speed  motors  for  direct  drive  of 
the  spindle  and  router  bit,  im¬ 
prove  controls  and  lubrication, 
fluorescent  lighting  and  other 
improved  features  increasing  the 
eflSciency  and  accuracy  of  rout- 
ing  performances. 

TOe  shaving,  tail-cutting  and 
finishing  machinery  has  been  re¬ 
designed  and  are  being  built  to 
eliminate  inequalities  of  finish¬ 
ing  stereotype  plates  and  pro¬ 
viding  plates  of  accurate  dimen¬ 
sions. 

Improved  press  design  takes 
into  consideration  reducing 
power  requirements  in  addition 
to  escaping  mechanical  troubles, 
delays  and  poor  printing  caused 
by  lost  motion,  slil^age  and 
play  of  moving  parts.  Extensive 
use  of  anti-friction  bearings,  and 
the  use  of  spiral  and  helical 
gears  wherever  possible  through¬ 
out  the  press  and  folder  share 
in  accomplishing  this  objective, 
eliminating  these  failures. 
Improvements  in  lubrication 


throughout  the  entire  press  and 
folder  by  means  of  the  forced 
and  gravity  feed  oil  system,  and 
where  oil  cannot  be  used.  Ale- 
mite  fittings  are  provided  for 
grease  lubrication.  All  gears, 
vibrating  motion,  etc.,  are  en¬ 
tirely  enclosed  in  oil  tight  hous¬ 
ings  to  insure  perfect  lubrica¬ 
tion.  as  well  as  protecting  the 
operators  from  all  moving  parts. 

Continuous  Feed  Ink  System 
maintains  uniform  color  through¬ 
out  the  ranges  of  press  speed  as 
it  provides  for  ink  feed  in  direct 
proportion  to  the  press  speed, 
using  simple  rotary  elements 
which  are  perfectly  balanced. 
There  are  no  pulsating  or  oscil¬ 
lating  motions,  and  the  entire 
system  is  continuous. 

Advancmd  Dmsign 

Advanced  engineering  design 
in  press  manufacture  includes 
the  new  tension  type  plate  lock¬ 
up  device.  This  positive  plate 
lockup  holds  the  stereotype 
plate  tightly  to  the  cylinder 
under  tension,  preventing  any 
relative  movement  or  working 
of  the  plates  on  the  cylinder 
Each  stereotype  plate  is  securely 
locked  around  the  cylinder  un¬ 
der  tension  by  four  cam  oper¬ 
ated  levers  for  the  leading 
edge,  and  four  spring  mounted 
levers  for  the  trailing  edge 
These  springs  are  sufficiently 
strong  to  take  care  of  all  cen¬ 
trifugal  forces  acting  on  the 
plate. 

Levers  for  locking  the  plate 
are  actuated  by  a  turn  of  the 
bull  horn  wrench.  As  the  pres.s 
is  operated,  the  plates  remain 
tight  around  the  cylinder  in¬ 
stead  of  working  loose  as  with 
the  conventional  type  of  lockup. 
Ejecting  fingers  are  provide 
which,  onerating  as  the  clamps 
are  released,  lift  the  plate  away 
from  the  cylinder  and  provide 
for  easy  removal. 

Provision  is  made  for  regis¬ 
tering  the  plates  for  color  print¬ 
ing  by  the  use  of  spring  .steel 
clips  which  are  snapped  on  to 
the  levers  holding  the  plates 
around  the  cylinder.  Register 
across  the  cylinder  is  easily 
made  by  the  location  of  the 
plate  as  it  is  not  held  by  clamps, 
and  milled  beveled  pockets  un¬ 
derneath  the  plates  allow  for 
this  adjustment. 

Double  page  spreads  may  be 
easily  accommodated  merely  by 
butting  the  plates  together  and 
without  any  modification  of  the 
lockup  device.  Any  plate  may 
be  locked  on  the  cylinder  with¬ 
out  the  use  of  dummy  plates. 
The  lock-up  device  is  fool  proof 
insofar  as  the  operator  cannot 
remove  the  wrench  until  it  is 
turned  to  the  locked  position. 
Exhaustive  tests  at  cylinder 
^eed  equivalent  to  84.000  news¬ 
papers  per  hour  have  been  con¬ 
ducted  and  the  tests  were  ex¬ 
tremely  satisfactory. 

The  complete  elimination  of 
relative  movement  between  the 
plate  and  cylinder  permits  im¬ 
proved  quality  of  printing,  in¬ 
crease  in  the  life  of  blankets, 
elimination  of  many  web  breaks 


Rochester  Institute  Addition 

This  is  tha  design  of  the  George  H.  Clark  Building,  now  under  constreciiai, 
at  the  Rochester  Institute  of  Technology.  The  $700,000  structure  for  tke  D,. 
pertment  of  Publishing  and  Printing  is  scheduled  to  be  completed  in  Angst. 


and  the  highest  speed  of  opera¬ 
tion. 

Another  advanced  feature  in 
rotary  press  design  and  opera¬ 
tion  is  the  provision  for  pre¬ 
setting  ink  feed,  and  increasing 
or  decreasing  ink  feed  of  the 
individual  ink  columns  simul¬ 
taneously  from  one  station  de¬ 
scribed  as  the  Colortrol  Method. 

Improvements  in  press  design 
have  been  made  to  provide  for 
greater  flexibility  in  printing 
R.O.P.  color. 

Stiff  to  Bo  Doho 

Improvements  have  been  made 
in  press  folders  to  include 
.stronger  construction  and  greater 
accuracies  in  machining  for  per¬ 
fect  balance  to  operate  smoothly 
at  all  speeds  with  a  minimum 
of  friction  and  vibration. 

A  measure  of  progress  is  evi¬ 
dent,  yet  it  becomes  increas¬ 
ingly  apparent  that  it  will  be 
necessary  to  greatly  reduce,  if 
not  eliminate,  prevailing  toler¬ 
ances  impost  by  press  and 
stereotyping  machinery.  Toler¬ 
ances  required  largely  due  to 
interferences  in  obtaining  the 
proper  impression  in  the  mat 
during  molding;  lack  of  control 
for  casting  and  finishing  stereo¬ 
type  plates:  vibration  of  press 
and  folding  cylinders,  and  the 
effect  of  forces  acting  on  the 
plates  at  production  speeds  of 
the  press. 

News  Printing  House, 
(hariolfe,  to  Expand 

Expansion  plans  for  the  News 
Printing  House,  a  subsidiary  of 
the  Charlotte  (N.  C.)  News. 
costing  $75,000,  and  including 
erection  of  a  9,000  square-foot 
building  have  been  announced 
by  the  News  Publishing  Co., 
owner  of  the  firm  and  publisher 
of  the  Charlotte  News. 

Present  floor  space  of  the 
Printing  House  will  be  tripled 
when  the  new  structure  is  com¬ 
pleted.  The  plans  call  for  brick 
and  steel  construction  of  a  one- 
story  building  with  space  for  of¬ 
fices,  composing  room,  presses, 
and  bindery.  S.  Cater  Ligen  is 
manager  of  the  Printing  House 
which  employs  30  persons. 


Makeup  Suggestiois: 

No  More  Jim  Doshts 

By  Frank  Hoffman 

Let  there  be  no  doubt  in  the 
mind  of  any  publisher  concern¬ 
ing  the  advantages  of  thi 
streamline  vogue  adopted  by 
many  daily  newspapers.  Any 
composing  room  foreman  will 
tell  you  it  has  eliminated  jtan 
dashes,  mitering  for  panels,  etc. 
Neither  the  operator  nor  the 
makeup  man  need  a  supply  o( 
dashes.  The  makeup  uses  leads 
and  nonpareils  instead. 

The  Passaic  (N.  J.)  Herald- 
News  threw  out  all  of  its  small  | 
dashes  from  the  bowling,  includ-  | 
ing  the  rule  which  indicates  tha 
total  score.  The  saving  in  this 
alone  amounts  to  nearly  flee 
inches  of  space.  For  the  dash  ! 
was  substituted  a  two-point  lead  ! 
between  the  matches.  A  six- 
point  slug  is  now  used  to  sep¬ 
arate  the  league  scores.  Basket¬ 
ball  is  also  getting  the  same 
treatment  which  means  baseball 
box  scores  may  likewise  get 
some  trimming.  Five  inches  on 
one  column  is  quite  a  saving. 

When  a  daily  newspaper 
adopts  this  vogue  it  should  take 
advantage  of  every  medium  pos¬ 
sible  to  save  space  and  time. 
There  is  absolutely  no  reason 
whatsoever  for  the  retention  of 
any  small  dash.  If  a  blank  slug 
is  sufficient  to  separate  thedec-a 
of  a  heading  then  it  should  sur 
fice  elsewhere.  Sometimes  one 
or  two  leads  is  all  that  is  ^ 
quired  if  the  shoulder  of  the 
type  is  large  enough  on  the 
headings. 

All  old  compositors  back  to 
the  handset  days  used  this  Iw 
flush  style  when  setting  disply 
advertising.  Editor  Talbert,  vw 
came  to  New  Jersey  from  Balfr 
more  about  34  years  ago,  u» 
this  mode  on  two-column  in’ 
dented  stories.  This  was  his  me¬ 
dium  for  breaking  up  the  C«r 
densed  Gothic  headings.  T]** 
type-casting  machines  were  lim¬ 
it^  to  a  narrow  matrix  in  those 
days.  With  the  wide  matrix  we 
are  now  showing  a  gre*t«  ^ 
riety  of  type  faces  and  a  rnuen 
improved  newspaper. 


Hr  AffrM  II. 


Training  Program 
In  Chariotte,  N.  (. 


OaremontEagie 
lo  Enlarge  Plant 


press^keiess 


The  Charlotte  (N.  C.)  Ob- 
terver  has  re-employed  42  vete¬ 
rans  and  added  18  new  veterans 
to  its  staff  of  workers  during  the 
recent  postwar  months.  Ten  of 
the  ex-servicemen  are  qualified 
to  receive  subsistence  benefits  as 
apprentices  under  the  GI  bill  of 
rights. 

The  36  veterans  re-employed 
at  a  status  other  than  that  of 
trainee  include  two  display  ad¬ 
vertising  men.  one  classified  ad¬ 
vertising  man,  five  writers  on 
the  editorial  staff,  10  composi¬ 
tors,  one  pressman,  two  stereo¬ 
typers,  one  proofreader,  and  14 
Ray  W.  Edinger,  editor  and  in  the  circulation,  mailing,  and 
publisher  of  the  C  entr  alia  transportation  departments. 
(Wash.)  Daily  Chronicle,  has  John  White,  superintendent  of 

announced  the  purch^  of  a  composing  room  of  the  Ob- 
plot  of  .ground  cm  which  the  server,  supervises  a  training  pro- 
paper  plans  to  build_  a  new  whereby  three  cress  room 


f-tting  of  the  contract  for  the 
--truction  of  a  new  floor  for 
Ik*  CI*rew»o»U  (N.  H.)  Daily  ^ 
“  Eagle  building,  " 

to  house  the 
studios  of  FM 
station  WLOB, 
offices  for  pub- 
r  y  lisher.  editor, 
r  and  bookkeep- 
j  ing  staff,  and 
■Li-  A.  Eagle’s 

/■  newsroom  and 
/  m  morgue,  was  an- 
Hkfr  U  nounced  recent- 
mI  ly  by  Lincoln 
O’Brien,  owner 
O’Britn  publisher  of 

the  paper. 

A  conditional  grant  for  the 
operstion  of  station  WLOB  with 
metropolitan  classification  and 
ooiition  271  on  the  FM  dial  has 


Now  Hampshire  plant. 


E4le,  Inc.,  owner  of  the  Daily  a  web  press  and  to  add  other  in- 
Eifle,  and  present  plans  call  novations. 

(or  coverage  of  the  Twin-State  The  announcement  was  made 
on  the  30th  anniversary  of  Edin- 

_ _  ger’s  association  with  the  Chron- 

Power  output  of  800  watts  for  ide.  He  also  announced  that  his 
son,  John  B.  Edinger,  manager 
of  the  paper’s  Chehalis  office  for 


cific  training  and  government 

allowances.  Twenty  veterans  KCQSnr  l/varfis 
working  in  the  mechanical  divi-  MARSHALL  A.  JONES,  72,  com- 
sions  of  the  paper  are  re-em-  positor,  Portland  (Ore.)  Jour- 
ployed,  and  six  are  new  em-  nal,  died  Mar.  10.  He  started  to 
ployees.  work  for  the  Journal  in  1902, 

Two  advertising  solicitors  and  hv®  itionths  after  the  founding 
ten  employees  in  the  circulation,  ,  , 

mailing,  and  transnortation  de-  William  Brand,  formerly  a 
partments  are  ex-GIs  employed 

hy  the  Observer  for  the  first  Wetw-A deer t«^,  died 

suddenly  at  his  home  m  Van¬ 
couver  recently.  He  established 
,  his  own  business  after  leaving 

New  Building  Sought  m 

For  S.  D.  Stale  College 

tor,  Buffalo  Evening  News,  died 
’The  South  Dakota  Press  As-  Mar.  14  at  his  home  in  Ham- 
sociation  has  started  a  campaign  burg,  N.  Y. 

to  promote  construction  of  a  Joseph  E.  Taulman,  79,  print- 
new  building  for  the  printing  er.  Fort  Worth  (Tex.)  Star  Tele- 
and  rural  journalism  department  gram  died  of  a  heart  attack  at 
at  South  Dakota  State  College,  his  home  in  Fort  Worth  Mar. 
Members  approved  a  resolution  19.  Taulman  worked  on  the 
at  their  annual  meeting  request-  Dallas  (Tex.)  News  and  Times¬ 
ing  the  state  legislature  at  its  Herald  before  the  turn  of  the 
winter  session  to  vote  $200,0()0  century. 

for  the  new  hall.  John  Henderson,  63,  composi- 

Retiring  President  E.  Y.  Berry,  tor  Seattle  Post-Intelligencer 
publisher  of  the  McLaughlin  died  suddenly  Mar.  21.  He  had 
Messenger,  appointed  a  commit- 

tee  to  outline  plans  for  the  cam-  ^nd  before  that  had  worked  on 
paign,  and  to  work  with  the  newspapers  in  British  Columbia 
board  of  regents  and  adminis-  tn#-  tv 

tration  of  State  College  to  the  ^  ^6“ 

end  that  construction  start  as  Detroit  typographers  and  fo^ 
soon  as  possible  after  approval 
of  the  appropriation.  Committee 

members  are  Fred  C.  Christoph-  ^ewf  he  established  own 
erson,  editor  of  the  Argus 

Leader,  Andrew  M.  Johnson,  of  ar 

the  Canton  News,  and  Charles 

H  T  Mitchell  of  the  Brookinas  slereotyper,  Norfolk  (Va.)  Vir- 
arooKings  g^^^ian-Pilot,  was  injured  fatally 

^  „  _  ,  Mar.  20  when  he  toppled  over 

State  College^  oners  one  _  of  iron  bannister  on  the  rear 
the  few  coordinated  printing  steps  in  the  plant  of  Norfolk 
and  journalism  courses  in  the  Newspapers,  Inc. 
country.  Edward  B.  Shott,  65,  former¬ 

ly  a  printer  on  the  Bluefteld 
IIaiu  Va.)  Daily  Telegraph,  and 

ncW  nainCpicllC  brother  of  Hugh  Ike  Shott,  pres- 

•  ident  and  publisher  of  the  paper. 
The  Cottage  Grove  (Ore.)  died  Mar.  24  at  St.  Petersburgh, 
Sentinel  has  adopted  a  new  page  Fla. 

one  nameplate,  which  incor-  Elmer  F.  Spindler,  53,  press- 
porates  the  name  of  the  news-  man,  Buffalo  Evening  News, 
paper  along  with  the  names  of  died  Mar.  24  after  a  year’s  111- 
the  19  communities  it  serves.  ness. 


ViUey  for  a  radius  of  30  miles 
around  Claremont. 

r _ ' 

ihe  new  station  is  planned, 

*hile  the  installation  of  a  de-  _ _ 

flector  on  a  hill  overlooking  the  last  12  years,  has  become 

Springfield,  Vt..  to  give  coverage  financially . 

to  that  community  is  contem-  ’ 
plated. 

Program  schedules  are  still 
Indefinite.  Publisher  O’Brien 
stated,  but  it  is  initially  planned 


_  interested  in  the 

business  and  that  two  men  have 
been  added  to  the  Chehalis  staff 
— R.  S.  Shoemaker,  in  charge 
of  news  and  circulation,  and 

. — „  , _  G.  R.  Clevenger,  in  charge  of 

to  operate  six  hours  a  day,  from  advertising. 

3  to  9  p.m.,  later  adding  the  6- 
hour  period  from  7  a.m.  to  1  p.m. 

Claremont  will  probably  be 

one  of  four  New  II _ 

towns  with  a  Metropolitan  FM 
present 


In  the  (Chronicle  organization, 
in  addition  to  the  publisher,  are 

_ two  men  who  have  been  with 

Hampshire  the  newspaper  during  Edinger’s 

-  entire  30  years.  They  are  Henry 

A.  Dunckley,  compositor,  and 
Vance  B.  Noel,  news  editor. 


stjtion,  according 
FCC  plans.  Portsmouth  is  sched¬ 
uled  to  have  one  such  station, 
and  Manchester  will  probably 
have  two. 

Plans  for  the  addition  to  the 
Daily  Eagle  building  call  for 
two  studios,  adequate  to  accom¬ 
modate  all  types  of  programs. 
All  equipment  will  be  of  the 
latest  type  available.  Publisher 
(fBrien  declared. 


Richmond  Papers 
Gel  Army  Generators 


Breakdown  of  Gear  Delays 
the  Ottowa  Citizen 
Itolivery  of  the  Ottawa  ( Can. ) 


used  to  fold  the  newspapers.  It 
was  the  first  time  since  the  Hoe 
press  was  installed  22  years 
ago  that  delivery  had  been  de¬ 
layed  for  such  a  length  of  time. 

Three  teeth  were  shorn  from 
Ine  folding  cylinder  gear  and 
jammed  themselves  in  other 
Mechanism  of  the  press  as  the 
first  edition  of  I’i.lOO  papers 
was  almost  complete. 

l^ess  Foreman  Thomas  N. 
Tyrell  and  four  pressmen 
wrked  for  an  hour  to  replace 
toe  folding  mechanism  with  a 
^re  and  to  remove  the  teeth 
from  other  parts  of  the  press. 

tPITOR  ft  PUBLISHERf 


'Uncle  Dave'  Is  80 

Sunday.  April  7,  was  a  biq  day 
for  David  H.  (Uncle  Dave)  Par¬ 
rish,  veteran  typesetter  and  dean 
of  the  Richmond  (Va.)  Typo¬ 
graphical  Union.  He  was  80 
years  old  and  "not  anywhere 
ready  to  retire." 

Five  days  a  week  "Uncle  Dave" 
can  be  found  squinting  at  the 
keyboard  at  the  plant  of  the 
Richmond  News  Leader.  And 
he  attributes  his  longevity  and 
"liveliness"  to  "temperance — in 
everything." 
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4-A  SETS  PATTERN  FOR  DISTRIBUTION  ERA 


continued  /rom  page  8 
Among  his  predictions,  he 

*^Public  relations  advertising 
ii  here  to  stay. 

t  It  is  going  to  bulk  up  into 
I  fljbstantial  amount  in  terms 
volume. 

3.  The  range  of  public  rela- 
advertising  of  the  future 
aill  be  as  broad  as  our  economic 
gfoblems. 

*^4  The  quality  of  such  adver- 
rt,in»  is  bound  to  rise  as  we 
gm  experience  in  this  new 

5.  There  will  be  new  concepts 
of  what  public  relations  adver- 
tifing  is  worth  to  an  advertiser, 
nu  IS  the  pay-off  from  the  “en- 
llgbtened  selfishness”  stand* 
point. 

Mr.  Carson  illustrated  his  talk 
aith  a  series  of  easel  displays  The  theme.  "Dii 
eiiich  Included  a  three-by-flve-  right:  lomee  G.  I 
{tot  reproduction  of  letters  from  p^io;  Elmer  S.  I: 
newspaper  editors  testifying  to  Hugo  Wagenaeil 
ll»e  educational  value  of  good  Qj  william  H. 

^blic  relations  advertising  Agency.  Seattle 

The  letters  were  provided  by 
Sdiiox  &  Publisher,  which  gath¬ 
er^  them  during  a  wartime  warned  of  fast-growing  pressure 
survey.  against  free  enterprise.  Skillful 

Mr.  Carson  pointed  out  that  propaganda  and  intimidation  by 
E  fc  P  had  obtained  a  return  of  totalitarian  groups,  he  said. 

on  its  mailing  to  the  news-  threaten  the  American  business 
paper  editors,  who.  he  said,  “are  structure.  He  urged  that  adver- 
not  noted  for  delegating  their  tising  lead  the  way  in  explain¬ 
thinking  to  the  business  offices.”  ing  the  American  economy. 

“They  sensed  a  new  trend  Business,  he  declared,  “is  try- 
eerly  in  the  war,”  he  went  on;  ing  to  do  something  about  the 
"all  of  the  replies  were  affirm-  influencing  of  public  opinion 
ative  in  their  estimate  of  the  but  the  effort  is  as  decentralized 
educational  effect  of  informative  as  the  opposition  is  central- 
advertising.”  ized." 

Much  of  the  new  public  serv-  lO-Point  Program 

ice  advertising  is  still  in  the  ,  . 

pioneer  stage,  he  said.  It  is  pre-  ®  ten*pomt  conclusion,  Mr. 

pared  and  published  hurriedly  Beldlng  laid  down  this  program: 
to  meet  a  critical  situation,  and  Business  should  do  now 

techniques  are  stilted,  “on  the  whatever  housecleaning  is  nec- 
theory  that  the  public  is  so  in- 

terested,  adornments  are  not  2.  It  must  take  a  more  active 
necessary.  interest  in  the  personnel  and 

u.  .  D  L  n  Li-  affairs  of  government. 

Must  Reach  Public  3  .pjjg  leading  advertisers 

“We  tell  them  what  they  should  accept  the  responsibility 
ought  to  know,  what  we  are  in-  of  explaining  American  business 
tffested  in.  Sometimes  we  are  to  the  American  people, 
talking  to  ourselves.”  He  noted, 
ter  example,  that  much  adver¬ 
tising  of  this  kind  is  placed  in  COnO  lUf^l 
media  that  do  not  reach  the  gen-  nJOUw 
eral  public.  r.  j  .  .t. 

Surveys  have  shown,  he  said.  and^Canlda"  sp< 
that  the  readership  of  informa-  *1 

ton  advertising  can  be  as  high  jgK 

a  that  of  merchandise  copy,  if  ^  in  a  rese 
it  is  properly  executed.  ® 

He  predicted  a  vast  growth  In  / 

plant-city  advertising,  which  he 
said  had  prov®d  its  value  in  re-  ^  ^er^ge  ^  da1l5 
muting  labor  forces,  improving  “  ^ 

^loye  relations,  and  enhanc-  United  States 
mg  community  good  will  toward  Ar,r.iiBii.r 

the  advertiser,  - 

The  significance  to  the  agen-  . 

ci*s  of  these  developments,  he  ^  . 

is  that  they  must  develop  ^  . 

BgMiUes  for  top  public  relations  Canada 
jpfategy  and  the  necessary  tech-  ^  ° 

■Hues  for  carrying  it  out.  Fur-  Annually  .... 

■w,  he  said,  the  agency  must  ^  . 

Jjjl  a  sense  of  social  responsi-  Weekly  . 

■Hty — must  be  a  good  citizen;  it  Daily  . 

^t  cease  to  be  too  much  the  ^  „ 

wmician,  and  must  share  the  Canad 

yonsibility  with  the  adver-  Annually  .... 

for  what  his  ads  say.  Monthly  . 

Mr.  Beldlng,  whose  subject  Weekly  . 

*•*  “Dig  Now  or  Die  Later,”  Daily  . 

IBITOR  ft  PUILISHIR  for  AftrH  Ii.  1944 
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$803  Million  for  Newspapers 


Readers  in  the  United  States 
and  Canada  spent  $803,593,000 
for  their  daily  and  Sunday  news¬ 
papers  in  1945,  according  to  esti¬ 
mates  in  a  research  report  is¬ 
sued  this  week  by  the  Bureau 
of  Advertising,  American  News¬ 
paper  Publishers  Association. 

Average  daily  expenditures 

United  States  Weekday 


were  placed  “conservatively”  at 
$1,877,000  in  the  U.  S.,  and  $1.- 
976,000  in  both  countries.  Aver¬ 
age  Sunday  expenditure  was  $3,- 
691,000,  of  which  $3,548,000  was 
spent  in  the  United  States. 

The  total  1945  figure  is  5.3% 
above  that  for  1944  and  16% 
above  1943. 


Monthly 
Weekly  , 
Daily  . . 


Canada 
Annually 
Monthly 
Weekly  . 
Daily  . . . 


U.  S.  and  Canada 

Annually  . 

Monthly  . 

Weekly  . 

Dally  . 


Weekday 

Sunday 

Total 

$581,533,000 

$184,472,000 

$766,005,000 

48,461,000 

15,373,000 

63,834,000 

11,183,000 

3,548.000 

14,731,000 

1.877,000 

$  30,129,000 

$  7,459,000 

$  37,588,000 

2,511,000 

622,000 

3,133,000 

579,000 

143,000 

722,000 

99.000 

$611,662,000 

$191,931,000 

$803,593,000 

50,972,000 

15,995,000 

66,967,000 

11,762,000 

3,691,000 

15.453.000 

1,976,000 

Yon*re  Right, 
Mr. 

ipace  Salesmai 

\  ^  /  . 


The  theme,  "Distribution — or  Bust!";  among  those  present,  left  to 
right:  lames  G.  Lamb,  president.  Lamb,  Smith  &  Keen,  Inc.,  Philadel* 
phio;  Elmer  S.  Horton,  partner.  Horton-Noyes  Co»  Providence,  R,  L; 
Hugo  Wagenseil,  president,  Hugo  Wagerueil  and  Associates,  Dayton. 
Oj  William  H.  Horsley,  president.  Pacific  Notional  Advertising 
Agency,  Seattle;  John  F.  Arndt,  of  John  Falkner  Arndt  &  Co» 
Philadelphia. 


4.  Business  should  divert  10% 
of  its  advertising  appropriations 
to  this  “business-preserving” 
campaign. 

5.  Each  company  should  do 
its  campaign  in  its  own  way, 
through  its  own  agency,  using 
facts  that  can’t  be  challenged. 

6.  Campaigns  should  be  con¬ 
tinued  a  minimum  of  five 
years. 

7.  Salesmen  should  give  10% 
of  their  business  time  to  selling 
the  American  Way. 

8.  A  copy  of  every  ad  should 
go  to  every  Senator  and  Con¬ 
gressman,  and  to  other  govern¬ 
ment  ofiScials. 

9.  The  Advertising  Council, 
Brand  Names  Research  Founda¬ 
tion,  and  similar  organizations 
should  be  supported. 

10.  The  AAAA,  with  the 
ANA,  should  take  the  leader¬ 
ship  in  carrying  the  program  to 
every  advertiser  in  the  coun¬ 
try. 


.  .  ,  right  in  being  confident 
that  you  have  an  unbeatable 
selling  tool  when  you  use  the 
latest  Sales  Management  figures 
to  give  your  market  presenta¬ 
tion  authority. 

For  your  friends  the  media 
buyers  know  Sales  Manage¬ 
ments  market  information  is 
accepted  without  question  by 
their  bosses — the  national  ad¬ 
vertisers.  In  a  recent  survey 
by  the  Market  Research  Com¬ 
pany  of  America,  200  leading 
me^  buyers  named  Sales 
Management  as  the  publica¬ 
tion  most  readily  accepted  by 
their  clients  as  authoritative 

Which  helps  explain  why  alert 
space  salesmen  can  make  better 
use  of  SM  figures  if  they  re¬ 
ceive  the  backing  of  a  consist¬ 
ent  advertising  campaign  in 
Sales  Management.  Remember: 

i”irs  4  TO  1" 

Say  the  Nation* » 
Leading  Media  Buyers 

^a/ej  MANAGEMENT 


3U  FOURTH  AVE. 
CHICAGO 


NEW  YORK  Ii,  N.  Y. 
SANTA  BARtARA 
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CORRESPONDENTS  REPORT  ON  WORLD  PRESS  FREEDOM  TODAY 


continued  from  page  7 
plete  access  to  all  news 
sources,  and  the  only  hitch  in 
transmission  is  the  inadequate 
facilities  of  Italcable,  a  mon¬ 
opoly.  The  Government  has 
suppressed  papers  for  insulting 
the  royal  house,  poking  fun  at 
priests  and  being  too  sexy. 
Nearly  all  of  Italy’s  newsp{q>ers 
— 75%  more  numerous  than  be¬ 
fore  the  war — ^play  down  news 
regarded  as  unfavorable  to  the 
country.  Only  a  half  dozen  of 
toe  125  papers  are  self-support¬ 
ing.  The  others  live  on  sub¬ 
sidies  and  are  correspondingly 
influenced  in  what  they  publish 
by  their  flnanciers.  Neverthe- 
1^,  unbiased  news  does  see  the 
light  and  the  press  is  free. 
Newsprint  sells  for  $600  a  ton 
on  the  open  market. 

AUSTRIA 

NO  Censorship  exists  for  corre¬ 
spondents  and  there  are  virtu¬ 
ally  no  limitations  on  access  to 
news,  aside  from  toe  Russians’ 
reluctance  to  state  their  side 
of  a  case.  A  difficulty  of  corre¬ 
spondents  is  that,  with  the  play 
of  forces  among  the  four  occu¬ 
pying  powers  and  between  those 
forces  and  the  Austrian  govern¬ 
ment,  much  of  toe  news  comes 
out  necessarily  without  attribu¬ 
tion  or  qualification.  The  most 
bothersome  condition  for  report¬ 
ers  is  the  irritating  system  of 
clearances  required  in  traveling 
eastward.  There  are  along  toe 
way  an  unpredictable  number 
of  road  blocks.  The  Austrian 
press— 25  dailies,  19  of  which 
are  owned  by  political  parties — 
has  voluntary  consorship.  The 
editors  are  held  responsible  for 
what  they  publish.  They  con¬ 
sider  their  situation  “unhealthy." 

HUNGARY 

THE  Russians  maintain  a  “scru¬ 
tiny”  of  news  which  amounts 
to  the  strictest  consorship  and 
Hungarian  publishers  refrain 
from  printing  anything  they 
think  will  offend  toe  Russians. 
A  Communist  official  allocates 
the  newsprint.  The  difficulties 
for  foreign  correspondents,  both 
native  and  American,  in  getting 
wire  news  through  the  censor 
are  probably  toe  most  serious  in 
southeastern  Europe.  Ordinary 
cables  are  delayed  several 
hours.  Cables  disliked  by  toe 
Russians  are  frequently  held  up 
for  days.  American  as  well  as 
local  string  correspondents  have 
been  called  in  and  warned  that 
if  they  persisted  in  sending  out 
news  that  did  not  tell  toe  true 
facts  “sterner  measures"  would 
be  taken.  A  new  law  forbidding 
toe  circulation  of  statements 
detrimental  to  toe  government, 
whether  true  or  fal^,  is  worry 
ing  local  newsmen.  The  U.  S. 
Legation  said  the  law  did  not 
apply  to  American  correspond¬ 
ents.  Local  newspapers  are  not 
pre-censored,  but  they  get  their 
news  from  a  semi-official  agency. 

ALBANIA 

NEWS  freedom  for  American 
reporters  was  one  of  toe  con¬ 
ditions  laid  down  by  Washing¬ 
ton  last  fall  for  U.  S.  recogni¬ 
tion  of  Premier  Hoxha's  govern¬ 
ment  News  stories  are  not  seen 
by  any  government  official. 


YUGOSLAVIA  m«nt  was  removing  censorship  NORWAY 

THE  TITO  government  hampers  outgoing  dispatches  and  eas-  Constitutional  guarani*,  .v  7mt 
correspondents  and  watches  »ng  access  to  sources  of  infor-  fl^ials  cooperate 

their  movements.  On  an  official  while  subjecting  toe  of  news.  ■«  H»l*n 

tour,  an  American  newsman  was  domestic  press  to  close  censor-  c!ii7r>r\r»T  iNo  23  in 

whisked  80  miles  an  hour  ®P‘P  because  of  toe  internal  oWtUhN  Va^hiif 

through  the  country  while  a  situation.  The  Government  is  NO  censorship  since  Uit  juw  When  Vic 

government  official  commented  fearful  lest  newspapers  strain  Authorities  have  conflict  WiUace  le 

on  toe  beauty  of  the  landscape  relations  with  the  Allied  powers,  publications  believed  Clu»«° 

to  forestall  toe  reporter’s  efforts  RUSSIA  printing  “untrue  reports." 

to  stop  in  small  towns  and  talk  SOVIET  newsnaoers  which  newspapers  have  voluntiril.  leotio"-  he 
to  people  about  their  govern-  underage  pr3lication  cen-  ^ 

ment.  newsprint  for  export.  nuestions  J 


CZECHOSLOVAKIA  source.  «.-orresponaenis  musx  i  I*"i  candid 

NEWSPAPERS,  which  must  be  almost  entirely  on  trans-  OBSERVERS  believe  freedo-  I  ,  . 


sorship,  are  the  principal  news 
source.  Correspondents  must 


FINLAND 


ouertiohs  i 
iisvicepres 


'  approved  by’ the 'government  jating,  selecting  and  interpret-  of  the  press  will  be' reiiStS  ?fnih 
before  they  can  be  established.  *”8  what  has  been  published,  within  a  short  time.  Me»  r.a 
appear  highly  susceptible  to  of-  submit  their  stories  to  cen-  while,  the  domestic  pren  u  v 

ficial  suggestions.  There  is  no  ^o^s  who  review  them  both  for  “guided”  by  government  of.  U.  I 
censorship  oi  outgoing  messages  accuracy  and  security.  Recently  fleiaLs,  and  censors  tap  tale  spai 

and  members  of  the  govern-  the  censorship  of  outgoing  cor-  phone  conversations.  Someting,  '  1  brigl 
ment  are  usually  accessible  at  a  respondence  was  transferred  they  interrupt,  usually  h  jres' 
growing  number  of  press  con-  from  the  Foreign  Office  to  the  sounding  notes  on  the  line  whirt  !h«ks  anc 
ferences.  Administration  for  the  Affairs  make  it  impossible  for  com-  i  Mtasl 

BULGARIA  of  Literature  and  Publications,  spondents  to  distinguUh  wonli.  S  to  i 

In  The  Middle  Eo* 

One  copy  go.1  to  the‘’,rm5i  ‘‘''Sed'”The“‘°  eneo^7 


The  Middle  East 

EGYPT 


cheeks  anc 
iljQOst  as  I 
tried  to  J 
jaused  lik 
her  right  j 
lintly  and 


venro  hrnnoh  oVnH  "ow  Stationed  at  the  cable  of- 

nf*  flees,  allow  newsmen  to  see  how 


militia,  another  to  the  intelli-  J  "J  NO  DIRECT  censorship  U  im-  lay  " 

gence  branch  of  the  army,  and  ?ltow  ^wsme^  to  se]  how  foreign  correspond-  Gwen  ^ 

the  third  to  toe  government  llfff;  "®w  resident  visa  ill  nd  flushe 

postoffice  for  transmission,  experfmental  Iffting^f^  are  subject  to  the  approval  of  sn't  quite 

Some  stories  have  been  re-  tvf®  the  government  press  bumu  iit  that  ( 

lavpH  thrmicwh  Mrvcpftw  anH  felt  was  followed  by  “  -pppsc  usnallv  I.  nn  inti 


Some  stories  have  been  re- 


to7r^ora?ton  oTstVter 


Free  access  usually  depends 


after  copy  has  been  passed  by  Yt  was  enterprise  and  sUad-  Itte  vivid 

Bulgarian  censors,  Russian  or  Sd  ^duH^v"t^he"  eioerimentel  ^he  correspondent  D,r_  Liter  ra 


Bulgarian  Communist  officials  ntiestic  newspapers,  some  of  iow  few 

have  ordered  cuts.  Bulgarians.  that,  because  of  tneir  ^jjich  have  their  own  spedil  Gwengi 

generally,  are  unprepared  men-  correspondents  in  foreign  cip-  j|i  ' 

tally  for  press  freedom.  th^*^T!rPvinii!  Itals,  have  been  struggling  along  Ihi 

TOTTx/xKTTa  ^“t  which,  undcF  the  previous  ^ 

RUMANIA  system,  would  have  been  cor-  .  “  »  j  f  *uir  « 

FREEDOM  of  the  press  for  Ru-  fected  by  the  censors.  Foreign  **  y-  rp .  “ 

mania  still  exists  mostly  on  correspondents  are  accredit^  rFisi^nn^sHTP  u  hv  “oi 

paper— not  newsprint.  The  We  to  the  Foreign  Office  on  the  CENSORSHIP  is  by  mab^  j 

controls  toe  principal  printing  same  basis  as  diplomats.  Ta^  fr^up^iv^vAt  mcourag 

plants;  Soviet  censorship  was  news  agency  monopolizes  the  world  frequently  get  lod 
provided  for  in  the  armistice:  distribution  of  foreign  news  and  Prince  Flrouz.  ^papnda  ^  ^  8 

Lid  even  printerrfrSiently  its  editors  are  fully  conversant  ^as 

refuse  to  set  articles  displeasing  with  foreign  trends.  Texts  of  onty  competent  source  of  of 
to  them.  For  toe  most  part,  important  foreign  speeches  and  Acial  news  and  the  go^^ 

foreign  correspondents  are  free  reports  sometimes  are  cut  dras-  ment  operates  a  nws  degree  f 

from  censmK.  but  newsmen  tically  or  left  out.  but  th^  ^  ^ 

from  bordering  countries  often  never  are  deliberately  distorted,  the  domestic  press.  ^gs, 

are  unable  to  clear  material  GREECE  IRAQ 


which  has  appeared  in  toe  Ru-  THERE  is  no  censorship  of  THERE  are  no  local  newi  dta- 


manian  press."  any  kind.  tributing  agencies.  The  Dl- 

POLAND  DENMARK  rector  of  General  Propagandi 

A  FOREIGN  Ministry  spokes-  FREEDOM  of  the  press  is  guar- 
man  recently  said  the  Govern-  anteed  by  toe  Constitution.  ‘’^CeSfhip  ^  bS® 

^  V  ■  1  ■  1  TN  A  abolished  except  for  the  screen- 

Correspondents  oupplied  Data  ‘ng  of  selected  messages 

NEW  LEBANON  1 

INFORMATION  for  this  round-  United  Press — ^Europe:  '^^rgil  PARLIAMENT  has  legally  abol- 
the-world  summary  of  press  Pinkley,  Joseph  W.  Grigg,  Clin-  ished  censorship,  but  gover^ 
conditions  was  supplied  by:  ton  B.  Conger,  Mats  Lundquist,  ment  instructions  to  the  tele- 

Associated  Press  —  Europe;  Mat  Smedts,  Ralph  Forte,  Adolfo  graph  office  restrict  cabling  of 
Lynn  Heinzerling,  Robert  Eun-  V.  da  Rosa,  Henry  Shapiro,  press  dispatches  to  foreign 
son,  Robert  Bunnelle,  Alvin  Harold  Queen,  Sam  D.  Hales,  agencies. 

Steinkopf,  Judson  O’Quinn,  Ed-  Leo  S.  Disher,  Milko  Yaneff,  DfiTFQTTMF 

win  Shanke,  James  M.  Long,  Robert  L.  Meyer,  J.  Edward  .  j,- 

Wes  Gallagher.  L.  S.  Chakales,  Murray;  Middle  East:  Walter  AMERICANS  have  gr^«^ 
Jack  Guinn.  Charles  Guptill,  L.  Collins.  Kenneth  Norman;  ^  culti^  in  gathering  new.  ^ 
Romney  Wheeler,  N^  Nordness,  Far  East;  Miles  W.  Vaughn,  to  toe  British  ®btitude  tna 
Larry  Allen,  Luis  Lupi,  Frank  Ralph  Teatsorto,  Walter  G.  dom  can  t  be  allowM 
OBrien,  Eddy  Gilmore,  Alburn  Bundle,  Ernest  M.  Dharma;  press  if  terwrism  U  to  be  nw 
D.  West,  Douw  Fonda;  Middle  South  America:  All  Latin-  in  check.  There  is  no  omciw 
East:  Max  Boyd,  Joseph  C.  America  bureaus,  Frank  Tre-  censorship  of  outgoing 
Goodwin,  George  Palmer,  Car-  maine,  and  Francis  L.  Me-  patches  but  newsmen  g  . 
ter  L.  Davidson,  Edwin  B.  Carthy.  hold  there  is  much  evidence 

Greenwald;  Far  East:  Ralph  International  News  Service —  that  their  copy  is  scrutin 
Norton,  Spencer  Moosa,  C.  Yates  Europe:  Sten  Hedman,  Odd  TURKEY 

McDaniel,  Preston  Grover,  Hoelass,  Natalia  Rene,  Theodore  . 5.  controlled 

Leif  Erickson,  Marc  Purdue;  Meltzer,  Edward  Knoblaugh,  THE  Turkish  ^^s 
South  America:  Joseph  F.  Me-  Leon  Pearson.  Kingsbury  by  a  press  c^e  but 
Evoy,  Julio  Valdes.  E.  L.  Alman,  Smith;  Far  East:  Larry  Meier  been  1‘ttle  govemmentei 
Vaughn  N.  Bryant,  J.  Santiago  and  Howard  Handleman;  South  ference  with  d 
Castillo,  John  Evans,  and  C.  America:  Percy  Forster  and  of  news. 

Allan  Stewart.  Victor  Hawkins.  (Continued  on  page  0*1 
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Enthusiasm  Is  LnX?‘To.'“^ 

_  -  _ /  back  FDR  at  the 

■  Gwen  Morgans 
gey  to  Capital  “„T,. 

k  Helen  M.  Staunton  day  stating  that 

(Vo  23  in  n  scries  on  Women  RoOSCVClt,  snu 

Washington  Corrcs|Mmdents)  Later  Ball  COnl 

When  Vicepresident  Henry  A.  she  wrote. 

I  W»llacc  left  Washington  for  Between  her 
I  dingo  and  the  1944  Democratic  p^^ia  Gazette  i 
Kitional  Con-  capital  corps  she 

mttion,  he  was  tion  reporter-pl 

is  no  mood  for  Kansas  Ci 

questions  about  KCKN  for  abou 

luvicepresiden-  *  same  sort  of  woi 

till  candidacy—  H  World-Herald  f( 

evon  from  Ha  started  wri 

United  Press  s  ^  U.P.  in  Chicagc 

Cwen  Morgan^  ■mr  transferred 

5o  when  th  befoi 

young  again  her  old  e< 

‘ion  for  Mme.  C 
®  ?  onH  ’’  “He  kissed  me  oi 

drass  and  narrated  with 

^  Morgan  the  spot  he  kis; 

S5  to  stof  him.  he  merely 

Jsed  like  a  gentleman,  kissed  ^ejit  home  and 

ier  right  cheek  and  strode  “gal-  about  it  and  sei 

jntly  and  flamboyantly  on  his  -  — 

ray.” 

Gwen  Morgan,  still  surprised 
nd  flushed  at  the  recollection, 
ii  t  quite  sure  yet  whether  to 
jut  that  down  as  a  good  story, 

)r  an  interview  that  got  away. 

The  vivid  young  Washington  re-  / 

porter  rather  prides  herself  on  \ 

iow  few  have  escaped. 

Gwen  got  her  newspaper  train- 
jl  under  the  late  William  Allen 
White.  While  readers  all  over 
le  country  are  reading  about 
he  Emporia  Gazette  editor  in 
la  recently  published  “Auto- 
jiography,”  she  can  recall  per- 
»oally  his  blue  pencil,  kindly 
aicouragement  and  tips  on  re¬ 
aming  interest  in  the  small 
lings. 

Floating  on  Air 
Equipped  with  enthusiasm,  a 
degree  from  Smith  College  and  A 

lome  experience  in  adding 
itrings,  she  asked  him  for  a  job  ar 

ud  "came  out”  of  the  office  float- 
ig  on  air.  I  told  him  how  good 
Ivu,”  she  explained.  !< 

From  White  she  learned  "the 
inportance  of  saying  things  in  St 

ample  language,”  she  told  Ed-  .l 

mm  St  Publisher.  “He  would 
Uuepencil  out  every  Latinized  se 

vord  he  came  across  and  stick 
in  a  homey,  bright  little  word  ol 

Hut  meant  10  times  as  much.  ,, 

One  of  his  expressions  was,  ” 

Hake  your  words  dance,  child.  at 

Bake  your  words  dance!” 

Gwen  Morgan  didn’t  stop  with  w 

wrds.  Her  eyes  danced  too  as 
die  told  of  interviewing  Justice 
James  Clark  McReynolds,  “who  jiy 

never  had  given  interviews,”  of 
fetting  an  edge  on  the  stories  of  pi 

plans  for  the  control  of  Ger¬ 
many.  for  breaking  up  the  Zai- 
liatsu  in  Japan  and  for  a  dress  i,. 

^erence  of  the  United  Nations 
™t  turned  out  to  be  the  San 
FiMcisco  Conference. 

"The  fun  of  it  is  thinking  that 
•nwthing  is  going  to  happen 
jad  finding  out  that  there  is  and 
®*n  getting  the  story  before  it 
a^lly  comes  out,”  she  ex- 
daiined  with  an  enthusiasm  as 
^mul  as  that  which  originally 
«oke  down  White’s  sales  resist¬ 
ance. 

Using  that  method  she  scored 
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a  complete  beat  on  Republican 
Senator  Joe  Ball's  decision  to 
back  FDR  at  the  last  presidential 
election.  Knowing  Ball’s  attitude 
toward  foreign  policy,  she  went 
to  see  him.  ‘I  told  him  I  was 
going  to  write  a  piece  the  next 
day  stating  that  he  would  back 
Roosevelt,  and  he  just  smiled.” 
Later  Ball  confirmed  the  story 
she  wrote. 

Between  her  year  on  the  Em¬ 
poria  Gazette  and  joining  the 
capital  corps  she  was  a  combina¬ 
tion  reporter-photographer  for 
the  Kansas  City  Kansan  and 
KCKN  for  about  a  year,  did  the 
same  sort  of  work  for  the  Omaha 
World-Herald  for  another  year, 
then  started  writing  features  for 
U.P.  in  Chicago.  After  a  year 
.she  transferred  to  Washington. 

But  not  before  she  had  met 
again  her  old  editor  at  a  recep¬ 
tion  for  Mme.  Chiang  Kai-shek. 
“He  kissed  me  on  the  cheek.”  she 
narrated  with  pleasure,  while 
the  spot  he  kissed  grew  almost 
as  red  as  her  coat,  "and  then  he 
went  home  and  wrote  a  piece 
about  it  and  sent  it  to  me.” 


W.  K.  Ulerich  Heads 
Pa.  Promotion  Group 

Harrisburg,  Pa.— Sensing  the 
need  for  more  educational  pro¬ 
grams  for  newspapers.  Stanley 
W.  Calkins,  president  of  the 
Pennsylvania  Newspaper  Pub¬ 
lishers’  Association,  has  organ¬ 
ized  a  promotion  committee.  As 
chairman,  he  has  designated 
William  K.  Ulerich.  editor  and 
manager  of  the  Clearfield 
Progress. 

All  of  the  PNPA  member 
newspapers  known  to  maintain 
promotion  managers  are  repre¬ 
sented  on  this  new  committee, 
which  it  is  expected  will  develop 
year-around  educational  pro¬ 
grams.  In  addition,  the  com¬ 
mittee  will  virtually  take  over 
the  observance  of  National 
Newspaper  Week,  Oct.  15. 

The  committee  is  made  up  as  follows: 
II.  H.  Weibel,  Allentown  Call-Chronicle ; 
Raymond  W.  Hall,  Erie  Dispatch-Her¬ 
ald;  Robert  V.  Campbell,  Johnstown 
Tribune  and  The  Democrat;  C.  L.  Foun¬ 
tain,  Lancaster  N'ewspapers,  Inc.;  Jack 
Schropp,  Lebanon  News-Times ;  John  T. 
MaRuire,  Norristown  Times  Herald;  R. 


W.  Rboades,  Oil  City  Derrick  and  Blis- 
Mard;  George  T.  Eager,  Philadtlpkia 
Evening  Bulletin;  G.  H.  Simpson,  Phila¬ 
delphia  Daily  News,  and  William  J. 
Greene,  Philadelphia  Record. 

Also  Frederick  N.  Lowe.  Pittsburgh 
Post-Gaeette;  Edward  P.  Kasun,  Pitts¬ 
burgh  Press;  Paul  Jones,  Pittsburgh 
Sun-Telegraph;  William  M.  Iliester. 
Pottstown  Mercury;  Arthur  StouSer, 
Reading  Eagle-Times;  A.  E.  Hickerson, 
Main  Line  Times,  Ardmore;  E.  11.  Vos- 
bur^  Burgottstown  Enterprise;  William 
C.  Hearst,  Clarion  Republican;  Forest 
W.  Hopkins.  North  East  Breeee;  Martin 
II.  Ritter,  Kutstown  Patriot,  and  Braton 
R.  Gardner,  Montrose  Independent, 
m 

Corpus  Christ!  Men 
Lose  Rehearing  Plea 

Austin,  Tex.— The  Court  of 
Criminal  Appeals  has  over¬ 
ruled  the  motion  for  rehearing 
of  the  Corpus  Christi  Caller- 
Times  contempt  case.  The  court, 
by  a  two-to-one  decision,  ruled 
that  Conway  Craig,  publisher; 
Bob  McCracken,  managing  edi¬ 
tor,  and  Tom  Mulvaney,  re¬ 
porter,  must  spend  three  days 
in  jail  on  the  charges  brought 
by  County  Judge  Joe  D.  Brown¬ 
ing. 


CUTTING^^^  TAPE 


for  Families  (j 
of  Service  Men 


A  large  and  particularly  unpleas¬ 
ant  piece  of  red  tape  fluttered 
quietly  to  oblivion  on  June  24, 
1943  when  The  Mutual  Life 
started  making  cash  payments  to 
the  beneficiaries  of  men  killed  in 
service,  without  waiting  for  an 
official  death  certificate  from 
Washington.  Delay  was  elimin¬ 
ated,  and  temporary  hardship 
was  relieved  by  ready  funds. 

Under  the  plan,  the  Company 
made  a  partial  payment  of  the 
proceeds  of  a  life  insurance  policy 
immediately  after  the  next  of  kin 
liad  been  notified  of  the  service 


man’s  death  by  telegram  from 
Washington,  and  on  the  benefici¬ 
ary’s  written  request  to  the  Com¬ 
pany.  The  balance  of  the  proceeds 
was  paid  upon  receipt  of  the  cer¬ 
tificate  of  death. 

Previously,  the  general  prac¬ 
tice  among  life  insurance  com- 
t^anies  had  been  to  wait  until 
official  confirmation  of  the  death 
had  been  received  from  the  gov¬ 
ernment  before  making  any  pay¬ 
ments  at  all. 

Thus  the  Company  illustrated 
again  its  desire  to  help  its  policy¬ 
holders  and  their  beneficiaries. 


THE  MUTUAL  LIFE 

INSURANCE  COMPANY  of  NEW  YORK 


34  NASSAU  STREET 


Liwis  W.  Douglas. 

NEW  YORK  5,  N.Y, 
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THAILAND  by  ex  -  Ambassador  Sprullle  quired  to  submit  ouUoIm 

NO  censorship.  Braden  against  repeated  viola-  sages  of  questionable  niC. 

tions  of  the  Chapultepec  agree-  censorship. 

KOREA  ment  —  which  forbade  censor-  COIOMRIi 

THE  implications  of  a  free  press  ship  except  on  news  which  « 

are  still  highly  confused  in  might  endanger  continental  se-  *  <^‘ury,n  J  " 

the  minds  of  many  native  news-  curity— Argentina  began  to  ex-  L.®  .i* 

men  who  have  cut  ioose  for  a  tend  general  freedom  to  the  Upg  i ' 


The  Fco’  East 


INDIA 

NEWSMEIN  are  free  to  send 
what  they  can  glean.  But  the 
Indian  ^nss  has  no  such  free¬ 
dom.  The  Government  is  em¬ 
powered  to  demand  a  security 
from  every  printer  and  publish¬ 
er  of  a  newspaper,  and  foreign 
press  services,  as  well  as  local 
editors,  occasionally  run  afoul 
of  the  Indian  Telegraphs  Act 
under  which  a  provincial  gov 
enunent  can  st^  almost  any 
press  message  by  classing  it  as 
'‘objectionable.’’  Moreover, 
Reuters  is  the  only  outside  news 
agency  permitted  to  have  its 
own  leased  wires,  all  others 
having  to  reW  on  the  Indian 
Posts  and  'Telegraph  Office. 
Only  broadcasts  from  the  Em¬ 
pire,  which  means  London,  may 
be  copied  in  India — and  all  of 
them  must  be  copied  at  Bombay 
before  they  are  distributed. 


ment  —  which  forbade  censor- 


COLOMBIA 


.CHINA 

THE  LAST  vestiges  of  official 
censorship— except  in  the  Rus¬ 
sian-occupied  zones — were  lift¬ 
ed  March  8,  and  Chinese  officials 
have  gone  far  to  make  good  on 
some  of  the  promises  of  press 
freedom  they  voiced  to  the 
ASNE  Committee  a  year  ago. 
Freedom  of  access  to  sources  is 
still  short  of  anticipated  goals. 
No  one  except  a  designated  cor¬ 
respondent  of  the  government- 
sponsored  Central  News  Agency 
was  permitted  to  cover  the  Cen¬ 
tral  Executive  Committee  of 
the  Kuomintang.  and  even  that 
correspondent  was  ordered  to 
withhold  certain  information. 
Similarly,  Premier  T.  V.  Soong 
has  turned  away  all  foreign 
correspondents  at  a  press  con¬ 
ference.  barring  even  the  non- 
Chinese  representatives  of  Chi¬ 
nese-owned  newspapers.  The 
Government  licenses  all  papers, 
but  China  isn’t  yet  a  party  to 
the  International  Copyright 
agreement  and  there’s  nothing 
to  stop  a  Chinese  editor  from 
picking  up  anything  he  wants 
to  publish — including  Blondie — 
without  redress.  Stai^ard  news¬ 
print  has  brought  $710  a  ton. 

INDO-CHINA 

THERE  IS  nothing  that  can  be 
described  as  a  free  press.  A 
favorite  story  about  the  ab¬ 
surdity  of  news  conditions  was 
die  boast  of  a  string  correspond¬ 
ent  of  one  foreign  news  agency 
that  he  had  shot  several  pro- 
French  factionists  as  a  sideline 
to  his  reportorial  job. 

INDONESIA 

THE  PRESS  is  entirely  uncen¬ 
sored  in  Dutch  territory  and 
correspondents  are  free  to  re¬ 
port  the  news. 

HONG  KONG 

THE  Colonial  government  re¬ 
quires  newspapers  to  pay  reg¬ 
istration  fees,  but  the  authority 
is  not  restrictive.  No  censor¬ 
ship. 

MALAYA 

BRITISH  policy  requires  that 
all  incoming  news — even  that 
from  Reuters — be  received  and 
distributed  by  the  government 
facilities. 


lombia  has  enjoyed  jos 

the  press.  “ 

COSTA  RICA 

LONG  -  STANDING  free  sta” 
rule.  sjo 

CUBA 

NO  censorship.  ^ 

ECUADOR 

THE  “free  expressioa  of  ^ 
opinion,  whatever  the  meei^  ^ 
express  it  and  spread  ir  k 
guaranteed  by  a  clatuc  of  !?* 
new  constitution,  adopted  ta  ^ 
March,  1945.  SuspensioD  or  ek»  Hi 
ing  of  newspapers  by  oOciil  U  3 
action  is  forbidden  and  ediitn  M 
writers  and  other  workcti  ci  Ibr 
the  press  may  be  arrested  oalj  & 

Some  of  the  editors  and  publishers  who  started  on  a  three-week  in-  if  “their  responsibility  is  showi  erl 
spection  tour  of  the  European  occupation  zones  this  week  were  guests  in  a  legal  way.”  There  is  so  ||m 
at  a  War  Department  dinner  prior  to  their  departure.  In  the  pictiure,  censorship  on  correspondeaei.  g, 
left  to  right,  are:  Edword  T.  Leech,  Pittsburgh  Press;  Secretary  oi  War  MEXICO 

Robert  P.  Patterson;  Frank  E.  Gannett,  Rochester;  Gen.  Thomas  ..ruTT  v _ ...  _ _  hB 


Handy,  deputy  chief  of  staff,  and  Gardner  Cowles,  Ir»  Des  Moines  ** 


Register  &  Tribune. 


“controllers  of  conununkt'  I 
tions,”  being  posted  in  pnal** 


Joamalistic  field  day  for  the  press.  Ever  since  October  ac-  association  office,  they  rudy 

first  time  in  40  years.  The  re-  credited  correspondents  have  exercise  any  of  their  irawcnto  . 

suits  have  been  sometimes  enjoyed  freedom  to  file  all  news  control  news,  and  Mexicanpah 

laughable,  sometimes  painful,  and  some  help  from  the  gov-  Ushers  believe  the  Muntry  it 

Korean  leaders,  military  govern-  ernment  in  gathering  it.  In  Feb-  ‘be  few  ^rmittog  c(» 

ment  officials  often  read  lengthy  ruary  all  correspondents  were  Plcic 

quotations  of  their  words  from  given  special  crexlentials  which  exception  of  the  President— w 
interviews  they  have  never  no  one  below  the  commander-  rarely,  it  ever,  sees  me  pr^  1 
given;  and  reports  of  events  that  in-chief  of  the  army  could  chal-  nearly  every  Mexican  omcii^ 

never  took  place  are  not  uncom-  lenge.  But  the  government  available  for  a  queiy.  Also  oa- 

mon.  There  is  no  censorship,  keeps  a  degree  of  control  on  ®*al  handouts  are  issued  rep- 
however,  editors  and  newsmen  the  press  by  maintaining  a  larly.  damausa 

are  subject  to  a  reprimand  or  newsprint  pool.  The  “good”  PANAMA 


arrest  if  they  publish  “false  or  newspapers  always  have  enough.  FREE  press. 


inflammatory  matter.” 

THE  PHILIPPINES 

NO  censorship  whatever. 

JAPAN 


There  is  a  persistent  trend,  too.  PERU 

newsoanermen  decreed  six  years  ago,  authm- 

newspapermen.  nn*  ^nl*  Ih# 


SINCE  Oct.  6.  1945  there  has  censorship 


BOLIVIA 


been  almost  complete  freedom 
for  Allied  newsmen — the  only 


BRAZIL 


ties  controlled  not  only  tht 
printed  word  but  whatero  • 
meaning  they  saw  between  the 
lines.  Since  the  freely  con-  lew 


for  Allied  newsmen— the  only  pebruarv  945  the  Rin  de  ducted  election  in  mid-1945.  inllpr. 

Co^relo  which  the  left-of-center  p.^ 


wise,  the  papers  enjoy  freedom,  nnd  the  battle  for  a  free  press 
K  T  Tr^rnn  ii  t  t  z  was  off  to  a  successful  start. 


know  their  work  is  watched  morninger,  Corrcto  ^^^f^ictoriovu  th™  Peruvto  , 

closely.  Coverage  is  costly.  A  Manha,  broke  the  ice;  it  ran  an  in  an 

five-hour  flight  from  Tokyo  to  uncensored  interview  with  Jose  Eeo^  freedom  bj 

Seoul.  Korea,  in  an  unheated  Americo  de  Almeida  presiden-  Phere  of  fre^om  ^ 

transport  plane  costs  $112.  The  tial  candidate  in  1937  m  which  Om 

Supreme  Command  exercises  he  condoned  the  dictatorship  “rtion  of 

censorship  of  the  domestic  press  urged  more  democracy  in  aH^Lvwpapers  to 

to  “delete  anything  which  might  Brazil.  In  thr^  hours  all  copies  e^ 

impede  the  occupation.”  Other-  of  the  paper  had  been  sold  ..  .  Publish  compm^  ^^^ 
wise,  the  papers  enjoy  freedom,  and  the  battle  for  a  free  press  concerning  tneir  ow  w 

AUSTRALIA-  ^  succesrful  start.  URUGUAY 

Vargas  bowed  to  a  democratic  /,.»T,Tir  nrp  held  re- 

NEW  ZEALAND  press,  and.  in  October,  he  bowed  if  they  transmit  any 

NEWSPAPERS  receive  foreign  out.  Provisional  Prudent  Jose  be  against  the  in¬ 
news  through  the  Australian  Linhares  decreed  freedom  of  the  ®  state 

Associated  Press  and  the  New  Press  in  December,  and  Presi- 

Zealand  Press  Association  which,  dent  Eurico  Dutra  has  voiced  VENEZUELA 

by  their  constitutions,  prohibit  determination  to  adhere  to  the  ^  MILITARY  junta  has  pro- 
members  from  taking  any  other  principles  of  democracy.  For-  claimed  press  freedom,  to'  “jjj 
basic  news  service.  Two  internal  cig.n  correspondents  are  free  to  coj^ing  news  dispatches  can  b(  0, 
oo-operatives  gather  national  write  as  they  please,  but  inter-  distribute  freely,  but  the  go^  w. 
news.  One  newspaper  in  each  national  press  associations  are  emment  has  an  employe  of  the  jgj 
country  is  outside  these  national  not  permitted  to  distribute  do-  Ministry  of  Communications  who 
agencies  — the  Sydney  Mirror  mestic  news  to  Brazils  news-  occasionally  refers  outgomi 


AUSTRALIA- 
NEW  ZEALAND 


and  the  New  Zealand  Truth,  papers, 
which  subscribe  to  U.S.  services. 


occasionally  refers  ouigow 
press  cables  to  higher 
ties  if  they  concern  a  deucsv 


There  is  no  restriction  in  the  THE  nation's  press  is  one  of  the  internal  situation. 


SOUTH  AFRICA 


publication  of  news.  world’s  freest.  Small  difficulty  Arnir’ll 

^  encountered  in  gathering  SOU  In 

news  at  government  ofi^es  if  ANY  bonafide  newsman  h 
ARGENTINA  the  newsman  goes  after  it.  Com-  equal  access  to  news  » 

AFTER  a  formal  protest  lodged  munications  companies  are  re-  equal  rights  to  transmission. 

■  DITOR  R  POILISHlt  for  AprH  H. 


atk 


JJfrof  the  Asheville  (N.  C.) 
died  Apr.  1. 

I  V  A  Perhault,  67,  business 
“■'Jniier  and  secretary-treasurer 
yS  Montreal  LaPatrie,  died 

I  Montreal  Apr.  2. 
josiPH  C.  Nobthup,  66,  former 

Jior  of  the  old  Evanston  (Ill.) 

Index  and  one-time  as- 
Snt  cable  editor  of  the  Chi- 
^  Tribune,  died  Apr.  1  in 
Beach,  Calif. 

Dab  Gheene,  80,  retired  20 
^  ago  as  financial  manager 
rfthe  old  Chicago  Evening  Post, 
^  Apr.  1  at  Wilmette,  Ill.  • 
tniBY  Lee  Wilbuh,  71,  man- 
^editor  of  the  Fullerton 
1^)  News-Tribune,  died  Mar. 

Hazel  Boyer  Braun,  57,  for 

II  Years  art  critic  of  the  San 
^  (Cal.)  Tribune-Sun,  died 
5^22  in  New  York  City. 

Sam  Hoopkins,  national  ad- 
Ltising  manager  for  the  PotI- 
L|d  (Ore.)  Journal,  died  Mar. 
>,  three  days  after  being 
ajuied  in  an  automobile  acci- 
tait 

James  Edward  Rose,  65,  for 
■ore  than  40  years  on  the  Rich- 
toad  ( Va. )  Times  -  Dispatch 
■oposing  room  staff,  died 
lir.  30. 

nuNK  W,  LeClehc,  63,  editor 
Bd  publisher  of  the  Friendship 
IN  Y.)  Register  since  1927,  died 
iir.  27. 

Ben  W.  Land,  48,  telegraph 
oiitor,  Kansas  City  (Mo.)  Star, 
M  Apr.  5. 

Joseph  L.  McNab,  73,  attorney 
tor  the  Audit  Bureau  of  Circ^ 
ktions  since  its  founding  in 
1114,  died  Mar.  31  in  an  Evans¬ 
ton,  Ill.,  hospital. 

Samuel  F.  Head,  61,  assistant 
j  the  managing  editor,  Buffalo 
hcsinp  News,  died  Apr.  7  after 
heart  attack. 

Harry  E.  Cross,  sports  writer, 
lew  York  Herald-Tribune,  died 
Apr.  3  in  New  York. 


□ossified  Ads 

SITUATION  WANTiD 
(Cath  with  Order) 

I  time— .50  par  line 
4  fimei — .40  par  line  par  InaarKon 
OTHER  CLASSIFICATIONS 
I  fima— .90  par  lina 
tin*> — .80  par  lina  |»ar  iniartien 
tiiMi— .70  par  lina  par  iniartion 
3  lines  minimum 
Count  5  words,  ona  lina. 
fORMS  CLOSE  WEDNESDAY  NOON 


Newspaper  Brokers 


^llnnBNTIAL  INFOBMATIOV 
Oa  Dailj  Mawtpapar  Propertiai 
44.  H.  Olorar  Oo.,  Ventura,  Oallf. 


snsu  HANDUKO,  bnriag,  aall- 
^  aMrftrs,  dailies  or  weekliea.  nay- 
**w*  ia  n.  S.  No  leaasa  or  trades. 
^  Mlhaer  Atenej,  NaeliTille,  Mleh. 


dtf  BBOTttViita,  Binghamton, 
wblithed  1014.  Newapapera  1 
*4  told  without  pnblieity. 


let  ice  help  you  find  a  sound 
P^rty  in  the  West.  Arthur  W 
625  Market  St.,  San  Francisco, 

riiii. 


Newspapers  For  Sale 


SUDDEN  OHAMOE  IN  PLANS 
of  owner  makes  immediately  arailable 
for  purchase  by  experienced  newspa¬ 
per  man  of  a  long  established  and 
flourishing  suburban  weekly  newspa¬ 
per  in  Philadelphia  ares.  Cash  basis 
only.  Address  Box  4267,  Editor  A 
Publisher. 


ir  it  it  NORTHEBN  California  County 
.seat  weekly — ripe  tor  conversion  to 
daily.  No  competition.  Volume  this 
year  will  go  $50.000 — all  voluntary 
business.  A  good  buy  at  $50,000. 
half  cash.  A.  W.  Htypes,  625  Market 
St.,  San  Francisco,  Calif. 


Nawspapurs  Wautad 

ATTZENOON  DAILY  ia  thriTiag  city 
wanud.  Will  maka  $100,000  Tnltial 
dowa  payment.  Partienlara,  Box 
A  PnhHalidir. 


WEST  COAST  DAILY  or  Weekly  with 
Daily  possibilities.  Any  sise.  15188 

Friar  St..  Van  Nuys,  Oallf. _ 

EZ-OAPTAIN  and  wife  want  to  buy 
or  manage  weekly  or  small  daily  in 
New  England.  Write,  Box  4330,  Edi- 

tor  A  ^blisher. _ 

daily  in  50,000  city,  southeast  part 
of  United  States.  Seasoned,  progres¬ 
sive,  well-financed  veteran.  Box  4352, 
Rditor  &  Publisher. 


MackaRicul  Ejiifit  For  Sala 

38  PAGE,  8  column,  20,000  per  hour, 
Hetropolitan  2  unit  Rotary  Duplex 
Newspaper  Press  with  color  deck  and 
folder  for  each  unit.  Over  all  dimen¬ 
sions  80'  4*  X  9'  x7'  high.  Complete 
with  40  hp.  Westingbouse  Motor.  7H 
hp.  Westinghonse  indnction  Motor 
chain  drive.  Intermittent  regulator 
control.  Complete  set  of  rollers  and 
extra  stocks  for  eaeh  unit.  Includes 
stereotype  pot,  curved  casting  box. 
plato  tail  cutter,  curved  plate  shaver, 
plate  finishing  block,  curved  plate  color 
rooter.  Available  abont  Jnne  1.  $12,- 
500  F.O.B.  plant,  Bremerton  Son. 

Bremerton.  Waahington. _ 

GOSS  3  OB  4  UNITS.  AO  drive, 
23  9/16'  cut-off,  perfect  shape.  Box 
903.  Boise,  Idaho. _ 

84  PAGE  0088  OOTUPLB 
4  Units — double  folder,  38  9/18  eat- 
off,  AO  drive,  will  do  color. 

48  PAOB  HOB  SEXTUPLE 
81 H  ent-off,  donblo  folder,  DO  drive, 
eolor  cylinder,  complete  stereo. 

BEN  8HULMAN 

553  E.  Main  St,  Rochester  4.  N.  T. 

MEBGEB  makes  available  this  gam¬ 
mer,  Hoe  quad,  32-page  unit  type. 
22^-in.  cutoff,  floor-fed,  0-H  two- 
motor  drive,  complete  hand  stereo, 
eqoip.  Kxeellent  condition.  Now  run¬ 
ning  daily  on  20M  circ.  at  28M-36M 
per  hour.  Gordon  Lockwood.  Muncie 
Newepapers,  Muneie,  Indiana. _ 

HOE  BIGHT  ANGLE  QUAD  PBBU 
Double  folder.  3H  inch  cut  off.  DO 
Drive.  With  or  without  stereo  equip¬ 
ment.  For  further  details  address. 
Box  4098.  Editor  A  Publisher.  _ 

HOE  BIGHT  ANGLE 
SEXTUPLE  PRESS 
50  hp.  1X3  drive:  22  volts;  Kohler 
control  board;  22^  in.  cutoff;  45- 
degree  plate  clips;  old  press,  but  cap¬ 
able  of  good  printing  at  9,000  cylin¬ 
der  revolutions.  For  farther  details 
.iddress  Box  4371,  Editor  &  Publisher. 


Meckanical  Equip— at  Wantaj 

MULTI-MAILING  folder  to  put  % 
fold  in  tabloid  sections. 

Rotary  Litho  Co.,  Limited, 

165  York  Street, 

_ Toronto.  Osnads. _ 

WANTED  TO  BUY 
Single  width  Press,  4  decks,  21 H  inch 
cut-off.  State  all  details.  Box  4276, 

Editor  A  Publisher. _ 

WANTED  TO  BUY 
Octuple  press,  21  Vi  inch  cut-off.  Fur¬ 
nish  all  details.  Box  4274.  Editor  A 

^blisher, _ 

18  OB  16  PAGE  Tubular  Press  wanted 
with  all  necessary  equipment,  for  de¬ 
livery  now  or  early  in  1947.  Box 
4280,  Editor  &  Publisher. 


(OITOR  &  PUBLISHER  for  AprIMS,  1944 


Mackanical  EgnipMont  Waatad 
NEWSPAPER  and  Magaaine  Rotary 
Presaes.  With  or  without  steroo.  AO 
or  DO  drives.  For  immodiate  or  futnro 
removal.  Your  equipment  offered  in 
confidence  to  intereetod  parties  only- 
Primarily  for  export. 

BEN  SHULBIAN 

562  E.  Main  St.  Roehestor  4.  N.  Y. 


STEREO  EQUIPMENT — 8-10  ton  gat 
or  electric  furnace  with  casting  box, 
water-cooled,  hand  or  electric  pnmp- 
cnt-off  23  9/16-cast  %  or  7/16  plates, 
or  pony  sntoplate  equipment. 

Rotary  Litho  Co.,  Limited, 

165  York  Street, 

Toronto,  Canada. 


WANTED 

Goss  press,  single  width  (two  pages 
wide),  18 M  inch  printing  diameter — 
21 H  ineh  ent-off  or  deck  for  same. 
Give  full  details  and  prtoea.  Box 
1042.  Editor  A  Pnblishar. 


FULL-PAGE  DRY  MAT  roller.  Also, 
newspsi^r  chases  complete,  sise  99!o 
picas  wide,  22"  deep,  with  V4"  bolster 
groove.  Petersburg  Newspaper  Corp., 
Petersburg,  Vs. 


CIRCULAR  CASTING  box  wanted  for 
semi  circular  plates  for  Ooss  Rotary 
Press,  printing  page,  sise  20,  plus  by 
eight  columns.  M.  I.  Wick,  Niles 
Daily  Times,  Niles.  Ohio. 


64-PAGE  and  16-page  Newspaper 
Presses  wanted.  Box  4332.  Editor  A 
Publisher, 


Bwiaau  OpportaiitiM 


OPPORTUNITY 
to  become  active  partner  ia 

Newspaper  Brokerage  bnainass  of 

palmer  b  palmeb.  nro. 

"Newspaper  Properties  sines  1809" 

My  dnties  as  pnbUshor  of  the  TRIB¬ 
UNE,  Albert  Lea,  Minn.,  neeeaaitata 
delegation  of  brokerage  sad  appraisal 
work  to  an  aasociato.  Must  be  compe¬ 
tent,  experienced  newspaperman  of  ma¬ 
ture  personality  and  good  record,  will¬ 
ing  to  travel.  Investment  optional. 

I  will  be  available  for  intorviow  at 
the  New  Weston  Hotel,  50th  Street 
and  Madison  Avenns.  New  York,  dar¬ 
ing  A.N.P.A.  Convention,  April  33-80. 
If  Interested  Address 
Pan!  C.  Belknap,  Preaident 
Palmar  A  Palmer,  Ine. 

11  So.  LaSalle  St... 47  West  84th  St. 
Chicago,  111 . Now  York,  N.  T. 


ATTENTION  BDirOBBt 
A  Sport  Feature  of  National 
Interest  and  a  Column  of 
Inside  Hollywood  for  Week-End 
Special  Editions  or  Weekly  Papers 

"Generally  Speaking" 

By  Gay  Stevaas 

"Aronnd  Hollywood" 

By  Jimmy  Sanneci 

Send  for  Proofs  Now 
Hollywood  National  Syndiesto 
Postofflee  Box  3458 
Hollywood  28,  Calif. 


SPAIN  AND  PORTUGAL 

SPAIN  AND  POR'n.OAL:  'The  most 
important  Literary  Agency  is  inter¬ 
ested  in  the  arquisition  of  literary  and 
mnsical  rights  for  these  conntries,  and 
vice-versa,  to  sell  the  rights  of  some 
of  the  most  eelehrated  authors  in 
said  countries  to  the  United  States. 
INTEL-LEX.  1,TD.,  Vallehermoso,  9 
Madrid,  Spain. 

*NOTE:  'ITio  general  manager  of  IN¬ 
TEL-LEX.  LTD.,  Mr.  Rafael  de  Ra¬ 
fael,  is  at  present  in  New  York  City 
and  can  be  reached  in  rare  of  Co¬ 
lombian  Development  Corporation,  25 
Beaver  Street.  New  York  4,  N.  Y. 


COMIC  DETECTIVE  STRIPS 
Panels  and  Sunday  supplements  which 
are  unique  and  different,  wanted  im¬ 
mediately  for  possible  syndication. 
Accompany  all  material  with  return 
postage.  Box  4374,  Editor  A  Pub¬ 
lisher. 


Halp  Waatad — Admiaiatratiya 

WILL  AN  EJ^UTTVE  ^ITOB 
AND  AN  ART  A  PBODUOTION  DI¬ 
RECTOR  ACCEPT  THE  CHALLENGE 
OF  THIS  WEEKLY  MAGAZINE? 
We  need  two  talented,  ambitious 
young  men  to  put  this  fast-growing 
general  weekly  uver  the  top.  'The  op¬ 
portunity  is  unlimited.  If  you  are  the 
right  man,  there's  a  position,  future, 
and  liberal  interest  for  an  invest¬ 
ment  of  $3,000  for  expansion  pur¬ 
poses.  Reply  in  confldenee.  Box  4343, 
Editor  A  Publisher. 


IN  SOUTHERN  California  eooat  city, 
a  leading  daily  newspaper  needa  a 
capable  man,  thorongbly  exparieaead 
in  newspaper  credit  praetioa.  Excel¬ 
lent  opportnnity  for  the  right  kind  of 
man.  Writ#  givlag  aga  aad  faB  d^ 
tails  of  your  experience.  Box  4199, 
Editor  A  Pnblisber. 


AUDITOR  to  head  up  department's 
six  employees,  full  charge,  $100  week¬ 
ly  starting,  give  age,  full  information 
in  first  letter,  including  experience 
since  1940,  salary  now  receiving.  Ad¬ 
dress  J.  F.  Oalvin,  Richmond  Inde¬ 
pendent,  Richmond,  Calif. 


EXPERIENCED  A-1  Syndicate  sales¬ 
man  to  develop  selling  crack  newspa¬ 
per  Features.  Liberal  terma  plus  sal¬ 
ary  to  right  man.  All  inquiries  con¬ 
fidential.  Box  4376,  Editor  A  Pub¬ 
lisher. 


SYNDICATE  SALBBMAN  for  News 
paper  features.  Conunisaioa  baaia  only. 
Box  4819,  Editor  A  PnbHskar. 


Nawsaaaors  Prosa  Eagiaaors 

BIAOHINISTS  —  DismantUag,  moving, 
assembling  entire  newspaper  plants,  re¬ 
pairs,  maintenanee,  service  nstioowide. 
LORENZ  PRINTERS  MACHINISTS  CO. 
35  Rose  Street.  New  York  7,  N.  Y. 


Help  Wanted  Advartiaiaf 


EXFEBIENCZD  DISPLAY  advartioiag 
talesman  wanted  with  oopywrltiag  and 
sales  ability.  Must  bo  yonng,  single 
or  married,  ensrgetie,  and  abla  to  pro- 
dnee  resnlts.  Permanent  position  for 
one  who  qnalifies.  Idoal  workiag  eoa- 
ditlons  oa  a  daily  and  Sunday  news¬ 
paper  in  a  town  50,000  popnlatioa. 
For  further  psrtiealars  adorets,  The 
Bay  City  Times,  Bay  City,  Miealgaa. 
attention  A.  J.  Simpson. 


ADVERTISING 

MANAGES 

To  take  complete  charge  of  department 
and  sell  important  aceonnts.  Rapidly 
rising  second  paper  in  fine  eastern  city, 
now  pnahing  for  lend.  Thin  Job  re¬ 
quires  a  yonng,  tongh-fihered,  scrapper, 
with  thorongh  knowledge  of  retail  field. 
Yon  must  show  an  exceptionally  fine 
record  to  interest  ns.  We  want  vigor 
and  guts  and  will  pay  for  them.  Write 
in  confidence;  tell  all  and  enelose 
photo.  Box  4828.  Editor  A  Pnbliaher. 


ADVEBTISING  man  wanted  hj  fast 
growing  Florida  newspaper.  Beanti- 
fnl  city  of  15,000;  near  Miami.  Hnat 
be  competent  layont  and  eepy  man; 
good  salesman.  Splendid  opportnnity; 
permanent.  State  age,  experienea. 
other  details  inelnding  salary  reqnlre- 
raent  in  first  letter.  Snn-Tattler,  Hel- 
lywood,  Florida. 


ADVERTISING  SALESMAN 
Wanted  for  Daily  in  eity  of  18,000: 
mnst  be  capable  of  Copy  Writing  and 
Layout;  service  regular  aeoonnts;  give 
experience;  references;  salary  ex¬ 
pected;  photo.  John  Q.  Lainbort, 
Natehei  Democrat,  NsMias,  Miaa. 


ADVEBTISING  SALESMAN 
Permanent  position  for  sn  experieaeed 
man  on  Evening-Morning  combination. 
Give  age.  experience,  references,  sal¬ 
ary  reqnirements.  and  include  pietnre. 
Write,  Bnsineee  Manager,  Newa-Trlb- 
une,  .lefferton  City,  Me. 


ADVEBTISING — Man  or  woman  with 
layuut  and  sales  ability.  Daily  World. 
Atlaatie  Uity,  N.  J. 
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H«ly  Wiltd — Adnrtiiiat 


WAHTBO 

OI^SSmZD  ADVEBTUDfO 
BCAKAOBB 

OlMSiflMl  MlTertiting  manager  for 
oembinatlon  moralng,  erenlng,  and 
Sudag  nawapapera  with  ftd.OOO  etr- 
ealation.  Wa  want  a  man  experianeed 
la  all  phaaaa  of  elaaalfled  managamant, 
Inelnding  phone  room  and  staff  man- 
ageinaat.  Call,  phone  or  write  for  an 
iatairlow. 

Frnifkiio  B.  Kattarjohn, 
Adrartiaing  Director, 

The  Oonrlar  A  Proas, 

BraasTllla.  lad. 


WB  nrVITB  applieations  for  poslttoaa 
oa  onr  rotail  and  national  adTorttslng 
staffs  from  man  S6  to  >6  gears  old. 
with  anirarsitg  adneatioa  or  eom- 
aarabla  haekgroand.  Applieaats  aroald 
Mae  newspaper  adTertising  or  other 
aiodia  sales  axparlenea.  Llhoral  aalarg. 
Adrancasaont  eomaaansarate  with  ahll- 
Itg.  Send  fall  psrtieniare  In  letter  to 
Bm  M.  Bag,  adrortielng  dlroetor, 
Mihrankee  Sentinel.  lUlwankee  1. 
Wlaeonein. _ 


BUSIHBSS  PAPBB 

ADWinaoro  bbpbbsbvtatiov 

Waated — A  aon-eompetitlTa  hast- 
aaaa  paper  te  ahare  expsasee  el 
aaleemaa’a  aalarg,  oUse  and  trar- 
ellag  ax  pons  ea  far  Sonthern  tarri- 
targ.  Wanid  rosnlt  in  ralnsaa- 
epportanitg  ta  attract  A-1  aalaa- 
man. 

Addreee  Bex  >114,  Bdltor  S  Pnhilsher 

ADVBBTISTO^SALSSMAN 
EA8TEBB  BEWSPAPEB 
Experienced,  a  man  with  a  record  of 
achierement,  one  who  ponseoaea  orig- 
inalitg  and  initiative.  Writing  ropg 
and  making  Isgouts  are  not  eBsentisl. 
The  man  we  want  is  the  one  who  can 
sell  the  market  and  the  strong  factor 
his  newspaper  plaga  in  developing 
sales.  A  permanent  position  awaits 
the  right  applicant  on  the  largest 
morning  and  Snndag  newspaper  in 
the  state,  .‘tend  full  historg  and  sal- 
arg  expected.  Box  4400,  Editor  A 
Pnhltxher. 

advcttisiko'manaoeb 

for  Mew  Jeraeg  publication.  The  man 
we  are  seeking  will  take  over  all  of 
onr  current  advertising  accounts.  Hub- 
stantial  aalarg,  nr  drawing  account 
and  commission,  plus  car  expenee.  Ap- 
pig  Mondag,  Wednesday  or  Friday 
hefore  noon. 

Harry  ‘‘A’'  Chesler  Publications 
168  West  28rd  Street.  New  York 

ADVBBTISnfa  ICANAOBB 
for  chain  of  community  weeklies  in 
large  Eastern  city.  Permanent  posi- 
tion  in  long  eatahlished.  growing  or- 
*  ganisation.  State  experience,  salary, 
referencee,  send  photo.  Box  4888, 
Editor  A  Pnblisher. 


AUe-BOUHu  advertising  salesman 
wanted.  Display  and  classified.  Able 
to  produce  and  create  new  business. 
Top  salary  for  producer.  Good  work¬ 
ing  conditions.  Marion  County  Demo¬ 
crat,  Salem,  III. 


DZIPLUkT  ADVBBTZSZlfO  aalasman 
waated  oa  progressiva  Northera  Yer- 
moat  evening  newspaper.  Good  atart- 
lag  aalarg  with  exceptional  future  for 
right  man.  lagont  and  copgwriting  is 
aeesaUal  aervice.  hacked  bg  good  sales 
maashh.  Pnll  deUils  first  letter 
Write  Box  4378,  Editor  A  Publisher. 


■sjffWatsj  MsrfcsatMl 

WOBXZHa  POBB8CAH  WABTBD 
FIvo-dag  daily.  Work  8  hours  Ifon- 
dags  through  Pridags.  Permanent. 
The  Pagetta  Tribuna.  Oak  Hill.  W.  Ya. 


WABTBD  OBB  Journeyman  pressman 
and  one  Stereotgper.  Situations  now 
open.  Advertiser- Journal.  Montgomery. 
Alabama. 


OAUFOBBIA  DAILY  wants  Union 
machinist-'iperator.  Five  machines. 
81 -Sd  per  hour.  Snn-Stsr,  Merced, 
Calif. 


_ ^Help  Waated — Mechwcal 

OOMPdSXMG'BOOM  FOBBICAN 
Here  is  a  fine  position  for  a  man  with 
proven  experience.  It  is  an  opportu¬ 
nity  to  take  charge  of  a  composing 
room  on  a  seven-dag  afternoon  news¬ 
paper  in  the  fastest  growing  city  in 
the  South.  Shop  has  37  tgpnetting 
machines  and  more  are  to  be  added  as 
rapidly  as  they  can  be  obtained.  The 
management  appreciates  executive  abil¬ 
ity  and  shows  this  appreciation  in 
your  salary  check. 

Position  pays  $100  per  week  to  start 
with  increases  jnst  as  fast  as  gonr 
work  earns  them.  For  the  composing 
room  sxecntive  who  wants  to  locate  on 
a  permanent  Job  where  living  condi¬ 
tions  are  practically  ideal  and  where 
he  is  associated  with  an  understanding, 
wide-awake  management,  this  is  it  I 
Write  full  details  of  your  experience 
and  wo  will  arrange  for  a  personal  in¬ 
terview  at  our  expense.  Address  Box 
4373,  Editor  and  Pnblisher. 
WOBKIMO  SHOP  foreman.  New  Jer¬ 
sey  county  seat  weekly.  60  miles  from 
N.  T.  0.  Well  esUblisbed.  Good  shop. 
Good  wages.  Good  future.  Apply 
Hunterdon  Repnbliean,  6  Spring  St., 

Flamington,  N.  J. _ 

OOMBIBATIOB  pressman  and  stereo- 
typer  wanted  for  Tabular  press  on 
daily  paper  in  small  western  city. 
Pleasant  working  conditions.  Write 
giving  experience,  references  and  sal¬ 
ary  expected  in  first  letter.  Box  4806, 
Editor  A  Publisher. 

WABTBD  TWO  (3)  Journeymen 
rinters.  Oornmnnicate  with  the  pub- 
aher  or  Montgomery  Typographical 
Union  S33S.  Advertiser-Journal.  Mont- 

gomery.  Alab^mjk._ _ _ _ 

MACHINIST-OPEBATOE  . 

Wanted  lyr  afternoon  daily:  five-day 
week.  Union  shop.  Cape  Cod 
Standard  Timet,  Hyannit,  Mast. 


Help  WaulsJ  Art 


ADVBBTISENO  ABTI8T 
experienced  in  layout  and  finished  art. 
Work  includes  newspaper,  trade  paper 
and  direct  mail  advertising.  This  it 
not  a  replacement  Job  but  an  addi¬ 
tion  to  staff  of  four  permanent  ar- 
tikts.  Located  in  metropolitan  city 
in  Southwest  where  living  conditions 
are  ideal,  climate  healthful,  oppor¬ 
tunity  ample.  Send  samples,  a  brief 
history  of  yourself  and  salary  re¬ 
quirements.  Address  Box  4384,  Edi- 

tor  A  Pnblisher. _ 

BBTOPOH  ABTIBT  WABTBD 
for  metropolitan  ovoulng  paper  In 
Ohio;  must  bo  fully  axporieaeod  in 
haadliag  photographs  and  layouts;  car- 
toan  and  froo-kaad  drawing  anility 
not  required.  Box  4348,  Editor  m 
PubUshar. 


Halp  Wnnta4 — PnUic  RMaHons 

TOUMO  MAM  exi>erieneed  in  Hales 
Promotion,  Advertising  and  Public 
Kelations,  capable  of  assuming  full 
responsibilities.  Must  be  creative, 
able  to  write  and  have  some  knowl¬ 
edge  of  layout  and  production.  Sup¬ 
ply  complete  information  about  past 
experience,  education,  age,  family 
status,  organisation  afllliations  and 
salary  expected.  Replies  confidential. 
Write  Box  4858,  EditorA  Publisher. 


Holp  Wnniai— UtnrisJ 
BZBOUTTYB  BPOBTS  BDITOB 
Ohio  Metropolitan  newspaper  has 
splendid  opportnnity  for  an  axocntiva 
sporSs  editor.  Mnat  know  makeap 
and  eopyroading  thoroughly,  pictures 
too;  will  bo  given  fnll  authority  dl- 
racting  staff,  out  dutiaa  will  not  in¬ 
volve  columnlng  or  covering  nows. 
Knowledge  of  Ohio  sports  necessary. 
Give  full  particulars.  Box  4143,  oars 
of  Editor  A  I^bllsher. _ 

AMBBIOAN  STAFF 
('orrespondent  wanted  by  London  pub¬ 
lishers  of  Textile  apimrel  trade  papers. 
Must  reside  New  York  area,  where 
interview  will  take  place.  Htate  age, 
experience,  references,  salary.  Box 
4830,  Editor  A  Pobltsher. _ 

DB8X3IAB  —  Bntorptlslng  aftarnaan 
dally  la  dosp  Boath  wMts  luliabis 
oompataat,  imaginative  dsskmnn  Good 
pay  Md  plans  ant  working  esnditlsM. 
Addrsss  Ml  dolnlls  to  Boa  41881, 
Editor  A  PnhUshnr. 


Help  Wanted — Editorial 
OOBBBSPONDENTS  WANTm 
Fashion  Trades,  lively  new  Weekly  of 
the  Apparel  industry,  seeks  able  cor¬ 
respondents.  These  can  build  steady 
incomes.  Apparel  experience  and 
good  contacts  preferable.  Top  rates 
assured  riTiorterg  who  meet  our  de¬ 
mands.  Copies  of  paper  concrete 
guidance  provided.  Write,  Executive 
Editor.  97  Duane  Street.  New-  York 
City,  N.  Y. _ 

OOBBESPOKDEMTS  Wanted.  Experi¬ 
enced  correspondents  in  principal  cit¬ 
ies  by  Bakery  trade  publication.  Guar¬ 
anteed  retainer  $10  monthly  pins  3o 
a  word  after  first  500  words  used. 
Extra  for  photos.  Write,  giving  quali¬ 
fications,  present  alBliations.  Box 
4307.  Editor  A  Pnblisher. 


JOB  OPEN  for  man  or  woman  who 
can  copy-read,  proof-read,  and  diimiiiy 
pages  for  technical  luagaxine,  acientific 
transactions  and  engineering  books. 
Write.  The  Editor,  “Metal  Progress.’’ 
7301  Euclid  Ave.,  Cleveland  3.  Ohio. 


MXDWgiSTEBN  DAILY  has  opening 
for  experienced  Court  House  reporter 
and  also  a  Woman’s  Page  editor. 
Steady  berth.  Good  salary  range. 
Write  complete  details  about  experi¬ 
ence  background.  Box  4835,  Editor  A 
Publisher. 


NEWSMAN— Capable,  at  least  fairly 
young,  for  general  reporting,  who 
likes  sports,  who  can  write  heads  and 
who  can  learn  to  be  assistant  city 
editor.  Must  be  Democrat  as  two 
on  our  staff  are  Republicans  and  we 
run  an  independent  newspaper.  Write 
in  detail,  R.  G.  Swain,  publisher.  Eve¬ 
ning  News-Banner,  Bluffton,  Indiana. 


BEPOBTEB,  experienced,  wanted  at 
once  to  handle  local  Sports.  Court 
House  and  general.  Exceptional  fu¬ 
ture  for  right  man.  Tell  everything 
in  first  letter.  Wire  or  write,  Dover 
Daily  Reporter,  Dover,  Ohio. 


STATE  EDITOR 

Experienced  in  handling  large  staff 
of  correspondents  wanted  by  Mid¬ 
west  Daily  in  city  of  50,000.  Give 
background  and  salary  expected.  Ad¬ 
dress  Box  4873,  Editor  A  Pnblisher. 


H*If  Wanted — 

tbxas  daily 

approximately  $350,000  hL  t^l 
ness  annually  is  loeklat  fi^  ^ 
with  a  proven  record  of  skllftT 
come  a  part  owner  k. 
$10,000  This  oppertialty  u 
te  investora,  but  oaly  to  .. 
has  the  ability  te  erodass  siU^ 
onsly  better  nawsMyor,  sa4 
not  looking  for  a  ’^ckstr  vsr^<  S 
a  man  who  wants  u  wortCJ* 
reasonably  deosnt  salary  ..ji:  . * 
earninars  from  his  Siaiuw 


earnings  from  his  $10,000  a  kZ 

than  a  reaaenabis  retiri  as  a 

investment.  Unless  yen  sta 
m.  hsi-J  wAvWs*  w4,lt  > _  ni 


DESK  MAN  Wanted:  Small  eity  eve¬ 
ning  paper  in  southwest  needs  good 
desk  man.  Write  fully  giving  experi¬ 
ence,  age,  education  and  references, 
and  salary  expected,  in  first  letter. 
Box  4368,  Editor  A  l^blisher. 


a  hard  worksr  with  a  aisssasi^SL 
ground,  do  not  answer  iki. 
ment.  Wo  would  be  Istsrssl^rl  SAKBY 
young  man  who  has  ealy  kiS  .V|  litfsl 
years  ef  good  newspapsr  msJ^I  aiisi 


years  oi  goou  nswspapsr  hmIbk  I  Mtiea 
or  a  middlo-aged  mas  whs  Cwl 


froi 


editorial  department.  Bax  4«i  ul 
tor  A  Publisher.  '  *  I 


GIBL  FRIDAY  WANTED 

For  busy  Washington  new-s  bureau. 
Possibilities  managerial  position  later. 
Prefer  some  newspaper  experience. 
Salary  $40  to  $50,  depending  on  ex¬ 
perience.  Write  Box  4342,  Editor  A 
Publisher. 


a  greater  ronndad  out  earsw  k  i!l  I  sat  sll 

iitiSB  will 

Itsscy  in 
_ _  iikinf  »l 

Literary  Ageoey  SsniM  I  («sf«i>i<l 

-  ■  paisat. 

lifter. 


PHOTOOBAFHEBS— Fsatue 
stories  bring  excellaat  rates  fnuA 


tional  msgetines.  Berths  II^m  ' 
180  E.  40th  St..  N.  Y.  0.  II 


Situations  Wanted — Adsudiiy 

’THIS  EXECUnVl 
may  ha 

AVAILABLE  FOE  TB 
BIGHT  NEWSPAm 
After  three  years  of  Army  g«nta 
this  well-known  advertising  eitealm 
for  one  of  the  rountry’s  lesdim  na- 
ropolitan  newspapers,  has  fnisl  os 
ditions,  that  made  his  "old  Jek"  m 
of  the  nation’s  top  jobs,  hsvs  rhaairi 
Thoronghly  experienced  la  all  |km, 
of  advertising  and  newspaper  susm 
ment,  with  a  record  that  win  besrth 
moat  exhanativc  checking,  ks  is  s$ 
ing  to  liiten. 

A  comparable  position,  or  ses  vM 
a  smaller  newspaper  that  carrte  vM 
it  a  voice  and  a  share  ia  miaiamm 
will  interest  him.  AvsilaUe  n  lie 
York  during  the  ANPA  coaTmfia 
Yonr  reply  will  be  held  la  itesa 
confidence.  Box  4394,  Editor  8  PA 
liaher. 
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PERMANENT  POSITION  for  society, 
women’s  editor.  Give  fnll  details  first 
letter.  Write  Tribune,  Bismarck, 
N.  Dak. 


FASHION  TRADES— Vigorous  news 
weekly,  seeks  Free-lance  correspond¬ 
ents  in  key  apparel  centers.  Mnat 
know  field;  have  good  contacts.  Write, 
Executive  Editor,  97  Dnane  Ht.,  New 
York. 


STATE  BDITOB 

with  real  flare  for  development  of  field 
on  growing  New  York  state  evaulag 
paper  of  36,000  eirenlatiou.  Must  ua- 
deretand  thinking  of  rural  and  email 
town  communities.  Send  recant  pic¬ 
ture  with  full  personal  and  profession^ 
data  and  referoncea.  Box  4379.  Editor 
A  Pnblither, 


ADVBB’nsmO  BCAVASn 
One  who  will  revitalise  yew  bai 
display  staff  with  ideas  sad  uOlst 
plana;  who  will  back  up  ytw  a- 
tional  representatives  and  help  tkm 
get  more  accounts ;  who  will  lyv 
temstise  yonr  classified  te  pisma 
more  bosineas.  Fnlly  experisMtl 
prefer  100  to  200  thousand  cinab- 
tion  in  competitive  field.  PmssbI 
connection  limited.  $175  weakly  b 
start.  Replies  will  be  kept  stnettr 
nonfidentlal.  Box  437Q,  Edltsr  I 
Pnblisher. 
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REPORTER  WANTED 
Oentral  Oaltfomis  daily  has  reportar 
position  opon  for  hard-hitting,  aggrea- 
tive  newspaper  vuteran  who  can  ba 
available  shortly  or  immediataly.  Ideal 
■pot  for  axporieueed  man  over  40  who 
knows  how  to  dig  out  a  story  and 
writs  it  intelligantly.  Salary  $60.00 
or  more  depending  on  ability  and  back¬ 
ground.  ^nd  complete  application  in 
first  letter  and  stand  by  for  green  light 
to  oome  on.  Position  permanent  to 
right  party.  ’Timea-Dalta,  ViasUa. 
OiUifomia. 


it  BACK  FROM  THE  WAU 
Veteran  with  12  years  Newspspn 
Advertising  experience  seeks  gisat- 
er  responsibility  as  advsrtiiiai  nas- 
ager.  Oontinuously  employed  oa  pa¬ 
per  75,000  cirenlation;  OoUsgt  ll: 
married;  87  years  old;  sahltira  isl 
ability.  Reasons  for  seeking  ekai|« 
Record  and  references  on  rsqiMt. 
Address  Box  4876.  Editor  A  Psk- 
liaher. 
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it  DISPLAY  ADVBBTISIBB 
Manager  or  salesmen;  7  yeen'  Ma^ 
politan  and  Suburban  experieaes,  It: 
married ;  Veteran.  Prefer  Mew  te- 
land  or  New  York.  A.  R. 

378  W.  State,  Westport.  Oeua. 


SitealioM  Waalii  liririijriN 


OHIOAOO  OOBBESFOVDBBT  ■«»- 
able  for  non-competing  trede  fefA*- 
OoUege  graduate.  Newspaper,  Mg’ 
■lua  background.  AJreudf  fcaa®W 
publieationa  In  food  and  drug  IW' 
Box  4188,  Editor  A  Pnbliakar. 


WRJTEB — female,  exptert  stenog¬ 
rapher,  college  graduate,  to  saaiat 
In  writing  book.  Evening  work. 
Write  Box  4886,  Editor  A  Pub¬ 
lisher,  giving  full  details  of  training 
and  experience. 


ASSISTANT  FUBLISHBB,  ceM^ 
business  or  prodnetion  manager,  ww 
rounded  experienee.  Age  88.  AfiH- 
able  May  I.  Salary  $7,600. 
referencea.  Unmarried.  Will  tsks 
position  on  mntnal  agreaablenaii  lulf. 
Box  4395,  Editor  A  Pnbliahar. 


STREET  SALES  Manager. 
tan  experienee.  Paet,  elB«i«“*»  t^ 
ongh.  Real  Prodneer.  Best 
health,  eharaetar,  married.  Box  4lt«. 
Editor  A  Pnbliiber. 


ID  I  TOR  A  PUILISHER  for  April  13,  194* 
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'WuUd — Adniiiisti»tiTe 

-^jUirePAPEE  EXECUTIVE 
Wr  onploy^^  known  about  this  ad- 
35  years  training  un- 
2  OM  o(  the  best  publishers  in  the 
JmU  The  last  19  years  as  busi- 
^  nanager  on  iiioriiing  and  eve- 
newspaper  with  50,000  eom- 
lTL  circulation.  Kxeellent  health. 
^Tij.  goodwill  builder.  Not 
SJj  of  tough  assignment.  Get 
well  with  superiors  and  sub- 
iJj^ies.  Know  operation,  sales, 
Stction  costs  and  how  to  get  re- 
{iJU.  .-Ini  stymied  in  present  poai- 
gm  What  do  you  have  with  a 
(itiw!  Excellent  references.  Avail- 
gilc  OB  30  days  notice.  Ilox  4350, 
Milor  t  Publisher. _ 


n  ^aniv  OFFICEB  with  interna- 
noBsI  magasine  publisher  since  grad- 
Ution  from  college  in  1933,  experi- 
in  office,  personnel  manage- 
nut,  all  phases  circulation  records, 
iiclaiiing  ABC.  wants  executive  po- 
,nion  with  publisher  or  advertising 
gsacy  in  Rocky  Mountain  Region. 
ilUng  above  average  salary,  hut 
(Mgenial  organization  maare  im 
lartant.  Box  4366,  Editor  &  Pub- 
laker. 


Sitwtioaa  W artad — GrcilatioB 

OSCUXATION  MAHAOEK 
II  yMra’  experience.  Full  knowledge 
lO  phaaea  circnlation ;  mailing  room, 
iimtr  and  mail  promotion,  streets 
lal  dealers,  office  routine.  Age  3S. 
Miiriad.  Sober,  Now  employed  as 
CiKilstion  Manager.  Available  after 
ins  lat  for  personal  interview.  Box 

mi.  Editor  A  Publisher. _ 

nt  riauHT  circnlation  manager. 
M  references.  Outstanding  record 
Widiag  circulation  and  molding  effl- 
tkal,  eathnsiastie  organisation.  Seek- 
i^  permanent  and  happier  connection. 
ifauaUe  after  thirty  days  notice  to 
pssaal  employer.  Box  4211,  Editor 
I  hkliaher. 

OIBCULATION  ICAMAOEB 
Onr  10  years'  experience  in  all  phases 
d  eircalation  work.  liefer  eastern 
dly  ef  100,000  or  more,  hut  will  go 
svwkere.  Best  of  references.  Now 
■pleyed.  Box  4218,  Editor  A  Pnh- 
Uar. 


la  OnOULATIOH  MAMAOBB  with 
nal  racerd  will  increase  and  conaeli* 
Me  year  circnlation  and  NET  REVK- 
lUI.  improve  and  maintain  solid  or- 
imlsatian.  Desires  profltable  future 
vHk  congenial  organisation  whore 
■kOity  aapersedes  polities.  Top  refer- 
was.  Write  Box  4167,  Ed^ltor  A 
hUliher. 

nmr  oafabub,  well  reeom- 
— dad  circulation  manager  available. 
flB  consider  City,  Country  or  Branch 
Btaagement  large  paper.  Go  any- 
^are  Box  4206.  E<ntor  A  Publisher 

ciBcuiATiON  Onager 

SKceaaful  record.  Good  promotor, 
(hpabic  building  aggreeeivr  organi- 
ntion:  experience  to  125,000  daily. 
Want  real  connection  that  requires 
Mart  and  experience.  Higiiest  ref- 
ttaseea.  Box  4357.  Editor  A  Pub- 
Ihkcr. 


Siiuationa  Wanted — Art 

RWIPAm  Cartoonist;  88;  yet- 
■sa.  It  years’  experience  eivillan 
tad  irmy  publications.  Editorial  ear- 
tasas,  sketches.  Clippings  of  work  on 
;^t.  Box  4216,  Editor  A  Pnb- 


^^TOOKIST  —  Experienced,  cap- 
ws  handling  strips,  spots,  gag  car- 
WM  for  advertising  or  any  type  pnb- 
■astioa.  Free  lance.  Write  or  phone, 
I  Lw^ood.  88-25  77th  Street.  Jaek- 
W  Heights,  Long  Island. 


litkeiiens  Wanked  Mtarinl 

OTIENTICE  writer,  critic, 
jaata  opportunity  to  work  <N.  Y.- 
*•  J.)  for  newspaper,  publisher,  or 
Pmdnccr  in  book  or  theatre  depart- 
■cst.  College :  research  and  maga- 
Bse  experience.  Box  4355,  Editor 
*  Piblisher. 

^STANT  SPORTS  and  Turf  edi- 
31;  veteran;  layout;  make-up; 
japyresding;  type.setting.  Member 
Jtrf  Writers  .Association.  15  years 
rtrf  and  Sports.  Bo.n  4365,  Editor 
1  Publisher. 


Situations  Wanted— Editorial _ 

CHINA  MARINE.'  29^  married,  now 
speeding  return  from  Orient  to  Un¬ 
cle  Sugar  Able  and  civilian  enter¬ 
prise  as  a  working  newsman.  Ex¬ 
perienced  general  reporting,  wire 
editing,  makeup,  sports  and  indus¬ 
trial  features.  An  all-round  gent 
with  background  in  12,0UU  circula¬ 
tion  class  and  four  and  a  half  years 
ot  seeing  worid  with  Marines.  I 
can  i>e  had.  .Available  in  May.  Box 
4347,  Editor  Sc  Publisher. 

ABLE  YOUNG”'  veteran  seeks  all- 
around  reporting  job  on  daily  or 
weekly  paper.  Hard,  willing  worker, 
has  much  to  learn.  Three  years  writ¬ 
ing  experience — now  eager  to  start 
future  in  newspaper  business — salary 
secondary.  Single,  Christian,  will 
locate  anyhwere.  Box  4364.  Eilitor 

&  Publisher. _ _ 

ALERT  young  newspaperwoman ;  ex¬ 
perienced  reporter,  eopyreader.  edi¬ 
tor.  Energetic,  versatile,  reliable. 
Jtox  4379.  Editor  &  Publisher. 


ACTIVE  YOUNG  MAN  seeks  reporting 
or  desk  work ;  has  Joumaliam  degree, 
six  months'  daily  experience  and  Army 
discharge,  available  now.  Box  4176, 
Editor  A  Publisher. 


A  DAIET  • 'LIGHT  EDITORIAL” 
Will  gain  readers  for  your  editorial 
page  inject  twinkle  te  page.  Newspa¬ 
pers  Hyodicates  send  for  enrrent  sam¬ 
ples  Bov  4049.  Editor  A  Publisher. 


CUB  Newspaper,  magasine  nr  trade 
publication  28.  edited  Oollega  Army 
papers  Oopy  boy  New  York  Daily 
Newt.  Box  4156.  Editor  A  Puhlithar. 


COPYREADEBr  -Tliree  years  X.Y.C. 
Now-  features  layout  Penna.  Daily. 
M.A.  Single.  30.  Go  anywhere.  Box 
4348,  Editor  A  Publiaher. 


EDITOB  -  REPOBTER.  40.  married, 
rhildren;  steady,  level-headed,  eamaat; 
flneat  referenoea.  strictly  sober.  17 

years'  axperianaa  on  waaklioa:  wsata 

responeible  job  on  New  York.  New 
England  daily.  Richard  N.  Lee.  76-12 
88th  Avenne.  Woodhaven.  N.  Y. 


EDITORIAL — Gag  Oartooniat  and  il- 
Instratnr.  ex-Army  efloer.  Freytonaly 
worked  for  Bt.  Lonis  Poat-Diipateh. 
alao  PM.  Common  Bona#  magaxiaa 
end  others.  Will  submit  samples  on 
reqnest  Bslary  reasonable.  Bmao 
Gregory.  SOS  Midland  Avn..  Rye.  Mew 
York. 


it  EDITORIAL  apprentice.  Veternn 
hunting  breek  in  newe  geme.  Edited 
College  end  Array  pnhliratiene.  80; 
single;  work  anywhere.  Bmsil  town 
paper  preferred  Bax  4024.  Editor  A 
Pnhileher 


if  EDITORIAL  APPRENTICE 

Veteran  hunting  break  in  newsre- 
portlng.  Single.  25.  former  sports 
editor  college  newspaper.  Small  city 
newspaper  preferred.  Box  4369.  Edi¬ 
tor  A  Publisher. 


if  editorial  ASSISTANT 

or  Reporter.  Experience  on  Weekly 
newspaper  as  w-ell  as  .Army  publica¬ 
tions.  Some  make-up.  College;  mar¬ 
ried.  23  years.  Consider  magazine 
or  newspaiper  work.  Preleiso  and 
adaptable.  Box  4331,  Editor  A  Pub¬ 
lisher. 


BDITOBIAL  ASSISTANT  —  Young, 
ambitious  college  graduate  in  need 
of  a  lucky  break  in  magaxine  or 
publishing  fields.  Some  research  and 
publicity  experience.  Fluent  French 
end  German.  Telephone.  Academy, 
(N.  Y.>  2-9017. 


EDITORIAL  CARTOONIST 

On  New  York  Daily,  desires  make 
change.  Liberal  politices.  Sound  ex¬ 
perience  analyzing  news  for  graphic 
presentation.  Box  4381,  Editor  A 
Publisher. 


EDITORIAL  ASSISTANT,  experience 
on  Government  publirations.  Recent 
college  graduate  journalism.  Box 
4367,  Editor  A  Publisher. 


it  EX-ARMY  CAPTAIN.  28;  Yale  BA; 
5lichigan  MA;  English  instructor  for 
Penn  State;  playwright:  critic  seek¬ 
ing  editorial  or  research  writing; 
N.  Y.  C.  References.  Oscar  Miller,  265 
E.  Beech,  Long  Beach.  T.ong  Island, 
phone  Long  Beach  2.57. 
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_  Situtions  WnnUJ — Editorial 

PUBLI8HBR~OirBbiT6R 
Operation  of  unsU  daily  wsntad  by 
managing  editor  who  hat  alto  aeryad  at 
personnel  and  promotional  enninltant. 
Married,  age  48,  ona  ton  16,  Epiaeopal- 
ian,  A.B..  excellent  general  baalth,  20 
years  midwest  editorisl  experience  in- 
clnding  press  and  pietore  ssrTiess.  au¬ 
thor  news  text,  member  Sigme  Delta 
Obi.  Prefer  dry  climate  beeense  of 
sinua.  Intereetrd  in  ereetiya  end  or- 
ganizstionnl  reeponsibilitiaa.  Pertonsl 
data  and  exhibits  sTsilabla.  Appre¬ 
ciate  interview.  Box  4216,  Editor  A 
Publisher. 

FLEET  STBSET,  LONDON 
Publicity  man,  Canadian,  age  86,  flret 
elaes  European  contacts  wishes  to  Join 
the  Staff  of  a  progressive  pabllahing 
house  with  the  object  of  promoting  and 
developing  Trade  and  Indnstrial  pub¬ 
lications  of  Intematlonnl  scope.  Box 
4801.  Editor  A  Publisher. 

LA'nN  AMERICA 

Ex-Naval  officer:  31;  overseas  three 
years:  former  Pro  in  eharge  Naval 
District;  three  years  Latin  American 
experience  us  correspondent,  editor,  re¬ 
porter.  Good  know-ledge  Spanish.  De¬ 
sires  any  writing  representation.  Pub¬ 
lic  Relations,  anywhere  south  of  bor¬ 
der.  No  advertising  experience  but 
would  consider  copywriting  appren¬ 
ticeship  at  nominal  salary  for  starter. 
Box  4349,  Editor  A  Publisher. 

EX  0,  O.  Intelligenee  Detaehment : 
30:  joarnali.sm  degree;  editor  college 
publications;  new-spaper  experience: 
expert  photographer;  fiuent  Italian. 
French:  mitdooramaii — can  do  column. 
Want  job  on  iiow-spaper.  magazine, 
trade  journal  or  new-s  bureau.  Box 
4359,  Editor  A  Publisher. _ 

EXPERIENCED  copy  reader,  rewrite 
man  with  A-1  references,  leekt  poet  on 
New  York  paper  or  trade  magasine. 
Box  4205.  Editor  A  Publisher. 


QUALIFIED  woman  desires  trade  pa¬ 
per  and  other  rorrespondenee  in  Bos¬ 
ton  and  N.  B.  ares.  Exeeptionnl  ref¬ 
erences.  Box  4284,  Editor  A  Pub¬ 
lisher. 

it  NEWSMAN  WIRE  EDITOR 
Veteran.  24.  Three  years  Metropolitan 
daily;  editor  Army  overseas  daily. 
Want  general  assignment,  rewrite  or 
desk  in  East.  Box  4355.  Editor  A 
Publisher. 


PICTURE  EDITOR 
As  a  Photographer  for  over  twelve 
years  I  have  been  successfully  asso¬ 
ciated  with  three  of  America’s  out¬ 
standing  pioneers  in  Pictorial  journal- 
ism,  including  magasine.  newspaper 
end  syndicate  field.  If  yon  plan  revi¬ 
sion  or  expansion  of  pictnre  program 
von  can  nse  my  ideas  and  experience. 
Nothing  temporary  considered.  Box 
4378.  Editor  A  Publisher. 

REPORTBm-PHOTOORAPRXB.  Cm 
year  New  York  Tlmn.  desires  position 
sway  from  N.  Y.  C.  Box  4821.  Editor 
A  Publisher. 


REPORTER — Press  Assoeintion  re¬ 
porter  in  Booth  w-ants  switch  to  large 
Midwestern  daily.  One-two  vesr.s  ex¬ 
perience.  interrupted  by  five  years 
.Army  service.  References  present  hu- 
resii  manager.  Box  4336.  Editor  A 
Publisher. 


RIM  OR  SLOT 

Fist,  accurate,  steady.  Six  years  ex- 
j  crienee.  Now  permanent  metro  night 
rim.  seek  day  shift.  A-1  references, 
f'ollege  graduate,  SDC:  married,  2 
tots.  $65  start.  Box  4387,  Editor  A 
Publisher. 


NRSD  A  SPORTS  SD1TOR7 
Your  search  is  ovor.  Yoathfnl,  ox- 
perioneed,  axtromsly  enpablo.  Good 
refereneos.  Only  pnpors  with  pro- 
sressiys  Bports  pnliey  nood  reply.  Box 
4096.  Editor  A  Pnbllsbor. 


SPORTS  EDITOR 

liet  an  sggressiye.  imaginstiye.  ex- 
Msrine  of  26  with  mneh  collegiate  ex¬ 
perience  elevata  your  sports  section. 
Also  handle  book  roTiews,  military  slt- 
nstions.  etc.  Open  to  nil  offera.  Box 
4324.  Editor  A  Pnblisher. 


SPORTS  SDTTOB 

Brparieneed  nswsmna  wsnte  sports 
only,  aftaraaon  daily  spot  daeirlag  ag- 

rrsaaivn  ioeal  handling.  Box  46 6S, 
Sditov  A  PnbUakov. 


Sitnntions  Wanted— Editorial 
it  NEWS.  FEATURE  WRITER 

Yale  graduate;  experience  as  reporter 
targe  mid-west  daily;  editor  of  '‘one 
of  ten  best  Army  papers  in  the 
world,”  war  correspondent  for  "Stars 
and  Stripes"  ( Mediterranean ),  con¬ 
tributing  war  correspondent  mid-west 
daily,  contribution  editor  weekly 
newsmagaiine,  now  employed  at 
$5,000,  seeks  challenging  post  on 
N.  Y.  newspaper,  magasine  as  feature 
H-riter,  editor,  reporter.  Europe-edu¬ 
cated,  speak  four  languages,  former 
aide  de  camp  to  prominent  general, 
excellent  references,  contacts.  Box 

4391,  Editor  A  Publisher. _ 

if  VETERAN,  university  graduate, 
news  bureau  experience  sports,  fea¬ 
tures,  brochures,  news.  Thorough  savvy 
sports  with  colorful  treatment,  single, 
personable,  eager  beaver  and  itching 
to  connect  in  awake  town.  Oppor¬ 
tunity  to  write  supersedes  salary.  Box 
4368,  Editor  A  Publisher. _ 

if  VETERAN,  26,  Stars  and  Stripaa 
feature  and  magasine  writer  dseircs 
Editorial  job  with  Pacific  Ooaat  mag¬ 
asine,  publication  honaa  or  bans# 
organ.  Good  right-hand  man  for  right 
editor.  Oarl  Pieraon,  810fi  OartUff 
Aveaua,  Los  Angeles  84,  Oalifomla. 


WASHINGTON  OORRB8PONDXHT 
Experieneed  newspaperman 
rstnmiag  from  Sarrioa, 
deairea  to  aarro  an  additional 
Midwaatara  or  Waatnm  cliant. 
Box  4061.  Editor  A  Pnbliibor 


WOMAN  JOURNALISM  TEACHER 
With  experieneo  on  Daily  waate  work 
with  Trads  jonmal  or  in  Pnblte  Rala- 
tiona.  Much  writing  pnbllahed.  Writ# 
Box  4197,  Editor  A  ^blinhor. 


it  WRITER-EDITORIAL  aaaiatant.  27. 
versatile,  fluent,  original.  wanU  live 
newspaper,  publication,  pnblieity,  pnb- 
lishing  job.  Three  yearn’  experienee 
Start  and  Stripes.  Newsweek,  book 
house,  G-2  news  analysis,  pnblie  rela¬ 
tions,  theatrical  pnblieity.  8  eoUego 
pnblicationa,  free  lancing.  Opportun¬ 
ity  precedes  salary.  City  praferrad. 
Box  4305.  Editor  A  Publiaher. 


Situations  Wnntn6 — Machnmcal 

PttUROOM  or  press-stareotypo  foro- 
maa.  85  yaara’  exparieaea.  Blook 
and  whita,  color.  Soveral  yoors  aaaiat- 
ant  moehanieal  inparintandant.  All 
typea  rotary  preaaos.  SpoeisliM  In 
good  printing.  If  yon  nood  formaa 
who  knows  hie  way  aronad,  nanwar 
this  ad.  Rsfereaees.  Ayailabte  on 
short  notiea.  State  salary.  Bos  4887, 
Editor  A  Pnblisher. 


PRESSROOM  FOREMAN 

over  25  years;  experience;  bisch  and 
white;  color;  all  types  rotary  presses: 
previous  experience  Metropolitan  and 
smaller  dailies;  demonstrated  ability; 
seeking  permanent  and  happier  con¬ 
nection;  available  after  thirty  days  no¬ 
tice  to  present  employer.  References, 
(ibilify  by  letter,  state  sslary.  Box 
4346,  Editor  A  Publisher. 


STEREO  FOREMAN  desires  situation 
Midwest.  References,  experience  fur¬ 
nished.  Write  Box  4356,  Editor  A 
I’liblisher. 


MECHANICAL  SUPT. 

Composing  Room  Snpt.  20  years  ex¬ 
perience  all  phases.  Well  known.  Box 
4334,  Editor  A  Publisher. 


PRODUCTION  MANAGER 

I'ull  responsibility  all  mechanical  mat¬ 
ters.  Seasoned.  Box  4335,  Editor  A 
Pnblisher. 


COMPOSING  ROOM  SUPT. 

Broad  experienee:  18  years  experience. 
Last  job  seven  years.  Box  4333,  Editor 
A  Publisher. 


SitnIioM  WwiteJ — PUtegrngfcw 


PHOTO  RETOUCHER,  12  yosn*  ox- 
perience,  marriod,  46.  wiahoa  porasa- 
nent  position  on  paper.  Box  4112, 
Editor  A  Publisher. 


COLOR  PHOTOGRAPHER ;  experi¬ 
enced;  color  supplement  or  similar  po¬ 
sition;  excellent  references.  Herman 
D.  Wieck,  2213  Payne  St..  Louisville 
6.  Ky. 
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Shop  Talk  at  Thirty 


By  Robert  U.  Brown 


When  a  competitor  far  out'  Using  salesman  may  ctdl  Ijte 
ranks  you  in  advertising  volume,  •  «  * 

don’t  try  to  tear  him  down — con-  IN  CONCLUSION,  there  arc  no 
centrate  on  new  business.  With  hard  and  fast  rules  for  gettiiii 
a  much  lower  rate  you  can  cer-  into  the  promotion  field.  Wt 
tainly  work  on  many  smaller  suggest  to  anyone  consfakriai 
outlets  that  are  frightened  at  the  such  expansion  to  contact  the 
rates  of  your  competitor.  Any  National  Newspaper  Pronwtion 
place  of  business  is  big  enough  Association  whose  many  ibk 
to  become  a  newspaper  adver-  members  have  valuable  expcri- 
User,  ence  of  benefit  to  others. 

Build  your  promotion  depart-  .  finally,  noiie  of  the  promotkn 
ment  around  a  man  who  is  a  budget  should  be  spent  until  i 
master  at  creative  advertising —  good  man  is  available  who  hii 
one  who  can  supervise  the  prep-  idea  of  the  most  efficient  wiy 

aration  of  sensible  campaigns  spend  it.  ,  .  .  .  , 

for  small  advertisers.  The  streets  And,  once  a  decision  has  beta 
of  any  city  are  full  of  potential  oiode  on  a  promotion  profrs^ 
advertisers  retrenchment  should  be  madt 

. _  .  .  for  the  life  of  that  program.  Fol- 

Answer  this  question:  what  jqw  through.  Results  at  beat 
•services  is  my  newspaper  ren-  may  be  slow  at  first, 
dering  to  the  community  that  a 

are  peculiar  to  it  and  what  /-'•-iii 
worthwhile  civic  enterprises  i  CIX  UClSe  1  GStS 

'"“n  promote  that  News  Vendor  Status 

will  add  to  the  prestige  of  my  c*.*  , 

property  and  inevitably  to  my  Francisco  Status  of 

circulation?  This  type  of  pro¬ 
motion  intelligently  done  brings 
better  results  in  circulation 
and  advertising  than  all  of 
the  better  kinds  of  direct  pro¬ 
motion. 

On  the  advertising  side:  what 
can  you  tell  your  local  adver¬ 
tisers  about  the  distribution  of 
your  newspaper  in  relation  to 
the  charge  accounts  on  their 
books?  What  can  you  tell  your 
advertisers  about  the  distribu¬ 
tion  and  sale  of  their  products 
in  the  community?  This  type  of 
information  service  to  advertis¬ 
ers  is  most  effective  if  it  is  pre-  „  . . . 

-sented  without  asking  directly  ernment  has  30  days  in  which  to 
for  any  return  in  advertising  reply  and  there  is  a  15-day 
linage.  If  the  advertiser  is  period  allowed  before  the  case 
helped,  the  gentlemanly  adver-  ^vill  be  closed 


Francisco  Call  -  Bulletin,  Sea 
Francisco  Chronicle  and  Saa 
Francisco  Examiner  was  sub¬ 
mitted  by  Attorney  Grove  Fink 
in  a  Government  suit  over  as¬ 
sessed  taxes. 

Government  attorneys  sought 
to  show  the  vendors  are  em¬ 
ployes.  The  newspapers  sought 


People  Who  Ride  Hobbies 


The  averace  indiviilual  is  a  human  "Habbr 
Lobby"  when  it  comes  to  flndinf  anewers  to 
arrument-etartins  questions.  He  makes 
coiiections^  of  the  most  perplexing  queries 
■  .  .  and  is  ready  to  challenge  you  if  yon 

f'ut  yoor  answer  forward.  The  HasUa 
nformation  Service,  Washington,  D.  C.,  ie 
a  dependable  "Answer  Lobby”  for  news¬ 
paper  readers  who  want  to  prove  THEY’RE 
RIGHT. 


The  St.  PetTMburg  Evening  /ndcpendsnf 
(E-t4,2S2)  hat  renewed  its  contract  for  Th* 
Hatkin  Service. 


better 

dian  anything  that  had  preceded  its  successful  intro¬ 
duction  to  the  world  of  printing,  sixty  years  ago  this 
Summer,  Linotype  has  gone  steadfasdy  forward.  Itself 
a  product  of  mechanical  genius,  it  is  the  instrument  of 
extension  of  the  arts  and  sciences  and  development  of 


industry. 


and 


after  these  three-score 
years,  the  Linotype  organization  is  as  enthusiastically 
dedicated  to  continuing  improvement — not  mere 
changes — as  at  any  time  in  its  history.  It  is  for  this 
reason  that  users  are  always  assured  of  the  determina¬ 
tion  to  make  each  succeeding  Linotype 

better 

UNOTYPE  •  BROOKLYN  5,  NEW  YORK 

NEW  YORK  CITY  •  BOSTON  •  CHICAGO 

NEW  ORLEANS  •  SAN  FRANCISCO  •  LOS 
ANGELES  •  CANADIAN  LINOTYPE,  LIMITED,  TORONTO 


h  U.  S.  A. 


It  would  take  6«00 
Retail  Stores  lo  serve 
Post-Town!  r  y  ^  r 


HERE'S  a 


lot  of  buying  power  in  Post-Town — dial 
community  made  up  of  the  523,000  active  people  iir 
families  which  read  The  Cincinnati  Post.  Indeed,  Posb^ 
Towners'  retail  expenditures  would  support  no  less  than 
6600  stores!*  That's  mass  buying  in  a  big  way. 

And  it's  mass  buying  that  every  nationally  adver¬ 
tised  consumer  product  ought  to  be  in  on.  Come  to^ 
think  of  it,  how  many  places  of  more  than  half  a  million’ 
population  do  you  commonly  pass  up?  None?  Well,  we 
wouldn't  either!  And  remember — The  Post — and  only 
The  Post — reaches  all  of  Post-Town.  The  Post  should 
be  a  must  on  every  list! 


Sfo* 


*Based  on  current  estimates,  the  sales  in 
these  6600  stores  would  exceed  $335,397,000 
per  year. 
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